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ot a perfume base possessing a char 
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acter suggestive of the elusive Tuberose note 1s 


of unquestioned importance to the industry, 


I 


that the new product comes from the 


laboratories of M. Naef & Co. is a sufficient guarantee 


ilue, dependability and usefulness. 


€-POLYANTHA, Naet, opens a new field to the 


novel and pleasing bouquet 
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pertumer in Ssearcn oO! 


Admirably adapted for intensification of the 


In perfume COMPOSITIONS ¢ it the type 
POLY ANTHA is sure to find a 


usetulness immediately. 
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Ort PEACH KERNEL 
‘*StaffAllen’s’’ 


(Oleum Persica) for the last fifty years in ever increasing 

quantities. This oil has now become widely known and 
is official in the German Pharmacopoeia but the routine tests 
imposed on each batch by Stafford Allen & Sons are still in 
advance of all requirements and the product sold under the 
“StaffAllen’s” trademark ranks as the finest and most dependable 
Oil Peach Kernel on the market. 


@) (Crean ALLEN & SONS have prepared Oil Peach Kernel 


STAFFORD ALLEN & SONS, Ltd. : London 
UNGERER & COMPANY : New York 








OTTO OF ROSE QUALITY 


MID the conflicting and frequently amusingly exaggerated 

claims made for the purity and excellence of various brands of 
Otto of Rose one fact stands unchallenged and unchallengeable. For 
much more than a generation American and European perfumers have 
used Pappazoglou’s 


OTTO OF ROSE D’OR 


and the testimony of its consistent employment by experts over a long 
period of years means more for its quality, uniformity and reliability than 
any claims which could be made. It is today, as in the past, the stand- 
ard by which other Otto of Rose is judged. 













UNGERER & CO. BOTU PAPPAZOGLOU & CO. 
New York Kazanlik, Bulgaria 
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Another Year of Progress is warranted, it is upon the failure of many of the 
E again have the pleasure of publishing the pro- members to take advantage of the opportunity thus 
ceedings of the annual convention of the Ameri- %!¥&" for discussion of distributive problems which are 
tnealinainintiann of Toilet ‘Articles. Breaking all ©! more than passing importance to everyone in the 
can Manufz ors at J s. aking ¢ a sig thay Mee? 
records in attendance, the convention which just closed toilet goods industry. Changing methods of distribu- 
t The Biltmore in New York was certainly not the the opening of new channels of trade, the prob- 
a > I as é j apattin. —g ae aan ; 
least in the series of thirty-five, since the founding of lem of credits and collections, the trend toward mod- 
the association. Nor has the past year seen little in which in packages and eee all are eae 
° e . ° ° e e Ww ~ -VverV g ac Ss Ss , i 
accomplishment on the part of the association itself. on , "Ges cee ee pn r ap she a 
a tachi erested. y were they not discussec greate 
rhe reports of the general counsel and the Washing- hese a tng Rin ely. Alben at | 
. . . . >» g »V > > Ts > Ss > res c 
ton representative together with the splendid and in- “" 7 on we 
e 4 ; cr » i , » ale > F } > > are i ‘ 
spiring address of the president recorded a year of Possibly the element of time entered into the mat- 
unusual achievement. Not only in Washington but in €€r. Possibly some of the members were diffident 
the several states, the industry has been faced with about expressing their views before the recognized ex- 
problems of more than passing importance. Tariff perts who addressed them. But these are questions 
revision, alcohol administration, legislation introduced Which should not be neglected for a year. Might not 
and combated in many states, all have again proven the association hold a fall symposium, not a conven- 
the value of the association and its able and competent /!0”, at which only problems of merchandising and 
representatives to the industry as a whole. competition might be discussed at length. We offer the 


aaa sie . idea for consideration. 
Legislative and administrative work, however, are . 


by no means a true measure of that value. A more A project of unusual interest and value to the 
accurate index of the association’s worth to the industry industry was outlined in President Handy’s address 
may be found in its capacity for bringing the various and later made the subject of a resolution. | This is 
co-ordinate branches together and welding them into a © compile a series of monographs on perfume ma- 
single consolidated body. To this end, the report of terials which shall be authoritative and accurate and 
president Handy on the new co-operation between the Comprise an “Odorgraphia” for the use of the 
manufacturers and the importers brands the year as industry. This will take much time and effort but 
one of no ordinary achievement. the result will certainly justify any amount of work. 
The reports of the committees on research and the We are glad that the project is to be undertaken under 
domestic production of floral products both showed that SS0clation auspices. 
progress in this work has been steady, if not spectacu- Also to be commended is the admission of the asso- 
lar. Neither of the projects in hand can be hurried ciate membership to closer contact with association 
nor can either be advanced without sufficient ground affairs. Representation on the executive board will 
work, The reports of Col. Marston T. Bogert for the cement the already friendly relationship existing be- 
Research Department and Dr. A. F. Sievers on domes- tween the manufacturers and those who supply them 
tic cultivation will bear further reading and study and with raw materials, packages and the like, and will, in 
we would urge that support, both moral and financial, addition, bring a new and fresh viewpoint to bear upon 
be extended to these two branches of association the problems of the industry. 
activity. It is hardly necessary to comment upon the work of 
Marketing and merchandising problems formed a_ the entertainment committee. Those who attended the 
considerable part of the convention’s activities. ‘The convention know that Mr. Warner, Mr. Lynch and 
speakers, experts in advertising and merchandising their associates provided an excellent program which 
lines, made helpful and instructive addresses. And the was carried out without a hitch. They deserve the 
general discussion of their talks, so far as it went, could thanks and commendation of the association for their 
not but have been helpful. If any adverse comment unselfish efforts toward making the convention a suc- 
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cess. Nor should the generosity of the associate mem- 
bers and others who contributed so generously to the 
various entertainment features be forgotten. 

It was an excellent convention, one worthy to take 
its place in the long line of successful A.M.T.A. meet- 
ings, and the re-election of President Handy and the 
other officers and board members insures another year 
of progress and an equally inspiring meeting in 1930. 


Licenses for Trade Associations ? 

HE report of the Federal Trade Commission to 

the United States Senate on the subject of open 
price trade associations contains many interesting 
features and several proposals for bringing about 
closer contact between the associations and the gov- 
ernment. Among these, one of the most significant is 
that which proposes that trade associations be placed 
under a licensing system. 

The commission hastens to explain that it is not its 
intention that such a system should be used as a means 
of regulation, but to provide the government with full 
knowledge of what the trade associations are doing. In 
general, further interference by the government in 
the operations of the business world seems hardly ad- 
visable, but some feel that there is a degree of merit in 
a plan for licensing trade associations in addition to 
the announced aims of the commission in proposing 
it. 

‘There must, of necessity, be a considerable amount 
of close contact between business and the government. 
Matters such as the tariff, taxation, unfair competition 
and many others must constantly be made the subject 
of discussion, and at times, debate between govern- 
ment officials and the representatives of business en- 
terprises. Unfortunately, not all of the contacts have 
been satisfactory in the past, nor have the discussions 
always been upon the high plane which should feature 
such relationships. This has been due to no fault on 
the part of the government or the representatives of 
legitimate trade associations, seeking to present their 
views to Congress or to governmental agencies. 

Were all associations in the business group as well 
represented in Washington as is the American Manu- 
facturers of Toilet Articles, it would be unnecessary 
and perhaps inadvisable to propose a licensing system. 
There has, however, developed in Washington a type 
of “representative” whose claims to act as such will 
hardly bear investigation. Pseudo-associations have 
sought to influence legislation and governmental 
activities, and at times have succeeded largely through 
alleged representation of large aggregations of busi- 
ness men, who have, in many instances, never heard of 
the “associations” or their activities. 

Even though a licensing system devoid of every 
regulative feature should be adopted, it would surely 
operate as a check upon the activities of those who 
make lobbying a very profitable business and would, 
at the same time, place the stamp of governmental ap- 
proval upon the real association seeking to correct ex- 
isting evils or propose helpful innovations. It would 
seem that far from being another instance of “govern- 
mental interference in business,” the proposal of the 
commission would go far toward cementing the cordial 
relations which now exist between members of the 
legitimate trade association and the government. 
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FLORASYNTH LABORATORIES, INC. 
Unionport, N. Y. 


OUR ADVERTISERS | 


AMERICAN PERFUMER & EsseNTIAL OL REVIEW 

81 Fulton St., New York City. 

GENTLEMEN We are taking this opportunity of 
writing to express our appreciation of the excellent 
results obtained from your publication as an adver- 
tising medium. This in conjunction with your readi- 
ness to help, give information, and co-operate with us 
in every possible manner and really make friends of 
your clients has made us an additional link ir 
long chain of pleased advertisers. 


your 


We have noted with pleasure the increase in really 
valuable material that you have included in the text 
matter of your publication, and in a word are taking 
this opportunity to congratulate you on every phase 
of your work. 











Yours very truly, 
FLORASYNTH LABORATORIES IN« 


L. A. Rosetr, President. 


Journalism and Cosmetics 








¥ is gratifying to us to note the increasing space 
given in the daily press to matters connected with 
the toilet preparations industry. Not only has the 
news of the rapid growth of our industry in recent years 
received adequate and even complimentary attention 
from the daily papers but special articles have ap- 
peared with growing frequency recently and many of 
them have been of sufficient news value and well 
enough written to “make” very desirable positions 
in the publications where they have appeared. We 
have even invaded the sacred limits of the editorial 
columns once or twice. 

It is also gratifying to find that adverse comment 
is rapidly passing, that the articles are steadily grow- 
ing in accuracy and in interest and that even the 
editorial writers have awakened to the value of cos- 
metics and have said some very nice things about 
the industry. 

Our neighbor, the New York Sun only recently gave 
half a column of editorial space to a discussion of 
“Compacts in Church,” most pleasingly written and 
carrying no vague implications of unrighteousness. 
Harry Hansen in the distinguished feature page of 
the New York World quotes at length from Emil Lud- 
wig’s latest work, “On Mediterranean Shores,” and 
the section which he quotes deals with the author’s 
observations among the perfume sellers of Tunis. 

It is true that there are still a few alleged experts 
of the “home made perfume” type and an occasional 
writer who gets some adverse comment past the watch- 
ful eye of the city editor, but such instances are 
rapidly disappearing. 

From our humble position, may we congratulate our 
more powerful contemporaries on the way in which 
they are handling the news of the cosmetic industry, 
and suggest that there is material for many a news 
story and many a feature waiting for them in this 
interesting field? 
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M.T. A. Convention 


Thirty-fifth Annual Meeting at the Biltmore, New York City 


¢ Blank 


PSone ¢ Stoller 
JoHN A. HANpDy H. Henry BERTRAM 
(President) (lst Vice-President ) 


OrriciAL StaFF oF A.M.T.A. rok YEAR 1929-30. Presi- 
dent, JouN A. Hanpy, Buffalo, N. Y.; /irst ltce-presi- 
dent, H. H. Bertram, New York City; 
dent, Everett B. Hurvsurt, Glastonbury, Conn. ; 
and Treasurer, DANIEL J. MuLsSTER, New York City. E.r- 
ecutive Board—C. M. Baker, New York; G. A. PFEIFFER, 
New York; Dr. E. 
S. WetsH, New York; CuHartes S. Pearce, Chicago; F. 
C. Apams, Cincinnati; W. L. Scuurtz, Hoboken; D. H 
McConneLt, New York; A. M. SpreEHLeR, Rochester; 
NorTHAM WARREN, New York; E. H. Koen er, New 
York; E. J. Grirrinc, Boston; GLENN L. HAskeELL, New 
York; L. S. Levy, New York. 


Second I'tce-presi- 


Secretary 


G. THOMSSEN, Winona, Minn.; CHARLES 


The thirty-fifth annual convention of the American Manu 
facturers of Toilet Articles was held at The Biltmore, New 
York City, April 2, 3 and 4. 


for two successive years outside of New York City, it was 


After holding the convention 


decided to return to New York, and this decision was more 
than justified by the attendance which broke all previous 
records. Attendance at the business sessions was still some- 
what below what might be desired but the interest displayed 
by the members in the subjects discussed was keen and 
there was more discussion and debate from the floor than 


usual. 


G. A. PFEIFFER 
(Executive Board) 


W. L. Crounse 
(Washington Representative) 














Everetr B. HurisBurt 
(2nd Vice-President ) 


DANIEL J. MULSTER 


( Secretary-Treasurer ) 


The program for the business meetings fully justified 
this, for not only were the reports of the officers and the 
committees fully up to the usual standards in interest and 
importance, but the addresses of the technical, merchan- 
dising and advertising experts were unusually helpful and 
inspiring. The entertainment program, including so many 
features which make New York the entertainment center 
of the nation, was well selected and smoothly handled cul 
minating in its most enjoyable feature, the banquet and 


dance on the palatial steamship Paris. 


President’s Address 


The meeting was opened by president John A. Handy 
who introduced Honorary Member W. A. Bradley and re- 
quested him to read several messages expressing regret at 
the writer's inability to be present. President Handy then 
outlined the progress of the association during the last year 
and the plans for the coming year in the following effective 
address 

“It is most encouraging to the executive officers of your 
\ssociation to see so many of you present and I take 
pleasure in extending to each of you, active and associate 
members and guests, a cordial and most hearty welcome to 
this, our 35th annual convention of the American Manu- 
We challenge your interest 


facturers of Toilet Articles 





Ase J. SMITH 
(General Counsel) 


A. M. SPIEHLER 
(Executive Board) 
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and enthusiastic cooperation in making this convention mem- 
orable among the many splendid conventions of the past. 

“Your officers, members of the Executive Board, stand- 
ing and special committees, special representatives and con- 
vention committee have all given generously of their valu- 
able time and ability toward making this annual convention 
a success. 

“One of the most valuable contributions which you as 
individuals can make to our industry is for you to take 
a keen, active, aggressive personal interest in the business 
meetings of this convention. 

“The time is urgent for a frank, full and broad-minded 
discussion of problems, such as free deals, trade discounts, 
demonstrations, credit risks, large chain group buying pol- 
icies, etc., from which our industry and your own business 
is suffering many and ever-increasing losses each year. The 
dignity, future stability and constructive growth of our in- 
dustry demands an intelligent, cooperative solution and 
remedy for these disintegrating evils. 

“All of these are individual problems for group analysis 
Many industries are already solving these 
While 


the diversity of products and merchandising policies of our 


and correction 
evils through group cooperation and unified action. 


industry almost preclude any such unilied action, we can 
at least discuss those problems frankly, with a common pur- 
pose, so that as individuals we can intelligently and with 
more assurance correct our merchandising policies if nec- 
essary. 

“Beside these problems which are individual in their origin 
and nature, we have perpetually with us those other vitally 
important problems of a general, social and political nature, 
such as legislation, both state and Federal, prohibition en 
forcement activities and regulations, and last but not least 
the tariff. In this connection bear in mind that our Asso- 
ciation is the only one which is efficiently organized to pro- 
tect your special interests in these matters. 

“During the past year we have held eight meetings of 
the Executive Board, five Tariff Committee meetings, sev- 
eral meetings of the Committee on Research Department, 
four meetings with the Joint Committee from the Per- 
fumery Importers’ Association and a dozen or more meet- 
ings of the Convention Committee. 

“We have sent out 32 bulletins, 14 of which were on bills 
introduced into different states placing luxury taxes on 
cosmetics, the tax in nearly every state being 10 per cent; 
ten of the bulletins were on state bills affecting cosmetics 
mostly in connection with ridiculous misbranding provisions 
and labeling of containers, etc.; eight bulletins covered vari- 
ous subjects such as alcohol permits, Capper-Kelly bill, 
advertising censorship, foreign export requirements and tariff 
matters. We also circulated supplements number five and 
six to “Trade-Marks for Articles & 
Soaps,” bringing this valuable service right up to date. 

“I am pleased to report that through the efficient efforts 
of our counsel, Abel I. Smith, and our Washington Repre- 
sentative, W. L. Crounse, supplemented by the loyal co- 
operation of the membership, our Association has thus far 
been protected from the drastic effects of unwise state and 
Federal legislation and through the intelligent and fair- 
minded cooperation of Dr. Doran from ill-advised gov- 
ernment regulations. However, I have been advised by 
both Mr. Smith and Mr. Crounse that there never has 
been a time in the activities of our Association when we 
have had more serious legislative matters to deal with. 

“In view of this, I would most earnestly urge upon our 


Perfumes, Toilet 
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carefully the bulletins which are 
sent to them and do everything in their power to sustain 
the legislative committee and the Association’s representa- 


members to read very 


tives in working out a comprehensive program of Federal 
and state legislation. I would especially urge our member- 
ship to respond promptly if called upon to take action, ad- 
vising our special representatives what action they have tak 
en on any specific matters. 

“At this point permit me to direct your serious atten- 
tion to the proposed transfer of the National Prohibition 
Bureau from the Treasury Department to the Department of 
Justice. You are familiar with the excellent record of our 
present Prohibition Commissioner, Dr. J. M. Doran. We 
have never had a Commissioner better qualified by practical 
experience and technical training or with more poise, cour- 
age and integrity of character than Dr. Doran. His record 
and recommendations in this matter deserve our active sup- 


port. 

“For many years we have heard much in our Association 
of the menace of foreign competition as it affected our active 
In our last (1922) re- 
vision of the tariff, much thought and attention was given 


as well as our associate members. 


to the policy of protecting our American industries. As 
a result, our own domestic industries engaged in the manu- 
facture of raw materials and finished perfumes and _ toilet 
preparations were given a fair degree of protection. This 
protection also forced many large foreign manufacturers to 
install American factories and manufacture and finish their 
products here, employing American labor and using many 
American raw materials and mechanical equipment. As a 
result, there are many millions of dollars of invested capital 
in the American plants of these so-called foreign manu- 
facturers. 

“It is true they still continue to import many of their 
raw materials and package items, principally because of 
their inability to obtain what they want in this country. 
It is also true that many of our own manufacturers of 
toilet preparations import certain of their raw materials 
and package items for the same reason. The growing 
tendency, however, is to give our American manufacturers 
of raw materials and package items a larger potential and 
active market for their goods. It has actually created a 
larger demand for our more efficient and volume-producing 
filling and packaging machinery. It is bound to stimulate 
the skill and creative ability of our American industries 
to match in beauty and artistic quality the splendid crea- 
tions of their competitors abroad. 

“As an association of American manufacturers of toilet 
preparations, it is, of course, our just prerogative and duty 
to see to it that our foreign-American importers do not 
obtain any unfair advantage under our existing laws over 
our American industries. It is a prerogative which I am 
sure the high-class and responsible foreign-American im- 
porter cheerfully grants to us and tries to live up to. We 
ask them to label in a conspicuous manner all finished prod- 
ucts ‘Made in the U. S. A.’ so that the buying public may 
know the country of origin. This is being camplied with 
by the larger and more responsible foreign-American houses 
who, I trust, will cooperate with us in having all of the 
foreign-American manufacturers do the same. 

“It is, of course, up to our customs’ officials to protect 
us against the possibility of importers bringing in com- 
pounds or mixtures at undervaluation. If this is impos- 
sible under existing law, then steps should be taken to 
change the law so as to remove any possibility of unfair 
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C. M. BAKER 


(Executive Board) 


Dr. E. G. THoMSSEN 
(Executive Board) 


© Blank 
6 Stoller 





F. C. ADAMS 


(Ivecutive Board) (/ivecutive Board) 


competition by undervaluation. We have every reason to 
assume that the larger and more responsible importers are 
valuing their importations honestly for duty purposes and 
that, should the necessity arise, they will cooperate with 
us in perfecting the tariff act so as to prevent any pos 
sibility of undervaluation. 

‘There then remains the ability of our own American 
toilet article manufacturers to match their creative and 
merchandising skill with the ability of our foreign-Ameri 
can competitors in obtaining their fair share of business in 
the American market. We can well and protitably study the 
methods which have gained them so much success 
“For several years there has been a growing interest on 
the part of some of the American branches of foreign houses 
in the activities of our Association. They have recognized 
that the services which we, through our special representa 
tives, are rendering our members on legislation and gov 
ernment regulations are very valuable and that a member 
ship in our Association was a desirable asset. It was sug 
gested to our Board that certain of the \merican manu 
facturers of toilet preparations, having foreign parent organ 
izations, would like to join our Association \ special 
committee was appointed to investigate this subject fully 


Board. Te 


the results, it was found that eleven American representa 


and report to the Executive briefly summarize 


1 


tives of large foreign manufacturers had organized the 


‘Perfumery Importers’ Association,’ the officers and mem 


} ‘7 ° P 
ers of which were most cordial and frank in their desiré 


tor a closer affiliation and cooperation with our Association 
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CHARLES S. WELCH CHARLES S 
(Executive Board) 
(New Member) 


PEARCE 
(Executive Board) 


(New Member) 





Ly. H. McCoNnNELI NORTHAM \VARREN 
(/ ive Board) (/irecutive Board) 
\ standing committee was appointed | ach association, 


to act as a haison body to consider matters mutual in- 


terest It has been found so far that the problems of the 
mutual, with the possibl 


two associations are exception 


of the tariff and 1 am lirmly convinced that a spirit of 


fairness and broadmindedness on both sides will result 

a constructive formula on this complicated subject. Thus 
far, our points of mutual helpfulness and united strength 
far outweigh importance any minor differences on_ the 


tariff 

“During the past thirty-five years, our industry has grown 
and expanded until today it ranks amon ur largest and 
most successful industrial enterprises, representing in all its 
contacts and volume of business output over a half billion 
dollars invested capital To bring our organization 
as speedily as possible in line with t present progress 
of affairs, it is recommended that we make the following 


amendments to our constitution and by-laws, pursuant t 


Article XN of the Constitution, at this annual meeting 
\rTICLE ILI], Mrper 


Membership in the Association shall consist of 


ree classes: Active, Associate and Honorary 
Any individual, tirm or corporat ngage 
in the manufacture and sale of perfumery, toilet 


waters or toilet preparations 





ive membership provided their products are made 
in the United States and beat 


usly so stating 





\MERICAN 





Any individual, firm or corporation manufactur 
ing or dealing in perfumers’ materials or supplies, 
or any trade journal published in whole or in part 
in the interests of the toilet goods industry may be 


elected to associate membership. 


ArticLteE IV, Orricers & EXecu1 Boar! 
“The officers shall be a Pre sident, Vic Presi 
dent, Second Vice-President, Secretary and Treas 
urer. Their terms of office shall be tor one year 
or, until their successors are elected and they 


shall, with twelve active members of the associa 
tion, selected from at least three cities, and twe 
associate members of the association, who shall 
ve selected by a te of the associate members ot 
the association present at the annual meeting, to 
gether with the chairman of the Committee on 
Legislation, the Committee on Fraternal Relations 
and the Committce on Membership, constitute the 
Executive Boar if which shall be vested the 
management of the affairs of the association dur 


Ss It 


ing the interval between the annual meeting 
shall have power to fill vacancies among the of 


membership. It may appropriate 


money and shall in other ways exercise the pre 


hicers or its owl 


rogatives of the association. Such appropriation ot 


money, however, shall not exceed in any one year 
the aggregate sum of the annual dues and the as 
sessments authorized in Article VII. 

“The elective members of the Executive board 
shall be divided into three classes: (1) Four mem 
bers to serve one year; (2) Four members to 
serve two vears; (3) Four members to serve three 
vears; and thereafter the election of members ot 
the executive board shall be yearly by classes in 
otation. The two associate members elected by 


a vote of the associate members shall serve for a 


period of one year or until their successors aré¢ 
elected 
\rtTICLE V, ELECTIONS 
‘The Officers and I lective Membe rs of the Ex 
itive Board shall be elected by ballot at th 
umnual meeting Each Active Member shall be 


entitled to one vote for each officer to be elected, 
and one vote for each of the members of the ex 
ecutive board as shall be chosen from the active 
membership, and a majority of the votes cast shall 
constitute an electior 

‘The two associate members to sit on the ex 
ecutive board shall be elected by vote of the as 


sociate members present at the annual meeting 


ing entitled to one vote 


each associate member le 





for each associate executive board member 


ArticLeE VI, VorinGc AND MEMBERSHIP ON 


(LOM MITTEES 


“Active members shall have the right to vot 
and hold office except that active members shall 
not have the right to vote for the two associate 
Associate 


members shall have all the rights and privileges of 


members to sit on the executive board 


active members, excepting those of holding office 


and voting other than that set forth in Article 


IV Associate members may, however, be per 
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mitted to vote at all meetings of the association 
by consent of a majority of the active members 
present, except that associate members shall have 
the right to vote at any annual or special meeting, 
called for that purpose, for the two associate mem 
bers of the executive board to be selected from the 
associate membership. There shall be one associate 
member on each standing committee, excepting the 
committee on legislation and the committee on 
importations and undervaluations of foreign goods 
Special committees may consist wholly or in part 
of Associate Members. Honorary Members shall 
have the privilege otf the floor at all meetings. 

“All of the above amendments are presented by and have 
the approval of the Executive Board. These amendments 
are designed to broaden out our membership representation 
and to give due recognition to the splendid support and 
loyal interest taken in our association for many years by 
the large number of our associate members. Our asso- 
ciation should be greatly strengthened and quickened into 
larger activities by an increase in membership and the coun 
sel of our associate members on the executive board. 

“The Tariff. 
important subject to the Chairman of our Tariff Commit 
tee, supplemented by the annual report of our Washington 


I shall leave the detailed discussion of this 


Representative. We have gone on record as favoring a 
minimum tampering with the present tariff. We are in 
favor of a reasonable and fair protection for American 
industry. The majority of our Executive Board is op- 
posed to the present system of American valuation and any 
extension of same, so far as it applies to the raw materials, 
compounds, and mixtures used in perfumery as classified 
under paragraph 61 of the present tariff. 

“For the future I recommend: The complete revision of 
our Constitution and By-Laws. 

“A standing committee to prepare a standardized set of 
special monographs on the more important of the raw ma- 
terials used in perfumery, giving their sources, names both 
common and technical, physical and chemical constitution 
and properties, tests of identity, purity and adulteration, 
methods of sophistication, general and specific uses and a 
brief historical background 

“All of these monographs as completed and authenticated 
to be assembled in a volume to be dedicated by the A. 
M. T. A. as the United States ‘Odorgraphia’ or ‘Perfumo- 
peia.’ 

“In closing, I should like to express my sincere appre- 
ciation to all the officers and members of our association for 
their confidence, courtesy and loyal support during the year; 
especially to our efficient Secretary, Daniel J. Mulster, and 
our Assistant to the Secretary, Miss A. V. Lawlor, for their 
unfailing promptness, good will and splendid cooperation; 
to our Counsel, Abel I. Smith, and to our Washington Rep- 
resentative, W. | 
me and unswerving fidelity to the best interests of our 


Crounse, for their personal kindness t 


\ssociation; to the Chairmen of our various committees, 
especially Adolph Spiehler, G. A. Pfeiffer, Northam War- 
ren, C. M. Baker, Samuel H. Clark, and George P. War- 
ner and his Entertainment Committee, for the many hours 
of valuable time given so generously and cheerfully. 
“And, finally, 
tradition of one of our fine old American perfume houses, 
Richard Hudnut, in its publication of the delightful brochure, 


let me commend the vision and_ splendid 


‘The Romance of Perfume,’ by Richard Le Gallienne. 
“In this mechanical and commercial age of high speed, 
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GLENN L. HaASsKELI 


E. H. KorHLer 
(Executive Board) 


(Executive Board) 
(New Member) 

intense specialization, standardization and gigantic mergers, 
in which capital, mass production, high-pressure advertis 
ing and merchandising are the shibboleths, it is an inspiration 
to know that our industry is faithfully fulfilling an ever-in 
creasing esthetic need and human desire for ‘things beauti 
ful.’ 

bloom of youth, 


“The 
The charm of 


fragrance and 
daintiness and grace, 
The poise of retinement and culture, 


And the satisfaction of personal loveliness 


‘In the words of the poet— 


“‘The blossoms may swiftly bud and blow 
The rose in her beauty may bloom and go 

But ours is the magic rare 

To capture their fragance fresh with dew 
That their sweetness may blossom forth anew 


For the charm otf My Lady Fair! 


“*The violet in its hidden dell 
The lovely arbutus’ mystical spell 
In loveliness iive for aye 

So sing today the perfumers’ art 


world with heart 


The flowers that never die.” 


That gives to the a happy 


Amendments to Constitution Adopted 
M. Spiehler, the order 
vas suspended so that the proposed changes to the consti 
tution and by-laws, set forth by Mr. Handy in his address 
could be acted upon immediately. The amendments as they 


Upon motion of A, 


of business 


appear above were thereupon adopted by unanimous vote of 
the members present. 
Message from Department of Commerce 
\ ae Washington then de- 


livered the following message from the Department of Com 
merce : 


Crounse, Representative, 


“The Department of Commerce authorized me to extend 
expressions of its good will at this time and to call your at- 
tention to a monograph of three or four pages of interest- 
ing matter which has been gathered under the supervision 
of Mr. Concannon, Chief of the Division of Chemistry of 
the Department of Commerce. We 
like 100 copies. 
is present and he will pass among you and distribute these 
copies to any one who may desire them. I think you will 
find it interesting material. It deals with the import and 


have here something 


Mr. Henry, representing the Department. 
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Louis SPENCER Levy J 
(Executive Board) 
(New Member) 


GRIFFING 
(Executive Board) 


export trade and some of the technique of the toilet. in- 
dustry.” 
Report of Secretary and Treasurer 
In the absence of Secretary and Treasurer Daniel J. 
Mulster, who was detained in court at the opening session, 


First Vice-president H. H. Bertram, read the Secretary’s 


report as follows 
“Membership: At the time of the last convention we had 
84 Active members and 117 Associate Members. During 


the year 4 Active Members and 7 
\ctive 


\ssociate Members were 


elected; four Members and 7 Members 
3 Active Members were suspended for non-pay- 
\ctive 


listed under one name 


\ssociate 
resigned ; 


ment of dues; 2 Members merged and are now 


and one membership. The net loss 
for the year is 4 members, making the present membership 


197, 80 Active Members and 117 Associate Members 


“The following members were elected: Active: Norida 
Parfumerie, L. I. City, N. Y.; Helena Rubinstein, Inc., 
New York City; Max Factor & Co., Los Angeles, Calif. ; 
Woodworth, Inc., New York City (reinstated). 

“Associate: John Powell & Co., Inc.. New York City; 
Woods & Chatellier, Inc, New York City; Fillkwik 
Co., Attleboro, Mass.; Colt’s Patent Fire Arms Mfg Co., 


Hartford, Conn.; Sagamor Metal Goods Corp., New York 
City; Jay H. Schmidt, Inc., New York City; F. E. 
& Sons, Me Bs 


“RE SIGNATIONS! (. 


Mason 
Batavia, 
fective) :—Smith, Kline & French Co.; 
Odorono Co.; Kolynes Co. 

Waterbury Button Co.; Brett Lithograph- 
David Alcohol Co.; Pfaltz & 
Bauer, Inc.; Manhattan Can 


H !tman Soap Co.; 
“Associate 
Industrial 


ing Co.; Berg 


Federal Products Co.; 


Inc.” 


Co. ; 
Capes \ iscose, 


NOTE: 


During the convention the following were elected 


to associate membership: Albert Verley, Inc., Chicago; 
\. Maschmeijer, Jr., Inc., New York; Pope Publishing 
Co.. New York: Perfumer Publishing Co., New York; 
and Pinaud, Inc., New York, to active membership, the 
latter being the first American house affiliated with a 


foreign parent house elected under the change in the con- 

stitution. This brings the total membership to 202 being 

81 active members and 121 associate members.—Eb. 
“Bulletins: : 


were 32 issued during the 
vear on vital legislation and other subjects of extreme in- 


There bulletins 
terest to the members, and it is hoped that all members have 
availed themselves of the opportunity of keeping in touch 
with the activities of the Association, accepting such bene- 
fits as membership in the Association affords them. 





AMERICAN PERFUMER 





un 


“Trade-Mark Books: Trade-Mark 
and 6 were issued in connection with the original book and 


supplements No. 


a copy of each of the supplements was sent gratis to all 
members. This publication of the Association is the only 
complete record of trade-marks for toilet articles and soaps 
in the United States. It is used to advantage and with 
great facility by the United States Patent Office, leading 
manufacturers and lawyers specializing in trade-mark prac- 
tice. 

“Executive Committee meetings: During the year 8 meet- 
Board were held in New York 
matters of vital interest to the 
welfare of the were discussed and acted 
as the reports of the Chairmen of the various Committees 


ings of your Executive 


City, at which meetings 
members upon, 
will indicate.” 

Treasurer’s Report 


The report of the Treasurer was also read by Mr. Ber- 


tram. As usual, it showed the association to be in ex 


cellent financial condition. Both reports were accepted and 
the treasurer’s report, as usual, referred to a special Audit 
ing Committee. This committee later reported its approval 


of the accounts. 


Address on Marketing by C. T. Maeding 


President Handy introduced C. T. Maeding, buyer of 
toilet articles for R. H. Macy & C New York. Mr. 
Maeding spoke in part as follows: 

“My address. while it is called, “Facts, Conclusions and 


Recommendations Regarding the Perfume Industry,” might 
also apply to the retail industry, but since I am in the re- 
tail industry, I am giving the facts and conclusions and rec- 
assume that they 


ommendations so you may have been ap- 


plied in the retail industry. 
“Millions 


and cosmetic industry 


of dollars are wasted annually in the perfume 


because manufacturers do not know 





what the public wants. It is absurd to go on producing and 
attempting to stimulate consumption by costly selling cam- 
paigns and high-pressure salesmanship. In order to elim- 
inate some of this waste, it is necessary to understand that 
the successful producer or distributor is the one who gives 
the customer what she wants, when it is wanted, at the 
price she can afford to pay. 

“In order to successfully cater to public demand, a series 
of logical steps must be followed in determining that de- 
mand. First, we must have an article that the public wants 
or can use. No amount of advertising or high-pressure 
salesmanship can build a successful and profitable business 
on an unwanted article. Most toilet goods businesses leave 
the question of determining consumer need or want to an 


advertising agency [his job really belongs to the manu 


facturer who should make use of his retail contacts to get 
first-hand information as to the saleability of the article to 
be marketed. The same proc edure should be followed in the 


development of an article for which an unfilled demand ex 








ists. 

“Such other help as can be procured from the advertising 
agency or other distributors should be used to make a de 
cision as to the character and quality of the article to be 
produced. If the consumer’s point of view is constantly 
kept in mind, ly the right kind of an article will be 


produced. 
“When the article is ready for sale to the 
uld be 


ns of the article or the selling plans can 


consumer, 





sales experiments shi conducted in limited areas so 
that any modificati¢ 


be made. Our wearing apparel sections use this principle in 
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a small way in determining customer reaction to Paris styles 
Out of a number of originals sent over from Paris by our 
style shoppers, a limited number is selected in the store 
These selections are then copied in small quantities. The 
sales of copies are carefully watched and the best sellers 
are then merchandized on a larger scale. By such testing 
of consumer acceptance, the chances of failure are greatly 
reduced. This process may be slower, but it gives the nec- 
essary information which should be available before larger 
sums of money are spent on the local or national selling 
campaign. 

“Allow me at this point to register a protest against the 
extravagant claims which are so frequently made for so 
many toilet preparations. 

> & «a i+ x * 


“The manufacturer who has much at 


stake would do well to consider the organization of a com 


large, reputable 
mittee which will pass on the efficacy of the products of 
the members of this This 
} 


be unbiased and represent not only manufacturers but dis- 


Association committee should 


tributors and consumers as well. By bringing pressure to 
bear on advertising agencies, publications and distributors, 
the products of this can be kept 


the quality of industry 


with resulting good will from both con 
\fter all, there is n 


satisfied customer. 


on a high plane 
sumer and distributor. more valuable 
asset than the 
“I appreciate that this recommendation is radical and will, 
in all probability, be rejected as impracticable. Yet, I be- 
lieve that some such effort must be made to keep in the 
good graces of the medical profession and others who can 
do so much to undermine contidence in and work havoc with 
this industry. 
which is 


“The second step is the production of an article 


correct in line, color and design. It should embody all the 
elements of good taste and style. Motion pictures and maga 
zines have accustomed our eyes to seeing beautiful things 
The radio gives us good music and talks about the 


Consequently, the standard of 


nicer 


things of life. consumer's 


taste has undergone a revolutionary change in the last five 


vears. The consumer is much more fastidious and appre 


ciative of properly styled merchandised which is designed 


taste. I believe that the manufacturers of atom- 


in Vin xl 


izers, bathroom glassware, pyroxylin and other toilet ac- 


cessories used by women would be doing a much better 


business now if they recognized this fact three years ago. 

“Some manufacturers are aware of this problem and have 
made an effort to change their packages and containers 
The effect on their business is the best recommendation that 
their products 


to 


given for the idea of modernizing 
Many 


change their packages or containers because of the fear that 


can be 


and containers. manufacturers have hesitated 


the consumer would not recognize the new package and 
that, consequently, business would be lost 

“Let me point out that change and improvement are the 
What was good enough yesterday is not 


Would the 


as prosperous today had it not 


rder of the day 


good enough today. automobile industry bh 


improved its products 5 
that they were good to look at and a pleasure to use? 
“The third step in our problem is the determination ot! 
the price that the consumer shall be asked to pay. We 


afford 





all have a lot of theories as to what the consumer can 


to pay for merchandise, but I fear that most of us have 


erroneous price opinions. 
“A recent survey at Macy’s of sales of different commodi 


ties by prices showed us how easy it is to go wrong on the 
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bath salts, creams, lotions, soaps, in fact every 


matter t price majority of piece sales perfumes, 
pyroxylin, 
article sold in the toilet goods department, was sold at a 
much lower average price than we believed was the case. 
[This showing was made in the largest store, in the largest 
city in one of Our most prosperous years. 

“We cater to those classes whose incomes may be classed 

and 

selling job or did the consumer balk on the purchase of 
think that a 


possible an 


as low-medium, medium high. Did we do a poor 


merchandise selling at the higher price? | 


reference to income statistics will give us a 


swer 
‘The latest 


less than 4 per cent 


that in 1925 


of our population earned enough money 


figures that I have available show 


so that it was for them to file an income tax 


New York 


family incomes were under $5,000. 


necessary 


In the District. for the same period, 86 per cent 


of the These and other 


significant facts can be procured from the proper sources. 


Examination of this information, I believe, will show us 


how distributor and manufacturer alike much overestimate 


the buying capacity of the consumer. 


“Every manufacturer of merchandise is competing with 


every other manufacturer for his share of the consumer’s 


These manufacturers who succeed in giving the 


Here 


dollar. 


} 


yest values are the ones who thrive and prosper. 


again | refer you to the automobile industry for an ex 
ample 
“It is, therefore, most important that the price for which 


the price which gives utmost value, 
afford lf 
produce and sell an article at a 


an article sells shall be 


and the one the large mass of consumers can 


the manufacturer cannot 
price which will net a fair profit and which the consumer 
afford to better to 


a comme rcial success. 


can readily pay, then it ts forget this 
article, as it never will be 


“IT have some information which may be of interest al 
though it has no connection with the problems under dis 
cussion, but has a direct bearing on the matter of price 
Our perfume business while good has not the snap that we 
like to see it 


sent out a questionnaire to 


would have. Searching for the cause, we 


some 400 of our junior and 
senior woman executives. These women represent the bet 
ter type, most of them having had college education. The 
that of the 
\merican business woman. Their earnings range from more 
than $1,600 a year to well over $10,000 annually. 

“Fifteen per cent of these women use perfume only be 


Another ten per 


standard of living is well-bred and ambitious 


cause they received it as a gift cent 


use none at all because they cannot afford it. I am certain 


that there would be a much greater interest in 


perfumes if prices were lower or 


consumer 


values better. Let us 


all make a serious effort to reduce unnecessary costs and 


sell toilet goods and kindred articles at prices closer to 


intrinsic values. 
“The last step to be considered is the timeliness of the 
offer. Men’s straw hats do not sell in winter, nor will any 


amount of advertising make them sell well enough to jus- 
If you are tempted to push forward your 
beat competitor, 
about 


tify the expense. 
advertising campaign in 
remember that the 
competitive problem and cares still less. 

“If the money and effort of all manufacturers were to 


order to your 


consumer knows nothing your 


be spent at the right time, then the effect on the consumer 
would be greater interest and more purchases than if a 
scattered effort were indulged in. In merchandising espe- 
cially, it is wise to ride with the tide of consumer demand 
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and give the customer the things she 
wanted.” 


needs when they are 


Discussion of the Address 


Mr. Maeding’s talk led to a considerable 


discussion and questions on various of its features. 


amount of 
The 
matter of the price element in sales appeal was the sub- 
ject of much of this discussion, many of the members ap- 
with Mr. this and 
inclined to believe that the price appeal was secondary to 


parently differing Maeding on point, 


the product, the package and the advertising. Taking part 
in his helpful discussion were G. J. 
\. H. Ingalls, W. L. 


Sturtridge. 


Block, Benson Storfer, 
Schultz, C. M. and L. O. 
A rising vote of was tendered to Mr. 


Baker 
thanks 
Maeding for his helpful address 


Address of Thomas L. L. Ryan 


Thomas L. L. 


New 


President Handy presented 
Pedlar & 


dress appears on page 98. 


Ryan of the 


advertising firm of Ryan, York, whose ad- 


Report of Research Committee 
The president in accordance with the change in the con- 
stitution, requested the associate members through a commit- 
R. Root, A. D. Armstrong, S. H. Clark, 
Green, C. H. Alker and E. Hoffman, Sr., to select 
their tentatively to represent them upon 
the executive board and to report these names to the gen- 


tee consisting of L. 
W. H 


two of number 


eral nominating committee, which in turn, would report 


them for action to the convention. He then asked for the 
report of the Research Committee which was presented by 
Col. Marston T. Bogert of This 


follows: 


Columbia University. 


report was as 
“On behalf of your Committee on Research Department, 


I have the honor to submit the following report 


l Research Il ork 


“Due chiefly to the interest and activity of the chair- 
man of your Committee, Mr. G. A. Pfeiffer, the sum of 
$7,500 was raised for the prosecution of original investi- 


of Colum- 


gation and research in the Organic Laboratories 
bia University, on matters of importance to the industry, 
attack 
selected by the Committee 


and the was begun upon the following problems 


“T. An investigation of the changes which odorous alde- 


hydes undergo in perfume blends and in other products of 
the industry, for the purpose of discovering how to protect 


such products from alteration and deterioration. 


“3h 


methods 


A thorough study of oil of bergamot, to establish 
purchaser to determine, 
effort and ex- 


pense, whether the oil supplied is genuine or spurious. 


which will enable the 


with maximum dependability but minimum 


“The first of these problems is under investigation by 


Dr. David Davidson, as Senior Research Assistant on the 


A. M.. T.. A, who will presently explain to you 
more fully his plan of attack and the results already ac- 


he features of 


budget, 


complished. A few of t this research, how- 
ever, can be pointed out here appropriately. 

“Of the many changes and reactions to which aldehydes 
are susceptible, none are more general or more trouble- 
some than those due to oxidation. It seemed wise there- 
fore to study these first, and to conduct the investigation 
in such a manner as to reduce the number of variables to a 


minimum, 
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“To velocities of oxidation, the 


carefully purified aldehyde was agitated vigorously in an 


determine the relative 


atmosphere of oxygen and the number of cubic centimeters 
The 


oxidations 


of oxygen absorbed per minute accurately measured. 
the 
with 


method of operation was standardized, all 


being carried out in the same apparatus, oxygen 
from the same cylinder, and under identical conditions of 
believed 
scientific 


velocities 


temperature, light, speed of agitation, etc. It is 
that the 
constants, do 


results, while not presented as exact 


the 
of oxidation under the experimental conditions employed 


nevertheless represent relative 


and are the first quantitative experiments of the kind on 


record. The figures are not only interesting in them- 


selves, but also in the light they throw upon the influence 
of chemical constitution upon speed of oxidation. A sec- 
ond series of experiments was conducted under the same 
that the 


conditions except coated with a 


heavy black enamel paint to exclude all light, and in this 


apparatus was 
way the influence of the light factor was ascertained. 

“In addition to the work with the individual alde- 
hydes, mixtures of two different aldehydes were tested, to 
see in what way the oxidation velocities of the two would 
be affected and some rather surprising results were obtained 
which indicate the possibility of so blending odorous alde- 
hydes as to reduce the oxidation velocities of the 
sensitive ones. On the other hand, it is equally important 
for the practical perfumer to know that he may so blend 
his aldehydes as to get exactly the opposite effect and 
unwittingly compound a mixture which will oxidize more 
rapidly than any of its separate components. 

“Further, the influence of the solvent upon the oxidation 


more 


velocity of the dissolved aldehyde has been determined 
quantitatively and the powerful retarding effect of the 
ordinary alcohols measured. The result varies with the 


chemical constitution of the solvent. 


“Our the 
following firms, who have generously supplied us with some 
of the aldehydes required for this examination: Givaudan- 
Delawanna, Inc., Fritzsche Brothers, Inc., van Ameringen, 
Inc., and the George Silver Import Company. 

“In order that we might have an adequate supply of 
high grade ethyl alcohol for use in our work, the U. S. 
Industrial Alcohol two 
lots of specially distilled material, one of ‘absolute’ and 
the other of 192 proof, which are held in sealed tin-lined 
5 gal. drums subject to our order. It is hoped that the 
Association will deem it entirely appropriate to express to 
the U. S. Industrial Alcohol their appreciation 
of this very generous contribution to our work and our 
thanks for their co-operation. 

“Inasmuch as a important factor in this problem 
is the chemical composition of the glass container in which 
the perfume blends are marketed, 


Committee is under special obligations to 


Company have set aside for us 


Company 


very 


President Heuisler of 
the Glass Container Association of America, on the invita- 
tion of President Handy, requested C. H. Werner, Chair- 
man of the Research Committee of that Association, and 
Dr. S. H. Ayres, their Research Director, to co-operate 
with our Committee in 
be mutually most helpful. Your speaker has already been 
in conference with Werner 
Association they represent is ready t 
they can. 

“The bergamot problem is in Donald D. 
Mossman, A.M., as A. M. T. A. Research Fellow. He 
has already reviewed the literature and compiled an ex- 


such ways as would enable us to 


Messrs. and Ayres, and the 


aid us in every way 


charge of 
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tensive monograph on the subject, with full references and 
bibliographies, which should be most useful to all con- 
cerned in with this when and if 
It was found that this literature was 
voluminous, widely scattered, poorly indexed, and confused 
by frequent contradictions as to the facts and by the op- 
posing opinions of the writers. 


any way essential oil, 


it can be published. 


“The widespread adulteration of bergamot oil and the 
large variety of substances employed for this sophistica- 
tion, have combined to render it increasingly difficult to 
secure an oil of absolute purity on the one hand, and on 
the other to detect and determine the particular adulterant 
added. It is certainly significant that in the report of 

Trade Commissioner ‘The Italian 
( Trade Sulletin No. 577 
of the U. S. Department of Commerce, Sept., 1928). page 
3H, the export for oil of bergamot during the 
four years, 1923 to 1926 inclusive, show that Italy exported 
1,500,000 pounds, although she produced in the same period 
only 1,186,413 pounds, or 313,587 pounds less than she 
exported. Since it is improbable that this difference is due 
either to a 


Assistant Humes on 


Chemical Industry’ Information 


figures 


carry-over of stocks or receipts from other 
countries, the inference seems justified that this was due 
largely to adulteration with cheaper oils, and in support 
of this the fact can be cited that in the same four year 
period production of lemon oil exceeded exports by over 
600,000 pounds. 

“With the 
U.S. 


assistance of personal friends and of the 


Department of Commerce, we 
supplies of 


are endeavoring to 
bergamot from the 
Reggio district of Italy. to be used as standards in this 
work, investigation is continued for another 
year will endeavor to secure at the time of next winter's 
bergamot harvest a shipment of the fruit from which we 
can recover the oil this way we hope to 
arrive at some conclusion as to the chemical composition 


obtain genuine oil of 


and if the 


ourselves. In 


of a normal and genuine oil of bergamot. 

“Thanks to the cooperation of various members of. this 
\ssociation, particularly R. H. Watkins and Dr. E. G. 
the J. R. Watkins Co. of Winona, Minn., 
we have been provided with a considerable number of the 
bergamot brands now on the U. S. 


Thomssen of 


market and these are 
being used in our laboratory tests. 


“Over thirty adulterants have been 
literature as having been found in oil of bergamot. 


reported in the 
New 
adulterants are being constantly reported and this sophis 
tication is frequently conducted with great skill and clever- 
ness. The problem is further complicated by the uncer- 
tainty as to whether certain compounds reported as found 
in the oil were normal the pure oil or 
were added to it. Of the fifteen constituents reported as 
present in genuine oils, four are re 


constituents of 


garded as doubtful. 

“The various methods recommended in the literature for 
the analysis of the oil and the detection of these different 
adulterants are being tested in our laboratories, not only 
on commercial oils but also on carefully prepared check 
mixtures, 

“The aim of this laboratory work is, as expressed in 
the statement of the problem, to assist the purchaser in 
determining the quality of the oil he is buying. 

“Tn succeed in developing new methods which 
seem to us to be superior to those in use, it is planned to 
invite the co-operation of the chemical laboratories of the 
Association in checking work, so that together we 
may arrive at methods which in point of accuracy, speed 


case we 


our 
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and convenience of operation, will represent some real 
advance and be of direct value to the industry 

“Based upon the results already obtained in the labora 
tory, and of course subject to revision in the light ot 
further study, the following developments appear worthy 
of comment: 

“(a) In the estimation of free acid in green oils, by 
the ordinary method, the color masks that of the indicator 
to such an extent that accurate determinations are not 
easily secured. This difficulty can be avoided by the addi- 
tion of water and titration to a permanent color in the 
aqueous layer. 

“(b) The determination of non-volatile residue is of 
great importance in detecting the presence of certain adul 
terants. The method as usually described we have not 
found to be as satisfactory in the case of bergamot as the 
modification proposed by Dowzard (.1m. J, Pharm., 80 
204 (1908) ). Although the latter does not appear to be in 
general use, it gives very accurate results 

“(c) The methods cited in the literature for the de 
termination of linalool leave much to be desired, the one 
most frequently employed perhaps being that of Boule 
(Bull, soc. chim. France [4], 1, 117 (1907); Schimmel & 
Co., Semi annual Reports, 1924, p. 121). Our experiments 
indicate however that a procedure, due to Tschugaefi 
(Z. anal. Chem., 50, 680 (1911) ) and based upon the use 
of the Grignard reagent is much more accurate 

“Undoubtedly it 


methods of analysis to determine with considerable ac 


is entirely possible by the customary 
curacy whether a given bergamot oil is pure or adulterated 
and, by suitable special tests, to discover what the adulter- 
ants are. Complaints have been made, however, that 
accepted standards may exclude pure oils whose constants 
happen to be abnormal and may give approval to sophisti 
cated oils, and further that the many separate tests neces 
sary for the detection of the numerous common adulterants 
render the procedure laborious and expensive and after all 
some wholly new and unexpected falsification may escape 
discovery. 

“Hence, we have considered it worth while to explore 
somewhat the possibility of so conducting the analysis of 
bergamot oil as to separate the constituents first into 
groups according to their chemical character and then to 
examine these groups individually. Thus, it may be feasible 


to extract the aldehydes and free acids first in the usual 


R. Root, GLENN L. HASKELL. 


UMENSETTER, Louis SPENCER Levy, Kart Voss, Cart SCHAETZER 


way, saponify what remains, recover the total alcohols and 
hydrocarbons, fix the alcohols by the 


( Tschugaeff, Ber., 35, 3912 (1902) 


Grignard reagent 
from which combina- 
tion they can be subsequently regenerated, and separate the 
hydrocarbons 

“Victor G. Fourman, A. M., as an A. M. T. A. junior 
research assistant, is occupied with the purification of such 
aldehydes as citral, citronellal, etc., for use in Dr. David- 


son’s experiments, and in the study of 


various aldehyde 
derivatives. 
“Messrs. 


Davidson, Mossman and Fourman, compose the 


research group provided for in the A. M. T. A. 
Besides this group, there are als 


budget. 
working in the Organic 
Laboratories of Columbia University, the Fritzsche Fellow, 
Garfield Powell, 


students as candidates for the 


\.M., M.Se., and a number of graduate 
Ph.D. degree, all of whom 
are investigating problems closely related to those in which 
he A. M. T. A 
made by one group are often of immediate service to the 
ither The 


group is interested, so that discoveries 
work of the Fritzsche Fellowship is of such 
importance and our time at the convention so limited that 
t complete report of its activities will be presented at a 
little later date 

‘To sum up our research work, the problems selected by 
the Committee as of general interest and importance to the 
industry are under active investigation by well-trained and 
competent men, who have already secured results justfying 
the undertaking, but whose work will come to an end this 
summer unless definite financial provision is made for its 
continuance 


be long deferred, in justice to the men affected, since the 


Further, a decision on this question cannot 


spring and early summer is the time when the demands for 


such men are most numerous and it would be unfair to urge 


them to decline good offers from elsewhere, in order to 


continue with the A. M. T. A. problems in which they have 


hecome so deeply interested, unless there were assurance 


of the necessary financial backing. If the Association feels 


inclined to carry on with the investigations it has started, 
would certainly be a great mistake t 


+ 
I 


lose these trained 
men and thus scrap the experience which they have been 
gaining in these fields. 

B. Reference Collection of 


Perfumery and Cosmetic Industry 


Products of Interest to the 


“At the request of the Committee, and with the assistance 


of S. Isermann and A. L. Van Ameringen, Col. Bovert has 
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igreed to undertake the assembling of a Reference Collec 
tion of initial, intermediate and final products of interest 
to the perfumery and cosmetic industry, this collection to 


] 


ve housed in steel cabinets in the new fireproof Chandler 


Laboratories of Columbia University, where they may be 


xamined at any time by Active, Associate or 
Members of the A. M. 7 


ippointment with Professor Bogert. 


Honorary 


A., or by others interested, by 


“The materials to compose this Reference Collection are 


} 


escribed by the Research Committee as follows: 


a. Samples of all raw materials used in the manu- 
materials are 


United States. 


facture of perfumes which raw 


manufactured or produced in the 
This refers such raw materials as_ synthetic 


iromatic chemicals, flower oils, oils distilled from 


leaves, roots, ind so on, 

b: Similar collection of products which are available 

but which must be imported 

c. Similar collection of supply materials, such as 

powders, tast colors, etc. 

t is believed that a reference collection of this kind 
in be of considerable service, by gathering together in one 
lace the various products of importance to the industry 
cluding essential Is and other natural substances of 


questioned genuineness, synthetics of undoubted purity as 





vell as miscellaneous trade products of all kinds. The 


more extensive su llection is, the greater its use 


fulness 


“In order to secure the maximum storage capacity in the 
space available, it has been necessary to limit the size of 


he exhibits, so tar as possible, to a height not exceeding 


334 inches over a including the stopper and those 
sending in samples tor this collection are requested to bear 


this height limitation in mind 
‘The exhibits should be addressed to Col. Marston T. 
Bogert, 566 Chandler Laboratories, Columbia University. 


New York, and can be accompanied by such descriptive 


terature as the shipper may care to send 
C. Book of Official Standards (Odorographia) 
“President Handy is deeply impressed by the need of a 


reterence book of othcial standards of purity, analytical 


methods, ete., which shall be to the perfumery and essentia! 
il industry what the U. S. Pharmacopoeia is to the medical 
und pharmaceutical professions. He appreciates that it will 


robably take everal vears to. brins such an « +1 
] api tak yee t¢ I ne uc al Xtensive 


undertaking t hnal fruition, but points out that such 


material may be gathered gradually and published as ac 


cumulated, until such time as sufficient has appeared to 
justify its presentation in book form. 
“With in view, the Committee made assignments as 





llows 
Oil f Bergamor—M. 7 


Qil of Orange 


Bogert 
P. R. Dreyer. 
Oil of Geranium 


Inc 


;ourbon—Carl Schaetzer, of Morana, 


Oil of Lavender ~ 
; ; ! Fritzsche Bros., Inc 
Otto of Rose \ 


Oil of Sandalwood ‘ 
: = ( Dodge & Olcott C 


Oil of Cloves ( 

Geraniol } 

Phenylethy! Alcohol } E. C. Kunz of Givaudan- 
! 


Phenylacetaldehyde Delawanna, Inc 
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Citronellol 
Rhodinol 5 


S. Isermann, of Van Dyk & (¢ 


“It is intended to have the information presented in some 


such form as the following 


ForM OF OporoGRAPHIA—Proposed by J. A. Hand) 


Ot oF SANTAI 


Synonyms: Sandalwood oil. 
Vat. Order 


Derivation: By steam distillation of the chips of woos 


Santalum album (Fam. Santalaceae ) 


] 

from the tree Santalum Album. The center is the 
State of Mysore, India. Yield of oil from the 
wood is about 4% 

Odor and Phys. Prop 


having the 


\ pale yellow oil somewhat viscid 
warm, heavy odor of sandalwood witl 


a note of fresh cream 





Sp. Gr.: 0.965 to 0.980 at 25° C 
Opt. Rot 15° to -20° in 100 mm tube at 25° ¢ 
Ref. Ind.: 1.5040 to 1.5080 at 20° ¢ 
and B. P 
ities: In alcohol, ether and chloroform 
cy Incompat: Keeps well and improves with age up 
to ?? years, 
Discoloration No noticeable change in toilet goods 
Physiolog. Non-irritating In fatty bases? Phenol c 


efficient 
Wedicinal Uses 
Legal Poison? 
Perfumers’ Uses: 


sistency of odor suitable for use in heavy oriental 


Chiefly as a Genito-Urinary antiseptic 
\ very reliable fixative due to its per 


bouquets and incense types, also traces in lily and 


rose compositions, soaps, etc. 


Constituents Santalol 90% or more; Santalol esters: 


Santalene, Santenone, etc 
{dulterants Oil Cedarwood, Oil Sandalwood Aust. Oil 
Ampyris. Bal. 
Approx. Normal Price: 
Tests Purity 
History 


$7.00 Ib. 


Interesting data for adv. point of view. 


D. Pharmacology of Perfumes, Cosmetics, ete 


“A sub-committee consisting of Messrs. E. C. Kunz, E. G 


Thomssen and A. L. Van Ameringen has been appointed 


1 


to collect information concerning the pharmacological 
properties of essential oils and other perfume and cosmetic 
materials. 

“With this object in view, arrangements have been made 
with the Organic Laboratories and the Chemistry Library 
of Columbia University to search the recent literature of 
the subject and compile a preliminary bibliography 

“Dr. Kunz has announced that he is justified in stating 
that the phenol coefficient of certain essential oils is so high 
as to class them as powerful antiseptics and, at the request 
of the Committee, the more important features of the in 
formation he is collecting, including a list of those products 
whose phenol coefficient has been determined, are to be 


printed in pamphlet form for distribution. 
E Louis Spencer Levy Collection of Books 

“The Louis Spencer Levy Collection of books on perfumes 
and related topics in the Chemistry Library of Columbia 
University is growing steadily, thanks to the generosity of 
the donor, and is being supplemented by frequent University 
additions also in these fields. 

“To make these books of greater service to the profession, 
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G. \. Pfeiffer, president of Richard Hudnut, has generous- 
ly offered to pay the cost of preparing and distributing 
ndex cards of them, in much the same way as is now done 
by the Library of Congress, Washington, D. C., the cards 
to be indexed by author and subject and to contain also a 
few words as to the character or scope of the book. Be- 
cause of the serious illness of the Chemistry Librarian of 
Columbia University, it has not been possible to start this 
indexing as yet. 
F, Trade Price Lists, Catalogs, et 

“In response to our circular letter on the subject, a large 
number of trade price lists and collateral literature has 
been received, classified and filed, and is now available tor 
consultation in Col. Bogert’s Office at Columbia University 

‘The publications which have already appeared, the in- 
vestigations under way, the information and material ac 
cumulated, and the contacts established, together have 
contributed in a modest way to the reputation of your 
Research Department, and have resulted in increasing its 
pportunities for usefulness to the industry and to the 
progress of chemistry. 

“In bringing this report to a close, I wish to express, on 
behalf of my research staff as well as on my own account, 
ur appreciation of the uniform courtesy and the willing 
co-operation received at all times from the members of the 
committee. To G. A. Pfeiffer, the chairman of the com 
mittee, we feel under especial obligations, for he has carried 
the major part of the burden. His patience, unfailing 
optimism, encouragement and inspiring altruism, are charac 
teristic of the man and are well known to all of you.’ 

Supplementing the report, an interesting account of some 
of the work illustrated by lantern slides was presented by 
Dr. Davidson. 

Upon motion of E. B. Hurlburt, the report was re- 
ceived and a rising vote of thanks to Col. Bogert, his as 
sociates and to G. A. Pfeiffer, chairman of the committee 
through whose generosity much of the work was done, was 


adopted. 


Report of Washington Representative 


While the report of the Washington representative, legis 
lative committee and general counsel were received in ex- 
ecutive session, we are priveleged to print portions of the 
proceedings of that session by permission of the executive 
board. In describing the work of the association in Wash- 
ington during the last year, W. L. 
lows: 


Crounse spoke as fol 


“The past twelve months have been marked by un- 
paralleled activity on the part of the officers of your 
Association, its Legislative and Tariff Committees, its Gen 
eral Counsel and the Washington representative. As | 
shall touch briefly on each of the most important matters 
to which we have been obliged to give our attention, I shall 
not summarize them here. I take this occasion, however, 
to express not only my appreciation but my admiration of 
the magnificent spirit of cooperation with which your offi 
cers and the membership of your committees have labored 
for your welfare during the past year. However apprecia- 
tive you may be, I am satisfied that you cannot realize 
the great personal sacrifices of time and effort which your 
officers have unselfishly made during the past year in order 
that your interests should be fully protected. Few boards 
of directors of large corporations are called upon for such 
unremitting devotion as has marked the labors of your 
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Ixecutive Committee. | know you will not consider that 
| am drawing invidious distinctions when I refer especially 
to the services of President Handy, Secretary Mulster and 
the veteran Chairman of our Legislative and Tariff Com- 
mittees, Mr. Spiehler 

“Special Session of Congress and Scope of Legislation:— 
Within a fortnight the 71st Congress, pursuant to a procla- 
mation by President Hoover, will convene in special session 
it Washington and will take up the consideration of an 
important legislative program. Called for the special pur 
pose of considering measures of farm relief and the read- 
justment of the tariff, presumably primarily in the interest 
t the tarming community, it may be assumed that these 
measures will constitute the principal agenda of both houses. 
Whether any other legislation will be attempted, beyond pos- 


sibly the so-called reapportionment bill required by the Con- 


stitution to be enacted after each decennial census, remains te 
be see1 The Congressional leaders are mmitted to an 
effort to adjourn the special session not later than July l 
vhich would appear to preclude anything in the nature 
f general legislation outside the topics mentioned. Never- 
theless, it will be our duty to follow developments with 
he utmost vigilance and to continue to emplov every effort 
1 protection of our industry 
m to Transfer Proh t M tment 
slice Nothing has given the alcohol-using trades more 
concern than the announcement of the project of the new 
ulministration to transter the Prohibition Bureau from the 
Creasury Department to the Department justice. The 
project appears to be still in a formative stage and _ it, 
therefore, seems wise not to attempt to discuss it in detail 
it this time. I feel sure that the important interests opposed 
to this change will be heard in opposition to it and that 


these weighty and conservative counsels will impress the 
President with the undesirability of the transfer. Irom our 
point of view, prohibition enforcement is a serious business 
problem which is being worked out with a high degree of 
efficiency under the direction of the Secretary of the Treas- 
ury and his accomplished lieutenant, Commissioner Doran. 
With the punishment of crimes under the prohibition laws 
our industry is not concerned, except as all good citizens 
re, but we are convinced that the logical treatment of the 
industrial aspect of alcohol belongs in the Treasury or 
possibly in the Department of Commerce, but certainly not 
in the Department of Justice which is organized for the 


punishment of offenders against the laws of the United 
states 

The desirability of coordinating the Customs, the Coast 
Guard and the tax division of the Internal Revenue Bureau 
with the permissive department of prohibition is only another 
reason why the Act of 1927 should be given a thorough test 
before any change is made. I trust that at this convention 
you will adopt resolutions expressing your opposition t 
the proposed transfer of the Prohibition Bureau. 

“Revision of Tariff Act of 1922:—Pursuant to campaign 
pledges given by the party now in power in Washington, 
a revision of the Tariff Act of 1922 has been undertaken. 
\lthough the declaration has been widely circulated that 
the primary, if not the sole, object of the revision is to 
afford relief to the farmers by giving them greater protec- 
tion on their products, while at the same time reducing 
existing duties on some of the things they are forced t 
buy, the hearings before the Ways and Means Committee. 
which began early in January, have included in their scope 


every item of every schedule embraced in the tariff law 
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The House Committec 
adjournment of the recent Congress on March 4 and then 


completed its hearings before the 


parceled the schedules out among sub-committees composed 
of three majority members each, charged with the respon- 
sibility of framing the tentative schedules of the new act. 
to make 
to obtain concessions desired by our trade 


Realizing that our industry would be obliged 


a campaign either 
or to combat the efforts of others seeking changes inimical 
to our industry, a Tariff Committee of our Association under 


the Chairmanship of Mr. Spiehler was appointed last De- 


cember and has since functioned almost continuously in the 


effort to protect the interests of our trade. 


‘At the outset, we planned to lay before the Ways and 


Means Committee but one independent affirmative recom- 


mendation which was that there be transferred from Sched- 
ule I of the Tariff Act t the free list of the new law the 


raw materials of industry, ambergris, castoreum, civet 


and musk (paragraph 61) and floral waters (paragraph 


63). None of these products are produced within the bound- 


aries of the United States m any appreciable quantities 
° vt i 


and, therefore, no protective principle is involved. The 


total amount required for the perfume industry 1s very 
small; therefore, the duty collected at the rate of 20 per 


centum is negligible from a national revenue standpoint, 
while the almost universal employment of these products in 


the manufacture perfumery makes any duty whatever 


observance 


structure of the tariff law 


a distinct burden to the entire industry The 


of scientific principles in the 
would dictate the restoration of all these products to the 
[ many years under 


free list where tl vere carried for 


prior tariffs 


Glass Bottle Tariff 








‘An impor ve gave our 
earnest nm e\ to legislate 
n the subject, concet m hand made 
rround glass stopperee entirely 
mexpected de f some months 
that | rrap ich it had 
been assumed ul valorem 
n hand made bottl lid not include 
bottles 1 | < lass bottle 
industry with no ‘ rded by the 
provision of Paragrap ts per gross, 
\ te admitted! tion of hand 
made bottles Believing that every American industry 
should be given adequate protection in the tariff law, our 


Executive and Tariff Committee gave several hearings to 


representatives of the domestic bottle makers and_ finally 
udopted a resolut« to the effect that as it was obvious 


that an error was made by Congress in providing no duty 





for bottles except that fixed by Paragraph 217, it was the 
sense of our Association that a reasonable increase should 
be made in the duty to cover hand made, ground glass stop 
nered botth 

“It is to be regretted, however, that the domestic bottle 
makers decided to ask Congress for a rate of duty on hand 
made bottles so high as in our opinion not only to exceed 
the requirements of the bottle industry but as to menace 
the prosperity of all hand made bottle users. In a formal 


brief filed with the Ways and Means Committee, the Glass 


Container Association asked for a flat ad valorem rate of 


82% per centum on all hand made, ground glass stoppered 
I I 


bottles. We do not hesitate to declare that the imposition 


uld impose an intolerable burden on the 


of six 1 rate w 
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toilet goods industry. 


A large number of houses would be 
penalized many thousands of dollars per annum each in the 
increased cost of the bottles used, even basing the calcula- 
tion on the difference between the rate of 55 per centum 
ad valorem and that of 82% per centum requested by the 
domestic bottle makers 

“A very large percentage of the output of the toilet goods 
industry, especially the branch engaged in the manufacture 
of perfumery, is necessarily put up in very small packages 
and in the most artistic and attractive containers that can 
be procured, the result being that the cost of the bottle 
bears a higher ratio to the value of the contents than is 
the case in almost any other industry. Production costs, 
sales policies and consumer demand are predicated upon 
the bottle prices now current and any important deviation 
therefrom cannot fail to have a most demoralizing effect. 
In some cases certain lines of merchandise might be forced 
off the market, 

“Under these circumstances, we deemed it to be our duty 
to protest to the Ways and Means Committee against the 
doption of a rate of 82% per centum on hand made bottles 
and to suggest the substitution of a more moderate schedule, 
possibly graded in accordance with the amount of hand work 
involved in turning out the product. 

Tariff on Compounds 

“It has become necessary for us to file a second protest 
with the Ways and Means Committee as the result of a 
Synthetic Organic Chemical 
Manufacturers Association, providing in effect that all mix- 


recommendation made by the 


tures of synthetic odoriferous or aromatic chemicals con- 


taining any percenta whatever of coal tar derivatives 


shall be dutiable as c 





val tar products on an American valua 


JR 


tion basis, in accordance with the terms of Paragraph 28, 


instead of as mixtures or compounds subject to duty on a 


foreign valuation basis and at the lower rate provided by 
Paragraph 6]. 

‘The specific recommendation of the Synthetic Organic 
Chemical Manufacturers provided for deleting from line 15 
f Paragraph 28 the words, ‘and not mixtures and not com 


pounds’ and from line 32 the words, ‘excepting mixtures 


The effect 


of the adoption of this recommendation would be two-fold 


f synthetic odoriferous or aromatic chemicals.’ 
l‘irst, it would transfer all perfume mixtures and com- 


pounds containing any coal tar product whatever from 
Paragraph 61 to Paragraph 28, thereby requiring the assess 
ment of duty thereon upon the basis of American valuation; 
and, second, it would apply to such products higher duties 
and therefore increase their sales price in the United States 
to the detriment of many of the manufacturing perfumers 
who depend upon them for essential raw materials 

“The adoption of the recommendation would completely 
subvert the principle upon which the framers of the tariff 
law of 1922 acted when they specifically excluded perfume 
mixtures and compounds from Paragraph 28 and provided 
lower duties thereon in accordance with Paragraph 61. We 
see no reason whatever for the change proposed by the 


Synthetic Organic Chemical Manufacturers Association 


except that those manufacturers desire to increase their 
present very substantial profits at the expense of our indus- 
try which can ill afford to bear any additional burden. We 
have, therefore, framed our protest to the Ways and Means 
Committee in vigorous language and shall follow it up as 
energetically as possible. 

“Our Tariff Committee, with the hearty approval of out 
Executive Committee, has also protested against the proposi- 
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tion to make an enormous ad valorem increase in the duty 
on non-edible molasses which is imported into the United 
States in very large quantities for the production of indus- 
trial alcohol. The imposition of such a duty as is proposed 
would result in raising the price of alcohol upwards of 10 
cents per gallon. Considered in connection with the steady 
upward trend in the price of molasses and the corresponding 
increase in the cost of industrial alcohol during the past 
few months, it is obvious that if Congress did raise the duty 
on molasses as requested, it would at the same time deal 
a disastrous blow to the many industries to which industrial 
spirits are a most essential raw material, 

“The toilet goods industry has for its foundation indus- 
trial alcohol, both pure and denatured. There is no known 
substitute and it is a matter of congratulation that in 
opposing the levy of this unprecedented and in some cases 
prohibitory duty on the chief raw material of the alcohol 
distiller, we have standing shoulder to shoulder with us 
the representatives of thousands of important American 
industries to whom industrial spirits are as necessary a 
raw material as they are to us. 

“The Jones Penalty Bill:—Although half a dozen more or 
less comprehensive bills for the amendment of the pro- 
hibition laws were introduced during the recent Congress, 
only one was enacted or received serious consideration, The 
so-called Stalker-Jones bill, brought forward simultaneously 
in both houses, which raised the maximum penalties to be 
inflicted for violations of the prohibition laws to five years 
in the penitentiary and $10,000 fine, was passed in the 
closing days of the last session under strong pressure from 
the Department of Justice, the Anti-Saloon League and 
other so-called Dry Organizations. The signal defeat of an 
avowed wet candidate for the Presidency was an important 
factor in bringing about the passage of the Stalker-Jones 
Act which, under normal conditions, would probably have 
been defeated. 

“It is unnecessary for me to say that our members may 
properly regard with indifference penalties which under the 
terms of the new law are specifically designed to apply t 
he prohibition statutes. 
\t the same time, however, we cannot lose sight of the fact 


wilful and serious violations of t 


that while this bill was pending in Congress both Senate 
and House Judiciary Committees rejected an amendment 


designed tor the l 


protection of legitimate manufacturers 
which provided simply that no employer should be held 
responsible for the illegal act of a subordinate committed 
without his knowledge or consent. 

“With the rejection of this amendment in the record, it 
is conceivable that some courts, swayed by fanaticism or 
political expediency, may levy the extreme penalties of the 
law upon perfectly innocent persons on the ground of em- 
ployers’ liability It, therefore, behooves all of our mem- 
bers to exercise the greatest care in instructing their subor 
dinates as to the strict observance of the law and regula 
tions, Any employe found guilty of wilful violation or 
inattention to the requirements of the law and regulations 
should be promptly dismissed. 

Internal Revenue Taxation 


“Reduction of During the 


Congress just ended legislation was enacted reducing gen 
eral internal revenue taxes by approximately $225,000,000. 
\mong the provisions of special interest to business men 
and with which practically all our members are concerned 
were the following: The corporate income tax rate was 
cut from 13% per cent to 12 per cent, and in addition the 
exemption allowed corporations having net incomes not in 
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excess of $25,000 was increased from $2,000 to $3,000; a 
provision originating in the House of Representatives deny- 
ing to affiliated corporations the privilege of filing consoli- 
dated returns was finally rejected and the law permitting 
such returns to be made retained without modification. 
Secretary Mellon's plan to reduce the rates of the inter- 
mediate brackets of the surtaxes on individual incomes was 
rejected by Congress, but as an offset the new law carries 
a provision increasing from $20,000 to $30,000 the amount 
of income upon which the 25 per cent credit for ‘earned 
income’ may be taken. After a sharp contest, the so-called 
Norris amendment, opening income tax returns to public 
inspection, was rejected. Therefore, the Internal Revenue 
Bureau will continue to treat income tax returns as con- 
fidential as heretofore. 

It is an interesting fact that will no doubt have an im- 
portant influence in the way of inducing further downward 
revision of the internal revenue tax structure that the 
collections for the current calendar year to date are sub- 
stantially in advance of the corresponding figures for 1928, 
indicating that business responds promptly to tax reduction. 
It is evident that certain taxes at least were above the 
revenue point when Congress enacted the revision of 1928. 

“Commissioner Doran’s Allocation Policy:—With a back- 
ground of 40 years’ experience in observing the administra- 
tion of the Federal Government in Washington, I do not 
hesitate to assert that one of the most remarkable achieve- 
ments of an executive officer has been the establishment 
and successful administration by Commissioner Doran of 
his policy of allocating alcohol production and limiting its 
output to the needs of legitimate industry. When this plan 
Was originally announced, it was the opinion of many ex- 
perts, who fully sympathized with the object aimed at, that 
it could not be successfully carried out and would have to 
be abandoned. Today, however, it is uniformly admitted 
that the plan was wisely conceived and has worked such a 
reform in the distribution of alcohol that the diversion of 
industrial spirits, which at one time menaced the future of 
all the alcohol-using industries, has now been reduced to 
negligible proportions and need no longer concern either 
the Government or the consuming trades. 

“Dr. Doran’s policy in brief contemplated the fixing of a 
maximum limit on the production of alcohol by the dis- 
tillers and the allocation of output among the various plants 


ngaged in its manufacture. Stated in Dr. Doran’s own 


€ 
1 7s 
he 


inguage, the purpose of the Government was, ‘first, to 
protect the Government's interest from the law enforcement 
viewpoint in eliminating as far as possible a menacing over- 
production of industrial alcohol which, after being manu- 
factured and placed upon the market in one form or an- 
other, creates an enforcement problem that overtaxes the 
machinery of the Federal Government; second, we desire to 
conserve and protect the lawful and essential alcohol in- 
dustry. As a necessary corollary to the last statement, I 
must point out that a fair and just treatment of the con- 
suming trades is the very essence of the well being of the 
producers, and, therefore, the last major objective to be 
attained encompasses the entire alcohol producing and con- 
suming interests.’ 

“In launching his policy, Dr. Doran had the courage to 
guarantee that there would be no increase in the price of 
alcohol due to the limitation placed on production. This 
pledge has been redeemed, notwithstanding the fact that it 
seemed to be at variance with the law of supply and de- 


mand. I deem it my duty, however, to call your attention 
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to the fact that current prices of alcohol have advanced for 
reasons entirely independent of the Government’s policy of 


limiting production. The price of so-called non-edible 
molasses has recently more than doubled, having risen from 
approximately four cents per gallon to nearly ten cents. As 
two and one-half gallons molasses are necessary to pro- 
duce a gallon of alcohol, it is obvious that the distillers 
have been justified in advancing the price of industrial 


alcohol and that the increased cost is in no way attributable 
to Dr 
“The 


faction 


Doran’s policy. 
Potson Alcohol 
that I am able 


ncerned the 


Bugaboo:—l\t is with great satis- 


to report that a problem which has 


greatly Prohibition Bureau and the alcohol- 


using trades has been substantially clarified and is no 
longer regarded as a menace to our industry. I refer to the 
attacks upon the denatured alcohol policy of the Bureau 
which have been so persistently made as at times to 
threaten the integrity of the free alcohol law of 1906 under 
which we are enabled to withdraw our industrial spirits 
free of tax. 

“Certain of the critics of the Government's prohibition 
policy have sought to embarrass the administration by charg 
ing the Prohibition Bureau with deliberately poisoning alco 
hol. notwithstanding the general knowledge that such alcohol 
is occasionally diverted to beverage uses Several bills have 
been introduced in Congress which, in effect, would prohibit 


the further denaturation of alcol effective agents 


and the 


1 


any of these me 


f asures would practically 


1906 


Passage 


operate to repeal the free alcohol act « 


“The slogan, ‘Take the poison out of denatured alcohol,’ 





has been employed by a large contingent of so-called wets 
in Congress who have used it for the purpose of securing 
partisan political advantage The developments of the past 
year, however, have discouraged this movement and it is 
my hope that it will make no further progress. Congress 


the united alcohol manufacturing, 


nsuming trades to 


has been induced by 


distributing and c ignore all partisan 
appeals for legislation and none of the bills introduced have 
been dignified by public hearings. To Commissioner Doran, 
due the 
by his repeated demonstrations that the alleged poisoning 


bootleg made from 


however, is credit for unmasking this movement 


of consumers of liquor, presumably 
more or less purified industrial alcohol, has in fact been due 


chiefly to the drinking of mixtures containing substantial 


quantities of wood alcohol which have been deliberately 
added to illicit synthetic beverages 
“It has thus been demonstrated that the abuses com- 


plained of have been due almost entirely to the employment 
of wood alcohol over which the Prohibition Bureau has no 
and not to the use of partially purified denatured 
In many cases the quantity of wood alcohol found 


control 
alcohol. 
upon analysis to be contained in these bootleg beverages 
exceeded the amount prescribed by the 
Government the 
The alcohol-using industries owe a special debt of 


has substantially 


for manufacture of completely denatured 
alcohol. 
Doran for the skill and courage shown by 


this difficult embarrassing 


gratitude to Dr 


him in the and 


handling of 
problem. 

“No Further 
tions:—In my last annual report I drew attention to the 
efforts of the organized industrial alcohol distillers to secure 
3ureau of regulations re- 


Attempts to Establish Inqutsitorial Regula- 


the adoption by the Prohibition 
quiring Prohibition Administrators to supply all distillers 
with complete data as to the quotas and formulas of manu- 
facturers using both non-beverage and denatured alcohol. 
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It is hardly necessary for me to point out to you the mani- 
fold objections to such regulations. The data which it was 
proposed to place in the hands of the distillers would enable 
them to check accurately the requirements of all dealers in 
alcohol and the output in more or less detail of all manu- 
facturers using alcohol. 


“As 


universally recognized than production figures, and this fact 


stated in my last report, no trade secret is more 
has induced Congress to enact numberless laws prohibiting 
\griculture and 
other important Federal agencies in Washington from mak- 
that 


would disclose individual operations, either as to volume or 


the Census Bureau, the Department of 


ing public any information gathered by their agents 


kind of products. In strict accordance with his pledges t 
the alcohol-using trades, Commissioner Doran consulted 
the Industrial Advisory Council before acting upon the 


distillers and in contormity with 


vote of the ( 


recommendations of the 


the overwhelming negative ouncil summarily 


ejected the plan. I am glad to say that the distillers have 


accepted Dr. Doran’s ruling as final and have made no 


urther attempt to secure the establishment of the objec 


tionable inquisitorial regulations 


‘Renewal of Manufacturers’ Permits Inasmuch as _ the 


revised regulations covering the use of pure, non-beverage 


iIcohol and denatured alcohol require that all permits shall 





suggests 


1930 


e renewed annu e Prohibition Bureau now 


that applications for renewals for the calendar year 


should be made on or before August 1, 1929. The experi 
ence of the past year has demonstrated that if manufac 
turers will observe the Bureau’s request, it will be prac- 
ticable to place all renewals in the hands of permit holders 


before December 31st next when all existing permits expire 
the embarrassment of 
permits. All 


This will relieve permit holders 


continuing their operations under expired 


applications for renewals covering the use of pure non 
alcohol should be made on Form 1404, while those 
1479 


Prohibition 


beverage 


covering denatured alcohol should be made on Form 


These forms may be had upon application to 


\dministrators and should be made in ample time to enable 


permit holders to file them on or before August Ist. 
“Federal Anti-Cosmetic Legislation:—In my last annual 
report, I commented briefly upon a bill presented in the 


early days of the last Congress by Senator Copeland of 


New 
trol of the toilet goods industry. It 


York, providing for the comprehensive Federal con- 


gave me pleasure to 
state frankly that from the outset Senator Copeland mani 
fested a very commendable spirit of fairness in the discussion 
At hearings held in his office, we laid 


of this measure 


before him facts which convinced him and other advocates 


of the legislation that there were two sides to the question 
and that the advocates of the legislation had failed to 
demonstrate the necessity of the proposed measure. The 


Copeland bill was not subsequently urged upon the attention 
of Congress. 

Quite recently an effort has been made by certain parties 
said to be working in the joint interest of a toilet goods 
manufacturer and the American Medical Association to 

so- 


interest us in securing the passage by Congress of a 


called model cosmetic bill which, presumably, would form 


the basis for more or less uniform laws to be enacted by 
the several states. The first draft of the bill brought to 
our attention proposed an amendement to the Pure Food 
and Drugs Act of 1906 so as to include cosmetics in the 


general category of drugs. We at once drew attention to 


the fact that such an amendment would close to our products 
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the principal channels of trade, because of the fact that 
many of the states have enacted laws prohibiting the sale 
f drugs except by qualified pharmacists. The soundness 
of our contention was promptly admitted and the subject 
f Federal control has since been approached from a dif 


ferent angle, but not in such a way as to command our 


approval. The attitude of your Executive Committee con 
tinues to be what it was at the outset of this controversy, 
that in view of the universal use of cosmetics and the 


billions of applications thereof annually made, the handful of 
cases of alleged injury is far below the normal percentage 
f personal idiosyncrasies or erroneous diagnoses, and that 
absolutely no evidence has been adduced which would justify 
placing in a legislative straight jacket an industry with an 
annual output having a retail value approximating $400, 
000,000. It is an interesting fact that nearly all the evidenc« 
produced to show the injurious effects of cosmetics has 
been limited to a few cases in which actions for damages 
have been brought under state statutes or the common law, 
which demonstrates conclusively that no additional statutory 
regulation of our industry is necessary. My colleague, Mr. 
Smith, General Counsel of the Association, in his report 
will discuss the status of this proposed legislation in the 
Legislatures of the several states. 

“Capper-Kelly Price Protection Bill:—Most encouraging 
progress was made during the Congress just ended in ad 


vancing the status of price protection le 


islation \ new 





feature was injected into the campaign when the Federal 
Trade Commission, on its own motion but in couperation 
with the advocates of the Capper-Kelly measure, instituted 
a comprehensive investigation to determine the necessity for 
legislation and the scope of whatever legislative remedy 
might be necessary. While the decision of the Commission 
to investigate the matter was hailed with satisfaction by the 
promoters of this movement, the inquiry itself operated to 
prevent action by the House Committee on Interstate and 
Foreign Commerce before the final adjournment of Con 
gress. A preliminary report on the investigation prepared 
by the Commission reached the House of Representatives 
only about 30 days before the session ended, but by that 
time a score of important measures were contending for 
precedence before the committeee, and to avoid a clash in 
which the merits of the Capper-Kelly bill might be lost 
sight of, its friends decided that it was the part of discre 
tion not to seek to force the bill to a vote and thereby 
antagonize influential members, although they were con 
dent that if a ballot were taken it would result favorably 

‘After full discussion, the committee finally voted to re 
ceive the favorable report of its sub-committee, previously 
presented, and to enter into a ‘gentleman’s agreement’ to 
place the bill on the committee’s docket ‘for action imme 
diately after the committee is reorganized in the new Con 
gress. As the entire membership of the committee will 
hold over with the exception of two minority members, its 
general make-up will remain unchanged and the ‘gentle 
men’s agreement’ therefore will be fully recognized. 

“At this time there has been no determination of the inter- 
esting question as to whether legislation at the coming 
special session shall be limited to farm relief and the tariff, 
as has been suggested in influential quarters. If no such 
limitation is decided upon, the Capper-Kelly bill will be 
brought up in committee for action soon after the con- 
vening of the special session. In any event, it will stand 
at the top of the committee’s calendar as soon as general 
legislation is undertaken. 


“Continued Vigilance Must Be Exercised:—In conclusion, 
[ must again remind you of what | have so frequently 
asserted, namely, that membership in the American Manu- 
facturers of Toilet Articles is a patent of protection which 
carries with it a reciprocal obligation not only to observe 
the law and spirit of the statutes, but to maintain our 
organization on the highest possible ethi 





ical basis. In recog- 
nizing the fact that membership in this Association is a 
valuable franchise, we must see to it that no unworthy 
individuals find shelter within our family circle. I am glad, 
ndeed, to testify to the painstaking care with which our 
Membership Committee scrutinizes every application for 
admission to this Association, and it has been one of my 
own most congenial duties to personally investigate the 
relations of every candidate for membership with the de- 
partments at Washington. It should be a matter of pride 
to all our members that the escutcheon of this Association 
continues to be not only without a bar sinister, but without 
the faintest blot. I know you will all continue to cooperate 
in maintaining our membership roll as indeed a white list 
without blemish.” 

rhe report was referred to the Committee on Resolutions 
and a rising vote of thanks was adopted for the splendid 
efforts of Mr. Crounse on behalf of the industry during the 
last year. 

Report of General Counsel 

The report of Abel I. Smith, general counsel of the asso- 
ciation, was presented. This report outlined the various 
abortive attempts to enact state legislation during the last 
year and the failure which had attended all such efforts. 
Mr. Smith urged individual members of the association 
whose headquarters were in the various states to co-operate 
with him in legislative matters and especially to read the 
bulletins issued on legislative subjects. His report was 
also received with a vote of thanks and referred to the Com- 
mittee on Resolutions 


Resolutions Adopted 


rhe following resolutions covering the subject matter of 
the reports of Messrs Crounse and Smith and the Legisla- 
tive Committee were adopted. 


Resolution Thanking W. L. Crounse and Abel I. Smith 


‘Whereas, Mr. W. L. Crounse, our Washington repre- 
sentative, and Mr. Abel I. Smith, our counsel, during the 
past vear have continued to give the Association their loyal 
and conscientious service and have by their watchfulness 
protected and furthered the interests of our membership; 
therefore, be it 

“Resolved, that we tender to Mr. Crounse and Mr. Smith 


our sincere thanks and appreciation.” 
Resolution Complimenting Commissioner Doran 


“Whereas, Prohibition Commissioner Doran has effected 
a notable reform in the diversion of industrial alcohol to 
beverage purposes by his policy of restricting production to 
the legitimate needs of the country and allocating distillation 
among none but reputable distillers; and 

“IVhereas, this policy has resulted not only in protecting 
the Government's interests from the law enforcement view- 
point in eliminating over-production of alcohol and diversion 
to illegitimate channels, but has been carried out in such a 
manner as to preserve intact the adequate supply of legiti- 
mate manufacturers without any increase in price due to 
the Commissioner's policy; therefore, be it 
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“Resolved, that the American Manufacturers of Toilet 
Articles, in annual convention assembled, hereby congratu- 
lates Commissioner Doran upon this remarkable accomplish- 
ment and pledges him our support in maintaining his policy ; 
and be it further 

“Resolved, that a copy of these resolutions be transmitted 


to the Commissioner of Prohibition.” 


Resolution Endorsing Capper-Kelly Bill 


“Whereas, the so-called Capper-Kelly Bill, authorizing 


of identified merchandise to fix the prices at 
progressed 


manufacturers 
which such merchandise may be re-sold has 
during the recent Congress to a point never before reached 
in its legislative history and is now the subject of a ‘gentle- 
men’s agreement’ on the part of members of the Committee 
on Interstate and Foreign Commerce of the House of Repre- 
sentatives to vote upon the favorable report of a sub-com- 
mittee as soon as general legislation is taken up in the new 
Congress; and 

“Whereas, the campaign of education in which this Asso- 
ciation has participated has aroused the entire business 
community to the importance of the movement to protect 
legitimate industry against predatory price-cutting in which 
standard, identified merchandise of known quality is used 
as a bait with which to obtain the patronage of the public, 
and 

4s W hereas, 
greatly confused by repeated decisions of the courts which, 


manufacturers and distributors have been 


while re-affrming the right of the manufacturer to refuse 
to sell his products to price-cutters, have denied him the 
privilege of employing the necessary methods to assert that 
right; therefore, be it 

Toilet 
Articles in annual convention assembled strongly endorses 


“Resolved, that the American Manufacturers of 
the Capper-Kelly bill as presented by the sub-committee of 
the House Committee on Interstate and Foreign Commerce 
and urges this measure upon the attention of both houses of 
Congress to the end that the same may be speedily enacted 
and a stop put to the price-cutting so injurious to our 
industry and so valueless to the public; and, be it further 

“Resolved, that copies of these resolutions be forwarded 
to the House Committee on Interstate and Foreign Com- 
merce and the Senate Committee on Interstate Commerce.” 


Resolution Opposing Transfer of Prohibition Bureau 


“Whereas, it has been officially announced that the ad 
ministration in Washington is contemplating the transfer of 
the Prohibition Bureau from the Treasury 
the Department of Justice; and 


Department to 


“Whereas, from the point of view of the leading consumers 
of alcohol for legitimate purposes, prohibition enforcement 
is a serious business problem which is being worked out with 
a high degree of efficiency under the direction of the Secre 
tary of the Treasury and his accomplished lieutenant, Com 
missioner Doran; and 

“Whereas, we are convinced that the logical treatment of 
the industrial aspect of alcohol belongs in the Treasury or 
possibly in the Department of Commerce, but certainly not 
in the Department of Justice which is organized for the 
punishment of offenders against the laws of the United 
States; and 

“Whereas, the desirability of coordinating the Customs, 
Coast Guard and the tax division of the Internal Revenue 
Bureau with the permissive department of prohibition, is 


4 


another reason why the Act of 1927, under which the Prohi- 
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bition Bureau was recently re-organized under the direct 
supervision of the Secretary of the Treasury, should be 
given a thorough test before any change is made; therefore, 
be it 

Manufacturers of Toilet 
Articles in annual convention assembled hereby earnestly 


“Resolved, that the American 


appeals to the President of the United States to permit the 


Prohibition Bureau to continue as a_ subdivision of the 
Treasury Department or to retain the permissive features 
of the Bureau, including the supervision of the use of in 
dustrial alcohol, in the Treasury Department or to transfer 
same to the Department of Commerce; and be it further 

“Resolved, that a copy of these resolutions be transmitted 


to the President of the United States.” 


Resolution on Tariff Revision 


“Whereas, Congress is now engaged in revising the Tariff 
Act of 1922 and has received a large number of suggestions 
for changes from the various industries; and 

“Whereas, the Tariff Committee of this Association, with 
the approval of our Executive Committee, has sought the 
transfer of certain of our raw materials from the dutiable 
to the free list and has filed protests against certain changes 
suggested by other industries; therefore, be it 

“Resolved, that we strongly urge upon the Congress of 
the United States the following propositions in the interest 
of the American perfume industry: 

“Il. That Ambergris, Castoreum, Civet and Musk (Para 
graph 61), and floral waters (Paragraph 63) be transferred 
to the free list on the ground that they are materials almost 
universally employed in our industry, are not produced in 
the United 
revenue, 

“2. 


States and furnish only a small amount of 
That we earnestly protest against the proposal of the 
Glass Containers Association of America to impose a duty 
of 821% per centum ad valorem on hand made, ground glass 
stoppered bottles and suggest in lieu thereof a graduated 
scale of duties at substantially lower rates. 

“3. That we protest against the adoption of the proposal 
of the Synthetic Organic Chemical Manufacturers Associa- 
tion to levy increased duties based upon the American sell- 
ing price on mixtures or compounds of synthetic odoriferous 
or aromatic chemicals which may contain coal tar deriva- 
tives. The adoption of this recommendation would penalize 
important raw materials of our industry and impose an 
intolerable burden thereon. 

“4. That we are unalterably opposed to the proposition 
to increase the duty on non-edible molasses which is now 
the chief raw material for the 


production of industrial 


alcohol. The proposed duty would add from 10 to 12 cents 
per gallon to the cost of alcohol and would prove a burden 
to the entire population of the country while affording no 
substantial aid to the agricultural interests in whose behalf 
it is urged; and be it further 

forwarded 


“Resolved, that copies of these resolutions be 


to the Chairmen of the House Committee on Ways ail 


Means and the Senate Committee on Finance.’ 


Address on Style in Packages 
Miss Helen Cornelius, associate editor of Harper’s Bazar 
was introduced and delivered a very instructive and help- 
ful address which appears in full on page 93 of this 
Her address aroused more than usual interest and 
following its presentation numerous questions were pre- 
sented and answered which are also given in full. 


issue. 
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Report of Convention Committee 

George P. Warner, chairman, presented the report of -the 
Convention Committee which outlined the preliminary work, 
started in September, 1928, and acknowledged with gratitude 
the co-operation of the members of the committee, referring 
particularly to the work of Mr. Lynch as treasurer and the 
fact that through his efforts sufficient funds had been raised 
to defray all expenses of the convention and leave a small 
surplus. He recommended that future convention com- 
mittees be composed of men who have had no connection 
with past convention committees and that the policy of 
allowing associate members to rake contributions toward 
specific features of the program be continued. 

A farewell dinner to the committee was given by Mr. 
Warner at the New York Athletic Club on April 18 At 
this meeting the success of the convention as attested by 
those present at the various features was again emphasized 
when attendance at the entertainment events was reported 
as follows: theatre party, 537; banquet on the Parts, 541; 
average attendance at the luncheons, 250 per day. The 
committee presented to Mr. Warner a beautiful pearl scarf 
pin as a personal tribute for his unfailing courtesy and hearty 
cooperation with all the committee members having the 
convention details in hand. 


Credit Problems by S. I. Miller 

President Handy presented Stephen I. Miller, secretary of 
the National Credit Men’s Association who delivered a 
very interesting and instructive address on credits. He 
spoke in part as follows: 

“The credit man has two aspects of credit. I want to 
The one 
aspect of credit that ought to interest the credit manager 


mention them very briefly and particularly one. 


is the general one and sometimes I talk under the subject 
The Skyscraper of Credit or the Credit Skyscraper. To- 
day, in America, the whole credit structure rests, a sky- 
scraper, if you please, on a basis of gold and all the gold 
in the world amounts to only ten billion and we have a 
certain portion of that gold and that constitutes our last 
line of defense and it is down under this skyscraper. 

“For example, we want credit for our foreign trade 
promotion; we want credit in order that we might loan 
to foreign nations and to foreign corporations; we have 
another competing line of credit in agriculture, another 
competing line of credit in the building of homes and in the 
handling of real estate; we have another competing line of 
credit in installment selling; we have another competing line 
of credit in bringing in new capital for the expansion of 
business; we have another competing line of credit under 
the caption of commercial credit, the carrying of inven- 
tories and the moving of stock from producer to distributor 
and on down to the retailer. 

“Then, finally, there is another floor or story in this sky 
scraper that interests you now and that is the floor that | 
am going to name, stock loans or loans on stock down 
in the Stock Exchange. The credit manager and practically 
the problems of merchandising hark right back into this 
general credit structure in which at the present time there 
is a feeling that one reservoir or one demand for credit, 
namely, the Stock Exchange, is getting more than its fair 
share, namely, six thousand million dollars, and there is a 
tendency to.say, ‘Push over, push over; get some of this 
vast credit out of this reservoir; you are taking up too 
much space; in order that other credit demands may be 
more fully satisfied.’ 
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“Now the merchandiser is interested in this It is the 
reneral background upon which he is working and today 


you tace, you must be very close to facing, a problem in 
which you have a skyscraper that is becoming higher and 
taller than ever with a gold base that is tending to become 
inner and thinner, 

‘There is only just so much credit and how much there 
is depends upon the technique of the financial system. The 
question of credit, the more specific problem of credit, is 
one that comes to the credit manager of your respective 
houses largely as a result of modern competition. It is 
modern competition that is set up in installment buying, for 
installment buying is nothing more than anticipating the 
market from twelve to fourteen months ahead; that is all. 
Installment selling was the result of this large compounded 
volume of water in the reservoir of production. 

“You take chain stores; chain stores today are nothing 
more than the response that would naturally come from 
this impounded body of production. They are simply an 
attempt to introduce into the economic system a greater 
continuity in selling, a greater dependence, they think, upon 
the distributing units in the economic chain, and, therefore, 
in order to create more continuity, in order to keep the flow 
of products up to a certain standard, you have had many 
manufacturing concerns expanding their market, putting 
across their output through the creation of lines of chains, 
again a part of competition. 

“As a result of competition, you have consolidations and 
of today. As 


a result of competition you have foul trade practices: you 


mergers, one of the greatest economic moves 


have the attempt of cheaters to get in and to in some way 
not compete possibly in the price but to compete in some 


aspect of service, or to compete in such a way as will give 
a man an extra day or two, in order that he may realize 
a cash discount. That comes to us from practically every 
field of business. It is probably more prevalent just now 
than a few years past, but probably the general condition 
of cheating or breaking down codes in trade probably is 
less prevalent than in years prior. In other words, business 
is probably getting better rather than worse 

“In the educational field, in which I have been many years, 
we get rid of foul practices in education because we are a 
unit. As soon as you step upon an educator’s toes, you 
at once step upon his profession. You step upon my toes 
professionally and I will react at once and I will spend a 
lot of time and a little money, I will sit up nights, I will sit 
in with the committee, to get rid of an educator who goes 
into the classroom outside standard practice, and good 
lawyers do the same thing in expelling certain men who 
are called shysters from their profession. Good doctors 
and good surgeons spend a good deal of time in ridding 
their professions, as far as possible of foul practices and 
they try to eliminate the so-called quacks. Engineers do 
the same thing. But business is something which only 
in recent years has taken upon itself the professional in- 
terpretation and that is one of the most important moves of 
modern times, because historically the business man has al- 
ways stood where the sinner stood in the Bible. He stood 
in a slippery place. Most trade names down through history 
have been very closely identified with the word ‘cheat.’ 
The word ‘trade,’ for example, for years was associated with 
something of a very doubtful character. 

“The high standards of business that you men are try- 
ing to maintain in your respective trades today are the re- 


sult of the professional atmosphere and in my day, when 
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vou had to dig over the potatoes and see how big they were 
in the bottom, and when you had to watch the man when he 


weighed your commodities and when you had constantly 


ve alert rder not to be cheated, then was the time in 
which the business man did not stand high in his community 
and never could stand high. 

“Theretore, the elimination of unfair business practices 


nly to be brought about by conventions and conferences and 


contracts and enthusiasm and not brought about 
ry law, is one of the big values that comes trom a meeting 
wether of me 

iulways asked thx 


“In merchandising today, | am juestion, 


Is the independent man going 

“Yes he is going. He is going unless he watches his p's 
and q's along t following line I don’t mean he is going 
it all providing you can pick him up soon enough and 


educate him fast enough along the following lines: It isn’t 


my province to talk about chains and independents and | 


don't intend to it into the discussion 1 think the 


ring 


is here to stay, providing he will simply 


independent dealer 
ollow certain scientific conditions in his business 


make 


mer 


“Wherever we make our investigations, and we 


them by the score. we find that the weak, individual 


chant retailer is the man who falls down at one or a few 


f the following points: In the first place, very often he 
sn't clean Personally he isn’t clean and his store isn’t 
lean That is true of thousands and thousands of grocery 
stores throughout the United States He doesn't make 
any appeal to his customers 

“In the second place, there are more than you think 


who are still living out of the cash drawer who. when they 


a dollar, or any member of the family 
pick out the fifty 
the dollar and go down the street and shop 
Don’t think it has 


still follow the practice of living out of the 


want fifty cents or 
cents, pick out 


hat day hasn't 


wants it, they come in, 


passed at all [here are many in 


every town who 
cash drawer 
how to use their windows in 


“There are few who know 





telligently. There are few who know how much to spend 


and how to spend a certain amount for advertising. There 


are few who understand the real merit on the one hand and 


danger on the other of turn-over. There are surprisingly 


few who know how to mark-up goods correctly. There are 


who don't pl: 


Chat is, 


many ice their goods in the right places in 


the store. the placing of stock in order that econ 


omy may be effected. Many don’t have any system of ac 


counts, even a simple system of accounts \s a result 


many of these retailers today, many of these independents 


are being closed up at a rate which is very astounding 


“The small man can stay in business providing he is big 


mentally The independent man can stay in business pr 


viding he will do business in an up-to-date, progressive 


manner, providing he will take advantage of the things that 


most progressive distributors are taking advantage of to 


1 


day. If he will do that, then he is a local citizen, he has 


many advantages in his community; he is a man whom the, 


know; he has lived there fer years and his opportunity in 


service, other things being equal, must stand out head and 


shoulders oftentimes and give him an advantage which he 
ought to capitalize upon. 
“So my reply is that the independent is here to stay pro- 


viding he can make his adaptation in the modern methods 


f doing business. If he can’t, I am afraid he will be elimi 
nated as a part of the revolution that is now going on along 


the line of marketing 
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“Finally, as a reslt of competition, salesmen have 


been so busy trying to sell their goods and credit managers 


have sometimes been forced so far back to the wall that we 


have developed in this country a volume of crooked business 


crooked credit business, that now has reached the astounding 


figure of about a billion, three hundred million, equal to 
| 


the entire revenue produced by the corporation income tax 


of the United States Government. One billion, three hundred 


million is the cost of credit crime in the United States today 


In my pocket | have a reference to the fact that many drug 


stores and many who dispose of the articles in which you ar« 


interested here—you have paid your part of the toll for the 


crooked business that has been superimposed upon business 


1 


an old zealousness in passing out the 


today by virtue of 


volume of products without a careful analysis, the pressure 


to ge 


the water out of that lake, to drive it through the 


pipes and sometimes to drive it into the hands of peopl 


who, if there had been a careful investigation. would not 


have received the products at all.” 


Views of Prohibition Commissioner Doran 


\t the closing session of the convention, the members were 
privileged to hear a short talk by Dr. J. M. Doran, Prohi- 
bition Commissioner who spoke in part as follows: 

“During the past year we have had no particularly out 
standing events that have affected our relationships. On the 
contrary, through my constant contact with Mr. Crounse in 


Washington we have brought about a condition where I 


would say we have as peaceful and normal and stabilized 


state of affairs as we have ever had before in our joint 
relationship 

“Mr. Crounse’s work and advice and contact with me in 
Washington has been just as helpful as it has ever been, 
and the fact that we haven't had any outstanding or very 
troublesome problems to deal with has merely evidenced the 
progress that this industry has made toward stabilization in 
connection with its alcohol using needs. 

“Now, the work of the Bureau of Prohibition the last year 
has been directed largely toward bringing about this stabil- 
ization and security in all lines of legitimate activity with 
in contact. We 


toward straightening out 


which it comes in have done a great deal 
the affairs of the alcohol producers 
and consumers, and I understand that Mr. Crounse touched 
on that in his annual report to you. 

“We started out on a program of eliminating conditions 
that were unwelcome and undesirable, both to the legitimate 
manufacturers and the Bureau. The lawyers said we couldn't 


do it, but we went ahead and did it. And while it isn’t one 
hundred per cent perfect—nothing is one hundred per cent 
perfect—it is coming mighty close to one hundred per cent. 

“We are going to continue this control policy with respect 
to industrial alcohol for the next year. There will probably 
be a little bit more alcohol produced in the coming year 
than the past year. That is as it should be. Our industries 
are all growing in a steady fashion. 

“I believe the meetings of this Association, the fellowship 
and the business discussions, are one of the finest features 
My work in the 


Prohibition is going to continue along the same line that it 


of American business life today. 3ureau of 


has in the past—namely, I expect to be considerate of all 
your interests, not as a matter of indulgence at all, but as a 
matter of lawful right and as a matter affecting the welfare 
of substantial citizens for whose welfare the Government 
was created. I expect to continue along the same line, and as 


problems arise in your industry, we shall try to solve them.” 
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Dr. Doran's address was received with prolonged ap 


plause and a rising vote of thanks was tendered him. 


Nominations for Officers 
The chair called for nominations for officers from the 
floor of the convention and the following names were pro- 
posed For president: J. A. Handy; for first vice-presi 
dent H. H. 


Hurlburt; for secretary and treasurer, 


Bertram; for second vice-president: E. B 
Mulster ; 
for members of the executive board to serve three 
D. H. McConnell, A. M. Spiehler, 
E. H. Koehler These were 
mmittee consisting of Charles S. 


and W . a3 


Daniel J 
years 
Northam Warren and 
referred to the nominating 
Welch, G \. Pfeiffer 
Schultz 

Election and Installation 


ommittee reported the slate of 
d members ot the executive board in accordance with the 
nominations made trom the 
floor with the addition of the 
ames of Glenn L. Ilaskell 
U.S. Industrial Alcohol Co. 
ind = Louis Spencer Levy, 
Perfumer Publishing Co., as 
representatives of the asso 
This slate 


unanimously. 


ciate members 
was elected 
The new second vice-presi- 
dent, EK. B. Hurlburt, and 
new members of the execu 
tive board, Charles S. Welch 
and Messrs. llaskell and 
Levy were presented to the 
members and responded with 


GILBERT COLGAT! 


brief talks pledging their 
heartiest co-operation during the coming year 

Gilbert Colgate who had served as officer and member o! 
the executive board for many years was elected an !lonorar) 
Member by unanimous vote, 


Charles S 


his place on the board being 


taken by Pearce, Colgate-Palmolive-Peet Co., 
Chicago 
The following 


adopted 


idditional resolutions were unanimously 
Resolution on Monographs on Raw Materials 
“Resolved, that the 


address regarding the 


recommendation in the President's 
appointing of a Special Committee to 
take charge of the work of carrying out the work of estab 
lishing a standard set of monographs on the raw materials 
carried out.” 


used in the Perfumery industry be 


Resolution on President, John A. Handy 
President, John A 


Association with marked ability 


“Whereas, our Handy, has managed 


the affairs of the ind sound 


judgment and through the exercise of tact and diplomacy 
has secured from the membership highly efficient team-work 
and co-operation, and thus has greatly increased the useful 
ness of the Association to the membership, 

“Resolved, that this 
Handy’s services extend to him a cordial yote of apprecia 


tion and thanks.” 


there fore, be it 


\ssociation in appreciation of Mr. 


Resolution Thanking “The American Perfumer” 


“Whereas, THE AMERICAN PerFUMER through the past year 
has devoted much valuable time and space to the support of 
our industry and especially to the general welfare of the 
American Manufacturers of Toilet Articles in the dissemina 


tion of useful information; therefore, be it 
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“Resolved, that this Association expresses its hearty ap- 
preciation of the enterprise and public spirit shown by THE 
AMERICAN PERFUMER and tenders to that journal the hearty 


thanks of the Association.” 


Resolution Thanking The Biltmore 
“Whereas, the Manager and staff of the Hotel Biltmore 
have shown both diligence and courtesy looking after the 
welfare and comfort of the members of the American Manu- 
ix ilet 


vention; therefore, be it 


facturers of \rticles in attendance upon this con- 


“Resolved, that the thanks of this Association are hereby 
tendered to the Biltmore and its staff who have done so 
notable success.” 


The Resolution was unanimously 


much to make this meeting a 


ade »pted 


Resolution Thanking Entertainment Committee 


ory 1 


“It hereas, the present convention of our association has 
been one of the most successful and pleasant gatherings in 
our long history, and 

IVhereas, our entertainment committee and George P. 


Warner, its 


arrange a program for our pleasure 


chairman, have given much time and effort to 

therefore, be it 
“Resolved, that the 

to Mr 


behalf.” 


association be extended 
Warner and his committee for their efforts in ovr 


thanks of our 


Resolution on Revising Constitution 
I} -hereas, the present By-Laws of the Association were 
framed and adopted many years ago and the Officers and 
Executive Committee and our Counsel feel that in many 
respects they are out of date 


and unwieldly—as an example, 


it was necessary to change five articles in order to provide 
last Tuesday for the membership of two Associate Members 
of the Executive Committee; therefore, be it 

“Resolved, that the Chair appoint a Special Committee of 
Five, consisting of three active members and Messrs. Smith 
and Crounse to recommend revisions to the present Consti 
tution and By-Laws, and report to the Executive Com 
mittee, and be it further 

“Resolved, that there be added to Article X of the Con- 
stitution the following: ‘The Constitution and, or, By- 
Laws, may be amended by a majority vote of the Executive 
Committee.’ 


Report of Committee on Domestic Production 
The report of the Committee on the Domestic Production 

Floral Products was presented by its chairman, Pau! H 
odd. It consisted principally of a report prepared by Dr. 
I’, Sievers which appears in full on page 97 of this 
issue. This report was adopted with the thanks of the 
convention 


Talk of Dr. C. P. Wimmer 


Dr. Curt Wimmer, professor of pharmacy in 


University, New York, who has been 


Columbia 
working on ultra- 
iolet ligt asdioatinns ke of the nal snaps 

violet light radiations, spoke of the possible application of 
this work to the essential oil and perfume industries. Dr 
Wimmer’s address will be found on page 101 of this issue. 


Entertainment Features 
The 1929 convention again set a mark for interest and 
While the out-of- 
door entertainment program which featured the last two 
conventions at Atlantic City was of necessity omitted from 


novelty of its entertainment features. 


a program scheduled for New York City, the city is famous 
for the many and varied forms of amusement available 


to visitors and the committee headed by George P. War- 
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\ GROUP OF THE TABLEAUX AT THE FASHION SHOW 


ner certainly took advantage of this fact in arranging a 
schedule for members and guests in attendance. 

No convention in New York could be complete without 
a visit to one of the many theatrical productions whici 
grace the “Great White Way.” The committee wisely 
chose one of the best of the season’s musical comed‘es, 
“Hold Everything” playing at the Broadhurst theatre, and 
secured the best of seats for the first evening of the con- 
vention. Almost the entire body of members and guests 
assembled at the theatre for the entertainment. At its 
close, commodious busses conveyed them through the thick 
of New York’s theatre traffic to the Biltmore, where a 
most attractive menu was provided for the theatre supper 

During the supper, the guests were entertained by the 
famous Ipana Troubadors whose services for the evening 
and for the banquet later were a pleasant feature. After 
the supper, dancing was enjoyed until an early hour. 

As has been the custom at these conventions, the second 
evening was left open so that members might choose for 
themselves from the varied forms of amusement available 
in the Metropolis. In the afternoon, however, the ladies 
were treated to an elaborate and beautiful fashion show and 
pageant produced under the direction of Lois Z. Guck, with 
tableaux arranged by Era Betzner and tableau costumes 
designed by Aurelie Asten. Costumes were supplied by some 
of New York’s smartest shops. During the show tea was 
served. 
event of the entertainment 


The culminating program 


was the annual banquet and dance aboard the palatial Paris 
of the French Line, which was moored at the French Line 


piers in the North River. Busses were again provided to 
convey members and guests from the Biltmore to the ship, 
where everything which makes modern ocean travel so 
attractive was provided. The banquet was thoroughly en- 
joyable. Each table was tastefully decorated with flowers. 


1 
i 


Most attractive souvenirs for the men in the form of a 


set of metal cups were presented at the banquet and the 
ladies received beautiful and permanent souvenirs in the form 
of evening bags. 

An interesting surprise feature of the evening was th 
gift of a beautiful watch and chain to A. M. Spiehler who, ever 
since the founding of the association, has given much in 
The occasion also marked 


Mr. and Mrs. Spiehler’s thirty-fiith wedding anniversary 


time and energy to its affairs. 


presented to Mrs. 
Handy 
effective little 


bouquet was 
President J. A. 
following 


and a_ beautiful bridal 
Spiehler as a token of this event. 
made the presentation in the 


address. 


as a complete surprise to him. He 
as follows: 


“Amid the brilliance, romantic charm, and sumptu- 
Thirty-fifth 
may I enlist your joyous enthusiasm and splendid fel- 


ousness of this, our Annual Banquet 
lowship for just a few moments to do honor to a 


splendid man and a good woman. 


“Thirty-five years ago when we held our first an- 
nual reunion and banquet, this happy young couple, 
as bride and groom, were present and have attended 
everyone of our thirty-five annual conventions since, 
except the one last year at Atlantic City. 

“They are with us tonight and it gives me the 
greatest pleasure to present to you one of our most 
distinguished past presidents and devoted members of 
our association, and his gracious and charming wife, 
Mr. and Mrs. Adolph Spiehler, of Rochester, New 
York, and to extend to them on this, their thirty 
fifth ‘honeymoon’ anniversary, our most affectionate 
greetings and sincere wishes for many more years of 
health, happiness, and domestic felicity 


“Mr. Spichler, the members of our Association, 
its officers, and Executive Board, wish to take this 
opportunity to publicly thank you for your many 
years of cheerful, devoted, and unfailing service to 
our Association, given so generously and with much 
sacrifice to your own interests, and as a slight but 
abiding token of our affection and esteem we present 
you with this beautiful watch and chain, bearing the 
following inscription 

“*The American Manufacturers of Toilet Ar- 
ticles present to is loyal and devoted member and 
ex-president, Adolph M. Spiehler, this token of 

its esteem and affection. April 4, 1929) 

“And to you Mrs. Spiehler, who has so graciously 
and devotedly supplemented the valuable efforts of 
your husband, we present this bridal bouquet in token 
of our affection and esteem.” 


Mr. Spiehler was greatly affected by the gift which came 


replied, accepting it 


“Mr. President and Friends: 

“This is indeed a great surprise, yes, a genuine 
surprise, it is as complete as it is unusual. 

“Whatever time has been given by me, or services 
rendered in association matters, over the long period 
of years, has been done for the devotion to the cause. 
and the love of contact with the good fellows making 
up the membership of this association 


APRIL, 1929 
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“To have this privilege alone was ample reward 
for all I might have done. After all it is all in the 
day’s work. Mrs. Spiehler joins me in my hearty 
appreciation of the considerate remembrance of our 
thirty-fifth Wedding Anniversary, and this pretty) 
bridal bouquet. 

“This beautiful watch will, from now on, rep‘a 
the one carried by me constantly for the past forty 
two years, notwithstanding that it was so deeply 
surrounded by love, affection and sentiment, as it too, 
was a surprise gift from my father to me, on my 
twentieth birthday. We thank you very, very much.” 


Following the banquet, dancing in the main salon of the 
ship was enjoyed to music by the Ipana Troubadors, and 
the entire ship was thrown open to members and _ thetr 
guests, closing one of the most interesting entertainment 
features in the history of the association. 

The committee made the following acknowledgments: 
Banquet, F. N. Burt Co., Ltd., Fashion Show, Modern 
Packaging, Ipana ‘Troubadors, Sun Tube Corp.; Flowers, 
Rossville Commercial Alcohol Corp., Illinois Glass Co.; 
Printing and publicity, The American Perfumer and Es- 
sential Oil Review; Theatre Party and other entertainment 
features, American Can Co., Art Tube Co., Continental Can 
Co., Dodge & Olcott Co., Drug Markets, Fritzsche Brothers, 
Inc., Hazel Atlas Glass Co., Metal Package Corp., Morana, 
Inc.. Owens Bottle Co., W. C. Ritchie & Co., Swindell 
Brothers, U. S. Industrial Alcohol Co.; L. A. Van Dyk, 
Karl Voss Corp., and A. H. Wirz, Inc. 





Present at the Convention 


Honorary Members 


William A. Bradley... WY, 


. Pleasantville, 


Active Members 


Armand Co...... .Des Moines, Ia 
H. W. Miller 
A. P. Babcock Co... 


H. H. Bertram 


sedavaes ...New York City 


Blasco Parfumeur. .. ... Brooklyn, N. Y. 


G. J. Block 

California Perfume Co.......ccccccccccces New York City 
W. Van Alan Clark, A. D. Henderson, Jr. 

Cheramy Inc.......... ...New York City 
André Wick 

The Citizens Wholesale Supply Co........ Columbus, Ohio 
S. J. Schwarzwalder 

Colgate-Palmolive-Peet Co............0005 New York City 


F. J. M. Miles, A. H. Ingalls, E. Meunier 


Daggett & Ramsdell.... New York City 
C. T. Daggett 


On eee New York City 
H. C. Rendler 

Marie Earle, Inc...... ..New York City 
QO. V. Jones 

French Cosmetic Mfg. Co............ New Rochelle, N. Y. 


B. S. Ivy, F. A. Schwannecke, L. 
Ferd. T. Hopkins & Son 

Ferd. T. Hopkins 
E. W. Hoyt & Co..... 

Neil Douglas 


S. Schieble 


New York City 


. Lowell, Mass. 
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PRMD: RMN Sc caccandateduddcecacuian New York City 
G. A. Pfeiffer, C. Leonard Pfeiffer, Henry G. Dusenbury, 
C. A. Pennock, P. J. Breivogel, K. W. Tracy 


Jolie Inc New York City 


Lewis O. Sturtridge 


Kiefer Stewart Co... Indianapolis, Ind. 
Bert O’Leary 
Klinker Mfg. Co. 
Leon G. Weil 
Larkin Co., Ine eta ee Buffalo, N. Y 
J. A. Handy, G. P. Warner, Earl L. Booth, S. E, Umen- 
setter, Harold Kellogg, Jr. 
Lehn & Fink... 
Wm. H. Gesell 


Leigh Chemist.... 


Cleveland, Ohio 


Bloomfield, N. J 


New York City 
R. C. Vaughn 

Mennen Co.......... 
Wm. G. Mennen 


Monte Christo Cosmetic Co.... 
Albert Edelstein 

BRUNT GE TATOO s icc i caccceveucuces New York City 
William Kropff, Daniel J. Mulster, Walter E. Kropft 


. Newark, N. J. 


New York City 


Norida Parfumerie.........0.0c.. Long Island City, N. Y. 
Chas. W. Dorn, J. Baer, R. W. Kemp 

Oxzyn Co New York City 

. Reilly, Jr. 


.New York City 


A. H. Bergmann, H. B. Grubb, Jerome F 
Pinaud, Inc......... 
George Panopulo 
Pond’s Extract Co..... 
C. M. 
Prichard & Constance, Inc 
David Mitchell 
Reich Ash Corp.. 
Monroe Loeb 


New York City 
Baker 


New York City 
New York City 


Abner Royce Co.. 
Charles Zeller 


Cleveland, Ohio 


PICHON RMMIOOO IRs 5a xvncvc ccevdsiavacecdes New York City 
Charles S. Welch, Alexander J. Burke, Bernard Hoffen- 
stein 

Lightfoot Schultz Co... 
W. L. Schultz 


Sem-Pray Jo-Ve-Nay. Co............. Grand Rapids, Mich. 
Nora M. Husted, Otto P. Husted, H. W. Goosmann 


Hoboken, N. J. 


Adolph Spiehler, Inc.... 
A. M. Spiehler 


Rochester, N. Y. 


Trece Laboratories.............. 
Myram Picker, Sidney Picker 


New York City 


Crees Eleter Ce.o sc ccciansss 


Frank N. Langlois, Wm. Krone, C. J. 
Wright 


Vato Salat Coes ccsa dc ksias dvccn ..New York City 
E. H. Koehler, J. S. Borg, M. W. Rothschild 


. Boston, Mass. 
Conley, E. M. 


Northam Warren Corp............... New York City 
L. W. Halk, O. C. Olin, J. B. Cobrain 

De: Bie | WE sn etvenedetuesuners Glastonbury, Conn. 
Everett B. Hurlburt 

Woodwortle, ING... iccscccecics: soecceeess New York City 


Harris Whitaker, Theo. Kirby, Paul H. Doyle 
















































































































































































Associate Members 


Aluminum Co. of America 


.. Pittsburgh, Pa. 


lL. B. McKee, Robert E. Withers, D. H. Tilson, L. V. 
Young, N. L. Olsen 
American Can Cx New York City 


Edmund Hoffman, Sr., | 
Freundt, H. F. Colcord, G. F 


dmund Hofiman, Jr., Louis J 


Miller. Louis A 


Trevisan 


Ernst Bischoff Co., Inc New York City 
K. W. Von Massow 

Bond Mfg. Corp Wilmington, Del 
Chas. A. Tome, L. H. Brodrick, J. L. Mattieu 

ee Ee ee ee Brooklyn, N. Y. 
F, S. Hyatt, Paul W. Hyatt, Percy Brown, W. A. Dema- 

Wm. Buedingen & Son New York City 
Fred J. Redding 

Py des MURR GO BAG occ cee Butfalo, N.Y 
Mary R. Cass, H. H. Boscowitz, H. C. Coppins, William 
Cass 

i ie ee CEG obi tee whseaeneeneuen New York City 
C. Blair Leighton, R. S. Swinton, R. R. Webb 

Ee GEE Gb svc ccicesiccspaecas Baltimore, Md. 


Walter R. Leach, A. F 
Bicks, cS G. 


Kammer, A. C. Burgund, J. W 


Hilgenberg, George F. Lang, P. G. Lloyd 


Antoine Chiris Co............ i<kasecenncseee Yet Gay 
C. A. Swan, Louis G. Rapin, Irving Bennett 

Compagnie Duval....... = New York City 
F. W. Heine, John Kiehl 

Compagnie Parento............ ..Croton-on-Hudson, N. Y. 


A. Doolittle, Gerard J. Danco, D. E. 
Crary, E. T. Ward, D. C. Miller 

IE SS GOs sc secevnceedeeesescus New York City 
Walter P. Murray, C. S. Humphrey 


A. V. 


Picciano, 


NR a ee Toledo, Ohio 
W. F. Gradolph, Frank L. Graham 
PS Ee IE Givi kn kee ansudsaesoowen New York City 


i’. T. Dodge, E. Muller, (J. Mero & Boyveau), Nathan 
R. C. Fretz, C. H. Campbell, V. H. Fischer, C 
R. B. Houk, T. G. Ward, Gilbert Miles 

P. R. Dreyer, Inc.. sts ial ei New York City 
P. R. Dreyer, O. C. Isbell, F. C. Thiele, E. 


O. Homan, 


R. Vetterlein 


emery TORTIE. 5. vinccccncccciscsce Cincinnati, Ohio 
H. D. Armitage 

aE ee eee New York City 
C. G. Euler 

IN I Bana Ss is i arnt ecb ba Attleboro, Mass. 
\. G. Shields 

llorasynth Laboratories.................. New York City 
Chas. L. Senior, Louis A. Rosett 

NE ES Io iin'e5 Kind wsndbwasewiueosed New York City 
R. E. Chumasero 

a kg SS ne rn err Cincinnati, Ohi 
Geo. G. Fries 

ee ey ae ew York City 


\. D. Armstrong, Dr. E. S. Guenther, J. H. Montgomery, 
C. F. Booth 

Givaudan-Delawanna, Inc......... ..New York City 
Dr. E. C. Kunz, Wm. H. Adkins, M. Lemmermeyer, R. J. 


Weber, C. L. Weston, E. Booth, J. 
tolski, Robert Engel, F. B. 
& Co., Inc.. ; 
Herbert A 


3rohel, Dr. M. Szama- 
Smith, Geo. Warren 

. Newark, N. J 
Goertz, L. P. Dickey 
ace ee New York City 


August Goertz 
Walter A 

Hagerty Bros, & C 
Chas. E. Kells 


Goertz, 
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Hazel Atlas Glass Co Ba 
Walter H. McClure, A. F. 
Lucas, J. B. Walker, R. S. 
ee ieeuekus 
Paul Schulze-Berge, Jr., A. L. 

Imperial Metal Mfg. Corp 


.. Wheeling, W. Va. 
Brady, J. H. Majesky, C. G. 
Leonard 
wseeeee New York City 
Ritch, C. E. Tompkins 
Long Island City, N. Y 


\lired E. Bomeisler 

Innis Speiden & Co New York City 
C. L. Speiden, Geo. B. Laing 

ey 5 os 55s sox eencoeak ts Flushing, N. Y. 
George H. Zirkel 

a At. ee New York City 


Richard M., J. M. Lawrence, H. F. 
| Phoet 


J. Landowne Co. Inc 


Krause Meyers, C. 
. Brooklyn, N. Y. 
Joseph Landowne 


M. Laning Co., Inc New York City 


K. M. Laning 

Lautier Fils be New York City 
C. H. Bourguet, Richard G. Rast 

Pierre Lemoine Inc ee ..New York City 
Chas. R. Meltor, E. G. Mantius 


Lorscheider Schang Co 


ca New York City 
Everett W. 


l‘rederick Schang, King 
George Lueders & Co 


aks ai New York City 
Geo. Lueders, Fred J. Lueders. H. W 


Heister, F. Weber, 


H. M. Paulsen 

Magnus, Mabee & Reynard, [nc ..New York City 
R. B. Magnus 

\. Maschmeijer, Jr., In New York City 
Jules Vollbehr 

Metal Package Corp. : : New York City 
\. E. Bruns, E. M. Kaylor, G. E. Fischer, J. E. Macry, 


Walter Frank, W. R. 

Morana, Inc... és whites, ka sew ee OMe toes 
Carl Schaetzer, Walter Mueller, F. W. Stechmann, Jr., 
Dr. Wm. T. Haebler, Dr. H. F. Croen, A. 
D. Wolpon 

New England Collapsible Tube Co....New London, Conn 
L. T. Sheffield, W. K. Sheffield. A. G. Spilker, C. E. 
Hemingway 

Norda Essential Oil & Chemical Co., Inc....New York City 


Janney 


Fortune, C 


H. J. Kohl, Wm. Rowse, C. B. Miles, H. W. Farrell, 
Wm. Schilling 
Orbis Products Trading Co... New York City 


C. H. Alker 

Owens-Illinois Glass Co.. re .... Toledo, Ohio 
J. W. Colbert, W. E. Terry, O. K. Whiffle, S. L. Rair- 
don, L. P. Lanning 


Tube Co 
Neidlinget 


Peerle SS 


Bloomfield, N. be 


Geo. H. I‘rederic Remington 


Perfume rs & Jewelers NE TR ee New York City 
Oscar Sondhelm, Ernest Sondhelm 
Perfumer Publishing Co.. .New York City 


L. S. Levy, W. Lambert, S. L. Mayham 
Phoenix 
H. L. Hunter 
Polak’s Frutal Works In 
E. Vles, J ter Veer 


Hermetic Co Chicago, II. 


New York City 


Pope Publishing Co. New York City 
I. J. Pope, J. M. Doherty 

John Powell & Co., Inc..... New York City 
G. R. Rinke, A. S. Crumms:, 

Curtin: Bite; Con, Tp0s isc eccscccccces Ozone Park, N. Y. 


A. Quartin, C. Morrison, N. Courtney 





City 


City 


sber, 


ity 


City 


ity 
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Randolph Paper Box Co............. Richmond, Va. 
E. C. Van Slyke 

eC. ANE Oe Riek sda ccsaccivcccecs Chicago, Ill. 
Chas. T. Simpson, L. H. Brodrick 

Wicdin CHONGRY GOs 66s ces iviacs scenes New York City 
L. P. Lamoureux, A. Pillet, Alfred Moeller 

W. F. Robertson Steel & Iron Co.. Springfield, Ohio 
J. W. White, G. J. Skimin, I. A. Stowe, E. Nolte 

Rossville Commercial Alcohol Co.... New York City 
E. A. O’Shaughnessy, Jos. M. Wafer, C. Randall Ham- 
mond, Herbert Schiel 

Sagamor Metal Goods Co......... E New York City 
Geo. Gussoff, Simon Morrison, D. Brandenstein, Frank 


Mahr 


Julius Schmid, Inc.. ; intact ele New York City 
Frederick C. Wilckens 
Jay H. Schmidt, Inc.. or New York City 


Jay H. Schmidt, James B. Helme, Frank A. Bergmann 


Geo. Schmitt & Co. Brooklyn, N. Y 


W. H. Gunther, W. T. Campbell 


Soult Bate. COei si i cncdsa ds } Waterbury, Conn 
L. R. Root, Robert McKnight, E. J. Hemlock, G. G. Grant, 
W. P. Collins, C. P. Cook 

Shipkof® & Co: ........ New York City 
C. G. Euler 

George Silver Import Co............ New York City 


Albert Delavigne, L. J. Zollinger, Gabriel Varvat, Alvin 
E. Smith 

Son Tube Corp. ..:...:. td ated Hillside, N. J. 
F. J. Lynch, Donald M. Smith, H. Bowman, F. E. Weiss 

Swindell Bros Sale rae emake ae’ Baltimore, Md. 
J. B. Scott, W. C. Young, H. O. Brawne: 

Synfleur Scientific Laboratories...... Monticello, N. Y. 
B. T. Bush 

Tin Decorating Co..... whe eee a Baltimore, Md 
Wm. H. Green, L. C. Bohs, J. W. Richardson 

Pe, FOE Gece eh oecdidcvcs is 
Paul H. Todd, Wallace A. Bush 

Tombarel I‘reres weinied way ee sae ea 
C. H. Alker. F. D. Hoyt, E. M. Jewell 

wearer Be GO. 66 ose ciececccecs ....--New York City 
W. G. Ungerer, F. H. Ungerer, Chas. Fischbeck, R. B. 
Stoddard 

US. Eaduatrial Aleohol Coie. cccccccscees New York City 
Glenn L. Haskell, Frederick Steffens, T. M. Bennett, Jr., 
F. B. Arentz, 


Van Ameringen, Inc.......... 


Kalamazoo, Mich. 


.. Grasse, France 


New York City 
A. L. Van Ameringen, Sidney Friend, W. A. Seltmann 
Van Dyk Co ‘ New York City 
M. Isermann, S. Isermann, B. Green, Donald Wilson, 

E. I. Moses 

Albert Verley, Inc........ eel veveceee  GHHCagO, Ill. 
D. A. Bennett 

Karl Voss Corp. ; eer oma 
Karl Voss, Ross A. White 

Waterbury Paper Box Co............00- Waterbury, Conn. 
Bartow L. Heminway, Fred L. Butz 

Jas. A. Webb & Son, Inc...... .New York City 


I loboken, N. I 


A. F. Wortman, W. W. Davis 
T. C. Wheaton Co.. 

Edward S. Hagerthey 
Wheeling Stamping Co.... 

Geo. K. Diller 


Millville, N. J. 


a went New York City 
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White Metal Mfg. Co.. Hoboken, N. J 
Stanley M. Rumbough, Hubert Richter 

Whittaker Clark & Daniels, Inc..... New York City 
Samuel H. Clark, C. E. Clark, H. G. Robinson, John 
A. Franklin 


Ralph W. Wilson........ a New York City 
R. W. Wilson 

Philipp Wirth, Inc es New York City 
Philipp Wirth 

Me: Dae WOM Meine eenweeeen Chester, Pa 
\. H. Wirz, Sewell H. Corkran, J. B. Blakiston 

Woods & Chatellier Inc............. New York City 
Charles N. Ce rvell 

Visitors 
Coty, Inc ; ; New York City 


|. L. Brooks 
Las Fabricas Apolo...... 
Guido Moebius, Guido Moebius, 


Monterré y, Mexico 


Marshall Field & Co. aad Chicago, Ill 
H. I. Lancaster 

Pastummerio St. DRGs < ocnciccccdcscaceccs New York City 
\. T. Frascati 

Storfer Laboratories, Inc.... New York City 
Benson Storfer 

Boonton Molding Co ; Boonton, N. J. 
C. J. Groos 

Bridgeport Metal Goods Mig. (¢ ridgeport, Conn 
Arthur Hl. Moore 

Geo. W. Button Corp.......... ey New York City 
W. Jacobs 

Ph. Chaleyer, Inc........ New York City 
Ph. Chaleyer 

Fa: SIR iin cee uc taevas New York City 
J. Mannheimer, I. Mannheimer. 

Courtney-Morrison........... New York City 
N. P. Courtney, C. C. Morrison 

S. A. Bev iiites vcscvts: New York ( ity 
S. A. DeVries 

National Art Co........ ; New York City 
H. H. Jetter, R. F. Kinney 

Pfaltz & Bauer, Inc..... New York City 
F. W. Griffith 

Rochester Folding Box Co Rochester, N. Y. 


John A. Bacon 
Trade Laboratories......... ; 
J. C. Brush, H. L. G. Dalrymple 
Perfumeria Gal........ 
A. V. Henissart 
A’Cadia Powder Puff Co.. 
I. A. Alter 
Procter & Gamble Co... 
W. F. Mitchell 
Chas. L. Huisking, Inc New York City 
Joseph A. Huisking 
C. R. Whiting Co., Inc..... 
Samuel Burns 


Newark, N. J 
.Madrid, Spain 
New York City 


Cincinnati, Ohio 


Newark, N. J. 


Ladies Present 


Mrs. W. H. Adkins, Miss Ahlskog, Miss Helen Anderson, 
Mrs. F. B. Arentz, Mrs. A. D. Armstrong, Miss Muriel 
3aker, Mirs. David A. Bennett, Mrs. Thomas M. Bennett, 
Jr., Mrs. A. H. Bergmann, Mrs. H. H. Bertram, Miss 
Blazedell, Mrs. C. F. Booth, Mrs. Edw. Booth, Mrs. C. H. 
Bourguet, Mrs. Harold Bowman, Mrs. D. Brandenstein, 
Miss F. Brenner, Mrs. L. H. Brodrick, Mrs. J. Brohel, 
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Mrs. Percy Brown, Mrs. A. E. Bruns, Mrs. A. J. Burke, 
Mrs. S. H. Clark, Mrs. Douglas Cleveland, Mrs. J. W. 
Colbert, Mrs. H. F. Colcord, Mrs. W. P. Collins, Mrs. C. 


Mrs. C. P. Cook, Mrs. H. C. 
Mrs. W. A. Demarest, 
Mrs. P. R. 
Cataline Ellsworth, Miss 
Farrell, Mrs. Louis J. Freundt, Mrs. 
George G. Fries, Mrs. Walter A. Mrs. W. F. 
Gradolph, Mrs. F. L. Graham, Mrs. G. G. Grant, Mrs. B. 
Green, Mrs. Wm. H. 
land Hay, Mrs. Harry W. Heister, Mrs. E. 


Coppins, Mrs. 
Mrs. i. #. 
Miss 
Kair- 


J. Conley, 
Sewell H. Corkran, 
Dickey, Mrs. J. M. 
Edith Eddy, Miss 

bairn, Mrs. H. W. 


Doherty, Dreyer, 


Pansy 
Goertz, 


Green, Mrs. Geo. Gussoff, Mrs. Kings- 


J. Hemlock, 


Mrs. A. D. Henderson, Mrs. E. Hoffman, Jr., Mrs. E. 
Hoffman, Sr., Mrs. C. O. Homan, Mrs. R. B. Houk, Mrs. 
Jos. A. Huisking, Miss Katherine P. Hurlburt, Mrs. A. H. 
Ingalls, Mrs. O. C. Isbell, Mrs. M. Isermann, Mrs. S. 
Isermann, Mrs. E. M. Kaylor, Mrs. Wm. Kedhan, Mrs. H. 
J. Kelleher, Mrs. H. Kellogg, Jr., Mrs. Chas. E. Kelly, 
Mrs. William Krone, Mrs. William Kropff, Mrs. E. C. 
Kunz, Mrs. L. P. Lamoureux, Mrs. I. N. Langlois, Mrs. 
L. S. Levy, Mrs. F. S. Littlejohn, Mrs. F. J. Lynch, Mrs. 
}. E. Macry, Mrs. R. B. Magnus, Mrs. I. Mannheimer, 


Mrs J. Mannheimer, Mrs. R. L. McKnight, Mrs. Geo, F. 


Miller, Mrs. J. H. Montgomery, Mrs. Daniel J. Mulster, 
Miss Mary Norman, Miss H. O'Connell, Mrs. Harry M. 
Paulsen, Miss D. Penn, Miss K. Petersen, Mrs. Myram 
Picker, Mrs. F. J. Pope, Mrs. G. R. Rinke, Mrs. A. L. 
Ritch, Mrs. L. R. Root, Miss Marie Schaefer, Mrs. Paul 
Schulze-Berge, Jr., Mrs. Charles A. Senior, Miss Marjorie 
Shaw, Mrs. C. T. Simpson, Mrs. Geo. J. Skimin, Mrs. 
Donald M. Smith, Mrs. W. H. Snyder, Mrs. A. M. 
Spiehler, Mrs. Fred Steffens, Mrs. Benson Storfer, Mrs. 
Rk. S. Swinton, Mrs. W. E. Terry, Mrs. D. H. Tilson, 
Mrs. C. A. Tome, Mrs. Chester E. Tompkins, Mrs. Louis 
4. Trevisan, Mrs. Gabriel Varvat, Mrs. R. C. Vaughn, 
Mrs. Karl Voss, Miss Charlotte Warner, Mrs. F. Weber, 
Mrs. R. R. Webb, Mrs. Fred If. Weiss, Mrs. C. S. Welch, 
Mrs. C. L. Weston, Mrs. F. C. Wilckens, Mrs. A. II. Wirz, 
Mrs. A. F. Wertman, Mrs. E. M. Wright. Mrs. L. V. 
Young, Mrs. L. J. Zollinger, Miss Minna Zuckerman 


United States Foreign Trade in Medicinals and Toilet 
Preparations 

The total production of chemicals and allied products in 

1927 is estimated to be 

$523,575,000, or 


* 


in excess of $2,500,000,000, of which 


approximately one-fifth consisted of the 
group, “Medicinal and toilet preparations.” Total 
valued at $184,133,000, of which about 


$35,000,000, or one-fifth consisted of these preparations. In 


exports 
of chemicals were 
both instances, the exports represented nearly 7 per cent of 
the annual output, although the export production ratio of 
the medicinals and toiletries group was less than in 1925. 
It is believed that the possibility of doubling sales abroad 
in the approaching years exists and may be realized, pro 
viding the manufacturer is willing to 


American cater to 


foreign markets to a degree and in a manner comparable 
with the domestic activities 


A detailed \merican 


medicinals and toilet preparations and comments on certain 


article on the world market for 


essential raw materials used in their manufacture 


appear 


in the current issue of Commerce Reports, a copy of which 


may be procured from the Chemical Division of the Bureau 
of Foreign and Domestic Commerce, Washington, D. C., or 


the nearest district or cooperative office of the Bureau. 





Registration of Foreign Trade Marks 


Applications to register the trade-marks in 
foreign countries have been reported to the Department of 
Commerce, as follows: 


foll< wing 


Cuba 
Fortident.—To toilet 
Ernesto Jose Sarra y Hernandez. 


cover articles. Applicant, Dr. 
Santa Maria.—To cover soda waters and mineral waters, 
Applicant, Alejandro Hoed de Beche. 
Perfilante—To 
\mbrose Wallace. 
Peconaral., 


brose Wallace. 


cover hair pomades \pplicant, George 


To cover hair tonic. Applicant, George Am- 


Bluhme-Ramos.—To cover lotions. Applicant, Bluhme y 
Ramos. 
My Kiss, My Honey Moon.—To cover perfumes and 


toilet articles. Applicant, Ernesto Barouh. 
Sulfo-Zine.—To 
Margarita Dauden y 
El Morro.—To 
Fernando Perez Munoz 
El Sol. 
articles. 
San 


skin 


Sotolongo 


cover preparations.—Applicant, 


cover soap and cleansers. Applicant, 
To cover soap, soft drinks and a variety of other 

Applicant, Claudio Conde. 

Santoyva—To 


Applicant, 


Sebastian, drinks and 


Lorenzo Pouza 


cover soft 


mineral water. \rmando 
D’Irsia.—To cover perfumery 


y Calzada. 


Applicant, Luis Santana 


Tintura Americana—To cover hair and moustache dye 
Applicant, Jose Olivares 
Carmin Virginia—To cover toothpaste Applicant, Jose 


Murillo, S. 
Ven-a-mi, Bebyto.—To cever toilet. articles. 
Paris Talc ; 


en C, 
Applicant, 
Perfumery 


Manufacturing Co., S, A. 


Nicaragua 


La Imperial—To cover soap. Applicant, Emma Deshon, 


of Chinandega, Nicaragua 
Spain 


Lisol_—To cover chemical product derived from coal tar. 
\pplicant, R. S. Valle Hermanos 


Druggists’ Preparations Produced in 1927 


The Department of Commerce announces that, accordine to 
data collected at the biennial census of manufacturers taken 
in 1928, the establishments engaged primarily in the manufac- 
ture of druggists’ preparations in 1927 reported products 
valued at $110,309,139, an increase of 15.6 per cent as com- 
pared with $95,419,824 for 1925, the last preceding census 
In addition, druggists’ preparations are made to a 
considerable extent by establishments classified in the “Pat- 
ent medicines and compounds,” 
tailet preparations,” and 


year. 


“Perfumery, cosmetics, and 
industries. The value of 
druggists’ preparations thus made outside the industry proper 
in 1927 was $20,807,152. Among the principal items making 
up ‘the total production in that year, reported by establish- 
ments both in the “Druggists’ preparations” industry and in 
other industries, are the Alkaloids and deriva- 
$6,907,719; $18,065,347; other 
druggists’ preparations (not including patent or proprietary 
medicines), $79,416,669. 


other 


following: 


tives, biological products, 


The establishments in this industry are engaged primarily 
in the manufacture of serums, vaccines, and toxins, capsules 
(filled or empty), tablets, pills, pepsin, tinctures, medicinal 
plasters, cough sirups, ointments, and other pharmaceuticals. 
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Tariff Bill Practically Completed 


Changes in Rates Will Probably be Written 
in New Law and Not Proclaimed 


by the President 


ASHINGTON, April 15.—Progress made by the 
Republican members of the House Ways & Means 
Committee in drafting the new tariff bill 1s 
assurance, according to Chairman Hawley, that the Com 
mittee will be able to introduce the bill the latter part of 
April. he bill will be accompanied by a complete report 
explaining in detail the committee’s reasons for its recom- 
mendations on each schedule. The Treasury Department has 
made certain recommendations regarding technical features 
of the administrative sections of the bill, but such changes 
are of minor importance, the principal recommendations of 


the Department having been presented to the committee. 


1 
} 


Flexible tariff machinery has been shut down pending 


enactment of the new tariff Investigations now under 
way will be completed and the information placed at thi 
disposal of Congress but the President will not issue any 
proclamations changing rates of duty on the basis of th: 
Commission’s findings. In other words, the Tariff Com- 
mission will not undertake any new investigations until 
Congress has framed the new law and any changes in rates 
warranted by investigations which it is now bringing to 
completion will, presumably, be written into the new law 


instead of being proclaimed by the President 


United States Valuation Is Almost a Certainty 
It is a practical certainty that Congress, in writing th 


new tariff, will attempt to simplify the application of the 


flexible tariff principle. To ascertain foreign and domestic 
production costs, as required by Section 315 of the present 
law, is a practical impossibility and has led to unpleasant 
incidents in our relations with other countries. France, 
particularly, has been incensed by the activities of investi- 
gators abroad, with the result that no further attempts of 
any nature have been made by U. S. agents in that country 
to get even the data necessary to establishing foreign 
market and export values. It is the failure to obtain the 
latter that has led to the application of United States value, 
as defined in Section 401 of the 1922 Act, as a basis for the 


assessment of duty on perfume raw materials 


Computation of Production Costs 

Specific recommendations for revamping Section 315 have 
been presented to the Ways & Means Committee by the 
Tariff Commission. It is understood that these relate to 
computation of transportation costs and other cost factors 
applied in determining cost of production for which no 
nile is laid down in the present law. The Commission 
also has submitted to the House committee its recom- 
mendations regarding Sections 316 and 317 which deal with 
unfair practices in the importation of merchandise into the 
United States and with discriminations against American 
commerce abroad by foreign governments. 


Oppose Increase in Tariff on Sugar 


The American Bottlers of Carbonated Beverages have 
fled with the Ways & Means Committee a_ statement 








opposing increases in the sugar tariff proposed by domestic 
beet and cane growers. The soft drink manufacturers 
urge that the present duty on sugar is from one-quarter 
to one-half percent per pound greater than the difference 
between domestic and Cuban production costs and that 
the latter would indicate that a reduction of about one-half 
cent rather than an increase in the rate is in order. The 
association asserts that the proposed advance in the tax 
of one-half cent would deprive the beverage industry of 
$3,000,000, and an advance of one cent, of $6,000,000, though 
its capital is now realizing less than 6 per cent return, and 
the industry is already paying a tax of $11,328,000 on the 


sugar purchases 


Resignation of Commissioner of Customs 


The resignation of E. W. Camp as Commissioner of 
Customs makes vacant a post of considerable importance. 
Mr. Camp has become associated with the American Sugar 
& Refining Company in his capacity as an expert on cus- 
oms matters. 
act as chief of the Bureau until President Hoover appoints 
a successor to Mr. Camp. 


+ 


Frank Dow, Assistant Commissioner, will 


Protest Molasses Duty 


\dditional protests in the form of a flood of telegrams 
| Hawley of the Ways and 


lave been filed with Chairman 
Means Committee of the House on the proposed increase in 


the duty on blackstrap molasses from 1/6c. to eight cents per 
gallon. The protests were based upon the additional cost 
burden which such action would place upon the toilet prepa- 
it would not fall upon 
finished goods and would therefor 


rations industry and the fact that 
the foreign importers of 
be discriminatory against an American industry as well as 
burdensome. It was pointed out that it would be of no 
} 


benefit to the farmer inasmuch as competition between grain 


and molasses alcohol is in no sense upon a price basis. 


Prohibition Bureau News 


WasHincton, April 15.—Pointing out that a considerable 
saving has been effected by the transfers of confiscated 
liquors and alcohol to Government department, Maj. Gen. 
H. H. Rousseau, Chief Coordinator, has issued a bulletin to 
all Government agencies suggesting that no purchase of 
denatured alcohol in excess of 20 gallons be made until 
inquiry has been made to the coordinator of government 
purchases of the area in which the alcohol is to be used or 
to the chief coordinator to determine whether or not seized 
alcohol is available at locations where it can be transferred 
at less expense than would be incurred by purchase in the 
open market. Area coordinators have been charged with the 
duty of supervising within their own areas the distribution 
of confiscated alcohol, liquor and property designed for the 
unlawiul manufacture of liquor to such 
\ctivities as may be able to 


Government 
utilize them for official 
medicinal, mechanical or scientific purposes. 
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President’s Policies Take Definite Form 


Legislative and Administrative Branches Separate and Distinct 


Entities with the Legislative Branch Prescribing and the 


Administrative Branch Carrying Out 


y ASHINGTON, April 15.—On the eve of the extra- 
/ ordinary session of Congress there is much dis 


cussion regarding the probable scope of the 
legislative program. At such a time, however, there is little 
profit in prophecy. It may be that Congress will hew to 


the line drawn by President Hoover in his message to the 


national legislature, write farm relief and tariff laws, and 


go home. It may be, too, that having assembled, Congress 
will take a notion to put in the summer at the Capitol toy- 
ing with the great variety of legislative proposals that are 
always ready to hand in the cloak and committee rooms. 

Mr. Hoover will 
within which, in his opinion, Congress 
On the other 


Ere this comment have indi 
cated the 


should confine itself during the short session. 


appe ars, 


he sunds 


hand, Mr. Hoover has already made it plain, in connection 


with the treatment of farm relief legislation, that he intends 


to proceed during his administration on the constitutional 


ri 
doctrine that the legislative and executive branches of the 


Government are separate and distinct entities; that Con- 


gress must prescribe and the President administer statutory 


remedies for political, economic and social ills 


Dr. Julius Klein for Commerce Department 


Great expansion of the Commerce Department’s economic 


research work along definite lines is expected to follow 


director of the Bureau 


Assistant 


Julius Klein, 


appointment of Dr, 


of Foreign & Domestic Commerce as Secretary 


of Commerce succceding Walter F. Brown, now the Post- 
master General. It is understood that President Hoover 
held this post open pending the return of Dr. Klein from 


“little” cabinet, Dr 


carrying 


a European trip. As a member of the 
Klein will be 
policy in Commerce Department administration 
Rep. Walter Newton, of 


Mr. Hoover’s three administrative assistants, to 


instrumental in forward Hoover 


The appointment of Minnesota, 


as one of 


establish a liaison between the White House and the inde 


pendent agencies of the Government represents the initial 


step in his proposal for reorganization of the executive 


establishment in the interest of efficient and economical 


administration. Complete consummation of this project de 


pends upon ratification by Congress but there is a possibility 


that the major functions of prohibition enforcement now 


performed by the Treasury Department can be transferred 


to the Department of Justice by executive order Some 


doubt exists as to the President’s authority in this direction 


and it is expected that he will request an opinion from 
Attorney General Mitchell before going ahead 
Scope of Trade Mark Act 
The U. S. Supreme Court has held that the Trade 


Mark Act does not allow a remedy for infringement of a 
registered trade mark within the limits of a state not affect- 
ing interstate and foreign commerce and does not enlarge 
the common law rights within a state where the mark has 
not been used. The court’s decision was handed down on 


an appeal taken from a decision of the Ohio Supreme Court 


which held that the 


purpose of the federal statute was tc 
afford full i 


protection to the registrant and owner of a trade 
to protect their rights in all states even in ad- 
In this pro- 


mark and 
establishment of trade therein. 
Cooper & Co. a 


mark 


vance of the 


ceeding Griggs, Minnesota corporation. 


owner of the registered trade “Home Brand” for 


various grocery products, sought an injunction to prevent 
the United Printing and 


an Ohio Corporation, from printing and selling labels con 


States Lithographing Company, 


taining the word “Home,” for similar grocers’ goods, used 


than which Griggs, Cooper and 


No interference with inter- 


n states other those in 


Company markets its products. 
state or foreign commerce was alleged in the suit. 


Chain Store Inquiry to Be Exhaustive 


Che Federal Trade Commission’s chain store inquiry bids 


fair to become the most exhaustive that the Government 


has ever made into business. The Commission now is send- 


ing out to several thousand chains operating in various 


parts of the country a schedule requesting answers to 109 
The 
and small, are asked to report in detail 


specific questions regarding their operations chain 
stores, both large 
regard'ng their organization and management 

1 


Particular emphasis is placed on the price policy of the 


chain. The Commission desires to know whether its prices 


are identical in all stores and if not, whether they vary 


between different sections of the country, between different 
cities in the same section, or between different stores in the 
same city. The chain is asked to state whether it has am 
rule forbidding either the pricing of goods below net pur- 
chase cost, or below net purchase cost plus cost of doing 
business. If lower prices are attributed by the chain t 
competition, the Commission wants to know the name and 
address of the store whose competition was being met. 
The Commission’s questionnaire also is designed to pro- 
duce information regarding the consolidation of chain store 
systems. The questions go into great detail regarding the 
number of stores with which the business was begun and 
the number added each either the 
number or those added were started by the chain or acquired 
from others by purchase, consolidation or otherwise. The 
asked 
stores or chains under any other name, and if so, what they 
are. The 


year, whether original 


chain also is whether it controls or operates any 


schedule calls for a financial report for the 
years from 1912 or date of organization to 1928 inclusive 
intended 


simply to bring out the facts and figures regarding chain 


The Commission’s questionnaire apparently is 
store business. There are few instances in which the chain 
receiving the schedule is asked to express an opinion. There 
is one question, however, that is significant: “Is the emphasis 
in chain store merchandising changing from a strictly price 
basis to a quality and service basis and, if so, what will be 
the effect on chain store cost of distribution?” The answer 
to that question will competitive 
relationship that is to exist hetween the chain store and th 


largely determine the 


independent store in the future 
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The Sales Value of Style in the Package’ 


By Helen Cornelius 
(.dssociate Editor of Harper's Bazar) 


FF course, there is no doubt in anyone's mind here that 

“style” has “sales value” in the package, or that with 

out “style” in the package the product might as well 
be unpackaged (if that were possible), for it 
might then have a better chance of selling . lf 
we were not all in accord with this idea you 
would never have given me this subject, would 
you? Perhaps that is putting the matter a bit 
strongly, but, after all, we must admit we are 
living in a style-conscious age. We don’t open 
our eyes today without being confronted with 
the importance of style as a factor in living; 
the press, the radio, the theatre, the magazines, 
all are mediums for spreading the gospel of 
style. ¢ ertainly we should be conscious of it 

The point is, have you the style in you 
package that will make it a fashion? In other words, is it in 
tune with the times? Is it in harmony with the product? 
Is it understandable to the market for which it was intended? 

These are questions which | assume every manufacturer of 
packageable merchandise must have to ask himself every year 
at least. And, having asked it and found his package want- 
ing, so to speak, what does he do? Say to himself, “well, 
the package used to be good enough,” or “what does the 
package matter if the contents are what the public wants,” 
or “I know the package isn’t modern, but the public knows 
the label and the design and if I change it, | might lose mj; 
market for the time being until it becomes accustomed to th 
new package ?” 

A leading merchant of this city who spoke at the manu 
facturers’ fashion conference conducted by Harper's Basa 
at the Ritz Tower this winter, said that he thought tradition 
should be regarded as one of the cardinal sins. He admitted 
that tradition had many, many good qualities but besides 
those it has a very stultifying influence and has kept many 
from trying something new. 

I don't have to remind you here of manufacturers in you 
own field who have no doubt overcome these fears or tradi 
tions to the extent of junking their old packages, even being 
a bit drastic about the change in their new ones in order to 
keep in step with the times. Neither do I have to remind 
you that their efforts have been crowned with success, pro 
viding the change that they made was not a change ‘or 
change’s sake, but a change that meant a package in harmony 
with the product; a package that made the product within 
more desirable to the consumer; a package that made the 
consumer think that the manufacturer had a pretty yood 
opinion of the product himself to want to clothe it so fittingly 

Your peckage is to your product what the cover of a 
magazine is to its contents—the “silent salesman” if you like, 
or the first contact with the consumer. If the package (or 
the cover) is in accord with the products, is appealing, is in 
tune with the times, you have broken down the first sales 
resistance. If the consumer is familiar with the product 
and will buy it regardless of the package (or the cover), 


"Delivered before the members of the American Manufacturers 
of Toilet Articles, Biltmore Hotel, New York, April 3, 1929 








it is nevertheless true that the appropriate, style-right pack- 
age will strengthen her contidence and increase her admira- 
tion of that product. 

Since time immemorial, I imagine manufac- 
turers have been modernizing or improving 
their packages. The idea is not new but what 
some manufacturers still have to learn (and I 
do not mean only manufacturers of toilet 
articles), is that they are catering to a differ- 
ent consumer market—a market today, one 
that is very susceptible to beauty, to good 
design, to harmonious colors, to good taste. 
This market is learning to use these attributes 
to good taste in everyday life. It has learned 
that color has value and intensity, that certain 
colors are analogous to other colors and the 
reason for complementary harmonies. It has learned that 
design and color and form can be either very pleasing or 
very disagreeable, according to the manner in which they 
are handled. It has learned that these things are a part of 
everyday life. In other words. the old green dust pan won't 
do any more, neither will the brown paper wrapping. They 
simply won't fit into the way we are thinking or living today. 

The elimination of ugliness, utilitarian 
preducts was no doubt the first progressive step which the 
We can thank 
those untiring, far-seeing souls like Miss Grace Cornell of 
the Metropolitan Museum of Art, and others, for that. It 
is through their efforts and persistence that Art and Busi- 
ness walk hand-in-hand today 


drabness, in 


world took along the lines of improvement. 


without feeling self-con- 
cious or finding it necessary to make explanations. We 
can give three cheers for the manufacturers who recognized 
the trend of the times and provided a rainbow of colored 
namel pots and pans for the kitchen and appurtenances for 
the bathroom, 

Putting style into the package means putting beauty 
beauty as it is understood and accepted 
today ; beauty that creates an urge to possess in the mind of 
the beholder. 


into the package, 


In other words, it means merchandising your 
package as you would your product to appeal to and satisfy 
vour market; it means putting a frame around your picture 
A gilt 


frame with cherubims around it would no more harmonize 


that is in tune with the subject and the time. 


with a modern Matisse painting than a cherubic, rose- 
garlanded package would suit a sophisticated perfume for a 
sophisticated woman. Women are still feminine but most 
of them discarded their appreciation for the ornate with 
their rigid stays and bustles. 

Putting style into the package doesn’t necessarily mean 
covering that package with queer angles and blatant color 
combinations that have no meaning. That is no more 
modern art or style than it is good taste. Mr. Bach of 
the Metropolitan Museum of Art has said that “whether 
you build a pyramid or whether you make a silver cream 
pitcher, the principles of design are the same. Design is 
the first appeal, the last appeal the thing that makes a 
purchaser part with just a few more cents . design 
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might be considered almost above everything else in the 


product you are turning out!” It takes one who is honest 


and sincere in his interpretations to make that design style- 


right as well as color and line right. And, with Richard 
Bach, I say, “Look to the artist.” Use him as France does 
for everything she makes. Give him a chance. Let him 


study the manufacturing of your product so that he may 


imbibe some of the spirit back of it before he attempts to 


design a package, a “frame” for it. Again may I 


Mr. 


something to claim attention by 


quote 
who says “design is not exterior, superficial 
flash and noise, design is 


Bach, 


fundamental. The material is simply the medium of ex- 


pression—the expression itself is the thing that commands 


price.” 
It is true that markets vary, as products vary. Some 
markets are style and good taste conscious to a greater 


or less degree according to its opportunities for absorbing 
and life. But the high 
level of design can be adhered to even while appealing to the 
lesser artistic, but, no doubt, larger numbers 


understanding these elements of 


Over-styling a package beyond the comprehension of 
the potential market or character and quality of the product 
would be as bad as under-styling it or neglecting to style 
it at all. might be 


said to be product. No 


The package in almost every case 


secondary in its appeal to the 
one should feel that he 
the package, but there is no harm in making the nackage 


so attractive that one will wish to keep it long after the 


or she is buying a product for 


contents have been exhausted. There have been times when 
the package has sold the article rather than the article it- 
self. For instance, our Debutante Bureau at Harper’s Bazar 
sent a questionnaire on cosmetics to 920 debutantes on 
which this question was asked: “Which is more important to 


itself or In four 


you: name, package, product odor ?’ 
questionnaires we found package rated first; in thirty-six 
questionnaires we found it rated either third or 
fourth. This like a small number but I think it 
is sufficient to show that some people consciously give it 


The unconscious effect 


second, 


seems 


great importance in their decision. 
of attractive packages, of course, would hardly show up ina 
questionnaire. 

When the gift element is important, the package might be 
considered as the first appeal. In the case of vanities, this 
also might be true. In a similar questionnaire which our 
Debutante Pureau sent out to 500 debs, 90% said that they 
and on 


kept from 2 to 6 compacts going at once, girl wrote, 


“I buy any I see that has a pretty box.” 

This reminds me of a story that I heard about a young 
woman who was traveling through Europe and found in 
many hotel rooms which she occupied, beautiful empty boxes 
obviously jewelry or perfume boxes. of Scotch 
descent, no doubt and having that feminine inclination to 
collect beautiful receptacles for one purpose or another, she 
gathered them all up and brought them back in her trunks. 
When the customs officials saw them they naturally assumed 
that as she had the boxes she must have the dutiable con- 
It took and explana- 


mother’s 


Being 


tents also. considerable argument 
tion and her face to 


that her story was true and that she was not a smuggler. 


honest convince the man 


It would be comparatively easy, I imagine, for a manu- 


facturer who introducing a new product to encase 
it in a style-right package. But it is another thing to have 
a splendid old product that is in accord with consumer de- 


mand today, but not modern as to its packaging. How 


was 

















































APRIL, 1929 


ESSENTIAL OIL REVIEW 
to correct that without losing a hold on the market is a 
problem. In some instances it might be wise to be drastic 
and change the package completely. In another it would 
seem wiser to preserve the spirit of the product and _ its 
packaging, but to bring it up to date. There is no better 
example of doing just this than the St. Regis Hotel, which 


you know has added a new wing. In our office we 


com- 
mand a very good view of both the old and the new, 
It would interest you to see how the architect has pre- 


served the spirit of the old but made the new entirely 


modern by eliminating all the curlycues and frills. We 


invite you to observe it from our windows. 


There are outstanding survivals in 


that 


some examples of 


fashion for the sake of 


serve to prove that change 
change is unhealthy, when the product or the package is 
in harmony or tune with life, and therefore with consumer 
demand. There is the cardigan jacket costume, introduced 
by Chanel of Paris at least four years ago and today, 
as good as ever, in new interpretations, to be sure. There 
is the cloche hat. 
that 


ware is another. 


The Rolls Royce car is an example of 
classicism outlives years. Classic designs in  silver- 
But there are other examples which prove that change— 
drastic in design, colar or 

Let us take colored bedding as an ex- 
furniture, Whatever is 


good in these new designs will survive, no doubt, as have 


even change style—is some- 


times 
ample, 


necessary. 


modern silver or glass, 
the classic designs that were sincere expressions of other 
times. Automobile robes is another product recently sub- 
ject to change in order to keep up with the spirit of 
things. Last week a manufacturer of automobile robes in- 
vited me to talk to his salesmen on fashion, fashion as a 
selling factor whether in women’s apparel or automobiles or 
automobile robes. This manufacturer had recently designed 
a robe that in style, color and design was in harmony with 


had 
tiage blanket and made a robe that might be regarded as 


the modern automobile. He discarded the old car- 


an accessory to complete the car ensemble. 


In costuming, one cannot consider hats without 


tumes, nor costumes without shoes. 


Ccos- 
A well dressed woman 
is concerned with the harmonious assembling of her costume 
and all must be related. 


parts of it This, as you know, 


is also true of the home. Women have learned this lesson 
well—the magazines have stressed it, the stores illustrate it. 
While the costume complete is not a new idea, for the 
French have long practiced it, we, in this country, have 
at least thought more about it and understood it better of 
late years. It has influenced considerable 


our taste to a 


degree. We “ensemble” everything—the coiffure, the con 
tour of the face, the cosmetics, jewelry, furniture, etc. In 
packaging, products that are related in application, or dis- 
play or use to other products, the ensemble idea must be 
kept in mind. Women especially like the ensemble idea 

they like to see their dressing table and bathroom closet 
equipped with bottles and containers that are harmoniously 
related. As a gift idea, this is particularly valuable. 

in packaging 
products to go into everyday life of the home, it would 


In order to express the ensemble idea 


for one to have a clear idea of the 


things in 


seem necessary very 


trend of furnishings and_ the why and where- 


fore of fashions in general. 

As we all know, many stores have on their staff window 
display men of great artistic ability. They might be re- 
garded as stage directors who work with merchandise in- 
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There are others in stores and de- 
partments today, sometimes known as stylists, who, too, 
are trained in the principals of art and display. 
discriminating taste, their knowledge of fashion would 
naturally influence them to feature those packages which 
lend themselves best to artistic display. 


stead of characters. 


Their 


The package must get the story across, regardless of 
the blatancy of competitive packages and, like advertising 
layouts in relation to screaming headlines of competitive 
advertisers, the more simple it is the better chance it has 
of being seen. 

A style appeal can be applied to any good modern product 
I think, sometimes, that the manu- 
facturers are still too prone to keep products like tooth 


that fits into life today. 


paste in the pharmaceutical class instead of the cosmetic 
class, where there is a recognized place for fashion. Why 
shouldn’t a tube of cream be attractive and why shouldn't 
it be presented to the market in an attractive package? 

Visualize the cosmetic display of the average smart 
women—a symphony of color—with a funny little squeezed 
up tube in a dull, ugly color in the corner! The tube 
is a very necessary container. Some products are enhanced 
in value by the convenience of having it in tubes, but why 
can’t the design of it and its package be fashion-right and 
fit into the ensemble ? 

One’s inclination is to hide the tube in the medicine 
chest, but it might take its place with all the other cos- 
metics if it were designed to harmonize. As far as I know, 
there is only one tube that has been designed with this 
thought in mind and that is the product of a woman cos- 
metician. There are great opportunities, however, for de- 
veloping this idea of ensemble between tooth paste and 
tooth brush. Colored tooth brushes, as you know, are now 
on the market. Why not have tooth brush and tooth paste 
tubes in harmony? 

Scarcely a day goes by without some manufacturer com- 
ing in to ask our opinion on fashion and its application 
to his product, either in the packaging, the presentation or 
the advertising. We maintain a fashion merchandise bureau 
for this and we welcome you to it at any time. 


Here’s to more and better styled packages! 
Discussion of the Address 


The address of Miss Cornelius led to the following dis- 
cussion ; 

G. A, PFEIFFER: 
ahead of tomorrow? 


Could you tell us how to be a step 


Miss CorNELIUS: I am not a prophet. 

Mr. PFEIFFER: What methods would you suggest? 

Miss Cornetius: I was going to use an illustration of 
what is being done by the stores today and the manufac- 
turers of women’s apparel to keep a step ahead of tomorrow. 
We can’t prophecy; we don’t know what women are going 
to do next. That is perfectly true. But there is a way of 
sort of analyzing the situation, of taking the high spots, we 
will say, of last season and using them as leads to popular 
demands in the next season. 

For instance, a store or a manufacturer is making hats, 
we will say for popular demand. He could or he might 
have some one do this: trace the high fashions of the pre- 
vious season in order to get his line or his trend for the 
next season. That takes a lot of research, a lot of analysis, 


a lot of study, but it can be done. I know of no other way 
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of doing that, because after all fashion (and we are speak- 
ing of your products as well as wearing apparel) reflects the 
times and what the times are going to be next year, we 
can’t say. We might have a war which would completely 
change the whole thing; we hope not, of course; but I use 
that because during the past war you will remember that 
women’s clothes particularly reflected those times. They 
were severe; they were the type of things more like mas- 
culine clothes, more like your clothes than any we had worn 
before, because we were doing jobs that we never did before. 
We were thinking in terms of efficiency, we will say, or try- 
ing to, and our clothes reflected that. 

Now we have reverted to a more feminine state of mind. 
We are wearing softer lines. We have gone back again, 
[ won’t say back again, but we have reverted to 
type and our fashions reflect that thought that we are 
thinking. 


you see- 


Anatole France said that if he came back in a hundred 
years and saw what women were wearing, or words to that 
effect, he would know what was going on in the world 
That is just about the size of it. 

Mr. Pretrrer: I would like to ask you how dependable 
are the questionnaires that you put out? 

Miss Cornettus: In order to answer that I will say, to 
explain who these young women are, something about the 
Debutante Bureau. About five years ago in Detroit thi 
Debutante Bureau was organized to sell subscriptions for 
Harper's Bazar among the leaders. One young woman who 
was a leader in society there gathered about her three or 
four other girls, friends of hers. They had an office with 
a row of telephones in it and they called up their friends 
and sold the Bazar to them. Well, as a result of that, this 
organization has grown so that we have branches of the 
Debutante Bureau in practically every big city throughout 
the country and these girls are always willing to do some- 
thing for Harper’s Bazar. They are the girls, we might 
say, who set the pace in every town and when we have a 
questionnaire of that kind to be sent out, it is sent out 
through the head office which is New York, to all these 
girls. So that they are, we might say, young America of 
the highest strata more or less because they are girls of 
position and family and culture, etc. We got their opinion. 
So we consider that a very authentic opinion. After all it 
is representative of leadership, we will say, in this country. 

Mr. PrerrreR: You feel you would put your money 
back of that? 

Miss Cornetius: Oh, yes, decidedly, for that market. 
It represents a certain market, of course. We can give you 
more details on that organization and that type of work 
if you would like to have them, I think Miss Stickney would 
be the best one to answer that because she organized that 
Sureau, 

Mr. Preirrer: Fashion changes every year, doesn’t it? 

Miss Cornettus: It develops. It doesn’t drastically 
change like it used to; it develops. 

Mr. PreirFeR: Do you feel in the toilet goods industry 
we are affected as much as in some of the others? 

Miss CorNnettus: I think cosmetics are so much a part 
of costume today that you can’t separate them. Woman 
considers the color of her powder, her rouge and her lip- 
It is like 
the accessories—her purse, her bag, her shoes. So I would 
rather say it is avery important part of fashion and fashion 
is certainly affecting cosmetics and perfumes or anything 
along those lines. 


stick in relation to the costume she is wearing. 
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Mr. PFEIFFER | have heard this craze for color cost a 
lot of manufacturers money in some lines. 

Miss CORNELIUS Perhaps that is true but did they 
have the right colors | don’t think it is a case of for 


color’s sake: it is a case of having the right color 
Mr, PFEIFFER 


to change every vear and the expense of doing that has taken 


[ mean in the way that they would have 


their 
Miss CORNELIUS 


profits. 

[hat is a question I ‘can’t answer. | 
think it goes right back to the story of the good designer 
and the good colors that have lasted for years, because they 
Then, again, 
and 


were fundamentally right in the first place. 


you have got to divide the situation in this respect 


act accordingly 


G. H. Neriincer: You spoke of a half-used collapsible 
tube Being a manufacturer of collapsible tubes, I am 
very much interested in that. We are trying to get the 


Now 


you would change the style of the common, ordinary fold 


various packers to get away from the folding box 
ing carton which is used, to a tube, something that is worth 
while and in keeping with the product. There is something 
which is never in keeping with the product of any tube 


Miss You 
tube could be placed while it is being used? 


package in which the 
When I spoke 


meant more the drab color and the 


CORNELIUS mean a 
of a half-used tube, I 
design of some of the tubes than I did the fact that it had 
to be rolled up. I realize in using a tube it naturally has 
to be squeezed and looks less attractive while it is in use 
than when you first purchase it, but you mean to have some 
sort of a package made to contain that while it is being 
Well, I think it don't know 
as I am qualified to answer that, I am merely answering 
from a woman’s point of view, but, of course, not from the 
manutacturer’s point of view. 

Mr. NEIDLINGER: It is perfectly practical. 
tion of additional expense 

Miss 
vou say, it would permit you to keep the tube out where it 
would be 

I think 
it would be a good idea, but this particular tube that | 


used ? is a good idea, but | 


It is a ques 


CORNELIUS I think it is a good idea because, as 


would be handy for use and at the same time it 
obviating the ugliness during its half-used stage. 


mention as having been designed and marketed by a cos 
metician is a very attractive one to look at and harmonizes 
a women’s boudoir, on 


with other things that would be in 


her dressing table 


tubes of dental cream and it 
occurred to me there is a big opportunity to do better things 
than are being done today in color particularly. I think it is 


because we have always regarded this tube for cream as a 


I have looked at some of the 


purely utilitarian article and today it can be lifted out of 
that sphere into the cosmetic sphere or into the national field, 


if you will. We can put fashion into it. Certainly, if we 


can put fashion into the dust pans and into the pots and 


pans that go into the kitchen, we most certainly can put 


s+ 


t into tubes that go into the bathroom or the medicine chest 
or wherever 


Mr. 


Your tube does because it becomes collpased and rolled up 
and the attractive value is distorted 


we display them. 


NEIDLINGER: Your dust pan doesn’t lose its identity. 


Miss Cornetius: That is perfectly true, but, neverthe- 
less I should think the fact that a woman would feel in- 
clined to keep that tube when it is partly used with her 
other cosmetics would be an awfully good point for the 
manufacturer because it would keep that out in the public 
view of her 


friends at any rate who came to the house, 
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whereas, today, she is just going to hide it whether or no, 
because it doesn’t harmonize in color even when it it new. 
Mr. NEIDLINGER: Doesn’t she do that because of it being 
rolled up, even if it were an attractive package from the 
beginning ? 

Miss 


women 


CORNELIUS | can't explain that, but that is the 


way react to those things. You just want to buy 


it if it 1s attractive 
Mr. NEIDLINGER: 
Miss CoRNELIUS 
there is that added appeal of beauty which every woman 


[ think you buy it because you like it. 
You have to have it, naturally, but 


responds to. 
Mr. PFeIrFEr: 
are keeping in step with the times; 
affected 
lagging behind and are asleep at the switch. 
Miss 
switch, but I think that perhaps you are a little afraid to take 


[ wanted your judgment as to whether we 


going as fast as other 


lines that are with fashion; or whether we are 


CorNeELius: I don’t think you are asleep at the 


a drastic step; you are a little afraid of this new market. 


It is probably because you don’t understand it. Perhaps 
you won't recognize that fashion is such a big factor. It is 
a big factor today and you can’t ignore it. I think there 


are places in the field where you have almost ignored that 
point. 
The other day I went through a very well organized toilet 


and I 


might say that in my work, which is interpreting Harper’s 


goods department in one of the largest stores here 


Bazar fashions to the stores, to the manufacturers, I do 
come in contact with a lot of department stores throughout 
the country, and I am very much interested in packages and 
displays. In this particular department the other day I was 
surprised and interested at this point. Some one was trained 
in that department to make the most of every package that 
was displayed in their displays. They had a very keen eye 
for color, for arrangement, for harmony in general. They 
had this other sense which is one of the most important 
things today in the store and that is the sense of dramatiza- 
tion, dramatizing the merchandise so that it will attract at- 
tention. I think they did that 
displays. 


For instance, they would take one line and dramatize that 


very effectively in their 


in one case so that a woman could not pass that case without 
registering the name of that manufacturer and the product, 
and it was so harmoniously done with background and with 
that it to behold. took 
the packages that were modern, that fashion-right, 
and did this, but they took some of the old packages, the old 


color was a joy They not only 


were 


bottles that have been on the market consistently since I 
bottles that have been on the market consistently sinc« 

The contrast in the appeal between the cases where the 
old packages and old bottles were displayed, although they 
were done with the same fineness and the same appreciation 
for color, etc., was so great that you couldn't help feeling it. 
I wanted to stay in front of the cases where the new, modern 
packages were arranged, but all that I saw in front of these 
other cases was the contrast and I felt sorry for the manu- 
facturers because it showed up these old bottles, these old 
cases so much more, you see. 

G. J. 
a woman's first impression is governed by the price or the 
odor or the bottle. 

Miss Cornetius: I think in the case of perfumes more 
than any other, her first appeal, if she doesn’t know the 
perfume, would be through the package. If she knows the 
perfume, that is a different matter, because she is sold on 
the odor of it or she wouldn't like it, she wouldn’t want to 


3LocK: I would like to ask if in buying a package 
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buy it. But to the woman who is going into a department 
with an open mind, we will say, to buy a perfume, I think 
instinctively she is going up to the package that attracts 
her eye first. She may not end in buying that perfume, 
because after she has taken the stopper out of the bottle and 
opened the package and smelled it, it may not appeal to 
her, she may buy some other perfume in a less attractive 
case, but the perfume in the attractive case has a much better 
chance of sale than the one that 1s not, 

Mr. Bertram: Isn't it a fact, Miss Cornelius, that the 
high price makes you think it is going to be exclusive and 
therefore you will pay the high price because you know a lot 
of other women can't buy it because of its price, but it is 
the exclusive feature that makes you want it? The price 
only makes you know that it is going to be exclusive 

Miss CoRNELIUS | think that is particularly true of 
perfumes 

P. H. Van ITALLI 
after the color is settled, there still is the change in shape 


Coming back to the collapsible tube, 


after it is used that seems to be the problem that is hardest 
to solve. Couldn't some means be devised to construct a 
tube in some way in which it wouldn't lose its shape 

Miss CorNeLius: That is purely a manufacturing prob- 
lem that I really am helpless to answer. I don’t know why 
they have to be made the way they are, but I do know this, 
if they could be improved, every woman would be very glad 
of it and the potential purchaser would be glad of it, but I 
don’t know whether it is possible because I don’t understand 
the manufacturing process sufficiently. 

Mr. BertrAmM: I might answer that question in a way 
There was a container patented at one time which probably 
Mr. Neidlinger knows more about than | do as a manufac 
turer, in which there was a hard shell of tin on the outside 
which could be iithographed, and inside of it was a soft 
tin container, the idea being that the hard outer shell re 
mained in its perfect shape all the time and as you squeezed 
up from the bottom you didn’t see this disagreeable rolled 
up tube, but it was never a very great success and I don't 
know of but one manufacturer who used it and he only used 
it for a short time. Am I right? 

Mr. NEIDLINGER: It wasn’t practical. 
Mr. BertrRAM: It didn't increase the sales at all 

Mr. NEIDLINGER: You can’t decorate an oval tube. [t 
might possibly be manufactured in plain shape, but you can’t 
decorate an oval tube. <A tube is decorated after it is mad 

Miss CorNevtius: By decoration do you mean the color 


and the enamel? Aren’t some of them enameled: 


Pharmacists to Make Tour of Europe 


The German Apothecaries’ Society has decided to arrange 
for an official trip to Europe next summer. England, 
France, Switzerland, Austria and Germany will be visited 
Only pharmacists and their relatives will participate. The 
party will leave on June 27 and return about September 10 
The cost of the trip will be $800. Messrs. Lehmann, 
Schaefer, Raubenheimer and Wimmer are the committee in 
charge. 


The itinerary includes a visit to the Riviera, the old city 
of Carcassonne, the Shakespeare country in England, the 
famous city of Rothenberg, a Rhine-trip, etc. The trip is 
intended to be a leisurely one; a five days’ stay in Paris 
and a four days’ stay in London are contemplated. Phar- 
macists interested in participating should communicate with 
Dr. C. P. Wimmer. 115 West 68th street, New York City 
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Trade Acceptance Would Release Billions 


Serious defects in American credit granting practices, 


reports Robert H. Bean, secretary of the American 


\cceptance Council, are revealed in an investigation the 
Council has just concluded. By. addressing the credit men 
ol several hundred outstanding business concerns in every 
part of the country, Mr. Bean discovered that “the causes 
that are responsible for the slow development of the system 
are a direct reflection on the ethics of credit granting as 
practiced today.” The testimony of a hundred outstanding 
leaders in twenty-five varied channels of trade are so similar 
that a representative example is given here 

lhe manufacturer adopted the trade acceptance and under- 
took to put a large number of his open book accounts on 
the trade acceptance basis and was successful in this effort. 
However, after a time he found competitors breaking into 
his trade. His customers stated they were not required to 
give other concerns acceptances. The feeling was against 
signing a trade acceptance as impairing their credit whereas 
the correct view is that through the use of acceptances 
their credit standing is materially improved. Mr. Bean 
further states that “the investigation confirms our opinion 
that the trade acceptances is still very highly regarded as a 
credit instrument by thousands of business concerns wh« 
have given it a fair trial and have now adopted it with 
excellent results. 

“In no instance was the soundness integrity of the 
trade acceptance system attacked, nor was there anv doubt 
of what might be accomplished toward reducing the volume 
of frozen book accounts if a reasonable degree of co-opera- 
tion among credit men could be secured 

“If all trade associations would follow the example of 
the Silk Association of America, which has a fixed rule that 
ill time sales contracts between members of the associa- 
tion must be closed with a trade acceptance, it would not 
he long hefore business generally would be on a trade 
acceptance basis 

“Such an improvement in credit granting methods would 
release three to four billion dollars now tied up in slow 
open accounts, would tone up the credit position of every 
merchant and give the banks a fine type of commercial 


paper 


American Toilet Preparations Imitated in the Philippines 

Increasing cases of imitations of American toilet prepara- 
tions by Japanese and Chinese manufacturers are being 
brought to the attention of the Manila office of the Bureau 
of Foreign and Domestic Commerce. Two of the latest 
were imitations of the trade-marks of two well known 
\merican hair dressings, one by a Japanese and the other 
by a Chinese firm. They had adopted almost the same name, 
written in a similar style, and were using the same type of 
carton and jar. The Manila office is assisting the local 
agents of the American manufacturers whose products are 
being imitated by endeavoring to prevent the sale of the 


Howard 


spurious products (Trade Commission 6G. C€. 
Vanila, Philippine Islands) 
Exports of Orange Oil and Other Essential Oils 
Exports of essential oils from Jamaica to the United 


States for 1927 and 1928 are shown in the following table: 


————-1927-—___—_ ————1928 
Pounds Value Pounds Value 
lrange - 65.70 $111,440 70.370 $159 400 
Pimento leaf oil.. 93 920 6,100 4.000 
Lime oil a 1.680 10.500 40 > 250 


(Consul Tose de Olivares, Kingston, Jamaica.) 
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Profits and Sales Promotion 


An Address by Thomas 


the Convention of the. 


of Toile 


FE have all heard many various theories propounded 

to what makes business go up and what makes 

prolits go dow Che plays of percentage and the 

cost of doing business and the higher cost of developing 
it. I, myself, have heard many quaint reasons assigned, 
notably among which is the developed theory that the 
position of th sun spots radically affect the amount of 


New York 
there couple of sun 


Mike, or, for the 


business done in Pittsburgh or 


It seems who were 


called Pat 


were a 


spots 


and benefit of our I*rench 


visitors, Marius and Olive, who wandered about the 
surface of the sun and changed its charge of heat 
as rapidly as an old-fashioned electric stove, and it 


came to pass, as it does every eleven years, when the sun 
spots are largest and strongest, the temperature gets windy 
and blustery in the pie belt and harsh winds sweep down 
from the north through the great valley of the Mississippi. 
The average temperature drops, bringing colds, rheumatism 
and sickness and causing rises on both clinical thermometers 
such products as 
Sal Hepatica and all of the Humphrey’s 


and upon the sales curves of Aspirin, 
Vick’s Vapo-rub, 


remedies 


You can take your pick of these theories, but let’s go 


back to a few others. In the army there was a hard 
boiled little sergeant who got boiling mad at the signs he 
saw in the shop windows—‘“Food will win the war,’ “Coal 


will win the war,” “Ships will win the war,” “Oleomargarine 
will come pretty darned near winning the war.” 


thing in this plethora ot sloganities 
that 


positic m to 


The only n glected 


was the one simple tact killing enemy infantrymen, 


blasting him from position, working harder, 


harder than he could or 
single blessed fact that still permits 


fighting harder, spending was 


able to, was the only 


Hoboken to fly the American flag. 
Now, before any prognostication or prediction or prescrip- 


tion can be written for the cosmetic business of America, 


let's look over th osmetic business as a whole and see 
what kind of a business we are all in 

You are the American salesmen of Eros, Venus & Com- 
pany You are the agents provocateurs of love affairs. 


of old women and the despair of young 
You are the inciters of idyllic intrigue. Many of 
Bernarr Macfadden 


You are the hop 
men, 


you are brothers in crime with 


There were 3.800 of you in the year 1914. There are 


only about 2,200 of you today. If that sort of thing keeps 


up there are only going to be a thousand of you by the 


time I finish this speech. For some of you will be bought 


and some of you will be merged and others of you will 


just go out of business. Your mortality table is terrible. 


Even a toe hold is an expensive thing to get. 3ut the 


rich are getting richer and the poor are getting poorer 


for where the toilet goods manufacturers did an average 
of $43,000 a year in 1914, the average today is well over 
$200,000. 


be remembered 


As good as that record is, it should nevertheless 


that since 1914 the population has gon 


L. L. Ryan Delivered at 


American Manufacturers 


ot Articles 


up about 14 per cent 
Stork. 
double what 


with Mr. 
about 


And it 


you did in 


ue are just about even 
didn't make as net protit 
1914, you have 


For the 


not ke pt pace 


dollar is worth about 60 cents of a prewar 


dollar and though the number of dollars may be static, 


it is important in the economical sense to realize that the 


purchasing value of the dollar has declined. 


In reality you are in a business akin to the old patent 
medicine business. The old rule of thumb, upon which 
many a tortune was founded, was 4 for cost of goods, 
'; for promotional development and % for profit. But 


even that is rapidly passing out of the picture. 





For Wall street has come into the drug and cosmetic 
business with some rather startling results All the drug 
stocks listed on the Stock Exchange were sold to the 
public originally for a total of $254,000,000 and in an 


average of 314 
1927, 


time 


years their value had doubled, or, on Feb- 
$500,000,000, and 
is true it was before the 


ruary 5. they worth 


the last 


were over 


we checked up, it 


recent slump, the value of these same eleven companies 


was very close to a billion dollars. In less than five 


years the average stock had an increase of 400 per cent. 
five or 


Not so long ago, six times yearly earnings were 


considered a fair price. Today ten to fifteen times earn 


ings are asked for many a well-run business. The cost 
of building a trade-mark tends to parallel the cost of 
buying one and when capital in the stock market se.se 


regards the cosmetic business as safe, good-by to the days 
built for a 
initial investment and tarewell to the 40 per cent profit. 


when an important trade-mark can be small 
The competition in the drug business and in the grocery 
business has not yet reached its peak and evidence is not 
lacking that its intensity will increase rather than diminish. 
As is natural make itself 
severely felt in the weakest factors of the chain of distribu- 


such competition began to 


tion, which, in the drug and grocery business, is in gen- 


eral upon the retailer. Cut prices were the method and 


the chain store is at once the agent and the result. 
The war for business on the basis of price was imme- 
diately 


reflected in the profits of the jobber. Cut prices 


came in, aggravated, it is true, by the whisky jobber, but 
even without him a direct result of the price war in the 
Only the manufacturer was comparatively 


untouched and in general when he is strong he has been 


retail shops. 
able to resist the pressure of chain and department stores 
for special deals, but he has been forced to spend that 
money to keep up with the growing demands of competi- 
tion, population and the fight for depreciated dollars. 

It should be of every manufac- 
turer, wholesaler and large retailer as to how well manu- 
facturers are spending their development money. You can 
man’s 


paramount interest to 


trace the economic importance of any factor in a 


business by the amount of his income that he spends for 
it. Advertising 


is practically useless in the steel business 


(Continued on page 100) 


and if you only did 14 per cent more, 


you 
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Volatile Oil Plants in the United States* 


Cultural Experiments Conducted Under the Direction 
of Dr. A. F. Sievers, U.S. Department of Agricu!ture 
in Co-operation with the A.M.T.A. 


N the progress report on the work with volatile oil 
plants in 1927 submitted a year ago reference was made 
to four principal projects planned for 1928, namely: (1) 
Continuation of the cultural tests with rose geranium in Cali 
fornia: (2) reestablisnnent of rose geranium culture in 


| lorid: 


in Oregon and (4) extension of the 


(3) enlargement of tle experimental rose plantings 
experiments with lav- 
ender growing in the Puget sound region in Washington. 

In the following report the progress of this work is 
summarized to furnish the Association with the salient facts. 
Special pepers on the several projects will be prepared tor 
publication in some suitable technical journal as soon as 


sufficient data is availabk 


Rose Geranium 


Calitornia, were 
harvested and distilled about the middle of May (1928) ths 


past year and the amount of oil obtained was very gratifying 


The rose geraniums at Torrey Pines, 


and in accordance with the yields obtained the previous 
season. Further data on the effect of a nitrogenous fertilizer 
was obtained by the use of ammonium sulphate at the rate 
of 500, 1000, 1500 and 2000 pounds to the acre. The per 
centage yield of oil was not noticeably influenced by the 
fertilizer but it increased the amount of herb produced con- 
siderably thus resulting in a higher production of oil per unit 
area. The indications are that the use of 1000 pounds of 
the fertilizer per acre gives the best results, an increase of 
33 per cent in the yield of oil over the control plots result- 
ing therefrom. The control plots yielded at the rate of 7.5 
pounds of oil per acre while the yields from the plots treated 
with 1000 and 1500 pounds of the fertilizer were at the rate 
of 10.74 and 10.57 pounds respectively. If three crops are 
harvested each year and the same effect is produced by such 
treatment in the case of each crop the increase in oil yield 
is considerable 

In November another distillation was made but the results 
were very disappointing. The yields of oil per unit area 
were only from one third to one half of those obtained in 
May. The amount of herb harvested was very much larger, 
however, especially that from the fertilized plots but the 
percentage yield of oil was much lower. The material was 
coarser and less leafy which no doubt accounts in a large 
measure for the lower percentage yields. The distillation no 
doubt should have been made from four to six weeks earlier. 
Another factor to be considered is the heavy fall of rain 
which occured a few days prior to the distillation. There is 
of course a possibility that during the late simmer and fall 
the plants do not produce as much oil as in spring and 
early summer. 

Efforts have been made to interest farmers and land 
owners in Southern California in this crop. To assist in 
these efforts we were authorized by a number of individuals 
in the essential oil industry to offer definite contracts to 


*Report of the Committee on the Domestic Production of Floral 
Products, presented at the A. M. T. A. convention, New York City, 
April 4, 1929, by Paul Todd, chairman. 


pective growers to assure them a market for the oil 
\We have had no success however in making any 
rangements which would enable us to secure data on a 





larger area, preferably five or ten acres. Land in the frost 
free belt with irrigation water available is valued too highly 
to utilize for this purpose and cheaper land, farther away 
from the ocean, is usually either without water or is out- 
side of the frost free limits 

\t Mt. Dora. 


provided during t 


Ilorida, enough planting stock has been 
he fall and winter by our co-operator to 
plant out about one acre during the coming season when a 
distillation is expected to be made. Arrangements have also 
been made to plant a portion of an acre at Combes, Cameron 
County, Texas, about 25 miles north of Brownsville. 
I‘lorida, southern Texas and southern California are the 
only localities in this country where the winter temperatures 


offer any opportunity for commercial geranium culture. 
Lavender 

The experiments with lavender culture in the Puget 
Sound district of Washington progressed satisfactorily in 
spite of unexpected delays and difficulties which were en- 
countered. Our co-operater has had exceptional success in 
starting plants by rooting slips but the chief difficulty has 
been to secure sufficient old plants of the true lavender in 
the vicinity to furnish the slips. Some losses resulted from 
lack of information regarding the proper season for rooting 
these slips but the experience gained should be of much 
valve in the future. There are about 2000 sturdy young 
plants now established in their permanent location and in 
iddition 1500 well rooted, smaller plants have been grown 
for permanent planting in spring. Propagation from seed 
nas been much less successful. The seed obtained from com- 
mercial sources in France has not shown much germination 
although a number of methods of planting were tried. 
l‘urthermore the growth of the seedlings is rather slow and 
the development of a good root system requires a great deal 
more time than in the case of slips. Once ample material 
is on hand for making slips the propagation of a large 
number of plants should present no special difficulty. 

The present site of the permanent plantings is somewhat 
too far from the Sound to benefit fully from the moderating 
influence of the water in winter. The severe frosts to which 
the locality is subject are not expected to be a serious draw- 
back but the rather late arrival of permanent warm weather 
in spring may unfavorably affect the growth of the plants 
early in the season. Any condition which curtails the grow- 
ing season will naturally reduce the productiveness of the 
crop unless other factors offset this condition. A plan is 
under consideration for the acquisition of a site nearer the 
water that would be more desirable, with the intention of 
moving the plants before they get too large. The transplant- 
ing of one or two year old plants may apparently be accom- 
plished with little difficulty. 

Our co-operator is working on a method of trimming th 
plants to a flat top by means of a machine so that they will 
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t develop the rounded shape whi 


difficult. 


makes harvesting by 


machinery more There is a possibility that the 


plants may thus be grown in solid hedge rows and harvested 
with some device which will reduce the 
\ limited 


for distillation tests. Arrangements have 


distillation 





amount of material may 
nade L1Or 


School of 


been 


making these s with equipment in the 


Pharmacy of the Un versity at Seattle. 


Roses 


The experiments in the growing of perfume roses con- 


ducted in co-operation with the Agricultural Experiment 


Station at Corvallis, Oregon, made good progress. Approxi- 


Ulrich 


number of 


mately half an acre of Bruner roses and small 


plantings of a large other varieties are now 


well established and carefully compiled data on production 


costs will soon be available. These data are to be furnished 


by the Experiment Station in accordance with a memoran- 
Bureau. 


dum of agreement between the station and _ this 


During the coming season the flowers will be harvested to 


if a practicable method ot 


furnish information on yields and { 


testing the perfume value of the flowers available can be 
found a small beginning in this phase of the investigation 
may be made 


Sweet Basil 


made to grow a small acreage of 


\nother attempt was 
sweet basil. This plant has previously been tried in Carroll 
county, Maryland, but the results were not conclusive. This 


Bend, undertook 


the experiment on muck soil but unforeseen circumstances 


time a mint grower near South Indiana, 


prevented him from giving it his personal attention with the 


result that the crop was ruined by weeds. The undertaking 


was made without expense to the Association other than 
the cost of the seed. It is hoped that another attempt with 
this crop can be made during the coming season either at 
the same jlace or elsewhere. 


shows expendi- 


and a balance 


the committee 


$1,276.31 


The financial statement of 


tures during the year amounting to 


remaining for carrying on the research of $4,529.94. 


Market for Toilet Preparations in the Azores 
In considering the Azores as a market for toilet 
that the 


1920, is only 


prepara 
total population, as 
232,000, of 


tions, it must be remembered 


shown by the census of which 


number at least three-fourths are peasants. It is estimated 
that some 60 per 


Azores emanate 


ent of all toilet articles imported into the 


from continental Portugal and most of the 


remainder from France. The preparaiions of one American 


firm are highly regarded but recent unfavorable 
has nearly disappeared. 


owing to 


exchange rates this brand Portu 


guese preparations are naturally in a favorable position as 


they pay no duty on importation. The French preparations 


most in use are those of Roger & Gallet, Coty, and Houb- 
igant. French exporters grant from 60 to 90 days’ credit 
to well-knowt rms 

There is availabl accredited firms list of possible 
wuirchasers of Am toilet preparat 5 ( sul Stuart 
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‘ Pp 


AMERICAN PERFUMER contains valuable 





ESSENTIAL 


Orit REVIEW APRIL, 1929 





Profits and Sales Promotion 


(Contitmmed from page OX 


and one hundredth of one per cent is there utilized. It 


of greater importance in the style business and the average 


appropriation in the style business runs irom 4 to 7 per 
cent 

It is even more important in the grocery business and 
manufacturers spend from 8 to 15 and 20 per cent in hold- 
ing their own customers and developing new ones, but of 


all the 


ness spends more for the 


businesses in America, the drug and cosmetic busi- 


development of sales by what 


ever method you choose than any other great division oj 
\merican business. 

So three things—the cost of manufacturing. the cost 
vf selling and the cost of advertising, all threaten the 


fourth factor, profit. 
Today manufacturing is brought to such a high standard 


that increases in factory efficiency can have very little 
effect upon profit volume. Mergers there may be 

improvements are doubtless still to come—but a decline 
of say 25 per cent in comparison with other manufacturers 


is almost without the bounds of reason. Mergers of the 


right kind there must always be, but granted a formula 


for a product acceptable to its customers, manufacturing 


trom now on is largely a defensive operation 
Distrib 


ution The tight of the jobber to maintain his 
margin is f 


i reflection of the diminished importance of the 


factor of place and in the time of prosperity lessened 


the credit risk Che service of railroads, the ease of trans- 


portation, the growth of sectional warehouses have all 


lessened the place value that the jobber gave. Prosperity 


has lessened the credit risk and the new jobbing line-up is 
old-time 


attempting to offer services as far out of the 


jobber’s conception as possible in order to justify the margin 


asked. 


But it is in the money spent for development by  sales- 


men and advertising that the real competition of the futur 


is bound to occur, for these two factors represent, under 


the title of development, the largest fraction of the manu- 


facturer’s dollars. 
is already 
difficult to 


the sway of 


The tendency to reduce sales cost by merging 


noted, but advertising, concerning itseli with a 


control public, refuses to be brought under 


an order from the front office. For there is an old Spanish 


proverb that says, “The success of a jest is in the ears 


of him who hears it, rather than in the mouth of him 


who makes it.” 


Rose Growing in Bulgaria 


Special ( espondence 


According to recent advices the Bulgarian Minister o! 


Agriculture called a meeting of experts at Sofia in order to 


prepare a series of measures for the improvement of ros¢ 


erowing in Bulgaria. Particular attention was given to the 


struggle against the diseases and parasites which attack the 


roses. It 
is was applied in 1928 to the struggle against insect enemies 


was decided to combat them with as much vigor 


of colza, which has lately given such satisfactory results. 
necessary materials and 


super- 


The State would provide all the 


apparatus and the growers would use them under the 


vision nd direction f experts sent by the Minister 01 
\criculture. Preliminary meetings are to be held on the 
pot in order to keep the growers informed the best 


methods of achi 
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Ultra Violet Radiations and Essential Oluls 





REVIEW 


Address of Dr. Curt. P. Wimmer, Professor of 


Pharmacy, Columbia University, before 
A.M. T. A. Convention 


OSSIBLY 


explanation for the ultra violet radiations that one 


some of you have not heard the simple 


I could go into the theories of ultra 





violet radiations and talk about it for hours, 
f course it would be entirely out of place 
In order to get you into the sphere ot 
radiations, let me say this: 
Why do you see light? B 


substance, 


ultra violet 
You see light 
cause the ether, this mysterious 
the existence of which we must assume today, 
radiates back and forth, and it radiates with 
all sorts ot 


ether in this 


rapidities. There are parts of 
everywhere, 
which will forth at the 
terrific speed say of 12,000,000,000 vibrations 


room, outside, 


radiate back and 


a second 

There are other radiations in this room 
vou see light which have motions amounting to three hun- 
dred, four hundred, five hundred, six hundred billions per 
second. Now, 


upon our eyes, our eyes will reflect upon our optic nerve, 


when these certain radiations ar« 


our optic nerve will carry the sensation to the brain, and 





in the brain the impress on our eyes is translated into what 


we call light 








We have methods of measuring these wave lengths. Light 
radiations go in, all planes. There are certain radiations 
which go up and down, vertically—radiations which go 
horizontall ind in between And when these radiations 
ire measured, we say we measure them in Angstrom units 
Angst! Vas Me scientist W » did resea work 
n determinatio I wave lengths ind because r tnat 
fact scientists have adopted his name as the name tor a 
unit I wave oths 

Now \ngstrom unit is ve short, indeed An 
Angstrom unit s 1/254.000.000 of an inch The light tl 
we ! measured \ngst nits \ \ sa) 

ny light waves or radiations between 7800 Angstrom 
S d \ t 3090 \ngstrom 1 ts is hig tha vill 





ranslate itself by means of our eyes and brain into what 
We Can see 
? 1 oo liations in 
But there are plenty of other radiations in 
are radiations very much longer than 78CO Angstrom units 


Those are what we call the infra-red radiations, which we 


experience in the form of heat. And there are very long 





Those are the radio waves 
When we 


When we go below 3900 


waves which are miles long. 
And then there are the very short ones 


down to 3900 we still see violet 


come 


we don't see them any more. We cannot preceive them. 
Our eyes are not made to see such low wave lengths. 
T might say, of wave lengths from below 


about 500 or 400 


The region, we 
3900 Angstrom units and down to 
Angstrom units is known as the ultra violet region 
So we can have ultra violet wave lengths running from 
3900 Angstrom units in length 


even 400. 


away down to 500 and 
Below that we come to the realm of X-rays 





and still below that we come to the realm-of the gamma 


rays which are given off by radium. 

All these rays you read about are the same type of 
radiations, only they are of different lengths. 
When they are very long we perceive them 
or we can translate them into radio waves. 
When they are medium size they are visible 


light. When they are short size then they 


let rays. 


become ultra \ 
we have the X 


the radium. 


( Then still shorter 
-ray and the Gamma rays of 
Now, in ultra violet research, we are con- 


cerned only with those rays which are below 


> 
( 


3500 and above 1800 Angstrom units. There 
are many sources for these radiations. For 
example, these electric bulbs in the room have 


these radiations in t 


em, but you can’t see them. The sun- 


has the ultra violet rays in it. 


1 But you can’t see them. 
You feel the effect of them when you go out on the sea- 


shore and you sunburn. The sunburn is directly due to 
Just one ultra violet wave, and that is of 29050 Angstrom 
unit lengths \ny other waves will not sunburn you. but 
ust that one of 2950 


In research work such as I have pursued, we make us« 
It what we term quartz sources—the quartz mercury source 
It is a lamp in which we have a quartz container, and at 
each end it is filled with a small amount of mercury and 
then connected to an electric source at eacl side, positive 
evative 

we tilt these two back and forth, under the proper 


110 volts, 5 amperes—we find the 





i through e mercury and the mercury 
touching itself. We set up a vaporization of that mercury, 


u 
and that vaporization of the mercury which is just spon- 
usandth of a second, and condenses, 
lights up and creates more of this ultra-violet ray. We 
influence of the electric current 


gives us a large amount of these lower wave lengths, from 


In lighting up this mercury, you also get visible light. 


1 


In order to shut out the visible light, we use what we 


term filters. Filters are merely glasses of vario 





materials, 


usually quartz, and colored so as to exclude every bit of 


visible light. So when you light your lamp and the glowing 
mercury bulb or tube is surrounded with this colored glass 
Iter, you see nothing. You look inside, open it up, and of 
course you see the glowing mercury. If you close it up 
you close up your container and you see practically nothing. 

However, the ultra-violet radiations have the peculiar 
influence of setting in motion or setting up visible radia- 
tions in certain substances. 

The. practical efiect of that is this: That we can, for 
example, have a perfectly black table and have our lamp 
of ultra-violet radiations on top of it—and we see nothing. 


Then we will put a piece of gold underneath, let us say, 




















































under it 
what it 


with the room all dark. The minute we put it 
will look blue—an 


would be in ordinary daylight. 


entirely different color from 


Then, again, you all know calomel looks perfectly white 
in daylight. Put it under the ultra violet light and it is 


deep red. So we have found that by means of ultra violet 


light we can see colors in things, in substances, which 
are entirely different from the colors in ordinary light. 
Now, an important fundamental factor like that can be 


made useful in chemistry, for a number of purposes. In 
fact, these lamps have been made useful for many purposes. 

\s to the question of the application of these particular 
ultra violet radiations to the essential oil industry; through 


the liberality and courtesy of Mr. Louis Spencer Levy, 
there has been established a scholarship in our college, and 
under this scholarship we investigate the possible uses for 
this light in the essential oil industry. 

We have light of 
thousands and thousands of substances, not only of essential 
Take 
the various vaselines, the ointment bases, all of the chemicals, 


oils, all the natural oils. 


made the examination in ultra violet 
oils but of pharmaceutical and of various ointments. 


We have done all the essential 
We have done all the synthetics. We have reports on the 
examination of some five to six hundred synthetic substances 
light 
will give us effect in the case of about 75 to 8&0 per cent 


of the 


in ultra violet light And we find that ultra violet 


substances examined. 
Now, of course, the colors we see are colors of the visible 
It might 


spectrum. The substance might shine up violet. 


light up green. Some of your essential oils light up yellow. 


Some light up red—though very few reds, mostly violets 
and pale blues. 
Let me talk to you now about some practical results 


first place, in the realm of 
Take eugenol and 


of the investigation. In_ the 
synthetics or near synthetics, isolates. 
iso-eugenol. They are very difficult to distinguish by means 
of chemical analysis. They have the same ultimate formula, 
have the same molecular weight. The only difference is in 
the transference of a certain group on the eugenol formula. 

But under ultra violet light all you have to do is put 
these two substances under the light and the one will be 
green and the other one will be dark brown. And it is 
I have examined hundreds of samples. 


alcohol. 


always the same. 
have found is in 


You will 


ultra 


Another practical example I 
colorless. have no color 


alcohol 


It is just colorless. But if you have 


Pure alcohol will be 


effect when you put under the violet lamp. 


No color is seen 
alcohol 39-B, 39-C, and put that under 
looks deep blue. You 


a denatured alcohol, 
the ultra violet light, the alcohol 
can’t miss it 

As far as I have gone in this work, I know that if I 
of alcohol and put it under that lamp and 


But if it shows 


have a sampl 
it shows no fluorescence, I know it is pure. 


a fluorescence, then there is a question. It may be pure, 


or it may possibly contain a denaturant. 
another line of 


possible to tell 


Now, in addition, we have undertaken 
work. We thought it 


the addition of artificial esters to essential oils. 


research might be 
especially. 
light 
essential 


We examined terpenyl acetate and triazin, 


terpenyl acetate as well as triazin under a_ violet 


have a distinct bluish violet essence. Certain 


oils, and I want to mention particularly lavender oil, have 
a pale green fluorescence 

Now, if anyone adds anywhere above five to six per cent 
of terpenyl acetate or tries to deal in ultra lavender, the 
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ultra violet lamp will show it—will show the oil blu 
instead of green, as it should be. 

There are, other purposes for which the ultra violet 
radiations may be used, because ultra violet radiations 


have synthetic effects and analytic effects. In other words, 
the radiations of about from 3,900 to 3,000 have a tendency 
no doubt act in nature as 


to manufacture products. They 


a stimulant for the plant to create, and they may have a 
very important part in the creation of certain oils in the 
plant. 

Now, just 


light, they will do, of course, in the laboratory, only much 


what these radiations will do in the = sun- 
more quickly, because we have them in the laboratory very 


much more concentrated sunlight. 


And so, 


be used for 


than they are in the 
therefore, these ultra violet radiations may in time 
manufacturing purposes. They will increase 
the speed of esterification, for example, of acids and alcohol, 
and experiments are being made now in the manufacture of 
certain benzoates and some of the other esters under the 
influence of violet radiations. 


When we held, 


we will find that these radiations act destructively—break- 


come to the lower end of the radiation 
ing up. Just where the dividing line is between the radia- 
tions which synthesize and the radiations which analyze, 
is a matter for research yet to show. 


[ have possibly told you enough, gentlemen, to show 


you the possibilities of this work. They are simply tre- 
mendous, and their end is not yet—not for a long time to 
come. But they are exceedingly interesting, and they will 
be for the perfume industry, unquestionably, either a curse 
or a blessing, because I believe in due time we can without 
fail do something that chemistry cannot do today, and that 
is to detect with surety the addition of synthetic materials 
essential oils. I haven't the slightest 


to your natural 


doubt that it can be done. 


Spanish Oil, Drug, and Soap Exports to the United States 


Exports from Spain to the United States of crude drugs, 
allied products for 1928 
The total decrease in value 


oils, castile soap, and 


essential 
showed a downward tendency. 
of $173,000 was principally brought about by greatly re- 
duced shipments of ergot of rye from Vigo. Eighty to ninety 
per cent of Spanish licorice root and extract exported to the 
United States originated in Tarragona. Madrid accounted 
for the greater share of the castile soap exports, whereas the 
essential oil exports were more evenly divided, Malaga ac- 
counting for a little over 20 per cent. Cochineal is the only 
i Palmas, Canary 


item worth mentioning coming from Las 


Islands, and this declined to a low figure in 1928. Among 


the principal Spanish essential oils are spike, origanum, 


pennyroyal, thyme, rue, aspic, eucalyptus, juniper wood tar, 
marjoram, labdanum, lavender, 


orange, sweet fennel, neroli, 


roseniary, tangerine. The following table shows the export 


value of the products under discussion for the last two years 


Commodity 1927 1928 
Cochinea! . nea cosvenesecs $30,000 $13,000 
Ergot 168,004 25,000 
Licorice paste 95.00 99,000 
Essential Is : i : Saens 236,001 198,000 
Castile soar . eee Meee hen een 182,0/ 10,000 
Saffron . ‘ ‘ Seema wwseas ‘ 59,000 52,000 

BEG heeceuh. Stbaee eke easesasecununea 970,00 797,000 
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Basic Advertising Appeals 


Some of the More Important Appeals Used 
by Advertisers in Many Fields 


By Leroy Fairman 


EAUTY and Pride are so manifestly the correct basic source; pictures showing its growth, cultivation, harvest- 
ppeals in the advertising of toilet goods that few ing, ete, and pictures of its transportation to the mull or 
advertisers in the industry ever depart very far from laboratory Much artistic beauty can often be secured by 


them. Perhaps it would be unwise and unsafe illustrations of this type, and they also lend 


to do so—in so far as the fundamental appeal themselves to interesting and inviting copy 


goes—but continuous and exclusive playing on development. 


one string becomes monotonous. In the en- 
. / . Process 
deavor to escape that monotony—that same 


ness advertisers of toiletries sometimes em- In the neighboring eld of food products 


ploy extravagancies of word and picture which we find some very interesting examples of 
seem sadly to lack real selling value. the manner in which a Process Appeal may 
It is possible that a brief description of the be used. One of the first of these was the 
basic appeals used by advertisers generally memorable “Food Shot from Guns” campaign ; 


may suggest to some manufacturers an op- “Bean Hole Beans” is a current example of 





portunity to employ one or more of them in the same kind. 


his own publicity—thus striking a new note The exploitation of some secret or unique 
of sales power as well as attention value in their copy process of preparation employed in manufacturing a product 


compels attention by its novelty, and sometimes the process 


Historical described is plausibly claimed to add new qualities or greatly 
The purpose of what may be called the Historical Ap- ¢mhance some known and prized characteristic. 
peal in advertising is to establish prestige and public confi- Health 


dence. Usually, this is done through both illustrations and a ; . ; 
. ; : The public has become, in recent years, greatly concerned 

copy which describe and emphasize the age, resources, 

equipment, technical skill and experience of the concern 


which produces the advertised goods. 


in the subject of health. All general magazines and news- 
papers print articles on different phases of the question, 


ai 2 : , - much time is devoted to it in schools, and many public 
The magnitude of its operations is shown by pictures of 7 


the plant and machinery, and detail illustrations showing 
important steps in production and marketing. The public 


and private institutions aid in many ways the inculcation 
of habits and modes of life conducive to the maintenance of 
. ; aes ; health and the prevention of disease. 
is by this means assured that such an organization, with a . 7 : eT, ; 
: ; ‘ ee The Health Appeal is used logically and effectively in the 
many years of experience, with the ability to command the as : : 
: advertising 


d ; 3 s f many toilet articles, and manufacturers should 

choicest materials, with ample capital and resources, and , a ; : edie 

d oral ; ; emphasize such qualities in their products as will in any 

with the most modern scientific equipment, is able to pro- as : : 
, : . a way promote healthy conditions. It should not be forgotten 

duce goods of the highest quality and to maintain that 


; ; that cleanliness, comfort and peace of mind are all im- 
quality at all times. : _ 


portant factors in the preservation of good health. 


Personal Connfers 


The Personal Appeal centers upon either an actual or a This is an appeal which, I have long been convinced, is 


hetitious person, who is presented as the individual who sadly neglected by toilet goods advertisers. Rightly used, 


discovered, invented or developed the advertised product. there can hardly be a stronger appeal than comfort 


The advantages gained by this appeal are sometimes im- It is a familiar saying that happiness is the chief end of 
portant. The introduction of a human figure aids in mak man, but to my way of thinking comfort should be substi- 
ing advertising pictorially “alive” and interesting, and in tuted for happiness. Comfort involves and includes happi- 
establishing a personal responsibility for quality and merit. ness; no one can be happy unless he is comfortable, and no 
The use of an actual person in advertising is exemplified comfortable person can be really unhappy. I am using the 
in many Maxwell House Coffee advertisements introducing 


word comfort in its widest sense—ease of body and peace 
Joel Cheek as the father of the brand. “Aunt Jemima’”’ is 


of mind. 
one of many examples of the presentation of a fictitious Many toilet 


articles obviously affect the comfort, the 
person to lend human interest and establish personal au- 


bodily ease, of the user, and are so advertised. But it may 


thority for the characteristics of the product advertised. not be so obvious that such products as perfume, face pow- 

der, rouge, and the like, can be advertised by the Comfort 
\ppeal. It is, to some extent, true that they do contribute 
The advertising of a product grown or otherwise pro- greatly to the comfort of many women. 

duced in surroundings of a picturesque, romantic or exotié ' 

nature, may be effectively and attractively illustrated by 

reproducing interesting scenes from the location of its 


Scenic 


Can a truly refined and dainty woman be comfortable, in 
body or mind, if she knows that she is not looking at her 
best; that she is unattractive to the eyes of those she meets? 
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of being in 


And doesn't the 


mode, of wearing the right 


sense of being well groomed, 


the correct things, of having 


used just the correct shade of face powder and the deftly 
behind as she 


placed touch of rouge, of 
me perfume that precisely suits her type and 
those 


leaving passes a 
breath of the 
temperament—doesn’t each and everyone of things 
contribute enormously to her comfort? 

This is something beyond and apart from mere vanity, 
and deserves more thought and attention from toiletry ad- 


vertisers than it has as yet received. 
Convenience 
Although sufficient 


importance to 


~onvenience in use is not an appeal of 
rank as basic in toilet goods advertising, it 


should not be altogether overlooked. 


At a time when women are seeking every possible means, 
device and appliance which will save them labor and trouble, 


little points of convenience which mean the saving of time 


and bother deserve mention if not emphasis. Choice be- 
tween two articles of equal quality and identical price often 
them 


hinges 


upon some apparent trifle which makes one of 


a little more convenient to use. 


Economy 


The Economy Appeal includes price, quantity by weight 


} 


or volume, the amount of some valuable element the product 


contains, and lasting qualities. 


1 


In prosperous times, the appeal to economy loses much of 


its force, and it is never very strong when applied to luxu- 


ries, or to articles which contribute to the personal attrac- 
tiveness of the user. People will economize on many things 
more essential to the fundamental requirements of mere 


existence rather than buy an inferior quality of toilet article, 


or a cheap looking hat, hosiery or shoes. Large tubes of 
tooth pastes or shaving cream may be advertised on an 
economy basis, but, after all, the purchaser must be con- 


vinced of 
effective. 
In the sale of 


quality before the economy appeal can become 


beauty aids, it sometimes seems as if a 
high price were an advantage, 
the 


and know wh 


as it implies superiority and 
wealthy people who can afford the best 


the best is 


patronage of 





Packaging 
Toilet requisites are one of products which 


with sufficient justification make a point of the 


the few may 
fact that they 
are beautifully packaged 


kinds 


good 


most 


It makes little difference how merchandise 


is packed, so that it reaches the user intact and in 


condition. But a toilet article stands upon a dressing table, 


often in furthermore, it is in 


1 beautifully furnished home; 
stealf an a4 + + : } 
itself an aid to beauty, and its packaging should be ap- 


propriate | surroundings in which it is placed and 
the use to which it is put. For these reasons, many manu- 





facturers of toilet products pack them in containers of much 


artistic beauty and attractiveness, and their sale is consider- 
ably by the appeal of the package. 


Sometimes the 


increased 
beauty of the box or bottle is mentioned 
in the advertising, but not often. Attempts are made, by 
illustration, to convey the idea of handsome packaging, but 
unless color is used, these efforts are not particularly ef- 
fective 
Inasmuch as it is well known that women are attracted by 
lovely packages when they see them in the store, and often 
buy a cream or powder solely on the appearance of the 
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ESSENTIAL 
package, it might prove profitable to describe the container 
Black and white illustra- 
tions show only form and shape; often they make a cheap 


at some length in the advertising. 


package look as well as an expensive one, and they cannot 


show the attractive color combinations, the fine materials 
or the costly workmanship that make so many packages an 
almost irresistible temptation to the eye. If such qualities 
sell goods in the store, why cannot a description of them 


sell the goods when properly set forth in the printed word? 


Testimonials 


The lavish use of testimonials from royalty, the nobility, 
leaders of society and fashion, and persons prominent in the 
professions, business and sports, has caused much adverse 
comment in advertising circles and by the general public, 
It is believed that, for a price, these eminent men and women 
sign testimonials for products they have never used, and 
that public knowledge of this fact not only nullifies the value 
of the testimonial, but arouses a feeling of disbelief in the 
credibility of the advertising that employs it. 

Notwithstanding this condition, testimonials are still used 
which are so unmistakably genuine that they do not suffer 
rom the skeptical attitude. The public may disbelieve that 
a duchess smokes Luckies, but will accept as a fact that Mrs. 
Mary O’Connor, of 365 East 112th street, uses Rinso for her 
washing and likes it. 

When evidently genuine and properly handled, the testi 
monial is and always has been one of the strongest forms 
for the biased claims of the 


of advertising. It substitutes 


advertiser the experience of an actual user of the goods, 
and introduces a living, speaking personality into an adver- 
tisement which might otherwise lack the important quality 


of human interest 


Combined Appeals 


It is seldom advisable to base: an advertising campaign 


or even an entire advertisement, unless it is a short one 


upon one appeal alone. In planning an advertising cam- 


paign, the appeal which is to dominate should be definitely 
decided upon, then the secondary appeals, in the order of 
their The 


largely determine the 


importance. size of the space units used will 


number of secondary appeals to be 


employed, if any, and the amount of emphasis to be given 
to each of them 

Probably an expert advertising man who had never seen 
any toiletry advertising (if there could be such a person) 
would, if examples of the publicity of a score of the leading 
American manufacturers in the field were placed before 


him, comment adversely upon their sameness. He would 


be struck by the fact that the differences between them were 
largely matters of illustration and display, and that they 
all said about the same thing in different words. 

This fact that 
cisely the same note of appeal is struck by all the advertisers 
field. 


they seemed weaker than those good old standbys, Beauty 


monotonous sameness is due to the pre- 


in the Perhaps new appeals, although superficially 
and Pride, might, through their very freshness and novelty, 
bring surprising returns. 

Most Valuable Magazine 


(S. F. Baker & Co., L. E. McHugh, Research Chemist) 


I have been a reader of your magazine “The American 
Perfumer and Essential Oil Review” for the past six months 
and consider it the most valuable magazine which comes to 
my desk. 
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Elaborate, Displays at British Fair 
(Special Correspondence ) 

A two-foot wide powder puff, a theater bag fitted with 
lipstick, and a hand-painted shingle set were among the 
“vanities” which Queen Mary ordered to be sent to Buck- 
ingham Palace when she visited the British Industries Fair 
in London recently. Queen Mary bought scores of things, 
both useful and ornamental, but her toiletry purchases gave 
a special thrill to those who saw them. 

‘The Queen is just as interested in pretty boudoir requisites 
as I am!” exclaimed one woman with surprise, after seeing 
her Majesty’s big puff. It is about the biggest bath puff 
obtainable, measuring between 2 and 3 feet across; a 


white puff, with a colored silk trimming on top and a 


bunch of flowers for a holder. The Queen remembered that 
Princess Mary had had a similar pufi from the Fair last 
year, and her Majesty said she would like to have one 


too. 

Many trade buyers were present on the day of the 
Queen’s visit, and a number of them immediately placed 
orders for large quantities of goods identical with those 
purchased by the Queen—for where novelties are concerned 
the public invariably follows a Royal lead. 


The Fair is Britain's greatest trade exposition, and this 





year it was in many ways an astonishing spectacl It was 
held in London and Birmingham, the London section hous 
ing the perfumery exhibits. There were nearly 1,500 ex 


hibitors in the London Fair and’ the stands alone occupied 


316,000 square feet of space’ To walk through the eight 
miles of avenues proved a more fascinating experience than 
tour of the shopping streets of London and Paris 

The Fair has been held annually for the past fourteen 
years. The London and Birmingham sections are held 
simultaneously and the exhibits were so classified that the 
trade buyers knew that the whole of the exhibits in any 
one trade are together at either London or Birmingham and 
that it was unnecessary for him to visit both sections to 
make a complete survey of a single trade. The London 
exhibits were confined to the lighter trades and those at 
Birmingham to the heavier ones. 

Fifty firms, with a total capital value of £100,000,000 had 
exhibits in the chemical section, organized by the Associa- 
British 
closely they follow in the wake of the research chemist 


tion of Chemical Manufacturers, showing how 
and how quickly they adapt themselves to the needs of the 
day. How great is the debt of the modern flapper to the 
chemical industry was shown in the many exhibits of cos- 
metics, soaps, perfumes, powders, etc., in this section. 


(Continued on Next Page) 


Paris Trade Notes 
} 


Plans are about completed for the annual Paris Trade 
Fair which will be held May 16 to 26 inclusive at the Parc 
des Expositions. The Fair, in spite of the competition with 
which it has met on the part of other enterprises of a 
similar nature, has never ceased to grow in size and this 
year an even greater number of exhibitors are expected. 


Not only is this Fair unique as to methods of presentation, 


presenting side by side the products of the largest indus- 
tries of the world and the most recent inventions that are 
entirely different, but it is unique in that it has become one 
f the principal international markets, forming one of the 
most important purchasing centers of the world 


* * * * 


“Les Eaux Douces” is the name given to two new prod- 


} 


ucts produced by Paul Caret The one, a perfume which, 


by virtue of its birth and association, belongs to the romantic 








egions of the Céte d’Asie, has proved a great success in 
Paris. The other bearing the same label is a toilet lotion 
put up in a similar bottle to that of the 
K K * cS 

The perfumery house of Lionceau have recently intro 
duced a new perfume under the name of “Poeme Arabe.” 
Its attractive « t ler as ell as its iptivating dor has 
given it great success in Paris. 


At a meeting held recently in Paris, representatives of 
forty nations signed an agreement limiting the number of 
trade exhibitions. The general sentiment of the gathering 
was to the effect that these exhibitions were coming to 
defeat their own purpose by being too numerous and too 
frequent. The agreement provided that general long period 
exhibitions should be limited to one every ten years in any 
single country and to one every two years in all countries. 
Expositions confined to one trade or industry were also 
subject of discussion, but were not so severely limited. 
Che agreement is not designed to cover expositions which 
do not seek official recognition. The agreement, it is un- 
derstood, will be supported by the International Chamber 
of Commerce. 

* * * &* 

Another achievement of French science was announced 
by Professor Richet at a recent meeting of the Academy 
of Sciences. This was the discovery of a new serum said 
to be of value in cases of great loss of blood and a possible 
substitute for blood transfusion. The discovery was made 
by Dr. Leon Normet of the Hué Laboratory, who discovered 
the serum in the course of experiments on products for 
checking hemorrhage. Certain salts of citric acid are said 
to be the basis of the serum. 
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German Trade Notes 


The Leipzig Fair this year contained varied and novel 
exhibits of all industries, but particularly interesting were 
some of those of the soap, perfumery and toiletry branches. 
Novelty in packaging seemed to be the predominating fea- 
ture of most exhibits, as the attractiveness and newness of 
the wrapping seems to have more to do with the selling of 
products than the actual ingredients. One unusual exhibit 
was devoted entirely to Messina Lemon Soap, moulded in 
the form of natural fruits, their effect being further intensi- 
Gaily decorated boxes 
handkerchief 
Easter 


fied by being displayed in baskets 


containing a bottle of perfume and a fancy 


were very popular at many booths. An idea for 
was displayed in the shape of a soap egg wrapped in Cello- 
phane and to this was attached a small tube of perfume. 
Another feature of the Fair was the increasing number of 
devices and apparatus for hair dyeing, waving and general 


treatment 
.- £&¢:¢@ 


Supplementing the item which appeared in this column 
in our March issue regarding the difficulties between the 
Curt 


trouble is 


Houbigant and the firm of 
advised that the 
merely the outgrowth of a long standing dispute between 


German branch of 


Schwarzlose, we are present 


these houses. During the war, difficulties arose between 


the two firms over packages, Houbigant charging that the 
Schwarzlose interests had imitated certain of their packages 
during the time when French goods were shut off from the 
German market. After the war, this dispute was settled 
by attorneys for the two houses but relations between them 
somewhat strained ever since. The present 


have been 


trouble is viewed by Howbigant as merely a revival cf the 


former difficulties on the part of Schwarzlose 


British Trade Notes 


At a statutory meeting of the creditors of E. S. Hill & 
Co., Ltd., perfumers of 23 Old Bond St., London, the lia- 
bilities to the trade were reported as £200. The receiver 
(C. A. Steel, C. A.) had a conditional offer of £6,000 for the 
business. If this offer was withdrawn there would be no 


difficulty in disposing of the business at a figure that would 


enable 20s. on the pound to be paid to the creditors. The 
present position was attributed to a heavy loss in another 


company. 


* * * 


Sir Arthur Crosfield has made a gift of £1,000 to the 
Bank Quay Soap & Chemical Works Benevolent Society, 
which is associated with Crostields, Warrington soap manu- 
facturers. The interest on the money is to be devoted to 
the relief of sick and necessitous cases among Crosfields’ 
past and present workers. 

oe as 

Prominent soap exhibits at the recent Public Health Con- 
gress were contributed by John Knight, Ltd., and Wright, 
Layman & Umney, Ltd. 
were examples of the high-grade lines appropriate to an 


In each case the products displayed 


exhibition in which improved methods of sanitation was the 
keynote 
. + 6 6 
Stafford Allen & Sons, Ltd., 
sential oil distillers who operate a medicinal herb and per- 
fume plant farm in Suffolk, state that farming conditions 


London, old-established es- 


were very difficult in 1928, but there was a fair crop of 
English lavender. The oil was readily sold and the firm 
could have sold double the quantity had it been available. 
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British Industries Fair 


(Continued from Preceding Page) 


\ powder box novelty which appeared at the Fair is 


worthy of special note. This box makes it possible to 
carry loose powder without the least fear of spilling, and it 
has all the advantages of a compact, with none of its draw- 
backs. The patent perforated top to the container allows 
just sufficient powder to be released, and then automatically 
seals the container again, so that none of the contents can 
escape. Any favorite loose powder can be used, and it 
is put into the Dhaussy box at the back, which is fitted 
with a spring, all parts being so simply constructed that it 
is practically impossible for the box to get out of order. 
The box was featured in several attractive styles, in nickel 
silver, gilt, silk and imitation leathers, while some beauti- 
ful models were shown covered in various genuine leathers, 
including crocodile, lizard, and morocco in various colors 
to match handbags of the same materials. 

Flavorings, soluble and fruit essences, essential oils, floral 
ottos, and liqueurs were among the specialties stressed on 
the stand of W. J. Bush & Co, Ltd, 


chief novelty displayed was a new synthetic jasmin 


London. The 
amyl] 
cinnamic aldehyde. 

thronged the stand of 


Crowds of visitors continuously 


Joshua Margerison & Co., Ltd., Preston toilet soap manu- 
Windsor Castle in 


“Windsor Castle’ soap was the center of interest. The 


facturing firm, where a model of 
model was a very realistic affair weighing 1,120 lbs. 
Numerous violet specialties were shown by the Windward 
Violet Farm, Dawlish, and also a variety of lavender prod- 
ucts, including perfumes, powders, day cream, night cream, 
All these prod- 


ucts embody the perfume of flowers grown on the farm at 


bath crystals, sachets, and eau de Cologne. 


Dawlish. 

\ new toilet product known as La Duvesse de Del Vost 
was shown by Turner & Bourne, Manchester. This beauty 
aid replaces cream powder for the complexion, imparting a 
velvety bloom which winds cannot blow off. Being adhesive 
to the skin, it does not soil the clothes. 

The products of Imperial Chemical Industries, Ltd., the 
great chemical combine, occupied three stands and consti- 
tuted a veritable museum of all the products of the chemical 
industry. 

One of the most unique exhibits in the section was that 
of the Ltd., f 
toilet soaps, powders, perfumes, etc. The stand was de- 


Erasmic Co., Warrington, manufacturers of 
signed as a realistic representation of the Tower of London 
and it was guarded by two “Beefeaters” in the historic red 
uniform and carrying the ceremonial spears. 

In all there were 101 exhibitors in the chemical section, 
44 chemical manufacturers (two less than last year) and 
57 manufacturers of druggists’ sundries, an increase of five 
on the 1928 figure. At least 25,000 square feet of space was 
occupied in this section. There were 21 soap manufacturers, 
28 perfumers, 19 manufacturers of toilet preparations, 16 
powder puff manufacturers, 19 hair lotion manufacturers, 
10 skin food and cream manufacturers, 3 manufacturers of 
manicure preparations, and 2 manufacturers of theatrical 
creams and cosmetics represented at the Fair 

The catalog contained 776 pages, including 312 pages of 
advertising. It was published in three editions, an advance 
edition of 11,000 with indexes in nine languages, an English 
edition of 30,000, and a foreign edition of 9,000, with sim!- 


lar indexes to the advanced edition. 
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Official Report of Soda Water Flavors 
Manufacturers’ Association 


Following our March review of the activities of the As- 
sociation of National Manufacturer’s of Soda Water Flavors, 
W. H. Gast, president, and Thomas J. Hickey, attorney and 
secretary, have been attending assiduously to the affairs of 
the organization. 

Among the various duties performed Secretary Hickey 
has issued a bulletin announcing the change in name by the 
U. S. Food, Drug and Insecticide Administration of one of 
the two new dyes allowed in food. The notice follows in 
full 

“Buttercup Yellow, the name of a nev; food dye recently 

placed on the list of dyes permitted for certification by the 

Department of Agriculture, has been changed to Sunset 

Yellow F. C. F., 
and Insecticides Administration of the United States De 


according to officials of the Food, Drug 


partment of Agriculture. On March 20, 1929, the follow- 
ing letter was sent to all certifiers of food dyes 

‘The Administration's letter of January 28, 1929, an 
nounced that two months subsequent to that date two new 
food dyes, one of which was designated as Buttercup 
Yellow, would be officially placed on the list of dyes per- 
mitted for certification. Since the issuance of this letter, 
consideration has been given to the propriety of the name 
Buttercup Yellow for a coal tar dye. It has been deter- 
mined that this name, which may imply that the article is 
derived from a source other than coal tar, is not in entire 
harmony with the misbranding provisions of the Food and 
Drugs .\ct 

‘The announcement of January 28, 1929, is consequently 
F. being 
Certification of this 


amended hereby, the name Sunset Yellow F. C. 
substituted for Buttercup Yellow. 
dye on March 28, or thereafter will be under the name 
Sunset Yellow F. C. F.’” 


Misbranding Flavoring Extracts 


The Federal Trade Commission upon investigation has 
found that a company manufacturing products advertised 
to the trade as “Pure White Grape” and “Real Grape” and 
as “The Only Pure White Grape on the Market for the 
Soda Beverage Bottler,” etc., has misrepresented the prod- 
ucts as it is not manufactured from either the juice of the 
fruit or the fruit itself. 
considered unfair and are condemned by the commission 
and the 


These methods of competition are 


‘ompany concerned has signed a stipulation agree- 
ment to cease and desist forever from the alleged unfair 
practices referred to. Provision is authorized, however, for 
use of the word “grape” preceded by the word “imitation,” 
or, with a qualifying term in cases where the extract con- 
tains a substantial portion of the actual fruit. 
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Program for F. E. M. A. Convention 
Plans for the annual convention of the Flavoring Ex- 
tract Manufacturers Association of the United States to 
be held in St. Louis, May 15, 16 and 17 are rapidly near- 
\t a meeting of the executive committee 
of the association held in New York on April 12, the 


ing completion 


business program was submitted for approval and was 
unanimously approved. The entertainment features which 
have been in the hands of W. F. Meyer of the Warner- 
Jenkinson Co., include a golf tournament and other features 
sure to be of great interest to members and ladies in at- 
tendance 

The following is the schedule for the business meetings: 


Tuesday, May 14th. 


8:00 P. M.—National Executive Committee Meeting. 
Wednesday, May 15. 
9:30 A. M.—Calling of the Twentieth Annual Convention 
to order. George H. Burnett, President. 
1—Roll Call. 
) 


2—Reading of Minutes. 

3—Report of Convention Committee, Chairman, W. F. 
Meyer. 

4—President’s Annual Report 

5—Report of Executive Secretary and General Counsel. 

6—Report of Treasurer. 

7—Committee Reports. 

8—Reading of Communications. 

°—Memorial for the late C. W 


> 
Beggs. 


Jennings, Sr., F. L. 

10—“Membership Co-operation,” \V. L. Crounse, gen- 
eral counsel of the National Wholesale Druggists 
\ssociation. 

1:30 P. M.—Golf Tournament—Glen Echo Country Club. 

Autos leave Chase Hotel for Sightseeing trip for those 

members and ladies not playing golf or tennis. 

(Ends at Glen Echo Country Club). 

(00 P. M.—Informal Dinner Dance at the Glen Echo 

Country Club 


~ 


Thursday, May 16th. 
9:0 A. M.—Address—Dr. James M. Doran, Federal Pro- 
hibition Commissioner. 
\Address—“Alcohol Bonds,” Mr. Haley, Prohibition Ad- 
ministrator at St. Louis. 
\ddress—“Pure Fruit Extracts,” 
Dep't of 
Administration. 


Ernest Smith, U. S. 

\griculture, I'ood, Drug and_ Insecticide 
Discussion 

\ddress—* Merchandising” 

Address—“Pure Vanilla—Its Manufacture and Storage,” 
Dr. B. H. Smith, Virginia Dare Extract Co. Inc., 

srooklyn, N. +. 
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Discussion—Dr. F. M. Inc.. 
Brooklyn, Mm. %. 
2:00 P. M.—Report 
Vanilla, Dr. D. T. Gunning, 
Address—“What Does it Cost t 
Cormick & Co., Baltimore, Md. 
Discussion 
\ddress 


Lea. * hicago, 


Boyles, Jack Beverages, 
National Publicity Campaign on Pure 
Arbuckle Bros., Chicago, III. 


Massey 
11 
Discussion 
7:00 P. M.—Banquet at Chase Hotel 
Entertainment [ 


and Presentation of prizes 


Way i 


Session for 


Friday, 


9:30 A. M 
(regarding 
1. Election of 
2. Report of Resolutions and Obituary 


1:00 P. M 


Executive active members only 


problems directly affecting our business). 
Officers. 
Committee 


Adjournment. 
LapIEs’ PrRoGRAM 
Wednesday, May 15th. 

1:30 P. M.—Autos Trip around St. 
Louis and vicinity, terminating at Glen Echo Country Clul 
7:00 P. M. at the Gle1 Echo 

Country Club. 


leave for Sightseeing 


Informal Dinner Dance 
Th ursdaa 


1:00 P. M.—Bridge-Luncheon at “Chinquapin 


1 
t 


f hal 
May 16th. 
Oaks” 


Meramec River 


P. M 


It is also hoped that Dr 


Chase Hotel. 


James M. 


of Prohibition will be present to 


his acceptance of the 


Banquet at 


Doran, Commissioner 


address the members and 


invitation of the committee is awaited 


The executive will consider many very important 


session 
matters which have come within the scop ociatior 


activities during the last year as well 
coming year 


A full attendance at the convention 
Burnett 


both the 


and the members of the 


business program 


schedule warrant as 


part of both the activ 


Complaint Against NuGrape Co. 


+] 15 Tr} Led ] 


W \SHINGTON 
issued a complal 


Atlanta, Ga., 


bottle 


has against the 


charging th 


labe ls 


mislead the purchasing public into 


tising, markings or and 
Grape” 
concentrate or syrup known 


of the 


product, a 
composed of the juice 
The company’s practice 
constitute unfair competition 


wholly 


the grape. 


or in substantial quantity 


Correct the Cause 


Depressing mental attacks come to all of us. The weaker 


succumb, but the stronger take a mental inventory, and after 


finding out the cause of their dejection or discouragement, 


they proceed to knock the “piewadin’ ” out of that pessimism 
by curing the cause. Then they go ahead. 
Every effect has a cause. The important thing is to find 


that trouble and fix it—Silent Partner. 
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PURE FOOD AND DRUG NOTES 


‘ 
I will be found matters « nterest con- 
ATE Official reports, et relating to 
pertumes, let prepar , flavori extracts, ps, ete. It 
advis also to at our WasHInGron Ci SPONDENCE, 
\ TION, and departments for furth informatio 
Federal Food Officials Promoted 


April 15. Clarke, who since 


York Station of 


\VASHINGTON, 
May Ist, 


Eastern 


James O. 
1926, has been chief of the New 
District of the Food, Drug and Insecticide Ad- 
that 


the 


ministration, and prior to chief of the station at 


Savannah, Ga., has been promoted to the position of chief 


of the Central District of the same administration to fill a 


vacancy created by the resignation of E. H. Goodnow, 


according to an announcement by W. G. Campbell, Director 


of Regulatory Work of the Department of Agriculture. Mr. 


Goodnow who has been rendering most conspicuous service 


} 


in the department for more than twenty years will defer his 


resignation until Mr. Clarke has had an opportunity to 


become acquainted with his new position 
Mr. Clarke 


With headquarters at Chicago, will direct the 


forcing the Food and rugs Act together with 


Act, the lr 
Naval 


work of en 


he Insecticide Imp rt 


Milk <Act, the 


stores 


Poison 


1 


\ct, throughout the 


Lakes to tl ulf l t ennsylyania 


states 
om the 
eastern Colorado. 


Callaway, Jr., has been appointed to take the 


Clarke Mr. Callaw 


Joseph | 
position held by Mr vay was graduated 
from the Alabama in 1913 and later 
received an M. S. degree in chemistry from the same insti 
ution. fter a years experience as a c reial chemist 
he appoi in the department's Savannah station as < 
mist to analvze foods and drugs Wa r in 
harge of the laboratory of that station and directed all tl 
hemical work until a little over a vear a when he wi : 
trar 1 to New York to reorgani nd direct the drug 
ever “be 1 aris and al tudied | 
| 


Polytechnic Institute 


ansferred 
War, 


litionary forces, at 


rk During the 


he attended a « 


months 


Vanillin Imports Rise Sharply 
United 


the last two years, according to the Department of Com- 


Vanillin imports into the States show sharp rise 


merce. Figures by the Chemical Division of the Depart 
29> 


¢ 
ment place 1928 imports at 15,332 pounds, 


in 1927, 
in 1926. More than 


Germany, the 


four times those 


which had far exceeded the 221 pounds purchased 


half of the 1928 
remainder ci 


imports came from 


ming from Canada, England, 


Netherlands, and Switzerland. The month 


this year for imports of vanillin was August, 


France, peak 


although the 


largest amount imported during the year from any one 


country was during September, when 2,400 pounds were 


shipped to this country from Germany. During the five- 
1923-27, 


averaged 312,816 pounds. 


year period, inclusive, domestic production has 


commencement exercises and 
tion our graduating exercises, but Wisdom is 


Silent Partner. 


Expe rience may be 
what 


after we mull things over. 
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New Testing Methods tor Flavors 


Recent Developments in This Field Have 
Resulted in Many Improved Processes 
by Dr. R. O. Brooks, Contributing Editor on Flavoring Extracts 


OOD and drug inspection is now an old story and in 
the thirty years time, during which the writer has 
been active in analyzing foods and drugs for the offi- 

cial testing methods, we have seen the methods 

vorked out (largely by the A. O. A. C.), tried 


out, adopted as othcial and universally used in 


food and drug inspection work. They are now 


quite complete and in fairly permanent form, 
yet the process 1s still going on and new 
methods and improvements on old methods 


will always be possible. 

The methods for testing flavoring extracts 
(and beverages) are fairly complete now and 
quite accurate, but recently several new 
methods have been worked out, tried out 
and adopted as official. Non-alcoholic extracts 
using vegetable oils as a menstruum have become articles 
of commerce and to estimate the percentage of essential oils 
therein, analytical methods were necessary 

For lenion and orange flavors (in fatty oils) it was found 
that the polariscopic effect of those essential oils (lemon and 
orange) could be used, as in the alcoholic extracts, but this 
method has always had to assume that nothing else (sugars 
for instance) affecting the polariscope was present. It was 
thought 
would actually separate the essential oil in visible form from 


desirable therefore to develop methods which 
the menstruum 

For alcoholic extracts, it was shown by Hortvet and West 
way back in 1909 (Journal Ind. & Eng. Chem. for Feb 
190°) that the essential oils could be removed from the ex 
tracts by extracting with ether and that little of no essential 
oil was lost upon rapidly distilling off the ether. The writer 
adapted this principle to the determination of essential oils 
in spices with very gratifying results (see “Critical Studies 
in the Legal ¢ hemistry of Foods” (Brooks) pages 221-2) 
but it has not yet been considered by the A. O. A. C. for 
either alcoholic flavoring extracts or spices. 


tv oils as the menstruum, ether ex- 


lor flavors using fat 


traction, or the salting out methods proposed by Howard, are 
not possible and attention was turned to methods whereby 
the essential oil could be distilled away from the fatty (non- 
volatile) oil. In the November 1928 issue of the Journal 
of Association Official Agricultural Chemists, Sale reported 
on the trials of this method and showed that lemon, orange, 
lime, (both expressed and distilled) nutmeg and peppermint 
oils, dissolved in either cottonseed or corn oil, could be quite 
accurately determined by distilling off the essential oil with 
steam and applying a definite correction factor and more 
recently this method has been adopted as official 


The discovery of methyl anthranilate as a constituent of 
grape juices, and the utilization of its powerful grape odor 
and flavor for making all sorts of imitation grape beverages 
necessitated the study of methods for estimating this ester 
(methyl anthranilate) and recently two promising methods 
have been tried out and officially adopted. One is a colorime- 





tric method for products containing less than 500 milligrams 
| 


of ester per liter of beverage and the other is a gravimetric 
method for products containing over 500 milligrams of ester 
per liter of beverage. 

Very recently the long standing official 
method (Hiltner’s), for estimating citral in 
lemon and orange (and lime) flavoring ex- 
tracts, has been dropped and a modification of 
the same using oxalic acid has been substi- 
tuted and made official. 

Thus the good work goes on and although the 
question of the oxidation of citral to geranic 
acid (in extracts like terpeneless extracts 
where aeration is involved) has not yet been 
Messrs. 
loote and Jenks are dead, it will be and their 


investigated, perhaps before both 
respected names vindicated at last. Meanwhile the writer’s 
20 odd year old bottle of pure citral now shows about 5 per 
cent of geranic acid, although carefully protected from air 
and sunlight during the time the 5 per cent has been de- 
veloping. 


Confectionery Census for 1927 

Confectionery valued at $391,927,343 was produced in the 
United States in 1927, according to a report made by the 
Department of Commerce. The establishments engaged 
primarily in the manufacture of ice cream in 1927 reported 
products valued at $301,512,431, an increase of 5.4 per cent, 
as compared with $286,175,686 for 1925, the last preceding 
census year. The total for 1927 was made up as follows: 

Ice cream, including ices and_ specialties, 226,733,653 
gallons, valued at $282,600,905; miscellaneous products, such 
as ice, confectionery, butter and bakery goods, $18,911,526. 

The production of confectionery was made up as follows: 
Chocolate, 375,757,849 pounds, valued at $126,995,870; bar 
goods (exclusive of solid chocolate, which is a product of 
the chocolate and cocoa industry), 346,680,325 pounds, valued 
at $72,145,583; hard candy, 223,480,707 pounds, $35,382,440; 
caramels and chewing candy, 102,259,130 pounds, $16,454,- 
844; gum work, 83,181,461 pounds, $10,721,160; pan work, 
$10,425,881; marshmallows, 54,497,630 
lozenges, 23,724,609 pounds, $5,516,335; 
all other confectionery excepted salted nuts, $44,936,306; 
not reported by kind, $23,150,181; salted nuts, $16,154,248. 
Outside the confection 


72,990,157 pounds, 
pounds, $8,868,302 ; 





industry proper, $12,743,936 worth 






of confectionery in additi 

The value of peanuts shelled and cleaned was $34,284,871; 
bleached or polished nuts, $18,494,316, and shelled nuts, not 
including peanuts, $8,065,026. 


1 


was produced. 


Wants What He Wants 
A man is that large irrational creature who is always 
looking for home atmosphere in a hotel and hotel service 
around the house.—Detroit News. 
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Activities of Associations and Societies 


Chicago and Mid-West Beauty Show 
The sixth annual Chicago and Mid-West Beauty-Trade 


Show was held at the Hotel Sherman on the first three days 


of April, under the auspices of the Chicago and Illinois 
Hairdressers Association. The exhibitors, who filled the 
ballroom and exhibition room on the mezzanine floor, 
numbered over one hundred and fifty, and Columbus Behan, 
business manager of the show, estimated that ten thousand 
beauty shop owners from all parts of the country attended 
during the three days. Representatives of allied trades were 
also numerously in evidence, providing a continuously shift- 
ing audience for the demonstrations which took place in 
almost every booth. Mr. Behan predicted that the public’s 
expenditure for cosmetics would reach, in 1929, a total of 


two billion dollars, and that the amount spent for face 
powder alone would exceed the Government's outlay for 
gun-powder, which indicates greater security against war 
between nations than between sexes. Emil Rohde, President 
of the Chicago and Illinois Association, was enthusiastic over 
the response aroused by the exhibition. 
National 


Association from which information was issued regarding 


A booth was pro- 
vided for the Hairdressers and Cosmetologists 
the National Convention scheduled to begin on September 
9th at the Statler Hotel, Detroit. 


Group Meeting of A. S. T. M. Committees 


The annual spring group meeting of committees of the 
American Society for Testing Materials was held at The 
Stevens in Chicago, March 19, 20, 21 and 22. This plan of 
holding a number of committee meetings over consecutive 
days, which is probably unique in the activities of this so- 
ciety, has worked out very successfully, conserving the time 
and expense of those members serving on a number of com- 
mittees. The saving in expense in connection with this 
meeting was greater since, because of the number involved, 
the railroads granted reduced rates on the certificate plan. 
The committees met early and late, starting with sessions in 
the morning and extending through the afternoon and even- 
ing with but one break, a dinner and entertainment on 
Wednesday evening. 

In all, 25 committees of the Society took part, but with 
the many sub-committee meetings that were necessary the 
number of meetings held during these four days totalled 
approximately 93. 

Those members who had an hour or two available were 
able to visit one or more of the many places of interest, 
such as: Western Electric Co., Illinois Steel Co., Inland 
Steel Co., The Commonwealth-Edison Co., 
Universal Cement Co., Portland Cement Assn. Laboratories, 
and International Harvester Co. 


Pullman Co., 


Plans for A. C. S. Meeting 


The seventy-seventh meeting of the American Chemical 
Society will be held in Columbus, Ohio, April 29th to May 
3rd. The general and all divisional meetings will be held in 
the Chemical Laboratory of the Ohio State University; the 
evening lectures in Memorial Hall. 
been made with the railroads for reduced rates to the Con- 
vention. A round trip ticket will be sold at the price of 
one and one-half fare. 


Arrangements have 





Exposition of Chemical Industries 
The twelfth Exposition of Chemical Industries will ope 
at 2:00 P. M., 
day that week from 12 o'clock noon until 10:30 at night 
Over forty 


May 6th, and will be open to the public each 
industries furnishing material and equipment 
will be represented in the 400 exhibits that will be on the 
three floors of the Grand Central Palace devoted to the 
exhibit. The various exhibits to be shown may be divided 


into four classes, raw materials,. finished products, ma- 
chinery and equipment and educational. 


block is the 


exhibits in which are depicted the most recent equipment 


Taking up a con 
siderable container section, comprising 58 
for labelling and handling of all types of chemicals and 
chemical products in the raw and finished state 

Research and the most scientific methods of its applica 
tion to industry under the supervision of competent repre 
sentatives of the manufacturers of all types of equipment 
used in chemical and allied industries will be a feature of 
the exhibit. 

Of the program that is being arranged by the committee 
one of the important dates will be Wednesday, May 8, which 
is the day set for the meeting of the technical association 
of the Pulp and Paper industry. An elaborate program 
dealing with engineering and scientific data by exhibitors 
of equipment used the pulp and paper industries will be 
carried out. On the evening of the same day will be held 
the Sixth Annual Chemical Industries Dinner at the Hotel 
Roosevelt. The dinner is sponsored by the Salesmen’s 
\merican Industry. It is 
expected that some twenty of the various chemical societies 
will attend. 


Association of the Chemical 


\ great deal of interest is being manifested by teachers 
of chemistry in the different afternoon 


conferences which will be held for the purpose of discuss 


schools in. the 


ing the problems of teaching chemistry. <A_ particularly 
gratifying fact lies in the amount of international interest 
Many 


nounces, have been received from foreign countries, asking 


that is developing. requests, the management an 
for information regarding the coming Chemical Exposition, 
particularly in reference to the exhibits of new equipment, 
processes, and chemicals of which there will be many never 
before exhibited. 


A. D. M. A. and A. Ph. M. A. Committees Meet 

The contact committees of the American Drug Manufac 
turers Association and the American Pharmaceutical Manu 
facturers Association held their spring session March 25-26 
in Washington to consider further the co-operative program 
of assay methods and tolerances in which they have been 
engaged for the past three or four years in conjunction with 
the Food, Drug & Insecticide Administration. The meeting 
of the contact committees was followed on March 27 by a 
meeting of the catalog simplification committees of the two 
associations 


A. Ph. A. Meeting at Rapid City 
The annual meeting of the American Pharmaceutical 
Association will be held at Rapid City, S. D., the weck 
of August 26. Plans for the program and for the enter- 
tainment of the members are making rapid progress and 


a preliminary announcement will be made in the near future. 
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BootHs AT BeEAutTy TrApdE SHOW 


1, A. P. Bascock Co, (GUERLAIN PERFUMERY Corp. < 


2 
5 


House or Tre-Jur. 4. Rarry Parrums. 5.  PYEeRRE. 


6. JEAN Stuart CosMETICS 


Beauty Trade Show in New York 

The First National Beauty Show and Perfumery and 
Toiletries Exposition was held at the Grand Central Palace, 
New York, March 27 to April 3. Despite the difficulties 
connected with the inauguration of an exposition of this 
sort, a fairly representative group of exhibitors and many 
very attractive and interesting displays were arranged by 
the management. The attendance was good, especially dur- 
ing the evenings and virtually all of the exhibitors reported 
that they were pleased with their participation in the show 
and that they had profited by their displays not only in 
good-will but in actual orders for goods, secured during 
the week. 

In addition to the many tastefully decorated booths, a 
special program of entertainment was arranged for each 
afternoon and evening. The afternoon programs were in 
the form of fashion reviews supplemented by talks and 
demonstrations of various forms of beauty treatments. Each 
evening, however, was devoted to a particular profession 
in which the use of beauty aids plays a prominent part. 

On the first evening, it consisted of the beautification of 
a “Plain” girl with prizes for the winners. The following 
evening a playlet was given depicting boudoir and bathing 
scenes and a lingerie and footwear parade. This was 
repeated later in the week. Movie night was the next in 
order featured by the appearance in person of many stars of 
the screen while “Crowning Glory Nite” featuring prepara- 
tions and modes for the hair was also an extremely inter- 
esting feature. 

Among the exhibitors, a few of whose attractive booths 
are shown in the accompanying photographs, were the fol- 
lowing: Amorskin Corporation, New York; Balneo Prod- 


ucts Co., New York; The Bath Shop, New York; Bubbles 
Soap Co., New York; Beauty Service, Inc., New York; 
\. P. Babcock Co., New York; Belcano Co., Cleveland ; 
Lucille Buhl, Inc., New York; Campion Perfumes, New 
York; Carlyle Laboratories, New York; R. T. Cristy, 
New York; Dr. Charles Flesh Food, Boston; Conti Soap 
Co., Brooklyn; Eugene, Ltd., New York; Fulper Pottery 
Co., Flemington, N. J.; 
Guerlain Perfumery Co., New York; Lupe, Inc., New 
York; Maybelline Co., Chicago; Sadie McDonald, New 
York. 

Others were New Way Laboratories, New York; Norida 
Parfumerie, Long Island City; Orchidew Corp., New York; 
Produits Pierre, New York; P. D. Q. Nail Polish Co, 
New York; Raffy Parfums, New York; Reed Labora- 
tories, New York; Rhapsody, Inc., New York; Robert, New 
York; M. Stein Cosmetic Co., New York: Jean Stuart, 
Inc., Bridgeport; Toilet Requisites, New York; House of 
Tre-Jur, New York; Won Sue Fon Co., New York, and 
Creme Zenda, New York, 


Georgia O. George, Los Angeles; 


Foragers Hold Annual Beefsteak Dinner 

The Foragers held their annual beefsteak dinner and 
winter get-together at the Terminal Hotel, New York, the 
evening of March 23. After the usual excellent spread, 
entertainment in the form of skits and songs by members 
of the organization among whom are several talented enter- 
tainers, were enjoyed. There was the usual full attendance 
and the usual mirth and merriment. The next big event 
of the organization will be the annual outing for which 
plans are already being made. 




























Coming Conventions 

American Chemical Society, Columbus, O., April 29 to 
May 3, 1929 

\merican Drug Manufacturers’ Association. Grove Park 
Inn, Asheville, N. C., May 2 to 7. 

Twelfth Exposition of Chemical Industries, Grand Central 
Palace, New York City, May 6 to 11, 1929. 

Flavoring Extract Manufacturers’ Association of the 
United States, Chase Hotel, St. Louis, Mo., May 15, 16 and 
17, 1929 

American Wholesale Grocers 
Memphis, Tenn, May 21 to 23 

American Pharmaceutical Manufacturers’ Association, An 
nual Meeting, Vanderbilt-Chamberlain Hotel, Old Point 
Comfort, Virginia, June 3, 1929. 


Association, Peabody Hotel, 
1929 


(American Pharmaceutical Association, Rapid City, S. D., 
Aug. 26 to Sept. 1, 1929. 

National Hairdressers’ and Cosmetologists’ 
Hotel Statler, Detroit, Mich., Sept. 9 to 14, 1929 

National Association of: Retail Druggists, Minneapolis, 
Minn., September 16 to 20, 1929. 

Third Organic Symposuim, Princeton University, Prince- 
ton, N. J., Dec. 30 and 31, 1929, and Jan. 1, 1930 


\ssociation, 


Countrywide Interest in American Fair 
The American Fair, which will be held in the new Audi- 
torium at Atlantic City, August 3 to 25, inclusive, is de 
signed to be the first annually recurring national exposition 
medium in America, somewhat similar to the British Indus- 


tries Fair, the Foire de Paris, etc. Response to the Fair 
has been countrywide and among the various industries and 
business interests contemplating displays are soap, drugs, 
cosmetics, etc 

Plans are crystallizing, it is announced, for an entertain 
ment program which is to be co-ordinated with the dramatic 


features of the various exhibits. The program throughout 
the twenty-three days of the [air will feature nationally 
known entertainers, as well as numerous other numbers. 
The Fair, according to present plans, will be open daily from 


10 a. m. to 10 p. m 


A. D. M. A, Sales and Advertising Program 


Among the interesting subjects on the program of t 


he 
Sales and Advertising Committee of the American Drug 


Manufacturers’ Association are “Costs, Customers and 
Protits,” by H. C. Dunn of the Department of Commerce 
“How Can We Assist the Retailers?” 

the Norwich Chemical Co.; “How Can We Co-ordinate 
sales and Advertising?” by R. D. Keim, of E. R. Squibb & 
Co.; and “How Do We Know Detailing Pays?” by R. M 


Cain, president of Swan-Meyer Co 


by Turner Currens ot 





The Association is holding its meeting this year at the 


Grove Park Im Ashe ville, N. ( > May 2nd to 7th inclusive 


Third Organic Symposium 

The Third Organic Symposium will be held at Princeton 
University, December 30, 31, 1929 and January 1, 1930. The 
Executive Committee of the Organic Division of the Ameri- 
can Chemical Society is desirous of receiving suggestions 
in regard to this symposium. There are no rules or regula- 
tions governing the Symposium except that it shall be all 
chemistry and no entertainment 


\MERICAN PERFUMER & ESSENTIAL Ort REVIEW 





APRIL, 1929 


National Foreign Trade Convention 


A call for the 16th National Foreign Trade Convention 
to be held at Baltimore on April 17th to 19th has been is- 
sued by James A. Farrell, chairman. A new feature of the 
convention this year, Mr. Farrell announces, will be a con- 
ference of representatives of the thirty-five foreign trade 
clubs, similar local 
The develop- 
ment of these groups in the past year has been very rapid, 
and this conference will be the first of their efforts to get 
together to effect international collaboration in foreign 


trade policy and in stimulating further trade activity. 


export managers’ associations and 


groups of active foreign trade executives. 


Among the subjects to be discussed at the general meet- 
ings of the convention are the Economic Improvement in 
Europe, Air Transport for Commercial Progress in the Far 
East, Canada as our best Customer, Investments in Latin 
America, The Pan American Highway and its Connotations, 
Imports for Payment for Exports, etc. At the merchandiz- 
ing sessions the subjects for discussion will be Installment 
Selling for Export, Credit Insurance, Does it Exist? Could 
it Work? and Is it Needed? 

Another unique feature of the convention will be the dem- 
onstration at the Get-Together Dinner, to be held on the 
evening of the 17th, of all modern methods of international 
communications, including telegraph, cables, telephone, and 
radio. Before leaving Baltimore plans have been made for 
the delegates to visit the Naval Academy at Annapolis and 
to make a trip over Baltimore Harbor on the municipal 
ship, Latrobe. es oe 
Pharmacy College Election 

The College of Pharmacy of the City of New York, a 
branch of Columbia University, held its annual election of 





officers and trustees at the annual meeting held at the 
College Building on March 19. The election resulted in 
the choice of the following slate: President, Nicholas 
Murray Butler; honorary president, William Jay Schief- 
felin; first vice-president, Henry C. Lovis; second vice- 
president, Edward Plaut; third vice-president, V. Chapin 
Daggett; treasurer, Clarence O. Bigelow; secretary, Charles 
W. Holton; assistant secretary, Arthur J. Bauer. 


International Exhibition of Modern Trade 
rom August 3rd to September 15th of this year there 
will be held at Brno, in Czechoslovakia, an International 
I-xhibition of Modern Trade. It is the intention of the 
management to organize special sections devoted to all 
ispects of the contemporary economic activities of the world. 
The aim is to present as complete a picture of modern trade 


as possible . 


Institute of Chemists to Honor Mr. and Mrs. Garvan 
The medal of the American Institute of Chemists given 
for noteworthy and outstanding service to the science of 
chemistry and the profession of chemistry in America has 


| Garvan 


veen awarded this year to Mr. and Mrs. Francis P. 
It will be 


be held in the Engineering Societies Auditorium, New York. 


+ 


formally presented on May 4 at a meeting to 


Literary Triumph 


“Hurrah! Five dollars for my latest story.” 


“Congratulations, young man. From whom did you get 
the money ?” 
“From the express company. They lost  it.”—Lowell 


Citizen. 
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Perfume and Soap in 


Legislation Pending or Proposed 


Very little in the way of important developments has 
taken place in the legislative field during the last month. 
A bill designed to restrict the sale of toilet preparations 
which was introduced in the state of Minnesota in both the 
state senate and the house has made very little progress 
and by many is considered as dead. The A. M. T. A., how- 
ever, is watching the situation closely Latest news on 
the bill is that the senate bill will not receive any hearings 
while the house bill has been sent back to regular order 
and probably will not be brought up during the session. 

The tax measures which were pending a month ago 
have all been defeated or amended so that they no longer 
cover toilet preparations, with the exception of the Colorado 
bill which has been recommended for passage. This bill 
has not yet come to a vote and those doing business in 
Colorado are urged to use every effort to bring about 
advérse action. The bill would levy a ten per cent tax 
on all retail sales of perfumes and toilet preparations. 


Cancellation of Trade Mark “Joro” 

Wasuincton, April 15.—On an appeal taken by the 
Aladdin Products Company, First Asst. Commissioner oi 
Patents ‘has affirmed the decision of examiner of trade-mark 
interferences recommending cancellation of the company’s 
trade-mark “Joro” for soap in cake form for shampoos in 
view of the prior adoption and use of the word ‘“Poro” as 
applied to various toilet articles and other preparations for 
shampoos by Annie M. Malone, doing business under the 
name of Poro College 

The record shows that the preparations of the Poro 
College are sold almost, if not exclusively, to colored people 
by some 80,000 agents, who are colored people. The Aladdin 
Products Company submitted, on the other hand, that its 
goods are sold exclusively, or almost so, to members of the 
white race through drug stores and other stores carrying this 
general class of goods. 

Asst. Commissioner Kinnan held that although members 
of the white race would not be likely to purchase the 
products of the Poro College under its method of marketing 
it is probable that members of the colored race would pur- 
chase the “Joro” products of the Aladdin company in the 
belief that they are “Poro” preparations. 

In cities having a considerable percentage of colored 
people, members of both races purchase goods in the same 
stores and without precise knowledge of the Poro marketing 
method, members of the colored race, seeing “Joro” prepara- 
tions would be led to think that they had the same origin 
as “Poro” goods, according to Asst. Commissioner Kinnan. 
He also expressed the opinion that the class pf customers 
purchasing goods of this character would not be likely to 
consider the matter very carefully but would be influenced 
by the sound of the name and would make a purchase quickly 
and without much thought. 


A Part of the Business 
(Bernard Kuciejske) 
It is a part of the duties of everyone in our organization 
to read THe AMERICAN PERFUMER and initial it to show 


that he has done so before it goes into the permanent files. 
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Courts and Customs 


Duty on Terpenes and Terpeneless Oils 

In a letter to the Collector of Customs of New York 
from the Commissioner of Customs, instructions were given 
(T. D. 43230) in regard to the assessment of duty on .im- 
portations ot terpenes and of so-called terpeneless oils which 
upon chentical analyses are shown to be commercial aromatic 
chemicals. These instructions are based upon the findings 

the appraiser at the port set forth in a letter to the 
Ccmmussioner of Customs. The instructions are in line with 
the policy of the department on articles which have been 
“advanced in value’ and further emphasizes the tendency 
away from appraisal on “similitude.” 

An examination, inluding exhaustive chemical analyses of 
lemon-oil terpenes, orange-oil terpenes, and eucalyptus-oil 
terpenes, and also of so-called terpeneless lemon-grass, lime, 
geranium, eucalyptus, orange, lemon, bay, aniseed, bergamot, 
Paraguay petitgrain and Mandarin petitgrain oils and ses- 
quiterpeneless lemon-grass oil showed that the terpenes con- 
sisted of one portion of the original oil while the so-called 
terpeneless oil consisted of another and more _ yaluable 
portion of the original oil. The appraiser stated that he 
had been unable to ascertain that there was any uniformity 
of designation for these prodvcts in the trade and that with 
the exception of terpeneless orange and lemon oils his office 
has no record of any importations of these so-called ter- 
peneless oils prior to September, 1922. 

\iter a careful consideration of the question, the Bureau 
concurred with the opinion of the appraiser that all :mpor- 
tations of so-called terpeneless oils, which on chemical analyses 
are shown to be commercial aromatic chemicals, should be 
returned for duty under paragraph 61 of the Tariff Act at 
the rate of 45 per cent ad valorem and that all other ter- 
peneless oils as well as terpenes should be assessed for duty 
under paragraph 59 of the said act at the rate of 25 per cent 
ad valorem as essential or distilled oils not specially pro- 
vided for. 


Mulhens and Kropff Case Tried 

Trial of the injunction suit brought by Mulhens & Kropff, 
Inc., against Ferd. Mulhens, Inc., for the protection of the 
trademark rights of the former, in the famous trademark 
No. 4711, as applied to Eau de Cologne and other toilet 
products, was held before Federal Judge Mack in Chambers 
in New York the last week in March and in April. 

Much evidence, both technical and documentary, was 
offered by both sides, covering the question of knowledge 
of the original formula for making No. 4711 Eau de Cologne 
and the comparative qualities of both the American made 
and the German made Eau de Colognes now being offered 
to the public. 

The case closed on April 3rd, and May 6th was set as the 
date for submission of briefs and May 15th for argument. 


Complaint Against M. Trilety Issued 
WasHIncTon, April 15—Claims alleged to have been made 
by Margaret Hilgers, doing business as \M. Trilety, of Bing- 
hamton, N. Y., regarding the efficacy of a preparation known 
as “Oro” in correcting prominent or outstanding ears, are 
charged in complaint issued by the Federal Trade Com- 
mission to be false and misleading. 
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Duty on Sheet Cellophane 
The Du Pont 


decision of the 


Cellophane Co., Inc., has contested the 


Collector in cellophane sheets 


assessing 


>= 


composed of cellulose and glycerine at 25 per cent under 


paragraph 42 by similitude to manufactures of gelatin. Lhe 


plaintiff contends that the merchandise in question is dutiable 


as compounds of cellulose in sheets made into finished (or 
partly finished) articles, under paragraph 31, at 60 per cent 
ad valorem, or at 40 cents per pound; or at 55 cents per 
pound (but not less than 45 per cent ad valorem) under 


12 


' 
paragraph 1213 


The testimony brought forth to bear on this case (T. D. 
43232) 


inally resolved itself into 


was of a very technical character, but the issue 


whether the merchandise is duti- 


able by similitude with the manufacture of gelatin, or as a 


compound of cellulose in sheets as finished or partly finished 


articles. The question as to it being a “compound” as meant 


by Congress was agreed upon by the judges as a compound 
in the commercial sense of the word, and did not depend 
a chemical action between 
The 


ilitude” did not apply in any sense, as it must be established 


upon whether or not there was 


the glycerine and the cellulose. classification of “‘sim- 


that the product be similar in material, quality, texture or 
Paragraph 1460 is clear on this point, and there 


Also the merchandise is delin- 


the use 
was no evidence to prove this. 


itely enumerated and therefore outside of the similitude 
ruling. The decision of the court, given by Justice Sullivan, 
placed the merchandise in the classification given in the 
second clause of paragraph 31 and dutiable at 60 per cent 
ad valorem. Justice McClelland concurred in this opinion, 
but Justice Brown took exception to the opinion in part, 
claiming that it should fall under clause one of paragraph 
31, and should be dutiable at 40 cents per pound. His ar- 
gument in support of this contention being that the second 
finished article’ ad- 


clause means as a “finished or partly 


vanced beyond the sheet stage as otherwise the mention of 
sheets in the first clause would never classify and include 
sheets, and the merchandise is distinctly sheets. 

The case in question has been appealed, Suits 3196 and 7, 
to the United States Court of Customs Appeals by Birn & 
Wachenheim (United States impleaded) v. Du Pont Cello 
phane Co., Inc Henle Wax Paper Mfg. Co., Inc., 
(United States impleaded) v. Du Pont Cellophane Co., Inc 
the appeal that cellophane in shcets is not 


and 


It is claimed in 
a compound of cellulose dutiable at 60 per cent ad valorem 
under paragraph 31, Tariff Act 1922, as held by the Customs 
Court, but properly classified as a manufacture of gelatin by 
similitude at 25 per cent under paragraph 42. 


Small Perfumery Bottles Dutiable at 114 Cents 
Detroit, in protest 92370-G 
claimed that perfumery bottles or ornamental bottles hold- 


Frederick Stearns Co. of 
ing one pint or Jess, and classified at 65 and 55 per cent 
Tariff Act of 1922 


cents per pound or 50 cents per 


ad valorem under paragraph 218 of 
should be dutiable at 1! 
gross under paragraph 217. 
Opinion by Sullivan, J United 
States (T.D. 42542) and in accordance with stipulation of 
counsel, dropping bottles and bottles holding not more than 
1 pint and not less than one-fourth of a pint were held 
dutiable at 1% cents per pound under paragraph 217, and 


bottles holding less than one-fourth of a pint were held 


On authority of Stearns z 


dutiable at 50 cents per gross under the same paragraph. 
United States v7 Hudnut (15 Ct. Cust. Appls. 463, T.D. 
42646) 
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Elsinore Company Loses Permit 
In an appeal from the District Court for the Eastern Dis 
trict of New York to the 
cuit, Judges Manton, 


Circuit Court of the Second Cir- 
Swan and Chase found sufficient evi 
dence in the case of Matirice Campbell, Federal Prohibition 
James M Federal 
Andrew W. Mellon, Secretary of the Treas 
Perfume Co., Inc., 


Administrator Doran, Prohibition Com 


missioner, and 
ury 7. ‘Elsinore to reverse the decision of 
the District Court. Although the evidence was circumstan 


tial, it was considered clear that the Elsinore Perfume Co., 
Inc., had withdrawn denatured alcohol Formula 39 B unde: 
their permit and were disposing of it for the manufacture ot 
The 


the appellees that 


illegal beverages of alcoholic content. court was 


unable to agree with the contention of 
when denatured alcohol is once lawfully manufactured and 
sold it may be used or misused with impunity regardless of 
the National 


was revoked 


Prohibition Act, and consequently their permit 


Registration of Trade Mark “Jardin d’Or” Denied 

Frederick Stearns & Company appealed from the decision 
of the acting commissioner of interferences sustaining the 
opposition, No. 8448, of George Borgfeldt & Co. denying 
the registration of the trade mark, “Jardin d’Or” for oer 
The contention of the 
acting examiner of interferences that “Jardin d’Or’ inter- 
fered with the trade mark, “Jade Or,” was upheld by the 
Commissioner of Patents, as it was considered that the two 
named appeared similar, might be pronounced similarly, and 


fume, toilet water and face powder. 


were applied to similar classes of substances. 


Floral Water Assessed as Nonalcoholic Perfume 
No. Nadel & Shimmel (New York). 
Floral classified as non-alcoholic perfumery at 75 


per cent ad valorem under paragraph 62, tariff act of 1922, is 


7655.—Protest of 


water, 


claimed dutiable as floral water at 20 per cent under para- 
graph 63. 
Opinion by McClelland, J.—The examiner testified that 
the merchandise consisted of colored water in glass bottles 
with a drop of oil put in to give it a little mild odor, and 
that it is used to bathe the face or body and sometimes in 
making toilet preparations. As there was no 


support the claim, the protest was overruled. 


evidence to 


Perfume Bottles Classified As Decorated Earthenware 


No. 262,487-G Protest of Geo. Borgfelt & Co., Norfolk.— 
A part of this protest refers to merchandise described as 
“decorated china flower holders, boxes, vanity sets, bowls, 
lamp bases, and perfume bottles” which were classified as 
white china dutiable at 70 per cent under paragraph 212. 
It was claimed that they were dutiable at 50 per cent as 
“articles in chief value of decorated earthenware” under 
paragraph 211, 

Opinion by 
articles 


Young, J.—The protest 
mentioned above was sustained. 


in regard to the 


Compact Box Ruling Appealed 
WaAsHINGTON, April 15—An appeal has been taken by the 
Government from the decision of the U. S. Customs Court 
holding that enameled metal compact 
80 per cent ad valorem under Paragraph 1428, of the 1922 
Tariff Act, are properly dutiable as mirrors at 50 per cent 
under Paragaph 230. 


boxes, classified at 
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B. J. Connelly, who for the last fifteen years has been 
sales manager for Kolynos, Inc., first in the Cleveland office 
and tor the last six years in the New York office, has been 
appointed general sales manager of Bost, Inc. His many 
years of experience and wide acquaintance in the. tooth 
paste line will be a great asset to the company in the 
development of their product. 

Bost, Inc., has very recently been incorporated for the 
manufacture of tooth paste. For many years Dr. William 
Dale Bost, P.D., -Ph.C., has been working on a new 
tooth paste, more or less as a hobby. Not long ago he 
placed his product upon the market in a small way in 
Chicago, Washington, and a few other cities through several 
of his friends in the drug trade. Realizing the value of this 
new product, not the least of its properties being the 
removal of stains from the teeth, including nicotine, Dr. 
Bost arranged with friends for incorporating a company 
for its manufacture and sale. While Dr. Bost will retain 
his office in Chicago, near the factory, the executive offices 
will be located at 10 East 40th street, New York City. 

‘ee 6 8 


Raymond Guerlain of Parfumerie Guerlain, of Paris, 
who has been making his usual annual visit to this country, 
sailed on the Pan America on March 23rd for a four weeks’ 
visit of South America. His first stop will be Buenos Aires 
and later he will go to Rio de Janeiro. The products of 
Parfumerie Guerlain enjoy a wide distribution in the two 
South American Republics and it is for the purpose of sur 
veying this field that Mr. Guerlain makes this trip. From 
Rio he will return directly to Paris. 

Prior to his South American visit, Mr. Guerlain spent 
a couple of months reviewing the progress of the 
company in the United States, with which he was very well 
pleased. While here he made his headquarters at Guerlain 
Perfumery Corp., the American branch of the Paris concern, 
which is under the management of Bernard d’Escayrac. 

eo 


George Cawthorne, manufacturer of toilet preparations 
in Boston, Mass., announces the removal of his plant from 
65 Broad street to new quarters affording three times the 
space of the old one at 130 Broad street. 

Mr. Cawthorne was a visitor to New York recently and 
reports that his line of toilet preparations is meeting with 
considerable success in the New England territory. This 
is especially true of bath salts, the demand for which he 
reports to be increasing very well. 

* * & * 


Alfred E. Kelly has been re-elected president of the 
Nu-Grape Co., Atlanta. Other officers are W. E. Small, 
executive vice-president and H. B. Nicholson, general man- 
ager. 





Guy L. Marsters, for twenty-five years connected with 
the Norwich Pharmacal Co., Norwich, N. Y., has been made 
general manager of the Amolin Co., recently taken over by 
Norwich. Mr. Marsters will be in complete charge of sales 
and advertising plans and has already inaugurated an elabo- 
rate promotional campaign for Amolin deodorant powder. 


* * * * 


Arrangements have been completed whereby the prod- 
ucts of Daggett & Ramsdell, New York, manufacturers of 
toilet preparations, will in the future be distributed by Stanco 
Distributors, Inc., a subsidiary of the Standard Oil Company 
of New York. The manufacture of the Daggett & Ramsdell 
line will be continued at the present plant of that company 
in New York and will remain under the supervision of the 
present officials of that com- 
pany. V. C. Daggett and 
G. H. Daggett will continue 
as officers and directors of 
the company which was 
founded by the former in 
1890 as a retail drug busi- 
ness. A formula for cold 
cream was developed by Mr. 
Daggett and its sale was 
pushed in the drug store. So 
popular was the item that it 
became the chief business of 
the company and the drug 
business was dropped in 
1907. Since that time, sev- 
eral other items have been 


V. C. Daccett 


added including a vanishing cream, skin tonic, astringent 
and others. 

Stanco Distributors, Inc., was formed to market certain 
medicinals and proprietary products produced by the Stand- 
ard Oil Co. F. H. Bedford, Jr., is president; C. L. Bow- 
man, vice-president and J. C. Wolke, vice-president and 
sales manager. 

ees oe 

Bernard d’Escayrac, manager of the New York branch 
of Parfumerie Guerlain of Paris, returned on April 3rd 
on the Paris after spending several weeks abroad. Not only 
business but also pleasure was the object of this trip, as 
Mr. d’Escayrac availed himself of this opportunity of 
taking a much needed vacation. 

* * * * 


The International Perfume Company, Inc., has de- 
clared an initial dividend of 64.93 cents on the preference 
stock. This covers a period from February 20 to May 15. 
An initial dividend of 25 cents a share on the common shares 
was also declared. 
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Donald S. Cowling, who for the last two years has 


been editor of Toilet Kequisites and prior to that time was 


well known throughout the toilet goods industry as a sales- 


become sales for Lucien 


man, has resigned to manager 

LeLong. Mr. Cowling advises us that the house will open 
a New York showroom and office at Fifth avenue and 52nd 
street in the near future. This will be his headquarters 
but the principal office of the company will continue as 
heretofore in Chicago. 


* S406 


Gumol Manufacturing Co., Cleveland, Ohio, advises 


us that it has just moved to larger and more convenient 
quarters at 1283 Cleveland Heights Boulevard, Cleveland. 


The company was organized as a manufacturer of proprie- 
last 
Hallman is its president. 


tary articles year and has made rapid progress. J. 


* * * * 


Jean Godillot, Managing Director of Parfumerie 
Ls. as wewee, Inc., of 
New York, 
weeks recently in Cuba and 
the United States 


Paris, and president of L. T. Piver, 


spent several 


Immedi 


ately upon his arrival on 
the Paris, March 12th, Mr. 
Godillot started for Cuba 
to review the business of 
the company there En 
route he stopped for a 


pleasure visit at Charleston, 
and 
Except 
Mr 


has 


Jacksonville Miami 
these 


Godillot’s 


Beach. for 


three stops 


entire visit been of a 


purely business nature. Re- 





turning from Cuba on April 


JEAN GODILLOT 


5th, he spent the subsequent 
two weeks surveying the progress of the company in the 
United States and going over plans with the managers of 
New York 
satisfactory. Mr 
to Paris on the /le 


branch, where he found conditions 
Godillot, with Mr. Raimbault, 
de France, April 19th. 


* * * * 


the most 


returned 


Plans looking toward creating a nation-wide chain of 
companies soft drinks have 
been announced with the formation of the American Bever- 
age Corp. According to E. C. McCullough, president of the 
Carl H. Schultz Corp. of New York, it will acquire all of 
the common stock and a large majority of the preferred 
stock of the Carl H. Schultz Corp. of New York, Schoen 
berger & Noble, Inc., and the Brownine Corp. 


manufacturing standardized 


The former 
two are among the oldest soft drink bottling houses in the 
country. 

Financing of the merger is understood to have been un- 
derwritten by Samuel Ungerleider & Co., and Hambleton & 
Co., Inc. A stock under banking 
option will be issued if negotiations for the acquirement of 
other bottling houses already under way are successfully 
concluded. 

According to Mr. 


considerable amount of 


McCullough, the American Bottling 
Corp. plans to acquire, in the course of time, in addition 
to the companies now sought, beverage plants in various 
important centers of population throughout the United States 
to form the nation-wide chain. 
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The La Valliere Company, Inc., of New Orleans, 
manufacturers of a complete line of toilet articles, has been 


1 
} 
I 


awarded two high honors from European exhibitions. The 
International Exposition of 1928, 
Medal 


<cel . 
excellence, 


first was the award by the 
held at 


Decoration on the 


with Gold 


company’s complete line for 


Paris, of the Grand Prix and 


merit, purity, originality and integrity and standing of the 
company. The jury making the decision consisted of sixty 
members appointed by the Ministries of 
the 
and also for their high standing in the profession. 


Commerce and Ir 


dustry for their knowledge of toilet article business 


The second honor followed closely upon the first, and is 


from the Second International Exposition of Liege, Belgium, 


in the form of the Highest Award with Gold Medal and 
Decoration. This award carries with it membership in 
the Honorary Jury of Awards, a distinction granted to 
only one tirm selected from those who are holders of a 
Grand Prix from an International Exposition. 


In 1915 the La Valliere Company was awarded a Bronze 
Medal and certificate f the 





from Panama Pacific Exposition 
and also a certificate of Merit and Purity of their 


products, Creme La Valliere (Vanishing Peroxide), 


for one 
by the 


Good Housekeeping Bureau of Food, Sanitation and Health. 


The La Valliere idea was conceived earlier than the year 
of 1900 by Charles B. Dicks, who was at that time a 
member of the wholesale drug firm of Finlay Dicks & Co 
The firm produced La Valliere Products until 1914, when 


a separate company was organized and incorporated as The 
Mr. 
new venture were Arthur B. La Cour and the late Henry E 


La Valliere Company. Associated with Dicks in this 


Chambers, as well as other prominent New Orleans business 


men. The ownership, management, production and_ loca- 
tion is entirely of New Orleans, but the company enjoys 
a wide national distribution with an even greater export 
business to Central and South America, Europe, Africa, 


Far East. 
x oe *k Oe 


India and the 


The fastidious New Yorker and his visiting friend 
stepped into the corner drug store. The friend from the wild, 
woolly West, had had enough shocks during the day, but 
when the fastidious one asked for a cake of a certain brand 
of imported soap and paid $1.25 for it the visitor almost 
fainted. This was the “effete East” sure enough. 

The New Yorker noted his friend’s aghast look and thought 
he’d better explain. 

“I don’t use this highly scented soap—goodness no,” he 
said. “I simply buy a cake every six months or so to put in 
the drawer with my shirts and linen. It gives them a clean, 
woodsy fragrance—something you folks out West get for 
nothing. Here in New York I can only get it 
You understand me now ?”—New York Sun. 

* * * * 

Paul Claudel, French Ambassador to the United States, 
officiated at the opening of the new French Hospital of 
New York, No. 324 West 30th Street, on April 18. 

The new hospital was erected by means of a $1,200,000 
fund raised in a recent campaign in which Gov 


from soap. 


Roosevelt 
was active. 

Lucien Jouvaud, president of the hospital twenty-five years, 
also spoke. J. W. Hilly, acting corporation counsel, was 
present on behalf of the City of New York, and Gov. Roose- 
velt sent a special representative. 

Memorial rooms, wards, beds and operating rooms are 
named for the following among others: Francois Coty of 
Paris and Mr. and Mrs. B. E. Levy. 
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The Board of Directors of McCormick & Co., Inc., of 


Baltimore, Md., at their annual meeting in March declared 





a dividend of $4.00 per share on all outstanding common 
stock, payable April 1, 1929. The Company had a most 
successful year. This dividend compares with $2.00 per 
share on April 1, 1927, and $3.00 per share on April 1, 1928 
The same officers and directors were re-elected for the 


ensuing vear. 
At their annual salesmen's convention, the slogan “Over 
the line in ’29” was unanimously 


organi 


zation is looking forward to continued increased busi 





ness during the year. 
‘2 & 8 

A soap factory is expected to be established shortly 
in connection with the prison institutions of the state of 
North Carolina. The legislature has been asked to approve 
the project. It is estimated that the state will invest about 
$10,000 in the factory. The products, in accordance with th 
state law will be used only in the state institutions and by 
the counties, no part of them being sold commercially in com- 
petition with commercial soap manufacturers. 

eu & 8 

At the Exhibition of Beautiful Hands studies, which 
opened the afternoon of March 18th at the Art Center, 65 
East 56th street, New York City, Miss Germaine Bajot 
was acclaimed the owner of the most beautiful pair. 
Pach Brothers were the photographers of Miss Bajot’s 
hands and to them was awarded the one hundred and fifty 
dollar prize offered by Procter & Gamble Co. 
the contest were Charles Dana Gibson, Helen Dryden, 
Richardson Wright and Alon Bemont. The photograph of 


The judges of 


the winning hands, of which a reproduction is given here, 
were on exhibition at the Art Center for two weeks, to 
gether with many other beautiful pairs of photographed 
hands, 

Walter Pach, a member of Pach Brothers, whose recent 
book, “Ananias, The False Artist,” has caused so much dis- 
cussion in art and literary circles, dwelt in his address upon 
the importance of the hand in portraits not only as a source 





THe Winninc Hanps or Miss GERMAINE BAJOT 


of beauty but as a revealer of personality. Of timely inter- 
est because of the case recently in the courts concerning the 
authenticity of a picture claimed by its owner to have been 
painted by Leonardo da Vinci, was Mr. Pach’s statement 
that the painter of a picture can be determined often by de- 
tails, one of the most important being the treatment of the 
hands. 
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The Northam Warren Corporation has announced the 


urchase of the modern factory and office building on the 
Southwest corner of Hudson and Desbrosses streets, New 
York, from the R. W. Realty ( orporation, a subsidiary of 
the Melville Shoe Co The deal vas negotiated by the Charles 
I, Noves Ce 

The building, six stories and basement Not 110° by 
120 feet, was erected in 1925 and is ¢ ‘ st dern 
f _ - 





NEw PLANT oF NORTHAM WARREN Corp. 


and completely equipped plants in New Yerk. It is of steel 
and concrete censtruction, with Holland face brick on two 
sides and has unusual light and shipping facilities. 


Many 
labor saving devices are incorporated, including a passenger 
and two freight elevators, a vertical conveyor for small 
packages and a spiral conveyor chute system from the top 
to the bottom floor, terminating in an enclosed loading and 
shipping platform. Running ice water is supplied for each 


floor from a plant in the basement. Interior communication 





is furnished by a “Dictograph” system. The office, occupy- 


he sixth floor, is equipped with a sound-proof ceiling 


ing t 
and cork flooring. A luncheon and recreation room is lo- 
cated in a structure on the roof. 

The corporation, whose preference steck was recently 
listed on the New York Curb, is the manufacturer of Cutex 
Since 1918 it has occupied its own 
building at 114 West 17th street, 
through the Charles F. Noyes Cc. 


The Odorono Co. and the Glazo Co. of Cincinnati, Ohio, 


manicure specialties. 


which it also bought 


the former one of the largest manufacturers of deodorants, 
were recently combined with the Northam Warren Corpo- 
ration and it is announced that all manufacturing will eventu- 
ally be concentrated in the new building at 191 Hudson 
street. 


* a * * 


M. Schasseur of Lionceau Parfums, Paris, has been 
spending the past month visiting the United States and Can- 
ada. His headquarters were at the New York office of the 
company, which is in charge of F. N. Carpenter, vice-presi- 
dent and general manager. During Mr. Schasseur’s stay he 
visited Washington, Boston and various other cities. Mr. 
Schasseur returned to Paris on the Jle de France on March 
29, the same boat on which he arrived. 
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Ralph Kilmer, vice-president in charge of sales of the 

Pfaudler | R that 

We 

in the ¢ 

tribute We feel thi h be 


formal tu not or we 


April 5 


of his colleague S 


died in city 
were adi ed I th i iit by one 
following spontaneous 
published instead of a 
never read a 


have more 


eloquent or moving letter than the following 
“Monday of this 


Kilmer 


week we 
buried .Ralp! 
“I cannot 
incident wl 
dismaying to 
a phan 


seems like 


this. It 


tom which will shortly be 


untortunately, 


dispelle d but, 


it is the sad truth 
“Mr. Kilmer left our office 


a week ago Saturday after- 


noon with some indications 
[ severe cold, but ap- 


Mon 


that 


ot a 
parently nothing more 


day we informed 


were 


he had been running a high 


THe Late RALPH KILMER 


temperature evening 


of that 


and by 
had 
was restricted to one lung and by 
felt 


that the crisis had been passed and that he was on his way to 


same day it was reported that he pneumonia. 


However, the disease 


Thursday his fever had receded somewhat, and we all 


improvement and recovery 


“Then at three o’clock last Friday (April 5) his heart 


failed and he died suddenly. 


“T believe it is not even a slight exaggeration to state 
that Ralph Kilmer was one of the most popular, besides 
f the 


being one youngest, executives in the entire perfume 


and cosmetic machinery industry. He was only forty years 
old and was really just at the gateway of the second half 
f Aside the 


able executive and one whose presence will 


of a truly briiliant career. from his loss to 


Company as an 


be sorely missed, Mr. Kilmer stands out in our minds most 


as a personality 
“He had more friends than most people and the reasons 


were easy to tind. In times of bereavement or misfortune 


to his associates, friends, or acquaintances, he knew exactly 


what to say and do; and when fortune smiled on them it 


was a pleasure to let him share in their happiness, always 
making them feel better for his presence. 

“Mr. Kilmer had but recently been made an officer of 
this company as vice president in charge of sales, and his 
rise to this position had been accompanied by outstanding 
the 


perfume and cosmetic industry, but throughout 


achievement in promoting the sales of company, not 
only in the 
He was 


the chemical, general food, dairy and allied trades. 


versatile beyond the ordinary. 

“Perhaps we have already said too much on this subject, 
but we know that we are not alone in our feelings. As a 
f over one-third of our travelling organiza- 


matter of fact, 


tion showed up in Rochester, unbidden, to attend the 
funeral. We had and 
letters from the trade expressing this same high esteem. 

“The at Mr. Kilmer’s 
late Dr. Andrew 
Gillies of the Third Presbyterian Church of Rochester, of 
Mr 


services 


have naturally many telegrams 


funeral services were conducted 


home, 63 Calumet street, Rochester. 
which 
Private 


Cemetery of this city. 


Kilmer was a member, delivered the eulogy. 


were later conducted at Mount 


Hope 
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Edward G. 
Pfaudler Company; W. D. 
Stewart, Dr. Paul W 


Albert D. 
and 


‘The honorary bearers were Miner, president 
\udley 


Ingersoll, Dr, 
Calvert; A. I, 


of the Pheteplace, Dr. 


Beaven, Dr. Edwin 


Kaiser, Franklin Smith, H. S. 


Dudley Tield 
bearers 


Kroha, P. S 


Jones, 
“The 
George F. 
Middleton. 
“Mr. 


Rotary 


Stothers, D. B. Etters, 


Miner and W. H. 


active were C. J. 


Barnes, C. L. 
the Rochester Club, 
Rochester Ad Club, Chamber of Commerce, 


Kilmer member of 
Club, 


and Flower City Council 


Was a 


{ United Commercial Travelers, 
in the civic and social life of the city. 
| Mabel N. 


Kilmer.” 


and was active 
“He its 


daughters, Betty and 


survived by his wife Kilmer, and two 


Barbara 


ok K ok 2K 


Warren E. Burns, formerly connected with the New 


York essential oil trade and a resident of New Port 
Richey, 


editorial 


now 
Ila., caller in the 
on April 17 

in New York, 


of some 


was a pleasant othices 


With Mrs 


renewing 


Burns, he is spending a few days 


old acquaintances and taking care 
business connected with his extensive real estate 
business. 


* K * * 


Dr. Louis M. Roeg, research director from 1920 to 
1925 of the Md 


oil, and various edible oils, and since 1925 chief chemist of 


Pompeian Corporation, Baltimore, olive 
Brewer & Company, Inc., Worcester, Mass., and recently 
reappointed chairman of the olive oil committee of the 
American Oil Chemists Society, has become sales manager 
of the Lucidol Corporation, Buffalo, New York. 


* * * 


Kathleen O’Shea, proprietor of Kathleen Court line of 
toilet preparations, Sydney, Australia, is visiting the trade 
in the metropolitan territory. 


* * cd * 


The Meritol Corporation, Des Moines and Decorah, 
Ia., has advised us of several changes and developments in 
its personnel. Harry B. Winter, vice-president and_ sales 
director of the company has moved to the recently opened 

Des Moines headquarters. 
Mr. Winter is well known 
especially in the drug trade 
with which he has been in 
contact for more than thirty 

Townsan of 

has been ap- 


auditor and credit 


years. C. R. 
Des 
pointed 


Moines 


manager. 

Since the company moved 
and sales de- 
partments to Des Moines 
last autumn, it has added 
materially to its sales force 
and is planning still further 
additions. It will eventually 
handle all distribution from 
that city and has leases of 
options on a considerable amount of additional space, part 
of which will be taken over at once. New packages for its 
line of toilet preparations are now being prepared as well 
as extensive window display material, which will be re- 
leased to the trade within a few months. Lloyd Waddell is 
president of the corporation. 


its executive 


Harry B. WINTER 
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Dr. Henry G. Knight, chief of the Bureau of Chemistry 
and Soils, United States Department of Agriculture, is at 
present on a visit to the Pacitic coast states where he 1s 
investigating special agricultural problems in the solution 
of which the department seeks to aid the farmers 

Problems to which Doctor Knight will give close 
scrutiny during his western journey include the utilization 
of citrus fruit wastes by manufacture into useful com 
mercial articles. 

Some years ago an appeal was made to the United 
States Department of Agriculture by the citrus fruit grow- 
ers of California to develop methods fer the use of citrus 
fruit culls and waste products which were costing the 
growers at that time about one dollar a ton to have 
hauled away and destroyed. The result of this call for 
help was the establishinent of a citrus by-product industry 
which produced valuable by-products of citric acid, lemon 
and orange oil, pectin and other products, which, in 1927, 
reached a total value of approximately a million dollars. 
The surplus citrus fruits and wastes when delivered at 
the factory have, at times, brought the growers as much 
as twelve dollars a ton as compared to the former cost 
of one dollar a ton for their removal. 


‘.2 & Ss 


The committee on stock list of the New York Stock 
Exchange has approved for listing upon notice of issuance 
34,391 additional shares of McKesson & Robbins, Inc., pref 
erence stock, Series A, and 156,931 additional shares of com- 
mon stock of the same company, which are to be issued in 
part consideration to acquire nineteen wholesale and retail 
drug store companies in the country-wide merger recently 
announced. This will bring the total outstanding stock of 
McKesson & Robbins, Inc., to 406,291 shares preferred and 
1,386,319 shares common stock. 


* * * & 


James M. Bush, chairman of W. J. Bush & Co., Ltd., 
London, and president of W. J. Bush & Co., Inc., having 
entered the business in 1879, will shortly celebrate the 
fifticth anniversary of his connection with the firm. 

Mr. Bush, who has made many friends in America in 
the course of his frequent 
visits to W. J. Bush & Co. 

Inc. New York, the Ameri- 
can subsidiary of the busi- 
ness, is the son of William 
John Bush who founded the 
industry in Great Britain in 
1851, and later absorbed a 
well-known Mitcham oil dis- 
tillery established in 1749. 
Mr. Bush therefore heads 
one of the oldest of the 
British essential oil houses. 

The continued expansion 

of the business under Mr. 


Bush’s direction, is a tribute Tames M. BusH 


to his integrity of character 
and business acumen. His company now has subsidiaries 
not only in the United States, but in various other countries, 
and the name is well-known throughout the world. 

His many friends here will join us in heartiest congratu- 
lations on his anniversary, and best wishes for many more 
years of happy usefulness. 
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Henry Edward Chambers, since 1914 treasurer of the 
LaValliere Co.. New Orleans, manufacturers of cosmetics 


and toilet preparations, died at his home in that city March 
at the age t OY 


Mr. Chambers was born in New Orleans, March 28, 1860, 


the son of Joseph A. and Maria Chambers. He was edu- 
1 
a 


cated in public and pr » schools here and later took posi- 
graduate work at Tulane 
University He became a 
fellow at Johns Hopkins 
University and was honored 
in later years by the same 
institution when his Ph.D. 
thesis was published in the 
University notes. 

He married Ellen White 
Taylor of Crystal Springs, 
Miss., in 1883. 

Before entering the New 
Orleans business world, Mr. 
Chambers was one of the 
most active workers i 
ie Louisiana and East Texas 
THe Late : ; i 

: for higher educational stand- 
Henry E. 


CHAMBERS 
ards 

Mr. Chambers’ record in the educational field is as fol- 
lows: 

Teacher in Louisiana rural schools, 1877-81; principal of 
Mineral Springs, Ark., High School, 1881-82; principal of 
Monticello Male and Female College, 1882-83; principal of 
Monticello High School, 1883-84; superintendent of Beau- 
mont, Tex., schools, 1884-85; principal of McDonogh 
School, New Orleans, 1885-87; professor of science, New 
Orleans Boys’ High School, 1887-90; assistant professor of 
science, Tulane University, 1890-93; principal of Monroe, 
La., High School, 1894-96; professor of English, same in- 
stitution, 1896-1901, and professor of English, New Orleans 
Boys’ High School, 1902-05. 

His activities were then transferred to the literary field 
and he was editor of the Progressive Teacher and the 
Louisiana School Review. He was at one time head of the 
Louisiana State Chautauqua and placed the late William 
Jennings Bryan on one of his first speaking tours. He took 
an active interest in the Louisiana State Teachers’ Institute 
and the National Educational Association. 

In 1905 he founded the Chambers Agency, Inc., where he 
remained until 1912. He became treasurer of the LaVal- 
liere Company in 1914, remaining there since. 

He was an author of note, having written a history of ths 
United States that was used in the Braille books for the 
blind, a history of Hawaii, several histories of Louisiana 
and adioining states, “Mississippi Valley Beginnings,” re- 
cently reviewed in this magazine and numerous other works 
of historical interest. 

Mr. Chambers was a member of the New Orleans Chess 
Club, the University Club, the Louisiana Historical Society, 
the Mississippi Valley Historical Association and the Ameri- 
can Historical Association, S. A. R. 

He leaves a widow and two sons, John Taylor Chambers 
of Baton Rouge and Henry Edward Chambers, Jr., of 
Dallas, Tex., and four grandchildren, John T. and Adair M. 
Chambers, sons of Mr. and Mrs. John T. Chambers, and 
Fanita McMillian and Ellen Adele Chambers, daughters of 
Mr. and Mrs. Henry Edward Chambers, Jr. 
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The Owens Bottle Company, after negotiations extend- 
ing over a considerable period, has reached an agreement 
Illinois ¢ [ 
business of the two concerns, 
made by William H. Boshart, 


company 


with the 


Company for the consolidation of the 


slass 


accoriing to an announcement 
president of the Owens Com- 
pany The name of the will be Owens-Illinois 
Glass Company 

The Illinois 
William Elliott 


six sons and under 


established y 
Mr. Levis left 


mpany expanded 


Glass 


Smith 


Company was 


and Edward Levis 
their management the c« 
until it became « the 


trol has remained in the Levis family, and William E. Levis, 


ne ot largest in the industry. The con- 
its operations, 
the 


manager, 


a grandson of the founder, is now in charge of 


and he 


Owens 


has agreed to become actively associated with 


Company as vice-president and general 


executive committee It is ex- 
personnel of the Illinois 


that the 


director and member of its 
pected that the 


taken 


Company will be 


over almost in full so same individuals who 


Witu1am H. BosHart WILLIAM LevIS 


have been responsible for its. past success will continue in 
charge, in so far as is possible. 

Founded on the revolutionary invention of Michael J. 
Owens, The Owens Bottle Company gradually developed 
under his guidance and that of the late Edward D. Libbey, 
as a licensing company, collecting royalties from users of its 
automatic bottle-making machinery. At a later date, it 
became also a bottle-manufacturing company using Owens 
machines and Hartford-Empire machines, as does also the 
Upon the retirement of Mr. Libbey 
H. Boshart elected’ to the 


Illinois Glass Company. 
in June, 1925, William 
presidency. 


was 


The present deal brings to the Owens Company the largest 
individual bottle plant in the world, located at Alton, IIL, 
and also other plants at Bridgeton, N. J., and Gas City, Ind.; 
and in addition the plants of the 
Chicago Heights Bottle Co., the Tavern Rock Sand Co. oi 
Missouri and New Jersey, the Carlyle Paper Co., and the 
Madison Warehouse Company at Boston. The new arrange- 
ment tremendously strengthens The 3ottle Com- 
pany’s position as a manufacturer of bottles, and gives it 
Its offices will 


subsidiary companies, 


Owens 


unequalled facilities for supplying the trade. 
be continued at Toledo. 
There will be no public offering of securities as the entire 
issue of bonds and stock will go to the Illinois Glass Co. 
and will be held by them The 
Owens Company at present has no obligations of any kind 
outstanding ahead of its 807,000 shares of common stock, 
having retired all of its 7 per cent preferred stock during 
the last two years out of treasury funds. The common stock 


as a permanent investment. 
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has a value, based on current quotations, in excess of 


$75,000,000. 
Its 
chairman, 


William Ford, 
Frederick | 
Boldt, 


present board of directors consists of 
William H. Boshart, president, 
Geddes and Harry E. Collin, all of Toled 
Charles H. Sabin, Marshall Field, E. P. Currier ar 

H. McAdoo, of New York City, and Fred W. Schwenck of 
Field and 


Charles 


Cincinnati. Messrs. Ford, Boshart, Collin, 


constitute the executive committee. 


* * ok x 

The J. C. Penney Company has purchased the J. B. 
Byars Company and the J. N. McCracken Company, the 
two operating 117 Golden Rule stores in Western territory, 
The J. 
and the McCracken 
the addition of these chains, the J. C. 


1,212 


B. Byars company has its headquarters at Denver 
at Livingston, Mont. With 
Penney Company has 


company 


stores. 
* * *k x 

A. W. Herbst, general manager of Marcel Guerlain, 
Inc., New York, has purchased an estate on Indian Field 
Drive in Greenwich, Conn. House and outbuildings are of 
hollow 
overlooks the 
Mr. Herbst 


Y., but has sold his prcperty there. 


tile and stone with brick pillars. The 
Millbrook 


been a 


stucco over 
course and 


t of Rve, N. 


house exclusive golf 


development. has residen 


Carl Weeks, president of Armand Co., Inc., and also 
the head of Florian, Inc., sailed on April 5th on the Conte 
Mr. Weeks expects to return about 

This trip as have been many of 


Biancomano for Italy. 
the first week of June. 
his others is a business one, 
x ok ok Ok 
A stock offering of Ponce de Leon Toiletries, Inc., of 
New York will shortly be made by Otte, Olmsted & Co. 
New 
for broadening the marketing facilities of the company. 
x oe ok Ox 


York brokerage house. The proceeds will be used 


R. D. Keim, general sales manager of E. R. Squibb & 
Sons, New York, has been appointed general chairman of 
the On-to-Chicago Committee of the International Advertis- 
ing Association. 

* * *k x 

A. Alexander, general manager of Carlova, Inc., Bing- 
hamton, N. Y., addressed the Lions Club in that city recently, 
giving an interesting survey of perfume history and tech- 
nique and a resumé of the progress of his company. 

4 6 «4 

We have been advised by Gomez & Sloan, Inc., and 
Sloan, Graves and Smeltzer, Inc., New York, that follow- 
ing the resignation of Chester A. Smeltzer, the following 
changes in their official personnel were made. Gomez & 
Sloan, Inc., at a special meeting of the board elected the 
president, Harold O. Sloan, vice-presi- 
Graves, Jr. 
almost 


following officers: 
dent, Manuel de Icaza, secretary-treasurer, B. F. 
Mr. the 
since its founding and has been in charge of import and 
Mr. Sloan and Mr. have been 
officers of the company for several years. 

William T. Brewer, who has been connected with Sloan, 
Graves & Smeltzer, Inc., since its organization has been 
He has had 
long experience in the vanilla bean business having heen 
connected with G. Amsinck & Co., and later with J. Aron 
& Co. and the Breyer Ice Cream Co. 


Icaza has been connected with company 


export activities, Graves 


chosen vice-president to succeed Mr. Smeltzer. 
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Samuel Alsop, president of the Alsop Engineering Co., 
has returned from a six weeks’ trip to 
West Indies 


unexpectedly a very interesting order for Alsop equipment 


Panama and the 
While at Colon, Panama, the reports that 


came to him unsolicited. 

At Havana he spent most of his time swimming at the 
new Mariano Beach and playing golf on the Almederis 
Course where he made a score of 88, considered unusually 
good From Havana he went to Kingston and Nassau 
where he continued his good record on the links of the 
Nassau Country Club. 
lsop Engineering Company has recently secured 
U. S. Patent No, 1093170, fully covering their “Hy-Speed” 
portable electric mixers, with push pull propellers. 

The Alsop Company, we are advised, do not intend to 

their patent against concerns who have already bought 
types of equipment. 

However, they will protect their patent rights to 
utmost on any few equipment purchased, that might 


fringe on their claims. 


* @ £ «2 


The Du Pont Cellophane Company announces that 
Eugene F. Wilson has been assigned to a territory in the 
Manhattan area where he will assist manufacturers in their 
packaging and merchandising problems 

A. E. Robinson, who formerly represented the company 
in Brooklyn, will now cover Manhattan below 23rd street. 
L. C. Price will take over the Brooklyn territory imme 
diately. 

A branch sales office has also been opened in Philadelphia, 
the company announces, to take care of its growing 
business in that territory. The oftice is located in the 
Liberty Title and Trust Building, at Broad and Arch streets 

In order to give better and more complete service to 
manufacturers, T. W. Holland of the New York district 
. Clark, 


present Philadelphia representative, and Mr. Holland will 


sales force has been transferred to Philadelphia. V. ¢ 


make their headquarters at the company’s new office 

The company also announces the appointment of E. C. 
Lake as assistant director of sales. Mr. Lake, in his five 
years’ association with the company, has been in several 
territories and has served as special representative and 
eastern district sales manager 

J. C. Jorgensen has been appointed eastern district sales 
manager succeeding Mr. Lake. For the past five years 
Mr. Jorgensen has been in several different territories de 
veloping the use of Cellophane, and up until his recent 


appointment served as assistant district sales manager, 
* 


Lloyd K. Neidlinger, vice-president of the Peerless 
} 


Tube Company, formerly in charge of production, who is 


now doing graduate work in Architecture at Princeton 
University had an unusual honor recently when his entry, 
adesign for a Masonic Temple, at the Beaux Arts Institute 
of Design, drew henorable mention. 

More than four hundred students from practically every 
architectural school in the country submitted designs \ 
committee of thirty-five members of the Institute awarded 
the marks. Neidlinger drew one of the awards 

‘ues 

A special alcohol permit was issued in Chicago recently 
in order that “Moe,” a circus elephant, might imbibe five 
gallons of “medicinal liquor” to combat pneumonia. We are 


advised Rossville alcohol was used in the treatment. 
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The W. F. Robertson Steel & Iron Co., Springfield, 
Ohio, will double its employment, production and_ plant 
facilities by May 1 it was announced recently by J. W. 
White, general manag The 


the. old Kelly-Springtic Bus and Truck Corp. prop 


company h purchased 


erty and is now ope it plant, establishing some new 


departments and moving some of those in their present fac- 


tory including the ca: to the new location. This 
additional plant will be known Plant No. 2. In it will 
} 


ve installed new aut nery and all of the equip- 


ment of The Republic Can and Metal Co., Inc., of Phillips 
burg, N. Jn 


son interests, and the can department will then be in a posi- 


which was purchased outright by the Robert- 
tion to manufacture a complete line of decorated and plain 
metal containers. T. J. Fogarty and I. F. Robertson have 
been named assistant sales managers of this line. 
The Roberts nterests have rapidly been adding to their 
extensive manufacturing holdings in Springfield and other 
cities as well. In this con- 
nection they recently pur 
chased The Pittsburgh Sheet 
and Tin Plate Co. of Mari- 
etta, where they already own 
Hudson Sheet and Tin 
plant. The W. F. 
bertson Steel and Iron 
irst purchased the EI- 
wood Myers Co. in Spring 
field and then followed the 
purchase of the Elwood 
Myers building. W. F. 
Robertson, of Cincinnati, 
heads all of the Robertson 
ROBERTSON 


industries, comprising, be- 


sides those already mentioned. 
The H. | 
cinnati, The Town Manufacturing Co., 
Oakley Park Co., Cincinnati, the W. F. 
tion at Bradley, Ark 


Subsequent to the 


Brown Fence Manufacturing Co., Oakley, Cin 
Madison, Ind., The 


Robertson planta 


enlargement of their factory, and es- 
pecially their can department, Mr. White advises us that 
Charles A. Rindell, Ince., 
representative of that division. Mr. Rindell’s organization 
will cover the states of Indiana, Illinois, Towa, Missouri, 
Minnesota and Wisconsin and the cities of Omaha, Grand 
Rapids, Holland, Mich., and Kalamazoo, 
be at 64 West 
metropolitan territory of New York and the Eastern Sea- 
board, including 


Chicago, has been appointed sales 


Headquarters will 


Randolph street, Chicago. To cover the 


w England, the company announces that 
George J]. Ski has been appointed 

1 ¢ 9 r 
will be a ark avenue, New York City 


o*K * x 


His headquarters 


Etienne Descollonges of Descollonges Fréres sailed on 
the Ile de Fra \pril 19, after a visit to Benj. French, 
Inc., New York, his American representative. Mr. Descol- 
longes travelled through the Middle West with Charles D. 
Edwards, of Benj. French, Inc., and assured us that he was 
gratified with the outlook for increased business in this 
market. 

x * * k 

The Lambert Company, a holding concern for 95 per 
cent of the capital stock of the Lambert Pharmacal Com- 
pany, St. Louis, reports consolidated net profits for 1928 
of $6,234,726, equivalent to $8.92 a share. 
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A. K. Paul, treasurer and general manager of the 
making an 
Coast. While 
Mrs. Paul 


Angeles, t latter having made 


Providence, R. L., is extended 
Middle West 
Mr. Paul 
Evelyn in dos 

the Coast by 


Foxon Co., trip 


through the and Pacific on the 


Pacific Coast will join and_ their 


daughter the 
rip t automobile. 

* * * * 
William H. Rowse has resigned as vice president in 
Morana, 


charge of sales of 


and is now associated 
Norda Essential Oil 
New 


York, as treasurer and sales 


Inc ’ 
with the 
and Chemical Ci 
manager. 

Mr. 
nected with the 


con- 
oil 


years in 


Rowse has been 
essential 
industry for many 
sales capacity and brings t 
connection a wealth 
His 
friends in both the 
oil the toilet 


tions industry will 


his new 
of experience many 
essential 
and prepara- 
join us 


in best wishes for success in “a 


Witttam H. 


his new connection. 


e ee @-s 


Procter & Gamble Co. have recently received more 
than eight thousand tons of whale oil which will eventually 
be consumed by the public in the form of toilet soap. The 
whaler, Sir James Clark Ross, this oil at 
Tomkinsville, S. I., had a 
six months’ trip in the ice fields of the Ross Sea than usual. 
Aside 
mile in 
whales which they landed during the winter, the Ross sighted 

Bolling, 
The Ross had intended going as 
the 

Expedition have made their headquarters, but 
not 


which unloaded 


more interesting and exciting 


almost a 
the 600 


enormous ice bergs, 


150 to 200 ft., 


from the excitement of 


length and towering and 


the Eleanor one of the supply ships of the Byrd 


expedition. far as the ice 


barrier of Antarctic where Commander Byrd and his 
South Pole 
due to the 
necessary, but nevertheless they continued on through 600 
fields 
“good bunch” of mariners which Byrd must have had with 


great number of whales this year it was 


miles of ice Great admiration was expressed for the 


him to get through. 


* * * * 


John Powell & Co., Inc., New York, advise us of the 


interesting fact that were awarded the Grand Prix 


Gold Medal at 


neutral soaps and shaving cream 
So 


they 


and the recent Paris exposition, for their 


Lee H. Bristol, vice-president of the Bristol-Myers 
New York, the 


directors of Circulations, 


has been elected a member of 
the Audit 


Frank W. Harwood, resigned. 


Company, 

board of Bureau of 

succeeding 
* * * * 

Parfums Edouardo, New York, solidified perfumes, has 

appointed Wilson & Bristol, of that 


city, to direct its advertising acc 


advertising 


Maga 


Inc., agency 


unt ines and busi- 


ness papers will be used. 


es * * * 

The Norwich Pharmacal Company, Norwich, N. Y., 
maker of Unguentine, has appointed Pedlar & Ryan, Inc., 
New York Advertising agency, to direct the advertising of 
Unguentine Soap and Amolin, a personal deodorant powder. 


ESSENTIAL O1L REVIEW APRIL, 1929 


According to Dorothy Gray, internationally known 
beauty specialist, three thousand miles of lipstick, enough 
to reach from New York to Reno, are used each year by 
the women of America between the years of 15 and 75, bas- 
ing the estimate conservatively on two lipsticks per annum 
per person. Also our fair sex uses approximately 375,000,- 
000 boxes of face-powder which allows slightly over a pound 
to each individual, and some 240,000,000 rouge compacts, not 
including the liquid and paste rouges. 

These statistics, compiled from the records of the Dorothy 
Gray salons in New York and other cities, Department of 
Commerce figures and general research on production and 
sales in the various products show that the average woman 
spends $50 a year on cosmetics and beauty culture, striking 
a medium between the practically extinct “just soap and 
water” advocates, and the constantly increasing number who 
make a practice of regular professional beauty treatments. 

Of this $50, one-sixth is spent for face-powder and rouge; 
one-sixth for creams; one-sixth for perfumes, toilet water, 
talc and other toilet powders; one-sixth for dentifrices; one- 
sixth for hair tonics, shampoos and hair dyes; and the re- 
maining sixth for miscellaneous preparations and for treat- 


ments. 
Se 


Procter and Gamble Company’s new issue of $12,500,- 
000 5 per cent cumulative preferred stock was offered on 
January 30 by a banking group consisting of the First In- 
vestment and Securities Corp., of Cincinnati, the National 
City Co., Bankers Co. of New York, Guaranty Co. of 
New York, W. E. Hutton & Co. Miller & 
Co. The stock, with par value of $100, will carry accrued 
dividends 
reimburse 


and Hayden, 


from Proceeds will be used to 
the 
6 per cent cumulative preferred stock at 110 per cent and 
accrued dividends and to provide funds for a new plant at 


Baltimore. 


February 1. 


treasury for the redemption of outstanding 


* * * * 


Louis Rapin, vice-president of Antoine Chiris Co., 
New York, sailed on the de 
Grasse, April 16, for a visit 
to Europe. Mr. Rapin will 
spend part of his time enjoy- 
ing a 
with relatives and friends in 
He wiil 
the Paris and Grasse offices 
Antoine 


well earned vacation 


France. also visit 
of Etablissements 
Chiris and will probably be 
in Grasse during a large part 
of the His 
plans are still indefinite but 


flower season 
remain in 
three 
months and may visit several 


he will probably 


France for two or 


Louis Rapin 


other essential oi] producing 


before he returns in the autumn. 


* * * & 


centers in Europe 

On April 12, at 8 o’clock, Frederic Remington, general 
manager of the Peerless Tube Co., Miss 
Madleine Jasper of Elizabeth, N. J. The wedding was held 
in Trinity Church of Elizabeth and was followed by a re- 


was married te 


Acting as best man for Mr. Remington was C. W. 
Newark, 


ception. 
Van Vliet, assistant manager of the Mennen Co., 
N. J. 


muda and ave expected to return the last of the month 


The couple are spending their honeymoon in Bert- 
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Dr. Ernest S. Guenther, Chief Research Chemist of 
Fritzsche Brothers, Inc., New York, sailed on the Berlin, 
April 16, for his season’s work on behalf of Fritzsche 
Brothers, Inc., in Europe. Dr. Guenther plans to visit 
Schimmel & Co., Miltitz, Germany, remaining there for 
some time working on the manufacture of new products 

He will spend the entire period of the flower season 
in the vicinity of Grasse, assuming his duties as Director 
of the new plant of Fritzsche Brothers, Inc., at Seillans. 
He will not only supervise the manufacturing of natural 
flower oils but will also carry out new experiments of 
enfleurage and extraction. During the lavender crop, he 
will spend his time in the lavender region, especially in 
Barréme. Right after the lavender crop he will travel to 
Spain and again visit all the distilling regions, taking 
standard samples and supervising the distillation of the 
various products. 

Dr. Guenther is gr 





eatly interested in his work as Field 
Research Chemist for his house and anticipates that it 
will result in a much wider knowledge by American con- 
sumers of conditions surrounding the production of per- 
fume raw materials in the countries of their origin. The 
results of his researches will be published from time to 
time and should be of the greatest interest to those engaged 


in the perfume and raw materials industries. 





a 


Poudre le Début is the name of a new face powder 
which has just been presented to the public by Richard 
Hudnut. This powder, the company states, is something 
entirely different from anything that has ever been placed 
on the market before. Even the ingredients are new and 
have never been used in the manufacture of powder until 
the present time. 

Considerable research work has been involved in the 
developing of this new acquisition to the Hudnut line. 
Style experts were consulted to determine just what women 
were looking for in a face powder; dermatologists were 
brought in to advise what was safe and protective, and 
physicians were sought to try it out to make sure that the 
new product was a safe, beneficial and protective one. 

Poudre le Début is prepared in shades for all occasions, 
for day time and evening, including the up-to-the-minute 
Sun Tan and Sun Tint. The packaging, always a most 
important item, is something novel in this instance, being 
different from anything at present on the market. 

A rather extensive advertising campaign has been devel- 
oped to present this new powder to the consumers. A series 
of attractive displays will appear in the rotogravure section 
of the Sunday newspapers throughout the country. National 
magazines will also be used, the ads appearing in colors 
to make the displays more effective. 


* * * &* 


James E. Kelly, proprietor of Hagerty Brothers & 
Co, New York City, accompanied by Mrs. Kelly, has been 
enjoying a vacation at the Cloisters, St. Simonds, Bruns- 
wick, Ga. 

* * * Ok 


Maurice Harrison, president and treasurer of the 
Boston Drug & Chemical Co., Inc., and Prin-Co Cosmetical 
Laboratories, Boston, was a recent visitor in New York 
City. Mr. Harrison was educated at the University of 
Moscow and is a registered pharmacist in the state of 
Massachusetts, 
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Van Ameringen, Inc., of 30 Irving Place, New York 
City, held a very interesting and attractive exhibit of new 
perfuming materials at the Hotel Biltmore, on April 2nd, 
3rd and 4th 


interesting products that are not in use at the present day. 


On display were about two dozen highly 


The exhibit was held on the same floor as the conve 


ntion 


of the American Manufacturers of Toilet Articles, and all 


those attending were most cordially 


invited. 
The products exhibited were not for sale, in fact, are not 
yet made commercially. There were simply the result of 


research by van Ameringen, Inc. The number convention 


visitors, who expressed interest in this exhibit, testi 


it, testihes to 


the increasing concern of users of aromatic chemicals in the 


advances of research work in the field. 
e * & © 
The accompanying portrait of Llewellyn S. Helfrich 
will bring to the minds of many of our readers a series of 
pleasantly remembered associations of past years. Mr. Hel- 


frich now resides in California, but his years of activity 

























































































L. S. HELFRICH J. Howarp HELFRICH 


in Chicago and the Middle West have, fortunately, a not 
wholly retrospective aspect to his former associates for he ts 





still intimately affliated, though at a distance and in an ad- 
visory capacity, with the business of his son, J. Howard Hel- 


Mr. Hel- 


frich, senior, may therefore be expected to return occasionally 


frich, who actively controls Helfrich Laboratories 


n his last 
visit to Chicago, on Decoration Day in 1928 and remained 
until January 2, 1929. 


to renew his many acquaintances. He arrived, up 


During his stay he recorded for us 
the following purely statistical incidents of a markedly inter- 
esting career. 

He graduated in 1871 from the Philadelphia College of 
Pharmacy and soon afterward formed a connection with 
the French Cave Company of Philadelphia which marked 
the beginning of a lifelong devotion to the manutacture of 
pharmaceuticals and allied products. In 1901 he was brought 
to Chicago by the James S. Kirk Company and served, sub- 
sequently, with the Baldwin Perfumery Company of 


1\ 


the 


same city 1920 saw his removal to California, but when 


J. Howard Helfrich started Helfrich Laboratories in Au- 
gust, 1922, he immediately sought the aid of his father’s 
experience, and to the knowledge and guidance he thus 
obtained he has paid tribute in no uncertain terms. 


I 


Helfrich 
Laboratories has advanced steadily during the past seven 
years and Mr. Helfrich, junior, informs us that 1929 has 
proved, thus far, auspicious. He recently added L. T. Wil- 
liams to his personnel. His father’s career offers, we are 
sure, an enviable perspective. 


































































































































































































































































































































































































































































Chester A. Smeltzer has been elected secretary of 
P. & P: Der Freres & Dammann, Inec., New York, 
importers of vanilla beans and American 
ann, Paris and Marseilles Mr 





rancl f Etab- 









lissments Emil ) 





Smeltzer is ‘ {f the best known figures in the vanilla 





business having been connected with it for many years. He 


Dodge & Olcott Co., New Yerk, leaving 





was former] 






the re about twe vears ag 


to bec« 


ficer and stockholder with 























Sloan, Graves & 


Inc > whicl t k ver a 












portion of the business of 
Gomez & Sloan, Inc., im 
porters of vanilla | Mexi 
can products fe resigned 












omcer 








and dir 













panies on April | In his 






+ 1] . 
new connection e will be in 












charges t sales ai 










to spend a large part of his ona 


6 Stoller 
time calling on the trade in oie . 
CHESTER A, SMELTZER 





all parts ot tl United States 


The American branch of the Dammann business was 





handle the increasing trade of the 





organized in 192 
parent company in this country The French house has 


long been known as one of the oldest and largest vanilla 










bean factors in 





* * * * 






The Package Design Corporation, with offices and 
street, New York City, has recently been 


formed. This company is prepared to furnish decorative 





studio at 8 Murr 





designs for various types of containers, box wraps and 





labels which combine artistic conception of plan and color 





with successful principles of merchandising. The personnel 


n includes a number of outstanding de- 


ot ne rgamizati 





igners al merchandising counsellors. Edwin L. Ley is 






president ot the new company. 





eo ao * * 






An important West African trading merger has recently 


been arranged, the amaigamating companies being the Niger 







Company (controlled by Lever Brothers, Ltd.) zand_ the 
\frican & Eastern Trade Corporation. A new company is 





1 


to be formed to take over the assets and liabil'ties of the 






ympanies, in which the iatter will have equality 





mer 





ontrol. The Niger Company has in recent 
years made a substantial recovery from the sharp sethack 
red after the War, but the African & Eastern Trade 


is only recently experienced marked depres- 


ot interest and 











sion. However, its shares have now recovered in anticipation 





of the merger, which becomes effective as from May 1. It 









has been arranged by Lever Bros. that Sir Robert Waley 
Cohen will be the first chairman of the new company. Sir 
Robert joined the African & Eastern Trade Corporation 





as recently as January 1, when he succeeded R. B. Miller 






as chairman. That firm has an issued capital of £7,366,165, 


the combine 





w! ile that of the Niger Co., is £4,750,000, 
aggregating £12,116,165, ($60,580,825). 






~~ * * * 





Announcement of another interesting new synthetic 
product will be found in the advertisement of Syntharome 


Laboratories on page 63 of this issue. 
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At the recent General Assembly of the National Chem- 


ical Society of Poland, in celebration of the tenth anniversary 
of its founding, Colonel Marston Taylor Bogert, Professor of 
Organic Chemistry at Columbia University, was elected an 


Honorary Member of the Society. 


The Packer Manufacturing Co., Inc., of New York 


City, manufacturers of Packer’s Tar Soap, Packer’s Pine 
Tar Shampoo and Packer’s Olive Oil Shampoo, are broad- 
casting over the Columbia Broadcasting System a series 
of talks on “Hair Health, Beauty, and Culture.” The talks 
are delivered every Friday noon from 12 to 12:15 Eastern 


Standard Time. 
eo. es @ 
Arthur Thompson, formerly buyer of toilet goods for 
John Wanamaker, is now connected with Owl Drug Co, 
a 
The Waterbury Paper Box Co. advises us that its New 
York office has been moved to the Pershing Square Build- 
ing, 100 East 42nd street. The company has been located 










for nearly a quarter of a century at 261 Broadway, but 

has reached the conclusion that a more central location 

will be distinct advantage in handling its growing business. 
x k k * 


J. B. Post, formerly representative of a large trade 
journal organization, and Redvers Bowen have recently 
been added to the inside force of the Du Pont Cellophane 
Company. They will be actively engaged in package de- 


velopment and sales promotion work in the Cellophane head- 


quarters at 2 Park avenue, New York City. 
Bs oa a Eo 
Brothers, Baltimore, Md., announce the 
appointment of William C. Young as manager of the Ne 
York office, succeeding the late William E. Swindell. Mr 
Young will have been with 


Swindell 


Swindell Brothers fourteen 
years in July of this year 
He was born and educated 
in Baltimore, and after leav- 
ing Baitimore City College 
he joined Swindell Brothers 
in 1915. 
period during the war when 


he was in the Navy, he h 


hk xcept for a short 


been with the company con- 
tinuously since leaving col 
lege. 

In the last ten years 


has traveled considerably t 


© Biark 


6 Stoller 


WILLIAM C, 





y the company in the metr 
OUNG e . ’ 
politan territory, the N 


England states, the Middle West and in Toronto, Canada 
so that he is well known in the trade. He was married 
in 1921 to Miss Dorothea Moran and resides in Brooklyn, 
where he continues an active interest in outdoor athletics and 
social activities in the Elks and as a member of the Masontc 
Order. 
* * *& * 

We regret that the telephone number of Courtney- 

Morrison, sole representatives for the Quartin Manufactur 


ing Co., Ozone Park, L. I., was incorrectly given in the 


advertisement which appeared in our March issue. [nt 
address of Courtney-Morrison is 130 West 42nd steet, New 


York, and the telephone number is WISconsin 0467. 
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ROSSVILLE 


A sales conference of a part of the field staff of the 
Commercial Alcohol held at the 
Stevens Hotel, Chicago, April 12. The session was presided 
over by Eugene A. O'Shaughnessy, vice-president 
of sales talk to the 
Victor O’Shaughnessy, president of 
General discussion of 
company the 
graph shows those in attendance at the luncheon table. V. 
M. O'Shaughnessy the 
with E, A. O'Shaughnessy 
Wafer in center of right 


SALES GROUP Of 


Rossville Corp. was 


in charge 
and a brief 


M. 


salesmen was 
the 


sales promotion efforts of 


made by 
corporation. 
the 
The accompanying photo- 


the 
featured meeting. 
appears on the 
on his right and J. A. 
row. 


extreme right of 
left row 
extreme 


Fritzsche Brothers, Inc., New York, have announced 
to the trade that they will be closed for business all day 
Saturday the August. The 


house, after serious consideration has decided that no injury 


during months of July and 


this 
would be 


its would be caused by 


the 


to the interests of customers 


innovation while benefits to its employees 


considerable. 
* * *k * 


A novel and attractive advertisement in this issue is 


that of Etablissements Roure Bertrand Fils & Justin Du- 


pont 
of the 


It features the cover page and a part of the contents 


very interesting brochure by Dr. Dupont, 
That booklet. 


attracted no little attention, described in detail 


Justin 


recently reviewed in this magazine. which 


numerous of 
the ’ | . . . 

the company's specialties and, in addition, gave several pages 
advances in synthetic 


Phe 


ment appears as an insert between pages 48 and 49 of 


to an instructive outline of recent 


chemistry as applied to aromatic products advertise- 
this 
issue 
+ 

Louis Philippe, Inc., New York, cosmetics, which here- 
tofore has been advertising locally, is an advertis- 
This 
Warwick & Cecil, Inc., 


starting 
ing campaign using newspapers in metropolitan cities. 
campaign is being directed by Cecil, 
advertising agency 
x * * * 
American Home Products Corporation, manufacturer 
of drug products earned net income of $2,917 
to $4.87 a share, against $1,962,918, or 


fewer shares, in 1927. 


135, equivalent 


$3.67 a share on 


tee 4 

A new perfumed nail polish is the latest offering of 
the American Beauty Co., New York. 
the company’s advertisement on page 111 of this issue. 


It is announced in 
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Oit REVIEW 


COMMERCIAL ALCOHOL Corp. 


To the three “R’s” there has been added a fourth, and 
it now is “reading, ’riting, ‘rithmetic and rouging.” The 
course in the art of makeup has been installed in Chicago 
continuation schools with the approval of the Board of Edu- 
cation. 

Miss 
ntinuation 
the 


the girls will 


Ryan, 


“Since simply makeup,” 
Nellie North Side C 
Schools, try to initiate 


correct and artistic application of makeup.” 


explained 


principal of the 


“we have decided to them in 
The first lesson was given recently, and it started off 


with soap and water. There was a facial massage, an ice 
cold powder base, and then 
instruction on how properly to apply the powder. Use of 


the lipstick was discouraged, but rouge is sanctioned 


rub, the laying of a cream 


More than 9,000 working girls and boys are enrolled in 
the continuation schools. 


* * * * 
Much 


Francois ¢ 


interest is still alive in the experiment of 
oty with his “Ami du Peuple.” The the 


price of 


paper continues at two sous, and there is much ulation as 


spec 
to whether this price, which averages about two-tifths of a 


cent at the present rate of exchange, can maintained at 


a profit. The lrench have never been a 


paper advertising, to any great extent, at 


only through this means that the paper 


Some think that possibly M. Coty 


present price. 


has stepped 


at just the right time and will be repaid for his efforts, 


time is evidently ripe for the French people to take 
idea of larger and better ads. 
-2- es 


The Borine Manufacturing Company, Borine tooth 
powder, and the Fluin Company, both of New York, have 
appointed the H. Sumner Sternberg & Warren Kelley Ad- 
vertising Agency, of that city, to direct their advertising 
accounts 

* * * * 

Mr. and Mrs. Paul Lelong are receiving congratula- 
the Paul Emile Lelong 
man and his mother are both doing well. 
is father F. 


tions on arrival of The 


Mr 


Lelong 


young 
Lelong 
is associated with the business of his 


* * * & 


Stockholders of the Mathieson Alkali 
approved 


Works have 


an increase in the capital stock to provide for a 
300 per cent stock dividend 


* * * * 


The Depyro Laboratories, Portland, Me., recently 
re-organized, have plans under way for the manufacture of 


toothpaste in that city. 
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A. G. Spilker, vice-president of the New England 
Collapsible Tube Co., has returned to Chicago after an ex- 
home office of the company at New 
and to the New York City office. 
* * * * 

A’Cadia Powder Puff Co., New York City, has con- 
siderably manufacturing taking 
over the three-story brick building adjoining its plant. The 
and 


tended visit to the 


London, Conn., 


enlarged its facilities by 


new building is occupied exclusively by the company 
so arranged as to considerably expedite manufacturing and 
The the floor, 
first floor is devoted to packing, receiving and 


shipping. executive offices are on second 


the 


shipping, 


while 
and the remainder of the building, as well as the 
former quarters, are utilized exclusively for manufacture. 
Throughout the plant new and modern equipment has been 
installed, much of which the 

The A’Cadia Powder Puff Co. was founded in 1920 by 


I. Alter, sh 


was designed by company. 


irtly after his discharge from the navy where 


NEW A"( Powper Purr ¢ 


\DIA 


he saw service for two years overseas. The first plant was 
New York City. 
and larger quarters were taken in 1921 at 142nd street, New 
York City Soon 
March, 


which in two years became inadequate for the needs of the 


on Jackson avenue, The business thrived 
and in 


location 


these quarters were outgrown 


1927, the company moved to its present 


that reason the entire adjoining building 
taken 


the business, 


company, and for 
shown in the 
Mr. Alter is 


recently 


accompanying photograph was over. 


still th 


the 


active head of but was 


management by his brother Jacob 


joined in 
charge of general sales 
* * * * 


Alter who is it 


Angela Varona, New York, cosmetic products, has 
appointed AW-Advertising, Inc., of that city, to direct its 


advertising account. Magazines and direct-mail advertising 


will be used 
a * * * 

Alsop Engineering Co., New York City, has increased 
quarters 10,000 square taking 
floor at 47 West 63rd _ street. 

b- @ &. 2 


its storeroom feet by over 


the entire lower 


Louis K. Cain, perfumes and soap, has leased through 
Thoens & | 
for offices at 


launlacher, real estate brokers, New York, space 
Fifth avenue, New York 
* * * * 


22Cc 
IID 


The Metropolitan Museum of Art, New York, has 
issued its 59th annual report, which in addition to the finan 


cial report of the institution also outlines the numerous 


acquisitions to the museum made during the year 1928 


ESSENTIAL Ort REVIEW Aprit, 1929 

Two of the most important accessories in the modern 
office are the telephone and the typewriter. A new acces- 
sory combines the principal features of both. The machine 
is similar to the ordinary typewriter and can be operated 
by any typist. It prints either on a page of standard size 
or on a narrow tape, and has a high speed capacity of 
close to 60 words a minute. 

In addition to the vast networks used by the press and 
by financial institutions, the Bell System now provides tele- 
phone typewriter service for commercial and_ industrial 
organizations of all kinds in the United States. Approxi- 
mately 80,000 miles of wire are used in furnishing this 
service. The rapid increase in the use of this device by 
business houses is indicated by the fact that in the last 
year new services installed have added approximately 47,000 
miles of wire. 

One of the principal features of this service is the fact 
that it provides, at both sending and receiving stations, a 
written record, in plain English, of every message. There 
is no chance of inaccuracies or misunderstandings. 

* * * * 

Turpentine and rosin producers have improved their 
products taking advantage of the 
features of the Federal naval stores act and cooperating with 
the Dr. F. P. Veitch of the 
Food, Drug, and Insecticide Administration, United States 
Department of Agriculture, who recently returned from a 
trip through the South. 


materially, by service 


Government, according to 


Like the other acts enforced by the Food, Drug, and In- 
the act, in effect, 
makes illegal the shipment in interstate commerce of adul- 
Unlike these 
however, it also provides for Government inspection and 


secticide Administration, naval stores 


terated or misbranded products. other acts, 
grading and for the preparation of standards. 

Steps to bring about increased cooperation and greater 
uniformity in the handling and grading of rosin were taken 
at the conferences which Doctor Veitch held with depart- 
ment rosin graders, the Florida Supervising Inspector of 
Naval Stores, and several of his assistants, and arrange- 
ments made for Government grading of rosin for 
several producers in southern Georgia. 

Doctor Veitch also attended the 1929 Naval Stores Get- 


Here 


were 


Together, held in Pensacola, Fla., February 21 to 23. 
he outlined the advantages afforded by Government grading 
and told of the work being done by Government chemists 
to overcome certain difficulties in production, 
* * * ok 
Kathleen Mary Quinlan, New York, toilet prepara- 
tions, has appointed the Porter-Spohn Company, Inc., adver- 
tising agency of that city, as advertising counsel. Newspaper 
rotogravure and magazine advertising will be used. 
cd * * * 
J. K. W. Trueman has been appointed European man- 
Mr True- 
He was 


ager for the Lambert Pharmacal Co., St. Louts. 

man sailed for his London headquarters recently 

formerly connected with The Associated Newspapers, Ltd. 
2 @. @ 


The Los Angeles Soap Company, Los Angeles, Mission 


Bell and White King soaps, has placed its advertising ac- 


count with N. W. Ayer & Son. 


* * * Ok 

Won Sue Fun, Inc., New York, manufacturer of facial 
cream, has appointed Conklin Mann, Inc., New York adver- 
tising agency, to direct its advertising account. 
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In the manufacture of true incense there must be a 
certain spirit, ideality, and purpose, a non-commercial col- 
The motif 
manufacture one must be imbued with the utility of incense 
knowledge of the 
physiological action of materials, as well as a knowledge and 
‘ botany, of 


laboration. is primarily religious, but in its 


and have a_ thorough chemistry and 


understanding of vibration of odors, and of 
volatilization 

This 
owner of 
the 


De. C. 
Incense & 


of 


the conviction of 
the Oriental 
manufacture 


was Fred Montgomery, 


Co., when he 
the 
1904 


practicing medicine, but incense has such a strong appeal 


Perfume 
began He 
produce incense in the United States. In 


incense. was first to 


he was 
to him that he started in a small way, using a coffee mill 
His start was at 410 West 7th 
street, Los Angeles, in a small building which has long since 
His 


beginning was so decidedly modest that it was necessary to 


to grind the ingredients. 
been razed to make Way for a large department store. 


continue his practice of medicine for some time to supply 


the needed capital. Business steadily increased and a few 
the Co., and 
still later he acquired the business of other competitors 
had The 2823 


Vermont Export incon- 


years later he bought out Sunset Perfume 


which firm is located at 


South 


sprung up. now 
not 
shipments being made to 
New Zealand 
among the big users of these incenses, and before the World 
War quit 

When Dr 


incense 


avenue. trade is 
the 


countries. 


an 


siderable part of business, 


many distant Australia and are 


a large trade had been established in Russia. 


Montgomery began the manufacture of incense, 
the 


and then the present popular blocks of various shapes and 
The 


sticks were fashion 


Later came the powders 


sizes earlier forms, however, are still preferred by 
a few 

The manufacture of incense is a scientific process, some 
what allied to the art of perfumery, yet quite dissimilar in 
the 


with fine 


that perfumes are result of artistic combinations of 


essential oils alcohol. Incense ingredients, or 


burning perfumants, are quite distinct from those used in 


making perfumes, and the entire world is combed for 


None surpass 
\ total of 


materials of true and false incenses those 


derived from Egypt, India and Arabia seventy 


two ingredients now are used, 
The ancient custom of burning incense is rich in history, 
but much 


may be said of the beneficent action and potency, 


The ancients 
were quite adept in the manufacture of incenses, and with 


in proper relations, of the modern adaption. 


them the burning of incense was Western 


civilization, through modification and perfection of formulas, 


a religious rite. 


has so popularized the burning of incense that it has become 


a pastime, though it has its utilitarian purposes as well. 


x * * * 


Misrepresentation, either by word or picture, of soft 
drink powders, such as apple, raspberry, etc., when they are 


not manufactured in whole or in part from the juice of 


fruits and do not contain the juice of such fruits in 


substantial quantities as to be properly and = accuratel 


designated by the names of such fruits, will be discontinued 
by a corporation engaged in the manufacture of concentrates 
and powders for use in Such 
| ed- 


con- 


beverages 


the 


preparation of 
misrepresentation in advertising is condemned by 
the 


stipulation 


eral Trade Commission as unfair and company 


> ) ; - ° 
cernea in the above case has signed a agree 


ment with the Commission to cease and desist from these 


Misrepresentations 


ESSENTIAI 


Intrigued by the work of many research chemists in 
the interrelation of odorous materials, their molecular con- 


stitution and their odors, we set out one fine spring day 


The 


ratory and many and varied 


not long since on research of our own. 


New York constituted our lab 


streets of 


were our findings. Far up-town, away above the haunts 


of the raw material and supply trades and the realms of 


the consumer in the theatrical trict, we made our greatest 


discovery, promptly photographed it and brought away 


the proofs. 
Not only that, 
treatise 


but we prepared a long and uninteresting 


on the proximity of cheese stores and perfume 


shops and the interrelation these two important and 


Best Roquefort 
CHEESE 


' 


HerE IS THE EVIDENCI 


interesting lines of commercial endeavor to accompany the 


photographs. These we were about to publish in the fond 


hope that some university might grant us a degree with all 


the honors and emoluments appertaining, when to our 


sorrow and chagrin we found that 


others had preceded us 
in this interesting research. We found that for some years, 
had 


our 


the two lines of business, perfumes and cheese, been 


scientifically and profitably combined by one of best 


known and most successful importers 
But just to show that we did discover something in 


our ramble 


all 


spring up-town, we are publishing the evidence 


although hope of reward or 


recognition has been 
abandoned. 


* * * * 
Fax Laboratories, Inc., Dayton, Ohio, maker of Fax, 


. deodorant, has Robbins & Pearson Com- 


pany, Columbus, Ohio, advertising agency, to direct its ad- 


appointed The 


vertising account 
* *k k * 

The Porter-Spohn Company, New York advertising 
agency, has been appointed to direct the advertising of Ogilvie 
Sisters, New York, manufacturers of hair preparations. 

oe 64 


Lulis Corporation, New York, cosmetics, has leased 


a floor at 1249 Lexington 
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EssENTIAL Ort REVIEW 


News of the Trade in Chicago 


R. A. WHIDDEN 


Eucti SNow 


New Orricers oF CHICAGO DruG AND CHEMICAL ASSOCIATION 


The Chicago Drug and Chemical Association held its 
Annual Business Meeting and Election of Officers in the 
form of a luncheon at the Medical and Dental Arts Build 
ing on Thursday, March 28th. 
B. F. Zimmer, the popular retiring President, the members 


As a parting tribute to 


present numbered a larger total than has been recorded at 
any meeting during the past year. We present, and take 
this opportunity to congratulate, the newly elected officers: 
O. N. Davis, who assumes the duties of president, has 
been, since April, 1922, Division Manager of U. S. Industrial 
Alcohol Co., in charge of the offices at her Avenue 
He has been prominent for many years \ssociation’s 
activities and was vice-president during the term just 
passed. He holds a life membership at the Hamilton Club 
and enjoys a wide social acquaintance and the respect, 
rooted firmly in years of contact, of business associates 
throughout the entire Midwest. His qualities of leadership 
are unquestioned and he combines a vigorous personality 
with an earnest will to further those ideals of fellowship 
which are identified with the achievements of com 
election 


was received will, we are sure, follow him through a suc 


mercial progress The cordiality 


cessfully progressive term of office. 

R. A. Whidden, the newly lected vice-president, has 
risen rapidly in popularity and the esteen associates 
during his three years’ identification it] auer & Black. 
He was formerly connected with |] 1 whom he 
represented in San Francisco for a number of years. Ther« 
+} 


is ample evidence for assurance pplement the 


efforts of Mr. Davis to the best ¢ nal ability 

Euclid Snow, re-elected treasurer, has become widely 
known and sincerely admired during his years of association 
with Mallinckrodt Chemical Works, whom he represents 
in Chicago and the Midwest. The urgency with which he 
was requested to serve a second term indicates, better than 


the bouquets of comment, wl] 


iat the esteem of his friends is 
based upon. is past efforts on behalf of the Association 
have been sustained, earnest and constructive 

Joseph A. Gauer brings to the numerous duties of secre- 
tary an alert, youthful sincerity that promises to instil a 
fresh spirit of response in the members. Mr. Gauer has 
represented Fritzsche Brothers, Inc., during the past four 
years in Chicago and the surrounding territory. He was 
formerly an instructor of History at Loyola University, 


was admitted to the Bar in 1927 and holds the degrees of 


B. A. and J. D. 


that inspires cooperation. 


His characteristic energy is 
Mr. Zimmer’s comments on the new officers were charac- 


for those who. served with him during his own term 


terized by warmth and feeling and his praise was unstinting 
of 


ottice. “I believe,” he said, “that I shall alwavs regard the 


period I spent as president of the Chicago Drug and 
Chemical Association as the most delightfu ] 
of my entire commercial career.” 

The four directors elected for terms of two years each 
were: H. A. Billmire, of Humiston Keeling & Co.; W. B. 
Erb, of Kimble Glass Co.; O. H. Raschke, 

Chemical Works; and M. A. Wallace, of 
After the election the members were 
Copeland Smith, president of the Copeland Smit! 
who spoke spiritedly in praise of the reception 
have been accorded in America. Arrangements 
made to have Frank J. Loesch, nationally admired 
splendid work as head of the Loesch Invest 
mittee, as the guest and speaker for the 
which the new officers will take up their 

* * * & 

The Chicago Perfumery, Soap and Extract Association 
held its Annual Spring Dinner Dance | 
Room of the Edgewater Beach Hotel on 
Thursday, April 18th. Harold E. Lancaster, 
charge of the affair, had made strenuous 
response from the members, and as a re 
certainly proved to be one of more than 
Working with Mr. Lancaster on the committe 
Woods, of Frank Z. Woods; F. T. Robinson, 

Chemical Works; J. W. Bicks, of Carr-Lowery 
and H. J. Sweeney, of American Commercial 
At the regular meeting of April 3rd the members were en- 


" 


tertained thoroughly by Axel Christensen, we pianist 
and radio entertainer. Association members attended 
the A. M. T. A. Convention in New York were Arthur 
Fortune, of Morana Incorporated; A. Srebren, 
bren & Co.; H. E. Lancaster, of Marshal! 
G. G. Grant, of Scovill Manufacturing Co 
of George Lueders & Co., and C. T. Simps 

Ritchie & Co. 

* * * & 

James S. Kirk & Co. have now completed the removal 

of stock, offices and equipment from the Michigan avenue 


Branch, a familiar landmark on the hanks of the Chicago 


—_ ase a 2h © kk ae 
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River, to the headquarters at 1232 West North avenue 
Extended space and facilities have been successfully utilized 
and the plant is again operating in full force. The Michigan 
avenue building is to be torn down and will be replaced by 
a skyscraper. W. J. Anderson, in charge of Kirk’s Toilet 
Sales Department, spent the early part of March in New 
York City. 

* * *k x 

Alfred Burrows, of the Alfred Burrows Soap Com- 

pany, returned to his office early in April after travelling 
extensively through the South and East. 

a a ae 


The Dee-O-Do Chemical Manufacturing Co. recently 
established a business at 3229 Armitage avenue and is plac- 
ing on the market a sanitizer, purifier, aireater and insecti- 
cide in small containers under the Dee-O-Do trade name 

* * *k * 

H. H. Bartold, of Norda Essential Oil & Chemical Co., 
Inc., returned recently from an extended trip through the 
Dominion of Canada, and established a branch house in 
Toronto, Canada, in order to create shipping facilities for 
Canadian custemers Ile found business conditions ex- 
ceedingly attractive and satisfactory, and the buyers un- 
usually willing to co-operate with the seller and jobber. 

* * *k * 

S. S. Kaufman, of La Pompadour, Inc., Minneapolis, 
Minn., informs us that his plant at 602 N. Seventh street, 
which was destroyed by fire on February 9th, has now been 
entirely rebuilt and is operating to capacity. Mr. Kaufman 
was actively in charge of an attractive booth during the 
Chicago and Mid-West Beauty-Trade Show. 

e*@ 6 @ 

A. R. Vicary, of the Mark Allen Company of Detroit, 
Mich., was and out of Chicago several times in March 
and April and visited frequently with A. J. Dedrick, of 
Edward T.. Beiser Company. Mr. Vicary, with his wife, 
will so 


n depart on a motor trip through the East. 

W. L. Filmer, formerly with Monsanto Chemical 
Works, is now representing, in the Chicago territory, the 
Glyco Products Company, Inc., of Brooklyn, New York. 
* ok * 


A slight decline in the profits of the Niger Co., Lever’s 
African subsidiary, is shown in the report for the year 
ended June 30. The trading profit amounted to £601,572, 
against £642,075 


as 
Interest on debentures absorbs £320,850, 
£15,000 is written off discount and expenses of debenture 
issues, while £125,000 (or £25,000 more than a year ago) is 
provided for depreciation of buildings, plant, fleet and min- 
ing assets of the Niger Co. and its subsidiary companies, 
leaving a net profit of £140,722. This compares with £205,- 
748. Thus the dividend on the £2,000,000 of 8 per cent 
cumulative and non-cumulative preference shares, which 
absorbs £160,000, was not fully earned, and consequently 
the balance carried forward is reduced from £247,407 to 
£228,129. No dividend, of course, is paid on the £1,500,000 
of 10 per cent non-cumulative preference shares or the 
£1,250,000 of ordinary shares. In the preparation of the 
accounts the sound principle has again been adopted of 
treating the subsidiaries as branches; that is to say, all un- 
distributed profits of the subsidiaries have been taken to 
credit, and all their losses have been reserved for, in the 
Niger Co.’s balance sheet. The total of the balance sheet is 
£12,201,100 ($61,005,500). 
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R. H. (Doc) McBrady, of J. E. McBrady & Co., is 
about to be kidnapped. With truly astonishing verbal agility 
he has excused himself from accepting some two hundred 
and thirty invitations to make his handsome appearance at a 
meeting of the Chicago Perfumery, Soap and Extract Asso- 
ciation. A self-appointed committee has now taken the mat- 
ter firmly in hand, however, and word has been received that 
Mr. McBrady will arrive, fully dressed, though possibly in 
an unconscious condition, at the next gathering. 


* * * * 


The Walgreen Company of Chicago announces that 
George Coquei, formerly with the Vivaudou Company of 
New York, will presently introduce several new cosmetic 
items into the Walgreen line. 


* * * 


Sam Rosenfeld, former president of the La Salle Drug 
Company, has confessed to fraudulent bankruptcy and 
named Joe Vertelney as instigator of the “successful” bank- 
ruptcy. 

\ccording to Rosenfeld, Vertelney approached him in 
June, 1928, promising to show him how to make money faster 
than he was able to do in legitimate business. Vertelney’s 
scheme was to kave Rosenfeid buy small amount of goods 
and pay for them, in order to build up his credit. Then 
Vertelney was to take the merchandise and resell it at a 
discount under the wholesale price, in that way selling a 
lot of merchandising without having to pay for it. 
Western Sales Company, with which 


“he 
Vertelney was con- 
nected, adjoined the La Salle warehouse and was connected 
with it by an elevator. At night when no one was around, 





the two men were accustomed to.come downtown and trans- 


fer merchandise from Rosenfeld’s place to Vertelney’s, 


which was then peddled to department and chain stores 
in the cities \ll the checks were made out to Vertelney 


who gave a portion of the returns Rosenfeld who kept 
' 


the cash in a strong box in his office 
\lthough figures were not available, it is believed that 
Rosenfeld stole more than $50,000 of merchandise from his 


own warchouse and marketed it in Minnesota and sur- 


rounding territory. The irony of the whole situation is 
that Rosenfeld has tossed up a perfectly good business with 
a steady income and now faces prosecution 

The La Salle company, with which Rosenfeld was con- 
nected, is a Minneapolis firm and in no way associated with 
the La Salle Products, Inc., St aul Because of the 
similarity of names a considerable amount of annoyance 
has been caused the St. Paul firm 


The House of Lu-Ray, Inc., Chicago, has moved its 
offices and showrooms from 510 North Dearborn street to 
much larger quarters at 840 North Michigan boulevard, the 
new Saks Fifth Avenue Building. The new offices are not 
only larger but much more conveniently arranged to handle 
the company’s rapidly growing business. 


* * * * 


Mrs. Sarah Scharpf Doerr, widow of the late Henry 
Doerr, founder and former president of the Minneapolis 
Drug Company, died this month at her home. Mrs. Doerr 
was 72 years old. She is survived by two sons, George V. 
Doerr, president of the Minneapolis Drug Company, and 
Henry Doerr, Jr., and two sisters, Mrs. E. C. Ulm, La 
Crosse, Wisconsin, and Mrs. Ceorge Salzer, Minneapolis. 
Mr. Doerr died last summer. 
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Northwestern Trade Notes 


The Cuhady Sales Company, importers and exporters 
of toilet articles and soaps, has opened an office at Cuhady, 


Wis., a suburb of Milwaukee. Ernest Reichle of Cuhady is 


joint owner of the company which has central offices in 


Chicago. Other members of the concern are Eugene Reichle, 


Karl Reichle and Ernest Kuenstner. 


a i 


Clinton M. Odell, president of the Burma-Vita Com- 


pany, Minneapolis, has recently returned from a_ business 


trip to the Pacilic coast, where he made complete arrange- 


ments for opening up the entire west coast. territory with 


Burma-Shave. In company with Mrs. Odell he drove from 
Los Angeles to Seattle, surveying the field for the possibili- 
ties of the sale of the company’s products. His investiga- 


tions most and he wonderful 


the 


proved satisfactory reports 


prospects for sale of Burma-Shave. 


* * x * 
The Meritol Corporation, Decorah, Iowa, has appointed 
Cole’s, Inc., Des Moines, lowa, advertising agency, to direct 
Perle Beauty Products. 


the advertising of La 


Pacific Trade Notes 


Rose Thorn Witch Hazel Cream Co. moved 
from 6917 S. Broadway, Los Angeles, to 315 W. 


The 
March 1 
70th street. 


well equipped factory, finished in snow white enamel. 


At the new location the company will have a 
The 
company was organized at Berkeley, Calif., ten years ago, 
1925. In the ten years, the com- 
distribution of its Witch Hazel 
sold through 
drug stores, and in some of the larger stores demonstrations 
built up 


moved to Los Angeles in 


pany has gained a wide 


Cream without advertising. The product is 
have been made, which, with some sampling, has 
a good business. 
+ af 

Fuller & Fuller, Los Angeles, in competition with 
many other manufacturers of perfumes and cosmetics, were 
selected to supply the souvenirs and favors for the Wistaria 
Festival at Sierra Madre, near Los Angeles. This festival 
is an annual April event of that city, the Wistaria, then in 
bloom, being one of the largest in the world. The company 
organized four years ago, locating at 4170 South Vermont 
avenue, one year later moving to their present address at 
323 South Western Mrs. L. 


the company and also chemist. The products are sold mostly 


avenue. K. Fuller is manager of 
through gift shops and department stores. 
* * * * 

The Schwartz Medicated Shampoo Company have 
leased the property at 132 Turk street, San Francisco, and 
will open a sales room at that address. The company, which 
last 
present quarters and equipment and has installed new oper- 


started business October, has already outgrown its 


ating and laboratory equipment at the new address prepara- 
tory to going ahead on a larger scale 

* * * & 
The Los Angeles Soap Co. appointed R. J. Covey 
the trade 


succeeds 


manager of Houston city and 
branch. Mr. Covey W. P. 
resigned to go to New York, where he anticipates 
business for himself. 

x * kk 


recently sales 


territory Dean, who 
recently 


entering 


The Owl Drug Company, San Francisco, has placed 
its advertising account with Lord & Thomas and Logan. 
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In Memoriam for Departed Friends— 


ARNOLD, FRANCIS R., R. Arnold & Co., 
porter of perfumery, New York, April, 1922. 

BERGHAUSEN, Epwarp, of the Berghausen Chemical Co., 
Cincinnati, Ohio, April, 1918. 

BoakE, ARTHUR, chairman of A. Boake, 
Ltd., Stratford, London, E.C., April, 1925. 
president of the A. P. 


founder of F. im- 


Roberts & ( 
BULTMAN, RicHarp C.,, Babcock 
Co., New York, April, 1919, 

CoUTELLIER, GEORGE, representing Orbis Products Trading 
Co., New Orleans, April, 1925. 

DEwsNapP, JOHN B., 

I., April, 1926. 

Dock, WILLIAMS, soaps, Cincinnati, April, 1924. 


soap manufacturer, Rockville Center, 


Eavenson, Marvin M., president of J. Eavenson & Sons, 
J., April, 1926. 
Los Angeles Soap Co., 


soap manufacturers, Camden, N. 
FoRTHMANN, J. A,, 
Jenks, ARTHUR EDMUNDs, 

New York City, April, 1911. 
JoHNsoNn, WALTER C., Jr., 

Paris, Tenn., April, 1926. 
Jurcens, WiLtiAM B. A., founder of W. B. A. 

Co., extracts, etc., Brooklyn, N. Y., April, 1916. 
LAFFITTE, (GABRIEL, Roure 

lils, Grasse, France, April, 1925. 

Leigu, Cuartes N., manufacturing perfumer and chemist, 

New York City, April, 1916, 

Lowe, WILLIAM, president of William 

Supply Co., Des Moines, Lowa, April, 1916. 
MILLER, FRANKLIN Kk., founder of the 

Works, Reading, Pa., April, 1922. 
Mutter, A. J. 

and soap trades, Beverly, N. J., April, 1916. 
RitcH1£E, THoMAS W., vice-president W. ¢ 

Co., April, 1926, 

RoBinson, RosweE i R., retired soap manufacturer, Mal- 

den, Mass., April, 1923. 

ScHMIDT, HERMAN B., president of the Twitchell Process 

Co., Cincinnati, Ohio, April, 1921. 
SELICK, GEORGE, vice-president C. H. 

York, April, 1928. 

SPRINGER, ISADOR, retired from Imperial Metal Manufac- 


April, 1922 
Hanson-Jenks Co., perfumers, 
Tyson Cr 


president of the 


Jurgens 


long connected with -Bertrand 


Lowe Barbers’ 


Excelsior Soap 


A., retired from perfumery, essential oil 


Ritchie & 


Chicago, 


Selick, Inc., New 


turing Co., Long Island City, April, 1916. 

STICKLES, GeEorGE, president of the Eastern Extract Co, 
Boston, Mass., April, 1915. 

Sti_weLit, A. A., of A. A. Stilwell & Co., essential oils, 
New York City, April, 1906. 

SWINDELL, Georce B., Swindell Brothers, Baltimore, 
April, 1926. 

TOMBAREL, JEAN HENkI Marie, head of Tombarel ['reres, 
Grasse, France, April, 1914. 


aR aime: LER 
George W. Minstrell 


George W. Minstrell for many years toilet goods buyer 
for Bloomingdales and originator of the Fan Toi line of 
bath salts, died early in March. During the last few years 
he had been manager of the toilet goods division at the 
3ush Sales Building in New York and was one of the best 
known men in the field in the Metropolitan territory. 

* * kx 


George T. Turner 


Turner, for many years manager of the Chi- 
cago Branch of Armstrong Cork Co., and a former president 


George T. 





and 


iist, 


Chi- 
sident 
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of the Chicago Drug and Chemical Association, died sud- 
denly on March 16th, from an acute attack of heart disease, 
while returning by train from his vacation in the West. 
Mr. Turner had been with Armstrong Cork Co. for 33 
years, was a member of the Union League Club and the 
Oak Park Country Club, and was socially active in many 
ways. His passing was deeply mourned by the large num- 
ber of friends who gathered at the services held at the First 
Presbyterian Church of Oak Park on March 20th. Burial 
took place in Cleveland, Ohio, on March 21st. 


* * * * 


William Steinberg 


William Steinberg, representative of Coty, Inc., in the 
Middle West, died in Chicago on March 8 Mr. Steinberg 
was one of the most competent and busiest salesmen in 
Western territory as well as one of the most popular with 
the trade and with his competitors. 


BOOK REVIEWS 
(Copies of Books Reviewed in this Column, and Other 
Works Useful to Our Readers may be Obtained through 
the Book Department of THe AMERICAN PERFUMER & 
EsseNTIAL O1t Review, 81 Fulton street, New York.) 


A Packaging Directory 


PACKAGING CATALOG for 1919; Volume 1; 143 pages. Pub- 
lished by Breskin and Charlton Publishing Corp., 11 
Park Place, New York, N. Y. 

The publishers of Packaging Catalog are to be congratu- 
lated upon the work they have accomplished and the service 
they are rendering to the packaging industry through this 
volume. This service adequately and efficiently meets the 
requirements of those manufacturers and other individuals 
who are seeking to obtain the advantages that are generally 
and specifically credited to the use of the package in present 
day manufacturing and merchandising practice. Aside from 
the outlining of methods and practices, the book supplies the 
user with complete information pertaining to such equipment 
and supplies as are necessary to the successful and economi- 
cal production of his package. 

The catalog is handled more or less as a handbook. The 
comprehensive editorial section in the forepart of the book 
is devoted to valuable information for the package manu- 
facturer. And we are glad to see that the advertising pages 
are confined to the back of the book and not interspersed 
among the editorial pages. The advertising sections are 
arranged to form an extensive reference to machinery and 
equipment and supplies used in the industry as well as form- 
ing a complete buyers’ guide. 


Circulars, Price Lists, Ete. 


Tue U. S. DEPARTMENT oF AGRICULTURE in Farmers Bul- 


letin 1555-F states that spearmint and peppermint culture 


in the United States could be considerably expanded beyond 
the 35,000 acres now growing the crops if greater commercial 
demands for the oils should develop. 

The mints prefer deep, rich soil, well drained but re- 
tentive of moisture, and fairly open texture to permit easy 
root penetration. An abundance of humus is desirable. These 
preferred conditions are most readily available in well- 
drained swamp lands, usually referred to as muck soils, 
Which have been so successfully used for growing celery, 
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onions, cabbage, and similar crops. Upland fertile sandy or 
gravelly loams of good depth and proper texture that will 
produce potatoes and corn are also reasonably suitable for 
mint culture. 

Both spearmint and peppermint yield an essential oil which 
is the principal marketable product, although there is a 
limited use for the dried herb of peppermint. Peppermint oil, 
which is the most important of the mint oils, enters into nu- 
merous medicinal products, but its principal use is for flavor- 
ing candies, chewing gum, and tooth pastes. Spearmint oil is 
less in demand because its use is confined almost exclusively 
to the flavoring of chewing gun:. 

Mint growing if intelligently conducted, brings fair acreage 
returns to those who engage in it as an established farming 
operation. The crop is very susceptitle to unfavorable 
weather, especially in the spring, and the yield of oil per 
acre therefore varies greatly from year to year. 

The market demand for mint oils is steadily increasing, 
says the bulletin, but a sudden and considerable increase in 
production would no doubt have a most unfavorable effect on 
the industry. 

A copy of the bulletin may be obtained by writing to the 
United States Department of Agriculture, Washington, 
Ee <. 

* * * * 


PHOENIX Hermetic Co., Chicago, Ill., continues to 


send, us its attractive and interesting little house organ 
The Phoenix Flame. We are glad that we asked many 


months ago to be placed upon the mailing list for this little 
booklet and we welcome its monthly arrival as a source 
of entertainment and what is more important, ideas. Not 
only is it attractively gotten up but the value of the 
material which is packed into its pages each month by 
H. J. Higdon or “Don Hig” as he is known in his editorial 
capacity goes far beyond that of most similar publications. 
We are particularly intrigued by some of the cover sub- 
jects and their treatment and are glad for permission to 
reproduce a recent cover in miniature. We are confident 
that many of our readers will desire to make the acquaint- 
ance of the magazine which they may do by addressing the 
company’s Chicago office at 2444 West Sixteenth street. 
* * * * 

Donce & Otcotr Co., New York, has received from its 
principals, E. Bontcheff & Co., Kazanlik, Bulgaria, the fol- 
lowing letter regarding the coming rose crop: 

“No one can say at the moment to what extent the recent 
severe frosts will affect the rose trees, and it will be only 
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towards t nd of March that it will be possible to know if 


damage has been done 


not. 
to the collective petition of the larger distillers 
Minister of 


effective war on the 


hanks 
and exporters, the Agriculture is to promulgate 
a law for an ‘Agrillus” grub pest. 


*The igiit 


midium subcorticium 


the mildew of the roses or the phrag- 


against 
is to be undertaken with state assist- 
ance, under the control and with the help of the agricultural 
institution in the Valley of the Roses.” 

a 

of Buffalo, has just sent us a 
Designs and Creations,” 
illustrated with the 


and 


Tue F. N. Burt Co., Ltp., 


very attractive catalog of “Burt 


This 


numerous 


little book is most artistically 


‘ontainers manufactured designed by the 


Burt artists and engineers. The various attributes necessary 


to proper packaging are described in the text matter of the 





catalog together with an outline of all that Burt packages 
stand tor, simplicity, dignity, and power. The book is de- 
signed and printed by Service Department, Breslin & Charl- 
ton Pub rp., New York City. 
* * * x 
NEW INCORPORATIONS 
NOT! {ddresses are given, so far as they are available, 
of the wu ) wors ( there se, letters « ther first class 
mail ma es e of attorneys on § mpantes, 
endors sts “PLEASE FORWARD 
Katz Sister Manhattan Borough, New York, beauty 


parlor, $1,000. M. London, 270 Madison Ave., New York, 
N. \ 
Ellis 
$25,000 
Try Me 
Corp ratior 
$100,000 


Sisters, Inc., Wilmington, Del., 
Franklin L. Mettler, Wilmington, Del 
Bottling Company of Allentown, Pa., 
Philadelphia, Pa., 
Guarantee & Trust C 
Albert, In Newark, N. J., hair 
1 rel, Newark, N. J 
Velvet Hand Soap Co., Inc., Bloomfield, N. J. Filed by 


beauty parlors, 


Delaware 


non-alcoholic e\ 


the compat $50,000 

Marques Deelorza, Manhattan Borough, N. Y., cosmetics, 
200 shares of common stock. W. W. Conrad, 150 Broad 
way, New Yor 


’ K BF. 
Marmolite Products Corp., Manl 


[ attan Boroug N. } 
cosme¢ $30,000 preferred stock and 500 shares com 
mon. J. B. Scovell, Lewiston 

Brookly Syrup & Extract Corp., Brooklyn Borough 


klyn, N. Y. 
Manhattan Borough, N. Y., $10,000 
adway, New York, N. Y 
N 


Road, 


N. Y., $5,000. P. Drimko, 26 Court street, Bro 
Stevens Soap ( | 
Coller & Coller, 277 Bri 
United 1603 Sheridan 
Ill., Manufacture and sale of 
pounds, Hall and 
Sank Bldg., Waukegan, II 
Franco Trading ( 30 North La 
Ill. Deal in smetics, perfumes, powders, et 
no par valu The Uni 
Salle street, Chicago, I] 
Velvet Hand Soap Co., Inc., 
Filed by the comy 
Dawn, 


Products ( rth Chicago 





soap and other cleaning com 
$20,000 Huise, Waukega 
Salle street, ( 


1,000 shares 





ited States Corp., 30 North La- 
Bloomfield, N. J., $50,000 


smetics, 
Fifth 


Borough, N. Y., c 
Golding, 489 


Manhattan 
mmon stock. S. R 
MN. 


Cosmetics, 


Armour 
200 shares of 
avenue, New York 

Make-Up Box 
100 shares of common 


York, N. Y. 


a a 
149th 


Manhattan Boroug 


D. Ecker, 361 East 





~| 
stock 


street, New 
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\lbany La Paloma Salon, Albany, N. Y., beauty parlor, 
$5,000. Hogan & Slingerlands, Albany, N. Y. 

S. Sorough, N. Y., beauty 
parlor, 100 shares of common stock. I. J. Kurz, 225 Broad- 
way, New York, N. Y. 

Frank Parker, Borough of Manhattan, N. Y., hair special- 
B. Glassberg, 338 Fifth avenue, 


Import Co., Brooklyn 


ist, beauty parlor, $32,500. 
New York, N. \ 

La Vanete Beauty Salon, Brooklyn Borough, N. Y.,, 
$2,000. M. M. Simon, 305 Broadway, New York, N. Y. 

Zamila, Borough of Manhattan, N. Y., toilet goods, 
$25,000. J. H. Schmidt, 3 West 19th street, New York, 
N. Y. 

Isobel Beauty Shoppes, Elmira, N. 
F. W. Annabell, Bath, N. Y. 

Floraroma Manutacturing Corp., Borough of Manhattan, 
NM. ¥ 


Y., Cosmetics, $10,000, 


shares of common stock. S. S. 

Menken, 52 William New York, N. Y. 

Beauty Salon, Borough of Manhattan, N. Y,, 

$6,000. Scherer & Wolf, 1440 Broadway, New York, N. Y. 
The Cleano 3454 West Lake 


Ill., manufacture and deal in soap and soap 


cosmetics, 200 
street, 
Davos 
Soap Products Co., Inc., 
street, Chicago, 

1 shares of non par 
& Sachs, 11 South 


compounds, 200 
Arvey 


products and cleaning 
stock 

street, Chicago, Il 
Pearl 


Chicago, IIL, 


value Feiwell, 


LaSalle 


Elsner’s 


Epstein, 


1416 Milwaukee avenue, 
sale of toilet 
Cohen, 100 W. 


Cream Co., 


manutacture 
$6,000. 


articles, fac 


Monroe 


and 
creams, etc., Samuel L. 
street, Chicago, Il 

Lever Brothers Company (Main Corp), manufacturing, 
dealing in and selling soaps and other detergents with their 
allied products glycerine, acids, alkalies and other chemicals, 


Name of 


rchants 


capital stock represented in Indiana, $199,201.75. 
Indiana office and agent, Jacob S.’ White, M 
Ind. 

Pompadour Toiletries, Borough of Manhattan, N. Y,, 
$30,000. F. W. Sperling, 2 Cedar street, New York, N. Y. 

\lberta Beauty Manhattan, N. Y., 
$50,000 preferred stock, 200 shares of common. E. B 
Cohen, 51 New York, N. Y. 

Castile Toiletries, Borough of Manhattan, N. Y., 250 
& Zorn, 2 


Bank 


suilding, Indianapolis, 


Shop, Borough of 
Chambers street, 


shares of commot Kahn Rector street 
New York, N. ¥ 
Chauncey Alcott & 


$26,000 ( 


Manhattan Borough, New York, 
West 94 Str 


Bro., 


bever izes, Alcott, 315 eet, New 


York, N. Y. 
Kandels Sport Brooklyn Borough, New York, 


$5,000. J. Jancourtz, 132 Nassau St. 


Shoppe, 
stationery, cosmetics, 


New York, N. ¥ 


Business Record 
Jacob Richards, 1,033 Lexington avenue, New York, N. Y., 
druggist. Liabilities about $18,000; assets about $3,400. 
Benjamin Schached, 1532 University avenue, New York, 
N. Y., pharmacist. Liabilities $21,215; assets, $6,650. The 
principal creditor is Schiefflein & Co., $1,216. 
The Morgan Drug Company, Newburgh, N. Y. 
ties, $244,082; assets, $22,459. 
Harry Zeh, 
than $12,000 
Alfred Wertheim, 
druggist and pharmacist. 
Julius Bram, 2166 Ocean Parkway and 514 Surf avenue, 
Brooklyn, N. Y., $58,281; assets, 


$5,400. 


Liabili- 
Liabilities more 


Amsterdam. N. Y., druggist. 


Nicholas avenue, New York, 
none. 


1538 St 


Liabilities, $22,336; assets, 


pharmacy. Liabilities 
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Montreal 


Business continues good. The phrase becomes almost 
monotonous in its regular recurrence, but however much 
one might desire variety, it is impossible to find a pessimist 
who either finds business dull or fears any slowing up in 
the near future. Even the recent debacle on the stock 
market has not affected things in the perfume, soap, toilet- 
ries and allied businesses. Indeed, an optimist in the high- 
class retail trade thought it might improve things. “There 
are sO many women who have been so busy round the 
brokers’ offices lately they hadn't time to powder their 
noses. Now they are definitely frozen out of the market, 
perhaps they will go back to their proper feminine function 
of being beautiful, and will start buying cosmetics again. 
Their husbands will probably have learned also that a wife's 
cosmetic bill is never so costly as her margin accvunt.” 

The spring season opened up unusually early this year 
in Montreal, the highways were cleared and passable ahead 
of the usual time, and in consequence, the country trade 
has already begun to move substantially, while the late 
winter business in the city is not yet over. 

Essential oil dealers indicate their business as very brisk. 
Orange and lemon oils are in particularly heavy demand, 
one of the dealers informs us. 

* * * ® 

Phillip R. Lyman died on April 3 at the residence of 

his sister, Miss Julia Lyman, in his 54th year. 
* 6 & « 

M. Lecogq, at the Confederation Building beauty salons, 
has inaugurated a new style permanent wave which he calls 
the “Croquignole Wind,” which does not require water 
wave or finger wave afterwards. When the hair has been 
shampooed it sets itself without further treatment after this 
style permanent, Mr. Lecoq says. 

* * * & 

J. Perreault has taken out incorporation papers for the 
opening of a perfumery manufacturing establishment at 1169 
Beaudry street. 

x * *k * 

J. G. Stuart, of Stuart Brothers and Co., Ltd., has 
gone to New York and will be in the States for some time 
on business. Stuart Brothers are back at their old address 
again. The damage done to their Youville square building 
by fire a little time ago has been remedied. 

* * * & 

The Nadeau Laboratory, Ltd., Montreal, were the 
victims of a particularly mean bunch of bandits on April 3. 
The thieves wrestled for a long time, as indications around 
the office showed, with the safe, but were unable to get it 
open. So to vent their spite, they turned over bottles of 
chemicals and emptied their contents over the floor, scat- 
(Continued on Next Page) 


AMERICAN PERFUMER & ESSENTIAL O1L REVIE 























































Toronto 
The Canadian P. A. T. A. is again active. The Asso- 


ciation has opened offices in the Concourse Building at 

Toronto, with W. J. M. McMullen, secretary, in charge. 

President Rea of Woodstock, Ont., is a frequent visitor. 
* ; * * 

W. P. Moore, Ltd., Toronto, has been incorporated as 
a chain of drug stores, with capitalization of 25,000 shares 
without par value 

* * * 

Dr. W. J. Shipley, professor of chemistry in the Uni- 
versity of Manitoba, and president of the Canadian Institute 
of Chemistry, was a recent visitor at Vancouver in the 
interest of the Canadian Chemical Association. 

* * & 

Statistics just released by the Dominion Government 
for the past two years show the extent of imports and 
exports of drugs and medicines between Canada and the 
he U. S. in 1928 totalled 
. Canada sold to the U. S. 
in 1928 $14,845 worth of drugs and medicines, and in 1927, 
$11,663. To Great Britain Canada sold $242,031 in 1928, 
and $198,643 in 1927. Imports into Canada from Britain 
in 1928 were valued at $1,037,083, and in 1927, $857,585. 

* * * & 


United States. Imports from 


$1,932,887, and in 1927, $1,396,51 


t 


Two more United States concerns are establishing 
branches in Canada, both of them at Windsor, Ont. One 
of these is the Kolynos Co., makers of tooth paste, to whom 
was recently granted a provincial license. The other is 
the Bisodal Co., makers of a medicinal preparation. These 
two concerns are now located in the Sterling Products 
building, though they are independent of that latter concern. 

* * * ® 

H. L. Schade, vice-president and manager of Sterling 
Products, Ltd., Windsor, Ont., and Fred. E. Weiss, manager 
of the Phillips Milk of Magnesia plant at Stamford, Conn., 
were recent visitors in Toronto. 

x *£ *k * 

George E. Rason, who resigned his position as man- 
aging director of Frederick Stearns & Co. of Canada, be- 
cause of ill health, and who is now in the South recuperat- 
ing, was the recipient of a gold wrist watch and an illumi- 
nated address sent by his former employees in the factory 
at Windsor, Ont. Mr. Rason is still a director of Stearns, 
and has been in the service of that company for the past 
26 years, 11 of which he had been manager of the Canadian 
company. 

eo &@) s 

At the first regular meeting of the Association of 
Licensed Manufacturing Perfumers of Canada, held last 
month in Toronto, the following members were elected to 
fill the offices on the executive board: For one year—Mr. 
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Zyrd, Toronto; Mr. Carman, Montreal; 
Mr. Read, Toronto; Mr. Dunn, 


meeting President A. 


for two years— 
Montreal, At the same 
Bellefontaine announced the following 
appointments to the Committee on Legislation, Transporta- 
Importation: J. D. Dunn, J. B. Williams Ce., 
Read, McLarty, Ltd., and Mr. Zyrd, Zyrd 


tion and 
chairman; Mr 
Mfg. Co. 
. es 2 @ 
Dr. G. H. Worthington, president of the Vancouver 
Drug Co., 


business blocks in Vancouver. 
* * * * 


has purchased for $160,000 one of the principal 


Frank Trapp, druggist of New Westminster, B. C., 
has been elected head of the Retail Merchants Association 
in his city for the next year. 


J. Watson, president of the Owl Drug Stores in Van- 


couver and president of the R.M.A. in that city, has been 


elected chairman ot a committee to combat wholesalers 


selling to the retail trade selling also direct tc consumers, 


at wh lesale prices 


* * ox * 


P. P. Banninga, merchandise manager for Metropolitan 


Stores, Ltd., announces the opening of a number of stores 
for his company throughout Western Canada. He recently 
purchased $300,000 worth of goods from western manu- 


facturers for his stores 
* * oe * 


The week of April 4 to 11 was selected by the Parke- 


Davis Co. as a Dominion-wide Display Week for their 
line of P. D. Toiletries. The J. B. Williams Co. has 
selected the week of April 18 for the same purpose. Other 


weeks selected are May 2 for Murine ; May 9 for Boncilla 
Empire Shopping Week; May 30 


June 13 for J. & J. 


' 
Foo 


Products; May 23 for 
Baby Talcum; 
Dental 


for Minty’s tooth paste; 


June 22, Dr 


Hygiene Week. 


School’s remedies; June 27, 


* * * * 
Oakwood Lodge, A. F. & A. M., held a “Pharmacy 
Night” Toronto 


druggists doing the 


during the past month with a number of 
honors 

* * * * 
At the close of the recent trip of manufacturing drug- 


gists through the Canadian West, J. T. Crowder, president 
of the 


a club bag and H. S. 


Canadian R.M.A., was presented by the party with 
Garlick, president of the manufac- 


turing pharmacists, with an address for their care and 


attention during the period of the trip. 
* * * * . 
Prof. R. C. Hurst of the Ontario College of Pharmacy 
gave an address on the “Romance of the Drug Store” be- 
month 


fore the Oshawa, Ont., Rotarians during the past 


at a dinner in that town. 
om * cd K 
Gerald E. Dupuis, druggist of Ottawa, won the Cana- 
\fter- 
wards he journeyed to Montreal and broke the record for 


dian Ski Jumping contest held recently in that city. 


a long jump at the Cote des Neiges hill. 
es eos 


Procter & Gamble Co., of Canada, Ltd., have made 
application to the Advisory Tariff Board of the Dominion 
government for the exemption from customs duty of once- 
refined cotton-seed oil. The Fairview Chemical Company 
have made a similar application in regard to ethylene-glycol 


when for use in any Canadian manufacture. 
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CANADIAN PATENTS AND TRADE-MARKS 


The increasing international trade relations between the 
United States and Canada emphasize the importance of 
proper patents and trade-marks protection in both of these 
countries in order that the expansion of business may not 
be curtailed by legal difficulties. 

For the information of our readers, we are maintaining 
a department devoted to patents and trade-marks in Canada 
relating to the industries represented by our publication. 

This report is compiled trom the official records in the 
Canadian Patent Office. 

\ll inquiries relating to patents, trade-marks, designs, 
registrations, copyrights, etc., should be addressed to 

PATENT AND TRADE-MARK DEPARTMENT 


Perfumer Publishing Co., 81 Iulton St., New York City 
TRADE MARKS REGISTERED 
“Conti.” Toilet preparations such as liquid shamp 


soaps, creams, lotions and skin and hair ointments and tonics 
Soap Distributors, Inc., Brooklyn, N. Y. 

“Tri't.” Cleaning powder, soap and by products thereof. 
Dame Maria L. Hussey Gilbert, Sherbrooke, Que. 


“Lix.” With arrow-headed streak of lightning pointing 
therefrom to profile of young man’s head beneath, and the 
words: “A Dressing a Day Keeps Dandruff Away.” Toilet 


Seely Mfg. Co., Ltd., Windsor, Ont. 
“Zodiacal,” “Astrological.” Toilet prepara 


preparations. 
“Planetary,” 


tions. Ruth C. P. Stevenson, Rockcliffe Park, Ont 
“Mimzy.” Perfumes, toilet water, sachet powders and 
creams. E. J. Fay, New York, N. Y. 


“Lymeogene.” Dentifrice. Lymeogene, a limited liability 
company, 26, rue Cambon, Paris, France. 
“Nu-Growth,” with the slogan “We Grow Abso- 


Hair 


lutely !” Hair treatments Isabella Stuart, Vancouver, 
British Columbia. 
PATENTS GRANTED 
287 ,963.—Container closure. George Herbert Bennett, 


Thursley, County of Surrey, England. 

288,121.—Isopropyl Acetate Processing. The Standard 
Oil Development Co., New York City, N. Y., assignee of 
Hyym E. Buc, Roselle, N. J. 

288,124.—Bottle cap. The Stewart Mfg. Co., assignee of 
Roy N. Stewart, both of Boston, Mass. 

Montreal Notes 
(Continued from Preceding Page) 

tered papers from the desk on the floor, generally making 
as much mess as they could, and then piled up empty packing 
cases and set fire to them. 
quickly opened the automatic sprinklers, which called the 
little fire 


The heat from the burning wood 
fire brigade and extinguished the fire so that 
damage was suffered. 

* * * * 

Messrs. Boivin and Grenier, of Quebec, announce their 
intention of opening up an office in Montreal, and possibly 
later a factory for the manufacture of toilet goods. At this 
writing Mr. Boivin is in town making the necessary arrange- 
ments. , 6 es 


Hon. Henry Miles, of Leeming, Miles and Co., Ltd, 


was feted by the Provincial Franchise Committee at a 


luncheon recently, he being the guest of honor. The com- 
mittee organizations of the 


represents all the women’s 


province that are interested in obtaining the vote for women, 
Hon. Mr. 
champion for many years, 

a 


a cause of which Miles has been a_ vigorous 


In presenting to shareholders a report showing earnings 
equal to 45 cents per outstanding share during an initial 
period of six months’ operation, National Distilleries, Ltd., 
state that “owing to keen competition in industrial alcohol, 
returns from that source were less than anticipated.” 
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Mark Department 


Conducted by Howard S. Neiman 


HIS department is conducted under the general 

supervision of Howard S. Neiman, contributing editor 

on patents and trade-marks. This report of patents 
trade-marks, designs is compiled from the official records 
of the Patent Office in Washington, D. C. We include 
everything relating to the four co ordinate branches of the 
essential oil industry; viz.: Perfumes, Soaps, Flavoring 
Extracts and Toilet Preparations. 

Of the trade-marks listed those whose numbers are pre- 
ceded by the letter “M” have been granted registrations 
under the Act of March 19, 1920, The remainder are those 
applied for under act of February 20, 1905, and which have 
been passed to publication. mm 

Inventions patented are designated by the letter “D. 

All inquiries relating to patents, trade-marks, 
registrations, copyrights, ete., should be addressed t 

PATENT AND TRADE-MARK DEPARTMENT 
Perfumer Publishing Co., 81 Fulton St., New York City 


designs, 


f eo 
te—Dates given in Trade-Mark Registrations are those 
.\ Ole ates u 
from which use of the mark is claimed. 


TRADE MARK REGISTRATIONS APPLIED FOR 
(Act of Feb. 20, 1905) 


These Registrations are not subject to opposition 

240,398 Jovce Extract Co., Brooklyn, N. Y., assignor 
to Fred Fear & Co., Brooklyn, N. Y., a corporation of New 
York. (1921).—Flavoring extracts and syrups for food 
purposes 
246,095 
1925.) —Hair grower 

255,214.—Daley’s Inc., Los Angeles, Calif. (July 1, 
1925.) —Flavoring extracts for foods. 
258,.680.—Flash Chemical Co., Cambridge, 
19, 1906.) —Soap 

260,577. -McKesson & Robbins, Inc., 
(Dec. 1, 1927.) —Toilet preparations. 
62,303.—H. C. Harding Inc., Philadelphia, Pa ( Cct. 
1, 1925.)—Soap oil. 
262.858.- Josephine 
1927.) —Hair restorer. 
263,442.—Edward Stahl, doing business as Samson Labor- 
atories, Chicago, Ill. (Jan., 1924.)—Hair shampoo. 
206,456.—Alired I. Burrows, doing business as Maiden 
Blush Products Co., Chicago, Ill. (Mar. 19, 1928.)—Toilet 
preparations 

267,348.—W. J. Bush & Co., Ltd., London, England. (July 
16, 1927.) —Toilet preparations. 

267,674.—Arthur E. Thompson, doing business as Janice 
Perfume Co., Sioux City, Ila. (May 1, 1928.)—Perfumes, 
Hair oil. 

269,416.—McKesson & Robbins, Inc., Bridgeport, Conn. 
(Jan. 18, 1928.)—Lip stick. 

269,068.—Lehn & Fink, Inc., Bloomfield, N. J. 
1928.) —Deodorant, mouth wash. : 
270,460.—Albert Boehringer, doing business as C. H. 
Boehringer Sohn, Nieder-ingelheim-on-the-Rhine, Germany 
(July 1, 1913.)—Preparation for deodorizing. : 
270,597.—Lucretia Vanderbilt, Inc. Bridgeport, Conn. 
(Aug. 1, 1928.)—Toilet preparations. 

272,063.—Standard Oil Co. of California, W ilmington, 
Del. and San Francisco, Calif. (May 25, 1917.) —Cosmetic 
oil, liquid petrolatum and neutral white oil. 
272,104—Jarson Hairenu Co., Detroit, Mich. (Feb. 15, 
1928. ) Hair restorer. 

ool 2.806. —Arthur A. Cramer, Brighton, Mass. 
1928, )— Dyes combined with soap. 


Darnella Johnson, Raton, N. Mex. (Jan. 17, 


Mass. (July 


Bridgeport, Conn. 


Mason, Minneapolis, Minn. (Dec., 


(Apr. 4, 


(Aug. 21 


mo Ee = Bo ‘ ; 
273,419.—Societe d’Exploitation Du Carburateur Berguil, 


Levallois-Perret, France. (Aug. 11, 1920.)—Atomizers. 


29, 1916.) 


274,025.—The J. R. Watkins Co., Winona, Minn. (Dec. 

. »oaps 

274,026.—The J. R. Watkins Co., 
11, 1894.)—Toilet preparations, 

274,281.—Prince Matchabelli Perfumery, New York, 
N. Y. (Nov. 3, 1926.) —Perfumes. 

274,815.—Joseph Amster, New York, N. Y. (Oct. 1, 
1928. )—Dentifrice. 

274,866.—F. R. Arnold & Co., New York, N. Y., assignor 
to Parfumerie Roger & Gallet, Societe Anonyme, Paris, 
france. A corporation of the French Republic. (Oct. 31, 
1925.) —Toilet requisites. 

274,.871.—James Coumos, doing business as Thalia 
Specialty Co., Newark, N. J. (Oct. 30, 1928.)—Hair tonic, 
hairdressings, hair dyes, hair oils, shampoos, perfumes, and 
toilet waters. 

274,909.—Continental Scale Works, Chicago, Ill. (Oct. 
10, 1928.)—Skin-treating preparations 


Winona, Minn. 


Winona, Minn. (Jan. 








275,086.—The J. R. Watkins Co., 
17, 1928.)—Toilet preparations. 

275,187.—Georgia O. George Roloff, doing business as 
Georgia O. George, San Irancisco, Calit. (July, 1911.)— 
Shampoo, a facial-oil for cleansing and beautifying the skin, 
a facial cream for cleansing and beautifying the skin, 
astringents 
rouge. 
275,390.—Hinze Ambrosia Preparations Co. Inc., New 
York, N. Y. (May, 1895.)—Skin tonic, hair tonic, a skin 
preparation, and face and body powder. 

275,637.—Spartan Grocers, Inc., Los 
(Nov. 1, 1928.)—Food flavoring extracts. 


(Apr. 


nonmassage liquid masks, face powder, and 








Angeles, Calif. 


275,797.—Eugene Schueller, doing business as Les Labor- 
atoires de L’Oreal, Paris, France. (Dec. 30, 1927.)—Solid 
and liquid preparation for the care and treatment of the 
hair in the nature of shampoo. 

276,529—Kaw Products Co. Inc., Philadelphia, Pa. 
(Sept., 1926.)—Hair pomade, hair tonic, perfume, shampoo. 

276,826.—Baker Extract Co., Springfield, Mass. (1892.) 

Flavoring extracts for foods. 

276,854.—Mifflin Chemical Corp., Philadelphia, Pa. (Jan., 
1927.) —Medicated alcohol unfit for beverage purposes and 
manufactured in accordance with U. S. Formula No. 23-A. 

277,047.—Albert Bukin, doing business as Albert’s Perma- 
nent Waving System, Chicago, Ill. (Nov. 1, 1928.)—Hair 
tonic. 

277,108.—Gustave Glatzer, New York, N. Y. 
1928.)—Nail polish. 

277,191.—Mark W. Allen & Co., Detroit, Mich. (Dec. 12, 
1928.)—Antiseptic mouth washes and gargles, deodorants, 
antiseptic solutions, tooth pastes, and tooth powders. 

277,339.—Aluminum Cleaner Corp., Philadelphia, Pa. 
(Aug. 30, 1928.) —Powdered hand soap. 

277 ,406.—California Beauty Products, Los Angeles, Calif. 
(Nov. 15, 1928.)—Toilet preparations. 

277,632.—Marcel Franck, Inc., New York, N. Y. (Dec. 
1, 1928.)—Soap 

277,655.—Sidney O. Briggs, doing business as Pepsi-Cola 
Bottling Works, Suffolk, Va. (Nov. 25, 1924.)—Extracts. 

277,689.—James L. Younghusband, Chicago, Ill. (Dee. 1, 


(Nov. 1, 


1928.)—Lip sticks and lip rouge. 

277,728.—Prince Matchabelli Perfumery Inc., New York, 
N. Y. (Nov. 3, 1926.)—Face powder. 

277,730.—Prince Matchabelli Perfumery Inc., New York, 
N. Y. (Nov. 3, 1927.)—Skin lotion. 

277 816.—Charles Pfizer & Co., New York, N. Y. (Nov 


27, 1928.)—Flavoring powder for use in foods. 


277,835.—Harry FE. Jacobi, Inc., Baltimore, Md. 
1907.) —Vanity cases, puff boxes. 

277,900.—The Andrew Jergens Co., Cincinnati, Ohio. 
(Nov. 15, 1928.)—Perfumes. 

277,958.—Irving McEwen, Omaha, Neb. 
—Hair and scalp shampoo soap. 


( Mar., 


(May 6, 1927.) 


































































PILGRIM 


240,39% 


BARBAR, 


235,214 


SUNBRITE 


269,416 


Lacalut 


270,460 


Sanitific 
274% 815 


RAMONA 
175036 


SLIC 


277,/08 


ORA-MINT 


277/91 


CLOWN 


277.339 


QV 
278,093 


DrWests 


278.879 


Convallol 
279,158 


No.d 


279. 468 


278,000.—The 
1926. ) 
detergents with and without the 

278,056.—Pilzner Importing Co., 


Food 


(Aug. 5, 


15, 1928.) 
278,092.-+E 


Caron, Paris, 


Evergrowing 
A46,095 


th Ver Maes 
M 


\ 


260,577 


SAGROTAN 
269, 66% 


PAVOT 
274,866 
GLAD 


27%, 637 


Hosier 


Me ai a 


277,632 


Keyghiows 


M 254,751 





278, 1/7 
Rlcuroa}} 
179.003 


Jasmyl 
279,159 


G.N.S. 


279.469 


Cowles 


Detergent Co 
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Fermanent Wave 
LOTION 


M254,730 
TRIUNE 
262,303 
De Date 
270,597 


Healith~ Ray 
274,909 


275,197 


276,854 


HAIRAIDE 


277.958 


STAG 


27%,/23 
Afterglow 

278,528 
NASCENT 


278.915 


VANETHAL 


278.908 


DUNHILL 
M 254,737 


SAMSON'S 





2G3,442 


THALIA 
274,87! 
275,187 

Jona 
276,390 


California 
Beanty 


CLEAVODORE 
27,527 


of 


274, 104% 
NONODA 
279.212 


NUODA 
279,213 


Cleveland, Ohi 


Soluble chemical compounds for use as 


ucts and toilet preparations. 


278,093. 


Caron, Paris, France 


and toilet preparations. 


278,117.- 


Arthur E 


30, 1928.)—Tooth powder. 


278,123. 
1929. )- 
278,139. 


Darnee Inc., 
Shaving cream 


Helen 


M. Richard, 


1923.) —Face creams 


278,152, 
(Sept. 8, 


—Soap. 


278,527.—The 


278,155 
1928. ) 


278.334.—The 


Brillo 


Soaps. 


Brooks Oil Co.., 


Armand Co., 


addition 


(July, 1927.) 
Anderson, 


New 


Mig 


flavoring extracts 
. Daltroff et Cie, 
France. (Oct. 


of soap. 


New York, N. Y. 


(Dec. 


doing business as Parfumerie 


1923.)—Perfumery prod- 


Peekskill, N 


York, N. Y. 
New York, N 
Co., Brooklyn, 


Cleveland, Ohio. 
Des Moines, Ia 


E. Daltroff et Cie, doing business as Parfumerie 
Perfumery products 


(Dec. 


(Jan. 10, 


(Jan., 
mM. Xx. 
(1901.) 


(Feb. 10, 


1928.)—Deodorant either in powder or liquid form. 


278,528.—The 


1928. )- 
Drug Co., 


hair tonics. 


278,639.—Consolidated 


Armand Co., 
Rouge and lip sticks 
278,545.—Harry 
Baltimore, Md. 
ointments, dentifrice, 


Lemler, 


lotions 


doing 


Des Moines, Ia. 


Rendering Co., 30ston, 
(July, 1920.)—Tallow and grease for soap purposes. 


business as 
(Sept., 1927.)—Face powder, 
the hair, creams, 


(June 16, 


Har-Lem 


rouge, 


Mass. 


masa WOLZ 





M 
A54, 739 VANBEENOL M254,740 . 
267, 34% Pesacc 4 a 
Maiden Blush Sweer-lWue < 
2b6.45b Q. E. D. 267,674 262.955 
272,866 
ORONITE BERQUIL 
272,063 273.419 
HAIRENU AKERS 
274,104 B 
oii 274,025+ 
IPE ren a ay aPes 254,480 
"277,047 SP... VANETHAL 
BELILA 217,8/6 miwcess 


WHITENER 


oo s « ee a/]*,43/ 


277,653 A 

* 

—Jatee 27489 
277,689 

HAR-LEM 217,728 


. 


273,545 





274,152 


OREN 
278,639 

&; ge 
218.7 


7/8 





P 276,155 
peal 218.846 
|| roneTmes || : 


Aaa 
273,771 


BIG-PAY 


279.75) 


Medame 


' 
Du 2,82) 
REJUVENATION 


278,965 279,/39 





279,558 


278,718.—Republic Laboratories, Inc., Chicago, Ill. (Aug. 
1, 1928.)—Liquid deodorizer and disinfectant. 
278,791.—Gifford Co., doing business as Martha Lee Co., 
Waco, Tex. (Sept., 1926.)—Acne cream, bleach cream, 
waterproof cream, astringent cream, tissue cream, lemon 
pack, wrinkle cream, and cleansing cream. 
278,801.—Phillip Monroe Money, M. D., doing business as 
Chords, Washington, D. C. (Noy. 21, 1927.)—Perfumes 
278,821.—The Trexler-Henry Co., Allentown, Pa. (Oct. 


1, 1927.) —Deodorant 
278,846.—Parfumerie Roger et Gallet, Societe Anonyme, 
Paris, France. (May, 1926.)—Perfumery products. 
78,879.—Western Bottle Mfg. Co., Chicago, Ill. (Dee. 


13, 1928.) 


278,865. 


Tooth paste. 
Beatru. Laboratories  Inc., 
(Jan. 12, 1929.)—Face cleansing creams. 

278,908.—Charles Pfizer & Co., New York, N. Y. 
27, 1928.)—Flavoring powder. 

278,915.—Louis De. Tuccelli, doing business as Louis De. 
Tuccelli Co., Buffalo, N. Y. (Feb. 10, 1928.)—Hair tonic. 

279,003.—W. B. McVicker Co. Inc., Brooklyn, N. Y. 
(Jan., 1920.)—Soap in liquid, cake, powder and stick form. 

279,051.—Le Grellier, Inc. New York, N. Y. (Nov. 
1927.) —Perfume. 

279,108.—The Ray-Ol-In 
(Sept. 18, 1928.)—Liquid 
scalp. 

279,158—Heine & Co., New York, N. Y. (June 10, 
1926.)—Natural and synthetic oils suitable for perfuming 
purposes, 


Milwaukee, Wis 


(Nov. 


Newark, N. J. 


Laboratories, i 
for the hair and 


preparation 
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79,159 —Heine & Co., New York, N. Y. (May 4, the body through the wall aperture, the pledget extending 
1926.) —Natural and synthetic oils suitable for perfuming beyond the open end of the plug a short distance for use as 
purposes. an applicator, and a cap with internal screw threads of a 


279,212, 279,213—John D. Cardinell, doing business as size to screw on the end of the body over and around the 
Nuoda Co., Montclair, N. J. (June 25, 1928.)—Nail enamel. plug and pledget and seal the body. 

279,281.—Samuel Kolow, doing business as Chandler 1,705,466. Talcum-Powder Box. Harry R. Corey, Brook- 
Campholine Co., Cambridge, Mass, (1878. Under 10-year lvn, N. Y., assignor to American Can Company, New York, 
proviso.) —Toilet preparations for windburn, rough chapped WN. Y., a Corporation of New Jersey. Filed Dec, 17, 1921. 
skin, sunburn, prickly heat, insect bites, etc. and for use Serial No. 523,004. 8 Claims. (Cl. 221—64.) 


e ! . . - 
alter shaving 1. A sifter top can comprising a body, a top formed 
—) > | ( Samar Taw: : < 7 ~ lew 7 — . I “ « y> s } 
279,408, 279,469.— General _Naval a Co., Inc., New with perforations arranged around its center at a distance 
York, N. \ . ‘ May 10, l “y a tlaz 1 Feb. 15 therefrom, a cap mounted to rotate on said top.and formed 
mG KER __ Par ea a “eb. 15, eee ; eae ea ne seis 
of ,558.—Parham Chemical Co., Dallas, Tex. (feb. with sifting perforations which are at a different distance 
1926.)—Facial cream a ; from said center from said perforations of the top, said top 
279.751.—]. C. Penney Co., Wilmington, Del. and New  ,... . : . 1 . . . 
mayer oe Se > ’. ee : having portions for closing the perforations of the cap when 
| N. ¥ CJ 17, 1929.)—Toilet and laundry soap ore : errs E 
York, \. i. Fa Sep Rees ae aundry soap. the fatter is turned to closed position and having channels 


. — forming indirect communications between the perforations 
of the top and the perforations of the cap when the latter is 


TRADE MARK REGISTRATIONS GRANTED turned to open position. 
(Act of Feb. 20, 1905) 1,705,814. Talcum-Powder Can. John M. Hothersall, 


a 3 Brooklyn, N. Y., assignor to American Can Company, New 
These Registrations are not subject to opposition s York, N. Y., a Corporation of New Jersey. Filed Feb. 11, 
M254,730.—John Miller, New York, N. Y. (Serial No. 1922 Serial No. 535.907. 6 Claims. (Ci. 221—64.) 
278,511. Dec. 11, 1927.)—Lotion used in connection with { 
permanent waving ot the hair. an 7 _— perforated top part, and a perforated cap rotatably fitting 
M2s4751. re mane ' a Pn ‘SW said top part, said cap having a polygonal recess and being 
hoe ee: ee ee eee Se a eR provided with a gasket seated in said recess and held in 
powcer. 


M254,737.—E. & J. Bass, Inc., New York, N. ¥. (Serial Place by the walls thereof. 


\ talcum powder can, comprising a body having a 


No. 257,091. ‘Oct. 8, 1927.)—LEmpty vanity cases made of 1,705,852. 50a. Oscar H. Carlson, Galveston, Tex. 
base metal, and parts thereof. Filed Sept. 16, 1927. Serial No. 220,067. 2 Claims. (C1. 
M254,739.—Daley’s Inc., doing business as Economy °/—*:) 
Wholesale Grocery Co., Los Angeles, Calif. (Mar. 18, 1. The process of producing a soft soap consisting of 
1926. Serial No. 255,165.)—Food-flavoring extracts. boiling a mixture of castile soap, bicarbonate of soda, 
M254,740.—Pheasant Products Co., Chicago, Ill. (Serial borax, glycerine and cocoanut oil in soft water, adding 
No. 276,327. Oct. 1, 1927.)—A compound flavor for food thereto a boiled mixture of stearic acid and sal soda, boiling 
purposes. the combined mixture and adding to the mass sulfuric ether. 
M254,751.—James B. Knighton, doing business as Knigh- 1,706,059. Wrist Pact. Albert Hagel, Newark, N. J., 
ton’s Tooth Powder Mig. Co., Minden, La. (Serial No.  assignor to Chase Companies Inc., Waterbury, Conn., a 
264,724. Jan. 1, 1928.)—Tooth powder. Corporation. Filed July 3, 1928. Serial No. 290,129. 3 


Claims. (Cl. 224—28.) 
1. A wrist pact having a case-body provided with four 
DESIGNS PATENTED beveled corners each having a perforation, two pivoted wire 
loops having pintles entering the said perforations, and a 
case-lining fitted within the said case-body and having its 
four corners inset to clear the said pintles and form clear- 


78,002. Perfumery Bottle. Irving W. Bean, Braintree, 
Mass. Filed Sept. 5, 1928. Serial No. 28,054. Term of 
patent 314 years i aaa as ‘ 7 ‘ i Stennis. tee ties eoe 

78,176, 78,177, 78,178, 78,179, 78,180, 78,181, 78,182, 78,183, oe 
78,184, 78,185, 78,247, 78,248, 78,249, 78,250, 78,251. Covering 1,706,249, : Bottle Stopper and Applicator. Harry D. 

, » 40, J, 46,6 », 49,240, os » 45,20Y, 4 . ; r. Reancaiaie Z meg 7 rm cere or ! 
for Vanity Cases or Analogous Receptacles. David H. Zell, aoe Bre oe N. as od 15, 1928. Serial No. 
Brooklyn, N. Y. Filed Nov. 15, 1928. Serial No. 28,882, <S 2. < Claims. (Cl. 215—41,) 





28,883, 28,885, 28,886, 28,887, 28,888, 28,889, 28,890, 28,891, 2. In a device of the class described, an inner stopper 
28,892, 28,895, 28.896, 28,897, 28,898, 28,900. Term of patent portion for engaging in the neck of a bottle, an outer flexible 
34 years. ange for engaging over the neck of the bottle and adapted 
on 78.194. Bottle or Similar Container. Leon A. Danco, to be rolled upwards into a roll, and integral with the said 
Rockville Centre, N. Y., assignor to McKesson & Robbins, ‘mer stopper, and straps attached at one of their ends on 
as Incorporated, Bridgeport, Conn., a Corporation of Connec the points of joining of the said flange and the inner stopper, 
es ticut. Filed Feb. 7, 1929. Serial No. 29.972. Term of and extending downwards along the inside of the said flange 
ct. patent 14 years and then upwards along the outer side of the same said 
78,195. Combined Bottle and Pedestal Therefor. Paul C. flange 
ne, Delaize, New York, N. Y. Filed Jan. 12, 1929. Serial 1,707,024. Washing Powder. Mahlon J. Rentschler, Wil- 
No. 29,575. Term of patent 7 vears. loughby, Ohio, assignor of one-half to William R. Jeavons, 
* Cleveland Heights, Ohio. Filed May 29, 1922. Serial No. 
7 564,568. 1 Claim. (Cl. 87—5.) 
is PATENTS GRANTED —— 
, rele 
1,705,256. Liquid Container and Applicator. Max B Neutral tallow sc ” io 
wv. Krusi, Habana, Cuba. Filed Sept. 13, 1926. Serial No. = ¢utral tallow soap ...... Theo enter 20 
“ ak re f ’ Fri sodium phosphate .........ccccccccccccece 20 
135,066. 1 Claim. (Cl. 128—269.) : _e _— a el: 
Ye. : Ps taal Bn as eine SAL SOUR noc cccecccecoss er re | 
ay A combined container and applicator, comprising a chamb Bicarbonate soda ...... wants ote autos eee ae 
Y. ered body of uniform bore to the open end that has external (Glauber’s salt ........... dé Seat ee 20 
screw threads, the outer open end wall being reduced to rt Pe ; ; i 
- form a shoulder and also screw threaded beyond the shoulder 1,707,334. Filler for Soap. Eugene Unfried, West 
wee to the end, a plug member comprising a tube of uniform Orange, N. J. Filed Nov. 8, 1923. Serial No. 673,533. 
bore with one end having a closing wall with a small 7? Claims (Cl. 87—23.) 
J. aperture therein, said closed plug end being externally re- 1. A flat filler for a cake of soap, made of a water in- 
nd duced to form a shoulder and screw threaded to the shoulder soluble non-saponaceous material gradually diminishing in 
and arranged to screw into the said threaded open end of thickness from the periphery towards the center thereof. 
10, the body until stopped by the shoulder on the plug engaging 1,707,660. Self-Closing Stopper for Receptacles. Arthur 
ng the body end, a pledget inserted in said plug bore to engage Hammerstein, New York, N. Y. Filed Sept. 16, 1927. 


said apertured end wall thereof and receive medicament from Serial No. 219,834. 5 Claims. (C1. 215—74.) 








78,194 


D 78,250 P 1,706,059 P 1,705,256 


1. A stopper of the kind described comprising a fitting 
arranged to be attached to the exit end of a receptacle in 
communication with the interior thereof, an apertured seat 
located in a stationary position within said fitting, and a 
hollow plunger slidably mounted in said fitting in axial 
registry with said seat and projecting exteriorly of said 
fitting, said plunger co-operating with said seat to close said 
exit end of the receptacle, and being axially movable away. 
from said seat to uncover the apertures thereof and permit 
the contents of said receptacle to be expelled therethrough 
and through said hollow plunger. 

1,707,684. Face Powder. Sidney Picker, New 
N. Y., assignor to The Crystal Chemical Company, Inc., 
New York, N. Y., a Corporation of New York. Filed 
Dec. 24, 1926. Serial No. 156,983. 7 Claims. (Cl. 167—9.) 

2. A face powder comprising a base at least a portion 
of the individual powdery particles of which have an ab- 
sorbed film of oil thereon, said powder being dry to the 
touch but adhesive in character when applied to the skin. 

6. The process of making a face powder which comprises 
mixing the powdered base of such powder with a limited 
quantity of olive oil to coat the individual powdery particles 
of such base, whereby a sensibly dry yet adhesive powder 
is produced. 

1,708,582. 


York, 


Sprinkler-Top Can. John H. Kuechenmeister, 


Clayton, Mo. Filed Aug. 5, 1925. Serial No. 48,209. 6 
Claims. (Cl. 221—64.) 

1. In a device of the class described, a tubular member, 
a fixed bottom closure therefor, a fixed perforated top 


closure therefor having an arc shaped slotted opening there 
in, a perforated cover rotatably mounted upon said top 
closure, a spring member connected at two spaced points 
with the perforated cover and depending therefrom through 
the slotted opening of the fixed perforated top closure and 
into the tubular member, the end edges of said slotted open 
ing acting as stops for the spring member to engage when 
manually rotating the perforated cover to open position in 
either direction 

1,708,745. Shaving Compact. Edna Sibley Tipton. 
York, N. Y. Filed Mar. 14, 1927. Serial No. 175,120. Re- 
newed Sept. 4, 1928. 1 Claim. (Cl. 132—80.) 

In a shaving compact, an organization comprising in 
combination, a plurality of tubular, relatively parallel con- 
tainers, closure members for the ends of the bores of said 
containers whereby they are adapted to carry shaving acces- 
sories, receptacles embodied in said organization upon 
opposite sides of and in like lateral relation to each of said 
tubular containers, and hinged closure members for said 
receptacles 

1,708,902. Process of Aldehydes. 


Esterifying Jacques 
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P 1,705,466 


“tf 


‘P 1,702,660 P 1,706,249 P 1,707,334 


“a 
P 1,708,582 P 1,708,745 





Schalch and John W. Olson, Chicago, Ill., assignors to Van 
Schaack Bros. Chemical Works, Inc., Chicago, Ill., a Corp- 
oration of Illinois. Filed Mar. 26, 1928. Serial No, 264,954, 
18 Claims. (Cl. 260—106.) 

1. In the process of converting an aldehyde to an ester 
in the presence of an alkyl oxide of a trivalent metal, the 
improvement which consists in using a promoter comprising 
the nitrate of a metal whose hydroxide is a weak base. 


Alcohol Production in 1927 


The Department of Commerce announces that, according 


to data collected at the biennial census of manufactures 
taken in 1928, the establishments engaged primarily in the 
manufacture of ethyl alcohol in 1927 
valued at $33,971,150, a decrease of 41.1 
pared with $57,705,704 for 1925, 


year. 


reported products 
per cent as com- 
the last preceding census 
The products of this industry are pure grain (ethyl) 
alcohol, denatured alcohol, and industrial alcohol. 

Of the 28 establishments reporting for 1927, 8 were lo- 
cated in Louisiana, 3 each in Massachusetts, New Jersey and 
Pennsylvania, 2 each in California, Illinois, Indiana and 
New York, and 1 each in Kentucky, Maryland and Ohio 
In 1925, the industry was represented by 31 establishments, 


the decrease to 28 in 1927 being the net result of a loss 


of 4 establishments and a gain of 1 establishment which 
reported production in 1927 but was idle in 1925. Of the 
4 establishments lost to the industry, 2 were idle throughout 


the year, and 2 went out of business prior to 1927. 


The statistics for 1927 and 1925 are summarized in the 
following table. The figures for 1927 are preliminary and 


subject to such correction as may be found necessary after 


further examination of! the returns. 
Per Cent 
of 
1927 1925 Decrease 
Number of establishments 28 31 
Wage earners (average for the 
vear) bv Meme ee sees 1,180 1,395 15.4 
Wages sdicla siden salad ek aoe bs $1,704,518 $1,838,318 7.3 
Cost of materials, factory sup 
plies, fuel, and purchased power, 
total bbbaekeaoanes <i $19,309,772 $38,564,481 49 
Materials and supplies .. 317,886,505 
Fuel and power $1,423,267 are 5 
Value of products.... =F .«+- $33,971,150 $57,705,704 41.1 
Value added by manufacture. $14,661,378 $19,141,223 23.4 
Horsepower ........ 7,061 10,268 —31.2 
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Geranium in Insect Control 

Wasuincton, April 15.—Observations made of the effect 
of geranium poisoning on the Japanese beetle hold out the 
possibility that a new and better poison for control of the 
pest may be discovered than geraniol itself. For the past 
five years Department of Agriculture quarantine agents in 
New Jersey have used geraniol as an attrahent to con- 
centrate the beetles on a particular tree or orchard where 
they are killed by contact spray. The use of geraniol in 
this connection has been very effective. 

It has been known for some time that the beetles feed 
on geraniums and that such feeding frequently is followed 
by paralysis and death. The insects are drawn to the plant 
and eat both flowers and foliage. Many of the beetles are 
paralyzed and fall beneath the plants. Some of the beetles 
recover and others die. 

No particular significance was attached to the effect of 
the geranium diet on the beetles until Charles H. Ballou, 
of the A S. Bureau of Entomology, observed last summer 
that of beetles fed on geraniums in the sun many more 
were paralyzed than when they fed on geraniums in the 
shade. Mr. Ballou also found that 24 hours after death 
by geranium poisoning the entire digestive system ot the 
beetle was destroyed 

A thorough study of the chemical nature of the plant 
has been proposed by Mr. Ballou in the hope that it might 
lead to the development of an insecticide that has not 
only the attrahentive characteristics of geraniol but also an 
active poisonous effect on the beetles. A. L. Quaintance, 
associate chief of the Bureau of Entomology, advises that 
the observations made do not warrant any extravagant 
claims for the effectiveness of geraniums but that there is 
some hope that they may lead to a more effective means 


of control. 


Where Beauty Lies 


A Chicago “beauty doctor” is dissatisfied with American 
girls, according to the Herald Tribune, which comments as 
follows: Ninety per cent of them, she says, do not measure 
up to the standards set by those whose business it is to 
ascertain beauty. Instead they employ artfulness to cover 
up their natural defects, with the result that the country has 
won a reputation for the good looks of its women that it 
hardly deserves. 

Well, it takes a woman to catch a woman. On the other 
hand, it should be recorded of beauty that if it doesn’t lie in 
the eye of the beholder, it is non-existent. Who cares what 
a “beauty doctor” thinks of the points of his fair one so 
long as she delights his vision? We have all been taught 
that “handsome is as handsome does”; also that “beauty is 
but skin deep,” but against these sour aphorisms placé the 
far more universal experience that beauty is a product of 


the sympathetic optic. 


“When all the world is young, lad, 
And all the trees are green, 

And every goose a swan, lad, 
And every lass a queen” 


Then it is that we form those enthusiastic judgments 
which this cold-blooded analyst considers so erroneous. 

Let us assume she is right and that “not more than one 
out of every ten women in the United States could pass a 
beauty test,” what a nation of decrepit shellbacks it would 
be that paid serious heed to her criteria! 
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A Survey of Technical Literature 


Abstracts Prepared by Colonel Marston T. Bogert, 
Columbia University, Consulting Editor on Synthetics 


L. S. Gilchitch and R. Naves. Identification of cedrene 
by oxidation with permanganate. Chimie & Industrie, 
Special No. 482-3 (April, 1928). Cedrene-glycol, pre- 
pared either by the method of Semmler and Hoffman, or 
by the Chiris modification thereof, melted at 167.5°-8°, and 
not at 160° as reported by Semmler and Hoffman. The 
former method gave only about 16% of the yield of the 
latter. The prolonged heating at high temperature which 
this former method involves did not cause a complete 
isomerization of the glycol during distillation 


12. Osman Achmatowicz. The structure of the products 


obtained by addition of hydrochloric acid to bornylene. 
Rocsnikt Chem. 8, 55-70 (1928). The compounds de- 
scribed are regarded as the endo-borneol stereoisomers of 
the ordinary borneol series, the latter representing the 
exo-borneol (Bredt) group. Isoborneol is not a stereo- 
isomer of borneol, as believed by Bredt, but a structural 
isomer. CHCl was obtained by addition of HCl to 
bornylene in ether, ligroin, CHCl, or acetic acid solution, 
in the presence or absence of a little HO. Yield, 96%; 
colorless crystals, m. 149°-9.5°. CiHiBr, m. 124°-5°, 
CoHul, m. 22°-5°. Silver nitrate removes the halogen 
from all three of these halides easily and completely. 
CiHi:Cl heated 12.5 hours in a sealed tube at 100° with 
HO, lost 75% of its Cl. From the portion insoluble in 
H:O, a fraction (b. up to 160°) was separated, low in 
Cl, which yielded cyclene (m. 64°-6°, b. 155°-8°) when 
distilled over Na. CwoHiBr reduced in alcoholic solution 
by Zn dust, the product distilled with steam, extracted 
with ether and the extracts fractionated, gave two frac- 
tions, one (b. 157°-65°) containing bornylane, and the 
other (b. 192°-9°) a compound, CwHx»O (buez 197°-8°, 
mol. ref. 54.90), which is the ethyl ether of the alcohol 
of b.p. 186°. The halogen therefore was in the a-position. 
Either CioHwCl or CoHBr, after four weeks’ standing 
with silver acetate and acetic acid, gave a small amount 
of a hydrocarbon and an ester (bh, 105°-7°) of pleasant 
odor. Saponification of the latter yielded the alcohol (b. 
186°) noted above. CiH:MgBr, large crystals, treated 
with dry Oz and the product fractioned gave bornylane, 
a stereoisomer of hydrodicamphene (m. 85°-7°, boo 195°-6°). 
CwHi;Mgl gave a little borneol, much CoH, bornylene, 
and other products. 


3. S. S. Nametkin and Antonina Zabrodin: Univ. of 


Moscow. A new bicyclic, doubly unsaturated hydrocarbon, 
tsocamphodiene, and its hydration product, bornylenol. 
Ber, 61B, 1491-4, (1928). The simple bicyclic hydro- 
carbons so far known belong either to the saturated series, 
CnHyn-s, like camphane and fenchane, or to the analogous 
cycles containing one ethylene bond, CnHen-,, like 
camphene and bornylene; but similar bicyclic systems 
carrying two double bonds which would correspond to the 
type formula CnHen-6, and hence be isomeric with the 
benzene series have not been described. The authors have 
succeeded in preparing such a hydrocarbon, isocamphodiene 
or camphenene, the constitution, properties and reactions 
of which are recorded. 










































































AMERICAN PERFUMER & ESSENTIAL OIL 





REVIEW Apri, 1929 





Grasse Report for April 


From Our Own Correspondent 


S we have indicated in our preceding report the evils 
wrought by the cold weather which we have passed 
through are many. The farmers are undecided as 
to what steps to take to make good the damage and espe- 
cially to put the trees and plants used for perfumery rapidly 
in a state of production. With regard to certain cultiva- 
tions or plantations it is still impossible to obtain an accurate 
idea of the consequences of the cold. Particularly with 
regard to the orange trees, it will be necessary to wait till 
the end of growth. It is not necessary therefore at this 
time to speak of pruning for regrowth or of the tearing up 
of trees. Experience has shown in similar circumstances 
that it is not necessary to make precipitous resolutions as 
the resistance of the trees varies under different influences. 
As a matter of fact, it is not a rare thing to observe, par- 
ticularly in orange plantations, trees which seem almost 
immune alongside of others almost destroyed. To treat 
them all in the same way would constitute a professional 
mistake, which undoubtedly our growers will not commit. 

The importance of the damage will only be revealed gradu- 
ally as growth is resumed, but at this writing we can make 
the positive statement that all crops are more or less in- 
volved. 

The general situation of the market with regard to the 
essential oils of the country, and principally essential oils of 
flowers, naturally reflects these circumstances. All products 
are extremely high and the sellers are conservative in view 
of the difficulty of ascertaining what the next crops will 
bring. 

Orange 

The orange tree plantations have suffered most heavily. In 
the region along the sea coast, where the 
dropped to 14° F. 


temperature 
and more, the trees froze completely; the 
There has been 
no crop this year, either in orange flowers or in sprouts, 
and it is hoped that the damage will be restricted to the loss 
of the coming May crop 


buds and the leaves have been annihilated. 


In the higher sections the very heavy losses have been 
attenuated by the more favorable exposure of the orange 
trees. The trees, for the greater part, still have their green 
foliage. but upon examining them more closely lacerations 
were found in the bark of the heavy branches, indicating 
that they were frozen while the sap was rising. These trees, 
therefore, had to be cut down sharply, an operation the re- 
percussion of which will be reflected in future crops. 

The orange trees are being benefited at the present time 
by a short rainy season, and the first warm days also helping 
along, we should see next May a reduced crop, it is true, 
but one which should nevertheless reach 200,000 kilos of 
flowers, namely, one-tenth of a normal crop. 

All orange products, which are in particularly heavy de- 
mand, have increased considerably in price and a few trans- 
actions have been closed of minor importance, owing to the 
excessively reduced stocks. There has already been a 50% 
increase on the prices in force at the beginning of the year. 
For Neroli an increase of only 20 per cent has been 
charged, but it will be still further increased soon, for the 
supply in this product has been practically exhausted, and 


the crop next May will certainly be too small to take care 
of the requirements of the clientele. 
Rose 

The rose bushes have apparently not suffered. The crop 
will not be excessively short, we believe, compared with 
that of last year, but the prices of the flowers will certainly 
be very high. 

Mimosa 

The crop was, practically speaking, nil. The plants, which 
closed down their manufacturing operations before the cold 
weather set in on account of the poor yield have not been 
able to resume operations as the cold and the snow destroyed 
what remained of the crop. The mimosa plant has been 
very seriously affected, especially the choice varieties, which 
were annihilated. The variety “Dealbata” is very much 
more resistant, and a few trees isolated or in flower gardens 
are in full bloom. Of course, the flowers harvested from 
these trees are destined for florists who are in a position to 
pay prices for them, which are entirely out of reach for the 
perfumer. 

Victoria Violet 

The temperature in the Hyeres region, which supplies a 
large number of the Grasse plants, was severe. 
All flower and market garden crops have been destroyed 
and the cultivations of Victoria violet, although protected 
by screens, have been largely destroyed both as regards 


more 


flowers and as regards leaves. 
Clary Sage 


Many new plantations have been destroyed by the cold and 
the old cultivations do not bear well. It is to be feared 
that the production will not be more abundant this year, and 


high prices the therefore probable. 


Lavender 


Rising market. Large orders have resulted in a rapid 
increase in prices, from 15 to 20 francs per kilo, which will 
be maintained until the next crop. 


Herbs Classed as Non-Enumerated Articles 
A protest, No. 293088-G, Joseph Personeni 
against the decision of the collector of customs at the port 
of New York was upheld on March 4 by Justices McClel- 
land, Sullivan and Brown. 


made by 


A lot of merchandise invoiced 
as “100 bags of herbs” was classified as “flavoring extract 
not containing alcohol” dutiable at 40 per cent ad valorem 
under paragraph 40 of the Tariff Act of 1922. The plaintiff 
claims it should be classed as a non-enumerated article at 
20 per cent under paragraph 1459 or as a drug advanced in 
value at 10 per cent under paragraph 34. 

As it was shown that the herbs contained cinchona bark, 
quassia bark, yarrow root and rosemary leaves in powder 
form combined with iron and sulfate of quinine for the 
manufacture of an Italian medicine, a blood tonic and that 
the substance was not a flavoring extract, the judgment sus- 
tained the claim in the protest at 20 per cent ad valorem 


under paragraph 1459 and directed a refund of all duty taken 
in excess of that rate. 
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Essential Oils 


The general position of the market has not changed 


materially from that reported in our review of last month. 
3usiness has been reasonably steady but there has been 
no great amount of activity in any one item or group 
and the demand has been confined more or less to small 
quantities. Large buyers have not been wholly absent from 
the market but their purchases have been generally small, 
and when they have bought substantial lots, the prices 
paid have usually been so low that the margin of profit 
to the importer has been a thin one. 

Prices on the whole have been reasonably steady. Sup- 
plies of most of the large bulk items have been sufficient 
for the current requirements of the trade and in only a 
few items have they been burdensome to the holders. The 
result has been a reasonably steady market. A few items 
have shown signs of weakness but these have bee» about 
balanced by materials whose firmness or even strength 
has featured current transactions. Probably the market 
average, taking into consideration all items on the list, 
does not vary greatly from that of last month, nor has 
business been either much better or much worse than it 
was at that time. 

The floral group has been featured by strength in prices 
While it is still too early to 
make reasonably accurate estimates as to probable crops 


on virtually the entire list. 


and prices on this group, the exceptionally severe weather 
in Crasse and the vicinity with consequent severe damage 
to orange flowers and other early crops, has had its effect 
upon the entire market. Our own Grasse report (see 
opposite page) tells a story of disaster which has not been 
approached in recent years. 

Just how seriously the frosts and snows have affected 
the other Alpes-Maritimes crops cannot be told at this 
time but it seems probable that some damage has been 
done to most of them. While we cannot bring our views 
to the point of coincidence with those who anticipate ex- 
treme advances in the general list of floral products, we 
believe that firmness and some advances will probably be 
the rule during the current season. Naturally, neroli and 
other orange flower products are almost certain to be 
higher and this tendency is already in evidence in the New 
York market. 

Citrus oils remain in a very interesting position although 
it is hardly an attractive one from the standpoint of either 
the consumer or the importer. It is generally conceded 
that prices of orange and lemon are above the normal 
levels and too high to be of much interest to the soft 
drink trade, whose season is about to open. Some fairly 
Satisfactory substitutes are being offered under various 
trade names. These will doubtless find their way into 
many of the cheaper products during the coming season. 
(Continued on Page 144) 
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Synthetics and Derivatives 


The market has been disturbed by reports regarding 
present and future tariff schedules and appraisal bases. 
These reports have not disturbed prices to any extent 
but they have hampered trading a little and have caused 
a tremendous amount of discussion and some recrimina- 
tions which are not likely to be wholly forgotten for some 
time to come. 

In general, business in synthetics and derivatives has 
Trading has seemed a little 
brighter in this list than it has in the general line of 
essential oils. While interest has been generally in small 
and moderate lots, the aggregate has been sufficient to 
satisfy the manufacturers and the importers as well. Com- 


gone forward very well. 


petition between these two groups has been as keen as 
usual and has resulted in shading of prices to some extent, 
especially when the occasional substantial order comes into 
the market. 

The firmness in raw material has not pushed the price 
of vanillin up as some had anticipated. There has recently 
been some import of this item and this with a fairly 
sharp competitive situation between the domestic manu- 
facturers has held prices at schedule or even a shade below 
on large business. Coumarin has been quite steady with 
no huge amount of business. 

Some of the synthetics of more recent development, 
notably amyl cinnamic aldehyde, have been very keenly 
This particular item has 
been driven down very sharply by this feature and now 
sells at about half the price which prevailed a few months 
ago. Ethyl vanillin, too, under various trade names has 
been lowered a little in competition between makers. Nerol 
Phenyl ethyl alcohol is quite active at recent 
prices and holds very steady. 

Developments in the artificial musk situation during the 
month have been interesting from the competitive angle 
but have not altered prices to any extent. Importers are 
still unable to operate on account of the uncertainty re- 
garding duties but it is believed that this situation will 
be corrected before very long. Meanwhile the schedule 
is maintained for the casual buyer although some rather 
low prices have been named on contract. 

Safrol and artificial sassafras are somewhat firmer than 


competitive during the month. 


is easier. 


recently. Carvol is easier in sympathy with the raw ma- 
terial. Rhodinol has weakened to some extent in com- 
petition. There has been a good demand for geraniol 


from the soap makers and the item is very steady. Linalool 
is scarce and very firm as are all the linalyl derivatives 
owing to the continued strength of the raw materials which 
are in the tightest position in several years. 

In general, the entire market would be in excellent shape, 


were it not for the uncertainties surrounding the tariff 
(Continued on Page 144) 
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(Quotations on these pages are those made by local dealers, but are subject to revision without notice) 


(See last page of Soap Section for Prices of Soap Materials) 


ESSENTIAL OILS 


Almond Bitter, per lb... $3.25@ 
OD oe ee — 
ee ROMO s.dwwsance 78a 
Apricot Kernel ...... A8a 

CS ae re 40a 
NOE a kbna sensed ees 654 

ee 48.00@ 

Amyris balsamifera . 2.50@ 

Angelica Root ......... 28.00@ 
ore .... 35.00 

Anise, tech. . eu 68a 
Lead free, U. S. P. ... 76(a 

Aspic (spike) Spanish .. 1.15@ 
French .............. 140@ 

Bay, Porto Rico ........ 2.10@ 
West Indies .......... 3.00@ 

Balsam Tolu per oz. .... 4.50@ 

WAIN PUTU .. sce 6.00@ 

SS ee eee 45.00 

Bergamot, 36-36 per cent. 4.70G@ 

Birch, sweet N. C. ..... 1.90@ 
Penn. and Conn. ..... 4.00@ 

Birchtar, crude ......... 144 

Birchtar, rectified ..... 50 

Bois de Rose, Femelle... 2.70@ 

oS SE Se ee .30@ 

Cajeput, Native ........ 90a 

SS ee Ak ae es 3.75@ 

Camphor, “white” ...... 16@ 
I oc oa nisin vere .22@ 

Cananga, Java native.... 3.25@ 
a 4.00G 

Caraway Seed, rectified.. 2.00@ 

Cardamon, Ceylon ...... 40.00@ 

eee 64.00@ 

Cassia, 80@85 per cent.. Nominz 
rectified, U. S. P. .... 1.80@ 

et ee 1.10@ 

Cedar I So re 30a 

CO ee .... 415@ 

sn sea wuss 9.75@ 

Chamomile ........ (oz.) 3.50@ 

Cherry taurel .......5..: 12.00@ 

Cinnamon, Ceylon ...... 11.50@ 

Cinnamon, Leaf ........ 1.75@ 

Citronella, Ceylon ...... 50a 
i space aden sae s46's 234 

Cloves, Bourbon ........ 3.00@ 
NOE nso sce cnsees 2.0@ 

eon pte pea . 22.00 

Copaiba ..... eae eakso, ae 

Coriander .............. 8.50a 

Croton ...... nce nee 

ER. nee cbeas secs ae 

GE wscnss Ser: | 

Curacao peels .......... 5.25@ 

ee eee a 

NE o5n 5 kobe Sen eps 5.15@ 

TROON ncccavcvcccssss. See 

a ae .... 1654 

a aeh cach ce ees 2.10@ 

Estragon ..... ie a ale 38.00@ 

Eucalyptus, Aus 
ee GD wso-6- . - 654 

Pama, Sweet .......... .0@ 

I nck bs Ra eR 26.00@ 

I i ins ra tan ... 24.00€@ 

Geranium, Rose, Algerian 4.45@ 
eee 5.00@ 
an ak ide 16.00@ 


Turkish (Palma rosa) 3.50@ 
a ...»» 635@ 
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9.00 


Nom 
Nom 


.00 
10 


mr 


170.00 200.00 


6.50 
6.25 
6.65 
7.50 


5.20 


rere 
Guaiac (Wood) ........ 
Hemlock sees ecesceceesce 
DNL, -Gmaiaaacariae neu 
PONE. oc ccd eetaeas ie 
EIFREOD. 6suvcccdivencenscs GOED 
Juniper Berries, rectified. 
Juniper Wood .......... 
NE seit skh ne ces 
Lavender, English ...... ¢ 
oo. ke ocean ce wae 
ML, “Site none nenas 
Lemon, Italian .......... 
Ne Ne la a ea 
LAMUOMPEEE oan vedvce ces 
DI os cc Gen cmaws 
Limes, distilled ......... 
expressed eeccecccccce Se 
NE 5 Vewenkeeweaes 
ND aera ng iia iree ewe 
Mace, PND eis eral 
NINN oa pera win ace 
BONO occ ects cee 
CIN? ogc talc ed ekg & 
PE Ske cniadiscsaine 
Mustard, genuine ....... 
WEE, acs kewsieue 
DEMEN, hoch cas cat agedan 
SE acccnak nckcan wane 
Neroli, Bigarade, pure. ..140.00@175.00 
Petale, Cxtr@ .....65. 
DOR: A caascwhetkeeacns 
NE aah od i re el 
IRIN sag woke Atala ath 
Orange, Bitter ...s.6.s. 
sweet, WW. Indian ..... 
te ata enias wales 
ee 
MS (GO creche cea 


Origanum, imitation 

Orris Root, concrete, do- 
WES occas ties (oz. ) 
ee (oz. ) 


Orris Root, absolute (o0z.) 70.00 


fo” errr re 
NI andra ig 's5 arava en de 
eee 
Pennyroyal, American... 
a as 
Pepper, Black ........0 
Peppermint, natural ..... 
a” errr ey 
Petitgrain, So. Amer.... 
PO xe cb eck reek 
Eo ee 
ee 
Pine needle, Siberia 
Pinus Sylvestris ........ 
PUMMEOMNS 55 kc ccincs 
Rhodium, imitation ..... 
Rose, Bulgaria ....(0z.) 
Rosemary, French ...... 
a err 
ii eee sere ein 
eee eee oer 
OE ee 


Sandalwood, East India .. 


Sassafras, natural ....... 

| eee 
Savin, French .......... 
NR oe cs oe meade 
BOE covkncscinecs 





Wo 
No 
S885 


85 


8.00 
8.00 


80.00 


2.50 


3.60 
4.00 
2.30 


3.25 
.90 


4.50 


22.00 


65 


RU, TOG sv iscnecaes 


Pave cents 30.004 


Wintergreen, Southern .. 
Penn. and Conn. 
Ylang- Ylang, 


TERPENELESS OILS 


Orange, sweet 
Sage, Clary 
Vetivert, Java .... 
Ylang- Ylang 


OLEO-RESINS 


Capsicum, U.S.P. VIII 
Ginger, U.S.P. VIII .... 


Pepper, Black Sa ade 


DERIVATIVES AND C 


Acetaldehyde 50% 

Acetophenone 

Acetyl Iso-eugenol ...... 

Aldenyde CS on. ccccccce 
9 


PE ee is'st eam dusera ts 75.00@105.00 
15.00@ 35.00 
15.00@ 40.00 


Amyl Acetate 
\myl Butyrate 
Amyl Cinnamate 
Amyl Cinnamic Aldehyde 
Amyl Formate 
Amyl Phenyl Acet. 
Amyl Salicylate, dom. 


Amy! Valerate 


6.40 


20.00 
13.50 


17.50@ 22.50 


35.00 


5.00 


46 
2.50 


15.50 


20.00 


8.75 


HEMICALS 


4.00 


80.00¢a 140.00 
82.00 


72.00@ 77.00 


1.00 
1.80 


8.00 
2.00 
5.75 


1.45 


3.50 
1.50 











btice) 


9.50 
2.40 
Nom. 
32.00 
11.00 


0 
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Anisic Aldehyde, dom. -. 340@ 
TNE Sipince ee 4.00@ 4.35 
Benzaldehyde, U.S.P. , 1.45@ 
GM ATi deecgcc 155@ 1,90) 
Benzophenone ........ 3.00@ 5.50 
Benzylidenacetone ...._ 2.50@ 4.00 
Benzyl Acetate, dom. 1.00@ 
Ske gcc 120@ 2.00 
Benzyl Alcohol ........_ 125@ 2.25 
Benzyl Benzoate .... ||" 115@ 2.00 
Benzyl Butyrate ....°* 5.50@ 6.25 
Benzyl Cinnamate .....__ 7.00@ 9.00 
3enzyl Formate ......_. 3.35@ 3.60 
Benzyl Iso-eugenol .. || 18.00@ 27.00 
Benzyl Propionate .... |" 4.00@ 5.50 
Benzyl Succinate ..... |. 5.50¢a 
DOOMED oes eecsccccsn,. 20@ 3.50 
Bornyl Acetate .....) 7" 3.30@ 3.80 
Bromstyrol .......... || 475@ 5.00 
Butyl Acetate ....... ||| 604 
Butyl Propionate .... |" 2.00@ 
sutyl Butyrate ...... || 2.004 
Butyraldehyde ...... 1) || 12.00@ 
Carvene .......... alias 50@ 
on he eee 3.75@ 4,25 
Cinnamic Acid ......._. 4.00@ 
Cinnamic Alcohol ....,. 3.0004 4.00 
Cinnamic Aldehyde ..... 2.75@ 4.25 
RE Re We xs cccvecn 2.75@ 3.00 
mememe ............. 3.15@ 4.00 
Citronellol, dom. ...... 400@ 4.50 
I 98 Sik ice va. 450@ 5.50 
Citronelly] Acetate ..... 9.00@ 12.00 
Coumarin, dom, .... 2... 4.004 
ie ea 4.004 
Cuminic Aldehyde ...... 62.00@ 
Decyl Acetate ........ | 28.004 
Decyl Alcohol .._ cteeee. 23.006 
Dibutylphthalate ... |||” 30Q@ 36 
Diethylphthalate .. ||| *" 32@ = 37 
Dimethylphthalate ._|**’ .65@ 
Diphenylmethane . |_|” * 175@ 2.45 
Diphenyloxide ......")"’ 1.20@ 
Ethyl Acetate ........ S0@ 55 
Ethyl Benzoate ... 1/7" "’ 1.80@ 
Ethyl Butyrate |. .) °°" " 2.00@ 
Ethyl Cinnamate |||)’ |’ 3.50@ 
Ethyl Formate ....."" 100@ 1,25 
Ethyl Propionate ..... | 2.00@ 2.65 
Ethyl Salicylate ..1) 7)” 2.35@ 2.75 
Ethyl Vanillin .. || -+++. 20,00@ 
Eucalyptol .....000 0) |" 115@ 1,25 
EE srehsiccacc,... 4.25@ 5.00 
foreign ....... ea 425@ 5.00 
Geraniol, dom. ......._. 150@ 6.00 
ed sicccc.. . 2.15@ 4.00 
Geranyl Acetate .|1"°**" 2.90@ 4.00 
Geranyl Butyrate .... |_| 10.50@ 12.00 
Geranyl Formate ||) |" 7.00@ 11.00 
Heliotropin, dom. ......, 180@ 2.00 
is irixs cnn. . 2.10@ 2.35 
ydroxycitronellal . |||” 6.00@ 10.00 
Indol, C. P. oo... (0z.) 3.10@ 5.50 
Iso-borneol ... 2227” 2.30@ 
Iso-bornyl Acetate ...... 3.25@ 
Iso-buty] Benzoate ....__ 4.00@ 
Iso-buty] Salicylate ..... 3.00@ 6.00 
[so-eugenol, eee 5.00@ 
SE dincaiees oo. 5.00@ 6.00 
lso-safrol 2.022727 7 0°77" 1.75@ 
SE iiieeies 3.25@ 4.50 
Linalyl Acetate 90% -++» 450@ 6.00 
Linaly] Benzoate ..... |’ 10.50@ 


3.50@ 3.75 
2.50@ 3.00 


Methyl Acetophenone ... 
Methy! Anthranilate ..__ 


. 3.75@ 
Methy! Benzoate ..... |. 185@ 2.25 
Methyl Cinnamate .... || 3.90@ 4,35 
Methyl Eugenol ..... || 7.25@ 9.00 

ethyl Heptenone |.’ *’ 6.50@ 8.00 
Methyl Heptine Carb. --+» 20.00@ 36.00 
Methy! Iso-eugenol .,.. |" 10.00@ 13.00 
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Methy] Octine Carb. +++» 24.00@ 32.00 
Methy] Paracresol .... |. 6.75@ 7.50 
Methyl Phenylacetate -+» 465@ 6.00 
Methyl Salicylate ..... 77 42@ 50 
Musk Ambrette ..... ||| 6.50@ 800 
SE vadesceucc.c.., 7.50@ 9.50 
MP Nasieiecc co. 2.40@ 2.75 
ii i 1.50@ 1.75 
Nonyl acetate ....... 48.00@ 
Nonyl Alcohol |!) )"""*’ 40.00@ 52.00 
Octyl Acetate .....777") 32.00@ 
Octyl Alcohol ...../°""" 32.00@ 
Paracresol Methy] Ether. 7,00@ 8.00 
Paracresy] Acetate ...... 5.75@ 
Phenylacetaldehyde 30%. 5.00@ 7.00 
imported ............ 5.00@ 7.00 
Wai wei se neuss... 8.50@ 10.50 
Phenylacetic Acid 3.00@ 4.00 
Phenylethy] Acetate 9.00@ 13.00 
Phenylethyl sutyrate 16.00@ 20.00 
Pheny lethyl Formate . --. 18.00@ 
Phenylethy! Propionate. . 18.00@ 
Phenylethyl Valerate 20.00@ 


Phenylethy] Alcohol, dom. 4.75@ 5.50 
imported .......).. 5.00@ 5.75 
Phenylpropyl Alcohol .... 13,00& 15.00 


Phenylpropyl Aldehyde. . 12.00@ 


Rhodinol, GR ec iccéuc. 3: 6.50@ 15.00 
DE Nivsscenaanc. 9.50@ 16.50 
SE atbitihieaccc, 38@ 45 
Skatol, C. P. . oo (0z.) 9.00@ 10,00 
Styralyl Acetate.) |” 20.00@ 
Styralyl Alcohol .. |.) *’ 20.00@ 
Terpineol, C. P. dom. .. 38@ 40 

imported ......... 007 53@ 60 
Terpenyl Acetate ||| **"’ 1.00@ 1.15 
shymene .............°" 35@ 
BER veeceg ccs. 2.75@ 3.00 
PR iiwiiic 6.80@ 7.15 

‘iolet Ketone Alpha 5.00@ 10,00 

WE REVE Wee 6 nx gages: 5.50@ 8.0 
OO WR eitesccce 1.50@ 1.75 
SUNDRIES 

Alcohol, Cologne, Spirits, 

MOF Aiceékbacees cas... 2.67@ 2.80 
Almond Meal |. |). ***’ 23@ . 
Ambergris, black... (oz.) Nom. 

MMO wechsuee ys... (0z.) 39.00 Nom. 
Balsam Copaiba, S. A... .36@ 40 

BUD Sktadseecacuc.., 33@ 37 
Balsam Peru ....) |) ***’ 185@ 1,90 

Tipe igas 1.15@ 


Baudruche skins, (gross) 18.00@ 25.00 


Beaver Castor... 8.00@ 12.00 
Cardamon Seed, green... 1.50@ 
SE ieviaseae.c... 175@ 1,80 
Castoreum ....0. 00/77" 10.00@ 12.00 
Chalk, Precipitated ...__ O3Y%@ .06% 
Cherry laurel water, 
MD S8ikiiseaves cou: 1.25@ 
Civet horns ..... |" (0z.) 2.75@ 3.75 
SN Se saiegan 3.25@ 3.65 
Gum Benzoin Siam ..... 1.50@ 1.75 
ng. eee, 50a 55 
Gum Galbanum |||)" **"’ 135@ 1.50 
Gum Myrrh ...... 177°" 65@ 75 
DU sistwriasc. 03@ 03% 
Labdanum .....00 10 7 6.00@ 
Lanolin hydrous ......__ 184 .20 
anhydrous ......... 7" 20@ 23 
Menthol, Ie esi ear as 5.25@ 625 
ND sh ivvsnccce... 3.25@ 4.00 
Musk, Cabs, pods.. (0oz.) Nominal 
SOO nce ne cso (oz.) Nominal 
Tonquin, gr. . || -(0z.) 35.00@ 
BP ndincn ess (oz.) 25.004 
Olibanum, tears |/)) 19@ 35 
SI ivieeciesc.. 1lS@ 17 
Orange flowers |") 9 '* 40@ 1.00 
Orange flower water 
| ee 1.50@ 
Orris Root, Florentine .. 30@ 40 
Powdered .......... |. 35@ 80 


Orris Root, Verona --+. 26@ 
Powdered |...) cd 3la@ 
Patchouli leaves... .25@ 


Peach Kernel Meal ..... 35@ 
Reseda flowers, powd. .. 1.50@ 


Rhubarb Root, Shensi... Nominal 


High Dried ... tena 40 
Powdered Wukenuee tea 50@ 
Rice Starch .| ||| ean 12@ 
Rose leaves, red... - 2.00@ 
ac caey ics. eae 50@ 
Rose water. OO ein 1.25@ 
Sandalwood ay 45@ 
Saponin ..... --» 160@ 
 eriisicy, cl 40@ 
Tale, domestic -(ton) 18.00@ 33.00 
French (ton) 40.00@ 45.00 
Italian... -(ton) 50.00@ 65.00 
Vetivert root . Wy .30@ 
Zine Stearate |. 1/2’ 7" 26@ 30 
BEANS 
Tonka Beans, Para ...__ 110@ 1,35 
Angostura ..... 77" 2.15@ 2.40 
Vanilla Beans 
Mexican, whole 3.20@ 5.50 
Mexican, cut . 2.65@ 2.75 
Bourbon, whole 140@ 210 
Bourbon, cut o 135@ 1.75 
South American . 2.50@ 3.00 
TINCTURES 
Ambergris... 18.00@ 24.00 
POOR i ekssreecies.., 1.75@ 
SE eisticccc ce. 2.50@ 4.00 
Musk, nat. __ Aree 30.00@ 32. 
Orris root ..... 212° °°" 2.00@ 
Balsom Tolu 2.) 2!) °""7' 1.50@ 
FO ikkibccepree, .00@ 
SOLUBLE RESINS 
Ambrette ......0000 0 18.00@ 
Castoreum .... 1) 17° 7" 28.00@ 
PP ndisisices te 13.00@ 
BOF ied ecvigane or 80.00@ 
OEY wixiecccc 2.754 
Galbanum ... 0) 7)" 6.00@ 
NU Sic cccaae 5.50@ 
MU ensivaceicase 7.00@ 
Oak tie. gan, 16.00@ 
Olibanum .. |.) 710° 7" ""’ 6.00@ 
Opoponax ..... 0172" °**’ 12.00@ 
Orris Root ......'°""’ 12.00@ 
Patchouli .... 77 7"°""* 8.504 
Peru balsam .. 11) * 1°" 6.754 
Sandalwood |. . 1) )'"***’ 10.50@ 
 ecbsiicccace 2.75@ 
Tolu balsam...) 7" *"*"’ 3.50@ 
POE siviiing 11.00@ 
CERTIFIED FOOD COLORS 
Amaranth ........000 3.50@ 4.00 
EEE occsis. 0... 3.50@ 4.00 
Tartrazine ... 21) 2° "7" 3.50@ 4.00 
Ponceau 3R 1... |)" 6.00@ 750 
Ponceau SX 1.111717" 7" 5.00@ 5.25 
ER ie sins 15.00@ 
Erythrosine teeeeeeeee. 2000@ 
Guinea Green B... ||)" 15.00@ 
Light Green Pe ve acs is 25.00@ 
Fast Green MAA s dog 30.00@ 
Yellow We Abedexsee. 3.50@ 
Yellow RPP aes 3.50@ 
Sunset Yellow YC. 3.10@ 3,25 
Naphthol Yellow S. 8.00@ 
OIL SOLUBLE COLORS 
Alcannin ............ 5.004 
slack OSV ACh PEs Bee es 3.00@ 
DR Nibiinscegeigc oe 5.00@ 
BS sunhie ciate ie 4.00@ 5.00 é 
UP Sciitevneeyac ent. 4.00@ 6.00 
i eiicvici cs 3.50@ 6.00 
ieee 3.50@ 


50 
3.35 






























































Essential Oils 


(Continued from Page 141) 


Prices for import are being maintained very well with 


occasional fluctuations. On spot, despite the reluctance of 


buyers to take on goods, the situation is in firm hands and 
the markets for both orange and lemon are inclined to 
remain strong. Oil of limes is still very scarce with no 


immediate relief in sight. Bergamot is unsettled and by 


no means strong. There is a large amount of very inferior 


and 


material has had a considerable effect upon the prices asked 


material to be had while not really competitive, this 


for good quality bergamot 


The domestic group remains irregular with a tend 


very 





ency toward lower levels in evidence 


is not 


although the country 
with a 
that 


very keen on lower prices new seaso 


ap- 


n 
proaching. Initial rep indicate there will be a 


rts 
normal acreage of peppermint augmented slightly by some- 
what 


crop 


heavier plantings in Oregon, 
hold 


shortage of old 


\ normal peppermint 


will prices down for there will certainly be no 


Prices now are subject to slight 
shaded but 


crop oil 
Spearmint and 
erigeron is none too plentiful. 


shading. tansee can also be 


the 


remedies. Too 


Wormseed is below normal levels in spite of 


sonal demand from the makers of animal 


much was produced last year considering the slackness of 


the 
the usual 
Wormwood is 


with 
short. 
relief is 


there will be a 
the 


practically 


export demand and carry-over 


result unless should be 
still 
not to be expected from the 

The 
tendency to follow 


new crop 


unobtainable and 
new crop for several months. 


and spice group remains irregular with the 


is usual. 


seed 


raw materials as As we in- 


is holding firm but has 
he speculative interests here and in 
Ginger has been fairly 
more. Celery 


dicated some time ago, clove very 
failed to advance as 
London had hoped and anticipated. 
firm. Coriander 


is strong. 


weakened somewhat 


has 
Caraway is more or less unsettled. 


] 


oils featured by an improve- 


Soap manufacturers 


Miscellaneous have been 
the demand 
have been in the 
has also been a good demand from manufacturers of isolates. 
the continued. for 
de rose has been heavier in consequence, with prices very 
Cedarwood has moved 
Sandalwood is still scarce and may be expected 
are firm to Pat- 
Cassia is 


ment in for citronella. 


market for reasonable quantities and there 
On linaloe, scarcity has Demand bois 
firm and stocks somewhat reduced. 
very well. 
to be for some months. Prices strong. 
chouli is also scarce and inclined to go higher. 
easier than it was a month ago. Ylang ylang is hard to get 
for good qualities which now command a premium. Sweet 
almond is in better supply and slightly lower than it has 


been in recent months. 


Sundries 
The market has been rather quiet and prices are easier 
on some items. Orris root is still very scarce and strong 
with powdered goods of high quality bringing very high 
prices. Menthol is unsettled and The 
in natural checked. It is hardly likely 
to be resumed in 
new crop a few months off and the growing popularity of 
synthetic for use in products in which a U. S. P. product 
is not required. Other light demand at 
unchanged prices although moderate shading is possible on 


a few materials. 


irregular. advance 


menthol has been 


the face of present stocks in Japan, a 


sundries are in 
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Synthetics and Derivatives 
(Continued from Page 141) 


situation. If these can be cleared up without undue delay, 
group as a whole should go ahead rapidly. If, how- 
should be an undue delay in this matter, the 
market is not likely to progress 


tion of 


the 
ever, there 
as rapidly as the condi- 
foreign or domestic industry warrant. 


either the 


Vanilla Beans 
We cannot be enthusiastic or even optimistic over the 
position of vanilla beans at present. 
that 


In spite of the fact 
almost low prices 
while the season of greatest consumption is at hand, the 


vanilla is now selling at record 


demand is not heavy, nor is the market as much as steady. 


There has been too much vanilla available during the last 


two years, a condition doubtless brought about by the 


extreme prices a few years back. There is still too much 


available although present extremely low prices are almost 
a curtailment in production and the 
The 
so bad were all the goods available 


certain to bring about 


ultimate correction of today’s bad market. situation 


would probably not be 


of prime quality. But the fact is that a fairly large pro- 
portion of the present stocks is composed of poor quality 
material, some of it hardly saleable. These bad beans 
have hurt the entire market and are largely responsible 


for the present position. 

It is probable that another thirty days will see a marked 
the This the 
tendency but can hardly bring about an advance in 


declining 
the 
Further 


increase in demand. may check 
faces of existing stocks here and in other markets. 
declines seem hardly possible but it is difficult to see how 
in values until 
low prices force the abandonment of some of the present 


for 


there can be any very substantial recovery 


plantations, productive capacity is materially in ad- 


vance of demand now. 


Parcel Post Growing Factor in Foreign Trade 


A study recently completed by the Foreign Trade Bureau 
of the New York Merchants’ Association has served to 
emphasize the fact that the International Parcel Post has 
become a highly important factor in the foreign trade of 
the United States. 

While the statistics assembled by the Bureau show that 
an increasingly large use is being made of this service, 
many traders with foreign countries seem not yet to be 
alive to all the changes the development of this modern 
system of shipments is bringing to that portion of the 
business world which concerns itself with international 
commerce. 

Statistics indicate that foreign exporters have beaten the 
Americans to an appreciation of the possibilities of the 
International Parcel Post. In spite of the fact that the 
bulk of our imports consist of raw materials, while our 
are manufactured products, exports by 
parcel post, including only commercial shipments valued at 
$25 or more, amounted to $7,195,000 for the first quarter of 
1928 compared with parcel post imports of $27,874,000 for 


the same period. 


exports largely 


Say It with Snores 


Wife—“I think I hear burglars. Are you awake?” 
Husband—“No.”—Muskogee Phenix. 
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CONDUCTED BY DOr. E.G.THOMSSEN 


Apparatus for Determining the Lather Effect 
of Soaps* 
By Hans Dorner 

This apparatus suggested by Dorner differs from the ap 
paratus for determining the lather number devised by Stiepel 
with only one fluid scale by adding a supplementary “lather 
scale,” thus permitting, in addition to the reading of the 
lather numbers, also the consideration of the lather volumes 
of shaken soap solutions, etc 

The apparatus, (see the figure), consists of a long necked 
bottle, and is manufactured in only one size (namely with a 
total content of only one liter. At the top on the stopper 


end of the neck there is an enlargement 55 cc. in capacity, 





cos —><— mo OOrVr i 


' 


<—— ros —*eOS » 


f— Wo 


APPARATUS TO DETERMINE LATHER EFFECT OF SOAPS 


while the remaining part of the neck is divided into 50 cc. 
with %4 cc. graduations, on which the numbers are etched 
inverted when the bottle stands upright. This fluid scale 
thus includes 100 cc. Now in order to make possible the 
measurement of the lather volumes, the 900 cc. remaining of 
the content of the bottle are marked off into 100 cc. spaces 
by long lines, intermediate shorter lines making 50 cc. 
spaces, and the numbers are likewise etched inverted on the 
bottle standing upright. The zero line of the fluid scale 
is then at the same time the 100-line of the lather scale 
of the content of the bottle. 

A reading example may illustrate the use of the scale 
division : 

100 cc. of a soap solution yielded, after the bottle is 
turned, in the first place a level at 3 cc. after shaking to 


—_— 


* Seifens—Ztg. Vol. 55, No. 34, (1928). 
(Continued on Page 146) 





Registration of Trade Mark “Lux-Gro”’ Denied 


Lever Brothers Company, owners of the trade mark, 
“Tos 


‘ 


" entered opposition No. 8487, against the registration 
oi the trade mark “Lux-Gro” applied for by Lux-Gro 
Laboratories, and the complaint was confirmed. It is claimed 
by the owners of “Lux” that the two products fall in the same 
class and that their dé scriptive jualities are of sufficient simi- 
larity to cause some confusion, and also to lead the public to 
believe that “Lux-Gro” is a product of the makers of Lux. 
While the former is described as a hair tonic and the latter is 
the name of a compound having detergent, washing and cleans- 
ing properties and adapted to be used for the hair and scalp, 
still the two fall under the classification of toilet ar- 
ticles, although there is no doubt that they are specifically 
of difierent descriptive properties. The case is not entirely 
free from difficulty, but it is believed that the rule that 
doubts should be resolved against the newcemer should be 
applied and therefore when the case was appealed the deci- 
sion of the acting examiner of interferences was affirmed. 


Settlement in Colgate-Procter & Gamble Suit 
\n amicable settlement of the difficulties between Procter 
& Gamble Co., and Colgate & Co., arising out of the patents 
covering processes for the manufacture of soap in powder 
or bead form has been reached. Existing litigation between 
the companies has been withdrawn. Both companies will 


operate under the patents in dispute and Procter & Gamble 


Co. will recognize the validity of the Colgate patents under 


the terms of the settlement 


Bradley Uses “English Tub” Appeal 
WASHINGTON, April 15—The Federal Trade Commission 
has been advised that on March 18 the Circuit Court of 
Appeals for the Second Circuit affirmed the Commission’s 


order against James |. Bradley & ¢ f New York, and 
entered an order perpetually enjoining the company from 
using the word “English” in conjunction with soap, unless 


such soap is manufactured in England. The respondent used 
the label “English Tub Soap” on soap of domestic manu- 


facture. 


Houbigant, Inc., Wins Protest 

WasuincTon, April 15.—Soap chips and soap base in bars 
are dutiable at 15 per cent as “all other soap and soap 
powder not specially provided for” instead of 30 per cent as 
toilet soap under paragraph 82 of the 1922 Tariff Act, ac- 
cording to a decision of the U. S. Court of Customs and 
Patent Appeals reversing judgment of the U. S. Customs 
Court upon stipulation of counsel on the protest of 
Houbigant, Inc 













































































































































146 AMERICAN PERFUMER & ESSENTIAL Ort REVIEW 





APRIL, 1929 





Improvement of Cold Prepared Toilet Soaps* 
By Josef Augustin 


Cold-made coconut oil soaps, which are compounded ac- 


cording to the known formula: “One part of coconut 
soda lye,” contain, it is true, if prop- 
erly prepared no free alkali or only traces of it but show 
about 12-14% of 


rancidity 


oil, one part of 38 


unsaponified fat which soon causes the 


Even 
with soaps of this kind which may be still unaffected, that is, 


of the soap and change of the perfume. 


which have been prepared with good coconut oil only a 
short time ago, but naturally still more with soaps that 
have become rancid, the fact which is not yet fully ex- 


plained, shows that coconut oil soaps act harshly, i.e. are 
sensitive skin. 


as early as several 


not tolerated by a 
But 


work according to the above recipe, but took the most 


years ago manufacturers did not 


natural course: using the amount of lye to be computed 
exactly from the saponification number which had_ been 
ascertained, working by the usual method. Of course 


a too small an amount of lye had for its purpose to render 


the body of the coconut oil soap more pliable, less brittle, 


and more easily pressed into molds by the fat which re- 
mained unsaponitied. If now only coconut oil and the 
soda lye necessary for complete saponification is used, 


from this 


become 


then there results a soap which keeps well, it is 


true, and does not rancid, which 


traces of 


contains only 
free alkali and small quantities of unsaponitied 
fat (about .1% 


difficult to work over 


However this soap is too brittle, too 


and besides too harsh for a sensitive 


skin, even if it were entirely free from excess of alkali. 

It is therefore the purpose to secure besides keeping quality 
greater pliability, and cosmetic mildness. The addition of 
excess of fat (at least 5%) improves the pliability and mild- 
ness of the soap body only to a limited extent. Nor will 
one have better result if to the coconut oil fat additions of 
about 10-15% of castor oil or 20% of tallow or 30% of 


olive oil are added. Of course a further improvement re- 


sults if excess of fat is added to this soap body. A larger 


amount of the above named fats might result in the required 


cosmetic mildness, but might easily endanger 


pliability and 
the cold sapontication process and the fine white appearance 
of the soaps. 


The brittleness as well as the harshness of the soap is ef 


fectively moditied, if about 5% of the soda lye is replaced 
by potash lye, if 30% of tallow are taken and _ finally 
5-7% of a corresponding Turkey red oil-like body. In 


reality even with the addition of only the latter body a 


satisfactory result may be obtained. In any case hydrolysis 


is somewhat checked by the latter, the lime stability and 
salt stability is increased and a great: lathering capacity with 
The 


hard and pliable and shows a fine 


more economic consumption results. soap itself be- 


ok SS. 


comes sufficiently 


It is, however, not a matter of indifference that sulfo prep- 


aration is used for the soap. In the course of extensive 


preliminary experiments in one case, not only during 


the process, but also in the finished soap, it was shown that 
the development of a disagreeable odor of gall, etc., resulted, 
in other cases on the other hand strong blotches and dis- 
coloration in the soap were formed, and there arose rough 
spots and cracks during use. The 


tained by experiments with Cimol—neutral, contrary to the 


best results were ob- 


expectations, because it was at the same time one of the 


cheapest—apart from the quite ordinary Turkey red oils. 
In order to obtain a soap prepared by the cold process which 


*Deut Parf.-Ztg., Vol. 14, No. 16, Aug. 1928, p. 393. 





is not brittle and keeps well, 30-35 parts of tallow are 
melted then 60-75 parts of coconut oil. Then the amount 
of lye (soda lye or with potash lye about 38° Bé) which 
has been accurately computed by means of the established 
saponification number is slowly stirred in, and the stirring 
is continued until the 


stiff. 
stirring, in order to shorten the duration of the stirring, that 
is in order to assure and to hasten the formation of the 


mass is almost During the 


emulsion and of the partial soap formation about 2 parts of 
special neutral Turkey red oil should be added quite slowly. 


> 


The remaining 3-5 parts of Turkey red oil are stirred in 
shortly before the hardening of the mass, and stirring is 
continued until the hardening is completed. Of course all 
the neutral Turkey red oil may also be stirred in just shortly 
before the hardening. 

The toilet 


same keeping quality as a 


this 


soap. 


soap prepared cold by method has the 


milled Cosmetically it is 
And 


when one has several times prepared with interest, soaps 


remarkably mild, externally it is firm but not brittle. 


by this method, he will even succeed in adding to such soaps 


a lasting high Cold-made coconut oil 


gloss 


soaps are 
they 
take up a larger amount of watery solutions of substances 


used preferably as bases for medicinal soaps, since 
used in medication or of other materials, and because they 
effect the better emulsions of the additions and produce more 
quickly a more deeply penetrating lather than milled soaps. 
Since by neutral Turkey red oil the emulsification and depth- 
added 


signifies espe cially for 


action of the medical substances is improved, it 


medicinal soaps an ideal improve- 


ment. If besides coconut oil no other fat is to be used for 
the preparation of the soap, then it would be advisable to 
propose even the use of 10% special-neutral Turkey red oil, 
in order that besides cosmetic mildness pliable hardness and 


a fine hard gloss may be attained. 


Apparetus for Determining Lather Effect of Soaps 
(Continued 145) 


from Page 
form the lather, at the height of 18 cc., while the approxi- 
mate mean lather limit could be assumed to stand at about 
division line 900. Then the computation yields: 

15 cc. and the lather volume 


820 or only 800 cc. 


The lather number at 18—3 
at 900—(100—18) rd. 
working directions are given by ‘Dorner in his 
series of articles “Washing Colloids,” which appeared in 
Zeifens.-Ztg. 1928 ab No. 19, p. 165. 


The sole construction of the apparatus has been undertaken 


Exact 


by an institution in Berlin for building laboratory apparatus. 
At this occasion the following remark may be made: 
Just as heretofore Stiepel’s apparatus has not been ideally 
perfect, so the apparatus proposed by Dorner is not ideally 
perfect. Each, as regards the shaking, has the defect of 
strength of the 
doing the shaking in the measured results. And as regards 


being dependent on the physical person 


lather volumes on Dorner’s bottle, 


the arrangement of the lather scale may be entirely re- 


the observation of the 


stricted to the best possible avoidance of the errors of 
individual judgment, which without this scale would enter 
to a considerable extent. Nevertheless the apparatus in 
the hand, of an individual worker offers undeniably useful 
prospects. With the use of the apparatus arranged accord- 
ing to Stiepel-Dorner it is self-evident that in future the 
designation “Apparatus for determining the lather num- 
bers” is no longer feasible, and for this reason it may be 
suggested here, to speak in future of “An apparatus for 


determining the lather effect.” 
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Common Antiseptics Used in Soaps 


The Value of Phenolic and Mercury 
Soaps as Antiseptics 
By Paul I. Smith 


LARGE number of medicinal or antiseptic soaps are 

now on the market, and to judge from the current 

advertisements they possess healing properties com- 
parable with the waters at Lourdes. The bene- 
ficial action of certain antiseptic soaps in the 
treatment of eczema, acne, scabies, ringworm 
and general skin troubles must not, however, 
be denied, but in the majority of cases the 
evidence of genuine relief is so distorted in 
the interest of publicity, that the therapeutic 
value of these soaps is sometimes discredited 
by members of the medical profession. The 
study of the common antiseptics used in the 
production of these special kinds of soap 
should prove of interest to manufacturer and 
buyer \s a preface to a detailed con- 
sideration of these chemicals, the writer proposes to de- 
vote some space to an account of the mechanism of 
antiseptics, that is their action on pathogenic bacteria and 
living tissue 

Bacteria, in common with all other organisms, are made 
up of simple cells. It is by a close study of these cells 
that methods are continually being evolved, whereby de- 
struction of bacteria is rendered possible. The cells are 
colloids chiefly proteins and lipoids and they are in a 
peculiar state of dynamic hydration. This conglomera 
tion of complex colloids, together with ferments water and 
salt, forms what is known as protoplasm. Colloidal 
chemistry provides the key to the successful treatment of 
bacteria, as conditions injurious to ordinary colloids have 
precisely the same effects on micro-organisms, or rather 
the protoplasm of which they are made. 

\lthough the protoplasmic contents of the bacillus or 
coccus does not differ very appreciably from that of other 
lower organisms, it should be noted that bacteria are unique 
in having a well defined adsorbing property. Thus sub 
stances like phenol, mercuric chloride, etc, are adsorbed 
by bacteria in very much the same way as carbon ‘filters 
adsorb coloring matters from solution. The deductions 
of Willard Gibbs and J. J. Thompson in connection with 
surface tension and adsorption, may apply to the action 
of antiseptics on bacteria. 

Some scientists regard antiseptic action as chemico- 
physical. Thus Erhlich looks upon the process as one of 
anchorage, where the chemical attaches itself to the lipoid 
envelope, and by rapid penetration kills the ofganism. This 
explanation seems fairly satisfactory, and is generally ac- 
cepted as a workable hypothesis. 

It should be remembered that whereas antiseptics may 
possibly kill the pathogenic bacteria, they have an injurious 
effect on the living tissues. Thus some of the heavy 
metals, such as zine chloride and sulphate, do undoubtedly 
affect the surrounding tissues, and on this account have 
to be used with very great caution. The usual method of 


determining injury to tissues is by examination of the 











leucocytes in the wound. These white corpuscles are very 
susceptible to chemicals and give very reliable data con- 
cerning the toxicity of the antiseptics used. Well known 
and trusted antiseptics such as phenol, cresols 
and napthols, even in comparatively large 
quantities, do not effect the leucocytes to any 
appreciable degree. 

Spores of bacteria are particularly difficult 
to destroy, on account of the hard shell of 
keratin-like substance, which apparently has 
no affinity for the majority of common 
antiseptics. The ordinary vegetative forms of 
micro-organisms, with their lipoid envelopes, 
have a marked attraction for a large number 
of the common antiseptics, and it is of course 
the presence of this lipoid covering which 
permits the easy penetration of phenol, mercuric chloride 
and other agents. 

In estimating the antiseptic value of certain chemicals one 
must ask the pertinent question .... . “What is its 
solubility in the lipoid envelope?” Organic disinfectants 
are found to be far more soluble in lipoid than inorganic 
chemicals and that is why such substances as heavy metal- 
lic salts, are of doubtful’ value. In cases where the 
antiseptic has a chemical action on proteins this should 
be taken into account as minimizing the bacterial action of 
these substances. Suppurating conditions would render 
these chemicals quite useless, as their precipitating action 
on the proteins would exceed their destructive action on 
pathogenic organism. . . . affinity for proteins being 
greater than for pathogenic bacteria. 

There are only a few of the principal antiseptics which 
find favor in the detergent industries. Coal tar with the 
light oils distilled off, phenolic and cresolic preparations; 
mercuric chloride and sometimes iodide; essential oils, such 
as resins, terebene, almond oil, violet etc., and to a limited 
extent thymol. 

Carbolic soaps should contain about 8-15% phenol, but 
may possibly contain only the merest trace. It is argued 
by some workers that the presence of a large percentage 
of phenol softens the soap and thus gives the product an 
inferior appearance. In many cases, an extra large propor- 
tion of crude carbolic acid is used to mask the smell 
of the low grade bone fats employed. It has been more 
than once suggested that the phenolic bodies used in 
medicinal soaps exercise no real antiseptic action. This 
is the view which modern research workers are beginning 
to adopt—phenol, even in large amounts, serves only one 
useful purpose and that is to mask the inferior products 
used in the production of these soaps and also to provide 
a refreshing odor. Naphthalene together with varying 
amounts of crude carbolic acid, is now employed in the 
manufacture of several well known washing soaps. In this 
instance it is claimed that the detergent properties of the 
soap are also increased. For toilet soaps there is no doubt 
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that these phenolic soaps have a refreshing smell and on 


this account are household use. 
Coal tar itself, 


of the first antiseptic 


tor ordinary 
light 
materials to be 


popular 
oils distilled off, was one 

The 
rather 


with the 
used in soaps 
original patent covered the use of a gas tar, or 
the heavy oil portion. \n equal proportion of sodium 
its weight of cocoanut oil were added, 
jacketed kettle. The 


addition of 


hydroxide and twice 


and the saponified in a steam 
patent 


chemicals. The 


mass 


provides for the resin and _ other 


cresols and pine oils are also very fre- 
quently incorporated with soaps. 

Mercuric é 
haps one of the most reliable 
The 


form of the 


iodide is also le 


gely used in soaps and is per- 
antiseptics for that purpose. 


author considers that the mercury should be in the 


iodide, which when dissolved in 


the doubl 


insoluble 


iodide forms salt potassium-mercury 


potassium 
usually made by mixing together 100 parts 


iodide. This is 
of mercuric iodide, 75 parts of potassium iodide and 50 parts 
About 2% to 10% of the soluble double salt is 


generally mixed with milled or cold made soaps. 


of water 


bodies have been known to possess antiseptic 
The 


he practice of burning precious 


Aromatic 


from an early age of human development 


properties 


ancients were familiar with 


woods, such as sandal and cedar, to fumigate houses, in 


order to drive away the devils responsible for malignant 


Essentials oils are used in soaps to a considerable 


and although 


diseases. 


degree some of them possess antiseptic 


properties, they are used principally on account of their 


article 


the author cannot hope to touch 


l 
1 
1 


perfume. In this 


upon perfumes as such, and must therefore confine his at 
tention to antiseptics employed in medicinal soaps. 
In some expensive toilet soaps thymol is used. This is 


a very valuable antiseptic, and finds a ready application in 


medicine as an internal antiseptic, etc. Some manufacturers 
use resin or crude turpentine in the preparation of special 
The method usually adopted consists in 
alcohol, 


to combine with the former and leave an excess to saponify 


antiseptic 


soaps. 
dissolving the resin in then adding sufficient potash 


some fatty acid to be added in alcoholic solution. 


Summary 


It cannot be denied that certain of the more important 
when 
however, a tendency 


antiseptic soaps, exercise undoubted remedial effect 
applied to skin infections. There is, 
to over emphasize the benefit derived from these additions, 
and this is to be depreciated, on account of the shadow of 
doubt it casts upon the therapeutic value of the whole class 
of medicinal 

A study of the mechanism of antiseptic action cannot be 


soaps. 


sound knowl- 


Before a 


undertaken unless one is equipped with a 


edge of the composition of cells generally. 
chemical can affect the micro-organism, it must first pene- 
trate the lipoid covering which protects the vital protoplasm. 
The this different 
organisms, consequence the 
the antiseptic is in simple ratio to this factor. 

The author suggests that the penetration of antiseptic 
bodies into the protoplasm is in the nature of a preliminary 
tension and 


when the 


varies with 


rate of adsorption of 


thickness of envelope 


and in 


physical action, to be explained by surface 
adsorption, a concluding chemical 


chemical combines with the protein contents of the cell, and 


and action 
either produces a state of atrophy or definitely kills the 
protoplasm and nucleus. Supposing that the antiseptic 
chosen for a specific soap is endowed with marked disin- 


fectant properties; that is, it will kill bacteria or at least 
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prevent their growth, then its effect upon living tissue and 
the products of suppurating conditions must also be taken 
into serious consideration. If the susceptible 
leucocytes in the wound are effected by the additives pres- 


latter 


very 


ent in the soap, then the may be justly regarded 


as harmful. 
phenolic 


soaps, but regards the mercury soaps as extremely useful 


The author questions the remedial value of 


for. treating many skin diseases. Unlike the phenolic com- 


pounds, the salts have no injurious effects on the 


that is, 


mercury 


soap; they do not render it soft and inferior looking 


It is also emphasized that many of the heavy metallic 
doubtful 


account 


salts are of value as antiseptics when added to 


soaps. This is on of their precipitating action on 


proteins. 
certainly definite 
] 


used 


Essential oils possess 


antisepti 


properties but they ar« principa'ly on account of thei 


perfume. In the author’s opinion, many of the highly 


scented soaps are really of greater antiseptic value than the 
medicinal 


expensive, but soaps so widely adver- 


tised. 


pungent 
In conclusion it 
field for 


dustrious 


should be stated that here is a wid 
well i 
pseudo medical and chemical data 
so called 


and 


research and one which may repay the in 
worker. Thi 
medicinal 


trusted in- 


some manutacturers 


supplied by 


bring into disrepute an honorable 


soaps, 


dustry. 


Synthetic Fat Manufacture Research 


A summary of recent research work carried out at Liver- 
pool University on the composition of industrial fats was 
given by Dr. T. P. Hilditch British 
Society of the Chemical Industry. 


recently before the 
While 
has not indicated how natural fats may be initiated by syn- 


the recent work 


thetic procedure in the factory, it invites speculation, said 
Dr. Hilditch, on the biochemical changes involved in their 
Broadly speaking, we 
of this 


manufacture in the vegetable world. 
know only the beginning and the 


materials and the 


closing stages 


process—raw finished product—carbon 


dioxide and 
number, sometimes large and sometimes comparatively small, 


water on the one hand and on the other a 


of relatively simple fatty acids woven in some sort of intri- 
cate and yet simple plan into an apparently complex mixture 
of course, evidence that 


of numerous glycerides. There is 


intermediate stage in vegetable fat 
settled whether these are 
The study of the natural 


glycerides, however, is revealing a condition of affairs which, 


carbohydrates are an 
metabolism, and it is not yet 


the only source of vegetable fats. 


while perhaps not so dramatic as the wizardry which gives 
rise to different sugars by poising hydrogen and hydroxyl 
different sides of a carbon atom chain, is dis- 
tinctly wonderful and not less subtle. 

The industrial production of synthetic fatty acids from 
coal or petroleum has been accomplished, but without dis- 
paragement of the ingenuity and labor involved in bringing 
about this transformation, one cannot help believing that as 
far as the fats themselves are concerned natural sources will 
continue to provide the necessary materials for a long time 
to come. The existing natural resources will be supple- 
mented by cultivation of known types which yield fats spe- 
cially suitable for specific purposes, while it may be found 
possible to produce varieties of plants which will yield seed- 
fats in which particular properties are further developed. 


groups on 
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Sulfocyanometric Determination of Fats’ 


Saturated Parts Determined from the Sulfocyanate 


Number Found 


Reliable 


to be 


by Dr. H. P. Kaufmann 


MONG the natural substances of the organic world 

we are faced with the problem of studying mixtures 

of unstable compounds, especially in the field of es- 
sential oils and of fats. 

The speaker in the first place tried to solve the problem 
by a selective and partial precipitation with halogens car- 
ried out by the titrimetric method. The procedure described 
two years ago in Kiel of using the halogen-like su!focyanate 
Concern- 
ing the sulfocyanometric treatment of fats and the possibility 
of its manifold applications Stadlinger (Pharm. Ztg. 1928, 
p. 340) has The preparation of the 
sulfocyanate facilitated by dehydrating the 
glacial acetic acid by heating with acetic acid anhydride 


for the purpose in view has proved satisfactory. 


recently reported. 


solution was 


as was proposed by Gerber. As a result of numerous ex- 
periments the speaker arrived at the viewpoint that even in 
case of fats with low iodine number a discrepancy exists 
between iodine number and sulfocyanate number, that there- 
fore these, even, if only occasionally in smallest quantity 
contain linoleic acid. Slight discrepancies, which formerly, 
in case of the fats treated, were on the basis of analyses 
by E. 
error of the method, are produced by the presence of linoleic 


acid. 


Schnelle considered as lying within the limits of 


This it was possible also to establish experimentally 
after suitable preparation. The speaker attributes importance 
to this discovery in explaining the processes of the change 
of fats, and desires that on the side of medical practice also 
more attention shall be paid to the composition of body fats, 
The results 
of experiments of this kind, as a result of which clinically 
and therapeutically valuable suggestions are also expected, 
may be communicated later on. 


especially in their pathological accumulation. 


In cases in which the fats 
are characterized by acids of the same number of carbon 
atoms, but by a different degree of saturation, as for ex- 
ample, particularly oleic acid, linoleic acid, eleostearic acid 
(all of which react with sulfocyanate with a double bond) 
the quantity of the saturated parts can be computed directly 
from the sulfocyanate number. The error, which is caused 
by the difference of two to four hydrogen atoms, may be 
disregarded in view of the size of the molecular weight. 
Thus one may compute in case of fats of this kind, which 
represent the largest part of the practically important fats, 
the saturated parts from the equation; 

Percent of 100. (86 = sulfocyanate 
number or by simply multiplying the sulfocyanate number 
with the factor 1.163 and subtracting from 100. This possi- 
bility the speaker had mentioned before, but had attributed no 
particular value to it, since it is possible to compute the 


saturated parts 


saturated parts also from the iodine number and sulfocyanate 
number in the manner previously described. However very 
recently Steger and van Loon (Rec. trav. chim. Pays-Bas 
1928, 47, 471) applied the determination of the quantity of 
the saturated parts to a case in which all methods previously 


* Lecture Report from Chem. Umschau in Seifens.-Ztg. Vol. 


No. 33, (1928). 


used 
fluid 


for the determination of 
component 


fatty acids into solid and 
since an isomeric oleic acid 
(the 6.7 oleic acid, petroselin acid) caused difficulties. If 
in the above described fats solid isomers are represented, 


parts failed, 


the sulfocyanate number by itself alone furnishes at once 
reliable the 


the aid of suitable salts, e.g. 


the separation with 
salts, solid iso acids 
saturated acids, and 
The labors of the Dutch 
investigators named, in case of the oil of parsley seed and 


case of 
the lead 
pass over into the precipitation of the 


information. In 


must be determined at that stage. 


ivy seed, also give an example for the quantitative recogni- 
tion of a mixture of three unsaturated acids with the help 
of the sulfocyanate number (oleic acid, petroselin acid, 
linoleic acid). 

The sulfocyanometric determination of fish oils is also 
described. Here also the sulfocyanate precipitation leads to 
sharply pronounced results which point to partial satura- 
In case of codliver oils the discrepancy amounts to 
about one-third of the iodine number. In an experimental 
investigation a sample of codliver oil was analysed by F. 
Brocke according to the method of Tsujimoto. The highly 
unsaturated acids were transferred to the methyl esters, and 
were fractionated in a high A fraction of the 
320 predominantly four times 
unsaturated acids showed a sulfocyanate number averaging 
one-half. In view of the insufficient knowledge of the qualita- 
tive composition of blubbers explanations of the sulfocyanate 
precipitation to quantitative 
In any case here also the sulfocyanate 
The discrepancy be- 
tween this and the iodine number furnishes at once a pic- 


tion. 


vacuum. 


iodine number containing 


and its relation conclusions 


seem premature. 
number is a characteristic constant. 
ture of the quantitative relations of saturated and unsatu- 
rated constituent parts, and changes by polymersation and 
hydrogenation could be followed up with measurements. 
Finally the speaker discusses the sulfocyanometry of fats 
Here besides 
saturated parts three unsaturated acids (oleic acid, linoleic 
On the 
loss in weight, the iodine number and the sulfocyanate num- 
Therefore in the first 


containing linolenic acid, especially linseed oil. 


acid and linolenic acid) are involved. account of 
ber only three equations are given. 
place a separation of the saturated acids was undertaken, 
and then the mixture of the unsaturated acids was titrated 
The question as to the manner in which linolenic acid of 
natural linseed oil binds sulfocyanate cannot be answered 
directly at the outset, for unchanged linolenic acid is not yet 
The investigation of the acid prepared by debrom- 
of the hexabromide was for the present left out 
consideration since this has experienced a spatial 


known. 
inating 
of the 
change. For this reason the possibilities of the sulfocyanate 
precipitation were in the first place followed up by mathe- 
matical 3y this method impossible values 
resulted from the assumption of the precipitation of one to 
three double the linolenic acid. The same 
is true of the investigation of a mixture of the methyl ester 
of the unsaturated acids of linseed oil according to experi- 
ments which were carried out in company with M. Keller. 


computation. 


reactions of 
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It is therefore concluded that a precipitation of the sultocy- 
anate in two or three double compounds of the linolenic acid 
a self-extracted linseed oil values 


has resulted. In case of 





were obtained which agreed well with findings of S. 
Coffey by a complicated experimental method. Other samples 
of linseed oil differed considerably from this result, and 
showed a composition like that of the linseed oils analyzed 
by Eibner and Schmidinger Since with the aid of the 





hexabromide number only one part of the sulfocyanometri- 
cally determined portion of the linolenic acid was determined, 
besides alpha, also beta-linolenic 


it 1S 


necessary to assume, 
acid, which however apparently do not show a difference 
in behavior in the presence of sulfocyanate Chis problem 
remains to be thoroughly investigated. 
In the interests of his fellow workers the speaker begs to 


reserve for him the sulfocyanometric analysis of fats con 


taining linolenic acid as well as their other combinations 


Foaming Hair Liquics* 

Of foaming hair liquids two kinds are to be distinguished, 
those that daily use as scalp liquids and those 
which are used for washing the hair. The distinction must 
be carefully observed, since the one kind is soap free and 
For the daily care of the hair, 
cannot 


serve tor 


the other contains soap. 
especially that of articles 
be used, since after the application of the hair liquid it 
can be removed from the hair only by rinsing it with com- 
paratively large quantities of water. 

The type of foaming hair liquid is bay rum. It derives 
its name from bay rum, which has a refreshing spice-like 
odor, which has a special appeal for use by men. Bay rum 
is obtained either by distillation from bay leaves with rum 
or with a high per cent spirits, or by mixing bay oil with 
rum or alcohol. The bay rum obtained by distillation is 
the best. For this purpose 400 lbs. of green, or 200 Ibs. 
of dried leaves are mixed in a copper still with 65 gallons 
of Demerara rum, and then the still is filled up with water. 


ladies, containing soap 


The distillate constitutes the genuine bay rum of com- 
merce (cf. Gildemeister and Hoffmann, “The Essential 
Oils’). To prepare hair liquids it is as a rule sufficient 


to add bay oil and rum or else also bay essence. 
Soap-free foaming bay rum is prepared in the following 


manner : 
3 gm. of terpeneless bay oil are dissolved in 
550 gm. of 95% spirits, 
25 gm. of bicarbonate of soda, 
1 gm. of pure saponin, dissolved in 
450 gm. of distilled water, 
10 gm. of ammonia water 10% are added, 


and two liquids are brought together. 

Finally 10-20 gm. of essence of rum, depending upon its 
strength, are put into the liquid, which is colored as desired 
with sugar color. 

Shampooing bay rum, soap-like, for scalp wash may be 
prepared in the following manner: 


5 gm. of terpeneless bay oil are dissolved in 
800 gm. of 95% alcohol, and 
200 gm. of spirits of soap are added. 

43 gm. of sodium bicarbonate are dissolved in 
750 gm. of distilled water, 

17 gm. ammonia water 10% are added, and the 


two liquids are poured together. 


Finally about 30 gm. of 





*From Deut. Parf.-Ztg., Vol. 14, No. 8, 1928, p. 187. 
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essence of rum, according to its strength are added and 
the liquid is colored with sugar color as desired. 

For spirits of soap an article especially prepared from 
coconut oil is best suited, since it is well known that coco- 

The spirits of soap pre- 
pared according to the formula of the 
Pharmacoepeia yields an article which does not lather very 
strongly. 

Shampooing bay rum may also be prepared by using the 
above formula for soap free bay rum by dissolving in the 
quantity of spirits indicated 20 gm. of coconut oil potash 
soap. The employment of linseed oil soft soap is not to be 
this case to be omitted, 
Saponin and soap according to Steffan mutually depress 
their lathering efficiency. Accordingly the suggestion found 
in many 


nut soaps lather very strongly. 


with olive oil 


recommended. Saponin is in 


formulas for adding tincture of quillaja, which 
contains saponin, defeats its own purpose. 


The 


clear. 


remain 
However there are also so-called shampoo waters 
which in reality are nothing more than aqueous soap solu- 
tions. Such solutions may indeed give a strong lather, but 
are turbid in consequence of the hydrolytic splitting of 
the fatty acid alkali. Such a preparation, which has con- 
siderable keeping quality, may be prepared as follows: 


above formulas yield preparations which 


350 gm. of grained soap or 700 gm. coconut oil potash soap 
25 liters of water are warmed and dissolved in 
Y% liter of alcohol 95% is dissolved in 


2.5 gm. of terpeneless bay oil, and the solution 


is added to the hot soap solution, and immediately thereafter 
¥% kg. of glycerine. It is convenient to pour the hot soap 
solution into a tin can, which must be promptly stoppered 
tightly with a cork. The cork is securely tied down with 
a string. After some time the soap solution may be made 
perfectly clear by repeated filtration; but after a while it 
will again show turbidity, although this will gradually settle, 
so that supernatant fluid appears clear. But as soon as the 
receptacle is handled, the fluid in consequence of the mo- 
tion becomes turbid again. 

Following the pattern of bay rum such hair liquids may 
also be prepared with other perfumes, bay oil, fluid am- 
monia and essence In their 
place an easily soluble perfume composition is chosen. 


of rum must not be selected. 


Foresees Soap Industry Crisis in San Francisco 


San Francisco soap industry, one phase of industrialism 
that has brought millions of dollars to the city every year, 
is faced with a crisis in its existence. Capen A. Fleming, 
manager of the industrial department of the Chamber of 
Commerce, made this statement recently and declared that 
if a readjustment is not made, the 
firms must pass out of existance. 

The industry, one of the oldest in California, is in fact so 
old, Mr. Fleming declared, that a new day in merchandising 
has overtaken it. The old lines are being forgotten, even by 
San Francisco with the broadside presentation of the new. 


unadjusted individual or 


Some of the brands made here, which find themselves face 
to face with the highly advertised brands made elsewhere. 

There are, nevertheless, Mr. Fleming adds, encouraging 
signs of readjustment in some of the San Francisco soap 
plants. Some of the factories turn out their products in 
wrappers with a foreign language on them for export pur- 
poses. A salt-water soap factory turns out more of that kind 
of cleanser than the world. Over 3,500,- 


000 pounds a year are supplied to the United States Navy. 


any other in 
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Influence of the Apparatus Material on 
Prepared Glycerine* 


By A. Bag 


Chemically pure glycerine is recognized as serviceable if 


meets the following 


001% 


other things it also 
Ash 


color clear, pure. It is comprehensible that under 


among require- 


ments: not more than , iron not more than 


006%, 
these circumstances the material of which the apparatus is 
made, with which the glycerine comes into contact plays a 
large part. In order to establish the dependence of the 
quality of the glycerine on the material used, a series of 
experiments was undertaken 


Arrangement for the test: In a bottle provided with a 


reflux condenser 175 gms. of pure distilled glycerine (90% ) 
were heated for eight hours with different metals to 120 
125°C 

3efore the experiments the glycerine had .005% of ash, 


and a degree of acidity of .008%, computed as sulfuric acid 


Ash content 
‘ 





ft 8 hrs. of External appearance of 
Contact surface heating at the glycerine 
in CM? 120-125 

Aluminum 200 007% lite transparent colorless white 
Lead 200 insparent strongly yellow 
Iron 200 urbid greet ish shimmer 
Copper 200 insparent feebly yellow 
Tin Foil 200. 





The quality of the glycerine is least influenced by alu- 
minium and copper, is influenced most by lead, which not only 
of ash, but also deteriorates 
the external appearance of the glycerine. The the 
principal material from which distillation apparatus, con- 


causes a considerable increase 
iron, 


denser and steam apparatus are constructed, has an unfavor- 
able influence on the quality of the glycerine. The experi- 
ments undertaken by the author on filtration with filtering 
paper and treatment of the distilled and steamed-in gly- 


cerine with blood carbon yielded the following results: 


Before \ fte \fter filter After bleach 
varming warming ing through ing with car 
with iron with iror hlter paper bonized blood 
Ash : 005% 12 008 
ie ; 4 0015¢ 0005 
lron esecvcee ee Ul 


It is thus possible to purify the glycerine by filtration 
with filtering paper, 
carbonized blood has the capacity of removing mineral ad 


however in much greater measure 
mixtures especially of iron. 


* Seifens.—Ztg 


Misbranding Potash Fish Oil Soap No. 4 


The U. S. Attorney 
vania acting upon a report of the g 
brought a judgment, No. 1129, against the Crystal Soap & 
Chemical Co. for adulterating and misbranding of Potash 
Fish Oil Soap No. 4. Misbranding was alleged for the rea- 
son that statements of “Potash F O S (Picture) Fish Oil 
Soap No. 4” borne on the label were false and misleading 


District of Pennsyl 


Secretary of 


astern 


for the 


‘ 
Agriculture 


as they represented the soap as made from fish oil whereas 
it was not made from fish oil, but made chiefly from fatty 
material other than fish oil. The material was sold to the 
Enos F. Jones Chemical Company, of Brooklyn, N. Y. 

On May 9, 1928, a plea of guilty to the information was 
entered on behalf of the defendant company and the court 
imposed a fine of $100. 
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Industrial Chemicals 
Che market for alkalis is better shape it has 
been at this time of year recent years demand 
for goods on contract has been good and the quotas have 

been taken up in better shape than is usual in the 
when there is generally i let down the demand. 
makers have taken a substantial part of these goods. 
spot demand is reasonably good. Manufacturers continue 
control of the situation and seem likely too. There 
may be a weaker situation during the hot weather it a 
break is not to be anticipated. Other chemicals are also 
steady with a fairly active demand. Prices do not seem 
likely t hange materially during the next sixty days 
Other Soap Materials 
[There has been a fairly active market 1 prices in 


general are steady. 
this 


expected to be at 


Weakness in rosin, an expe cted devel p- 


ment at season when receipts in the South may be 


their heaviest, has developed to some 


extent. The soap trade has not been much of a buyer nor 
is it likely to be during the next few months. Starches 
have been steady. Other soap materials are reasonably 


active with prices qujte even on the whole. The glycerine 


situation is causing some concern to soap makers 


Castor Oil in Soap Manufacture 
Zhirovoe Delo (Oil and Fat 
Ind, [Russia]) 1928, No. 2, 34-5——The use of castor oil in- 


creases the lathering ability of soap and improves its solu- 


N. Spasskit. J/asloboino 


bility in cold water Castor-oil soap resembles coconut-oil 


soap in being but slightly clear 


salt 


upper limit 


hydrolyzed and giving a 


with 27% of 


solution with cold water: it 


as compared to 24% 


is salted out 
for coconut-oil soap. The 
of lather is ' nated 
vegetable-oil soap. The admixture of castor oil soap in 


An 


raised by mixing castor oil with hydroge 


curd soap to replace liquid oils increases the hardness 


increase in the concentration of the salting out electrolyte 
gives a soap with a smaller ortion of water. S. suc- 
ceeded in obtaining a soap with 62.6% instead of 59-60% ot 


fatty acids with a concentration of 10% of salt in the caustic 
liquid as compared to the usual 5-6% for animal fats. When 


E. Zh. E.” 


using 80% of fatty acids present in the “T. 


soap 
and 20% castor oil, 62% of curd soap with a 38° titer, 
20% niger with 30% of fatty acid with a 37.4° titer and 


18% caustic of 12° Bé. with 0.2% of fatty acids were ob- 
tained. This soap was of the same hardness as the original 
curd soap regardless of the 20% of castor oil admitted.— 


Chemical Abstracts. 


Olive Oil Denaturing Rules Changed 
Wasuincton, April 15—Customs regulations governing 
the denaturing of olive oil have been amended and Para- 


graph (c) of article 430 of the 1923 edition now reads: 


“(c) From 105 to 114 pounds of caustic soda or sufficient 
caustic soda to cause complete saponification, or 354 pounds 


of caustic potash solution containing 45 


caustic potash.” 


per cent actual 


This amendment was published as T. D. 43274. approved 
March 23, and supersedes T. D. 41138 of October 22, 1925. 














































AMERICAN PERFUMER & 


VEGETABLE OILS 


Actual trading during the few weeks has been con- 


fined mostly to 


past 
nearby deliveries and for the present, there 
all 


Importers and producers as well as 


} ‘ 


seem be sufficient stocks available of grades of oils 


to supply the demand 


soap makers and other consumers of vegetable oils are 


interest the activi in 
the 


1 
cnange in 


watching with close Washington on 


the proposed change in tariff schedule There is no 


but that duty on imported oils will 


the 


doubt any 


bring about marked changes in oils 


effected. 
result of 


consumption I 


Some of the imported oils are quite inactive as a 


the tariff question. 
tanks at &c lb 


April 


kernel 


available 
lb. 


whil« 


Crude coconut oil is 


f.o.b. New York 


September shipment 


today in 
for 


and 75¢c Pacific Coast 


inclusive crushed palm 


oil can be bought at a fraction lower. Palm oils for nearby 


have been moving in a fair way but there seems to be little 


going on for future shipments. 

Olive oil and olive oil foots continue steady for nearby 
delivery with only small quantities changing hands. Buyers’ 
ideas are much below the European market for future de- 
liveries. Crude corn oil has been quiet recently with pro- 
duction comparatively small and producers show no anxiety 
to meet buyers views. Most of the soap stocks have ex- 
perienced declines during the past thirty days but there is 
still a good demand from the soap trade for this kind of 


material. A. H. Horner. 


GLYCERINE 


Although during the month the market for 


lye crude blycerine has remained quiet and firm, there has 


past soap 


been a steady absorption of this grade, that ts, practically 
all offerings have been taken as soon as they have appeared 
on the market with no change in prices, soap lye crude 
being moved at 7%c to 7M%c per Ib., basis of 80 per cent, 
loose, delivered, depending upon the quality and position 
While the price for saponification crude has remained the 
same, as last month, viz. 8%c per lb., basis of 88 per cent, 
loose, delivered, there have been quite a few transactions, 
especially in foreign goods, both for nearby and forward 
positions. Dynamite glycerine, while not so active, has been 
sold at 11%c lb., f.o.b. 


which is the same price which prevailed last month. 


in carload lots, 
The 


expected demand for this grade from the explosives manu- 


per sellers’ works 


facturers has not appeared as yet and if it does materialize, 
this grade will probably become firmer. 


PARSONS. 


TALLOW 


During the intervening period there has been a noticeable 
lull in the buying of tallow and grease. Of 
trading has taken place, but at declining levels ; 
bring the City Extra grade to 83¢c to &8%c 
loose f. 0. b. seller’s plant. 


course, some 
enough to 
per pound 
There is a difference of opinion 
as to which of the foregoing quotations represent the mar- 
ket, but the situation is merely that outside productions 
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have sold at 83¢c while recognized makes of City Extra 
sold at 8%c. About 
quantity of both tallow 
for soapmaking. 


have ten considerable 


boc ked 


\s a result of this the market has ap- 


days ago a 


and grease was quietly 
parently settled to a definite price level. 

Most producers of grease in this locality have been well 
sold in advance at prices which are above those now pre- 


vailing for tallow. Best grades of House grease last sold 


at 8c loose f. 0. b. seller’s plant. 

‘he uncertain status of the Middle Western market seems 
to have been dissipated with the advent of more inquiry 
and tallow at 8%c 


this 


Prime Packers’ f.o.b. Chicago, 
Yellow its 


price to 8c per pound. Last trading in 40-40 grade was at 


sales of 


Interest in grease in section has carried 


73%4c Chicago 


E. H. Frey. 
(Continued on Preceding Pag 


SOAP MATERIALS 


Tallow and Grease 


Edible, New York, 93éc., 
White Grease, New York, 


Tallow, New York, Extra &83éc. 
Yellow Grease, New York, 734c. 
Sa 934¢. 

New 


Common to 


Rosin, York, April 15, 1929: 


30 
50 
.20 
8.45 
8.50 


Starch, 
Starch, 
Stearic 
Stearic 
Stearic 


pearl, per 100 lbs. 

powdered, per 100 | 

acid, single pressed, per lb 15% 

acid, double pressed, per Ib. 16%@a 

acid, triple pressed, per lb. 18 @ 

Glycerine, C. P., per Ib. 15 @ 
Dynamite 114@ 
Soap, lye, crude 80 per cent, loose per lb. .07 @ 
Saponification, per Ib. 08%4@ 


Coconut, edible, per Ib. 
Coconut, Cey lon, Dom.., per 
Palm Lagos, per lb. 

Palm Niger, per Ib 

Palm kernel, per Ib. . 
Cotton, crude, per lb., f. o 
Cotton, refined, per lb., New 10%@ 
Soya Bean, per Ib. 134%@ 13% 
Corn, crude, per lb. 11 @ Nom. 
Castor, No. 1, per Ib. 13%@ .14 
Castor, No. 3, per Ib. D 13% 
Peanut, crude, per Ib. 12 @ Nom. 
Peanut, refined, per Ib. . 134@ Nom. 
Olive, denatured, per gal. 1.35 @ 1.50 
Olive foots, prime green, per lb. 10%@ 10% 


O9S4Ga 
091 g(a 
09 a 
084 
O83K(a 
Nominal 


Chemicals 


1.72 
3.00 


074%@ 07% 
15.00 (@24.00 
11.00 @12.50 
15.50 @16.50 

03 @ 03% 

02%@ 03 

06%@ .06% 


Soda ash, 58 per cent, per 100 Ibs. 
Soda Caustic, 76 per cent, 100 Ibs. 
Potash, Caustic 88@92 per cent, 
N. Y. 

Salt, common, fine per ton 
Sulphuric acid, 60 degrees, per ton 
Sulphuric acid, 66 degrees, per ton 
Borax, crystals, per Ib. 

Borax, granular, per Ib. 

Zinc, oxide, American, lead free, per Ib... 


1.37 @ 
290 @ 


per lb. 





